Most Ad Budgets 
Are Going Up in 
Furniture Field 


Cuicaco, Jan. 7—Advertising 
budgets in the home furnishings 
business are going up. 

That is true, at least, of the 
larger companies in the field. As 
the winter furniture markets 
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Divided Authority Is One Reason 
Post Office Has So Much Trouble 


L. I. Agency's 
Account Piracy 


WASHINGTON, Jan. 8—In October 


‘AA’ Washington Editor Takes Searching Look 
at a Department Whose Woes Worry Business 


By Stanley E. Cohen 


1951 an investigator representing 


kicked off in Chicago this week, a| 
check by ADVERTISING AGE shows | 
budgets of major advertisers in all | 


segments of the industry will be 
substantially higher than in 1952. 

Healthy conditions are evident 
at the markets, and optimism over 
the future prevails. 

There are signs, also, that the 
home furnishings field will see 
more emphasis on merchandising 
and advertising at the local level. 
The industry has never been noted 
for anything like over-abundance 
of promotional activity. Coopera- 
tive advertising, in fact, has just 
about been non-existent. Now it 
looks as if the retailers will try to 
correct this situation. 


@ Various sessions of retailers 
held during the first week of the 
winter market indicated that 
greater pressure will be brought 
on manufacturers during the 
coming year to get them to share 
ad costs at the retail level. Perhaps 
because of the example set by the 
appliance field, there appears to be 
a stronger clamor for co-op adver- 
tising. 

Breaking down the advertising 
picture for 1953 by divisions in 
the industry, here’s what AA 
learned: 


Furniture 


Kroehler Mfg. Co., world’s larg- | 
est maker of furniture, will in-| 


crease its budget 15% over 1952. 
Kroehler’s 1952 budget, according 
to its president, D. L. Kroehler, 
was $1,000,060, largest in the com- 
pany’s history. Henri, Hurst & 
McDonald is the agency. 
International Furniture Co., gen- 
erally called the second largest, 
(Continued on Page 70) 
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MAPLE AND CHERRY—Full color will be 
used by Willett Inc. in page ads it has 
set for spring. Willett has increased its 
budget 5% to $300,000 and is winding 
up a $250,000 plant expansion. Griswold- 
Eshleman Co., Cleveland, is the agency. 


‘K. C. Star’ Hits 
Anti-Trust Suit as 


Political Reprisal 


Kansas City, Mo., Jan. 6— 
“Forced combination” rates are a 
central issue in the criminal and 
civil anti-trust actions which the 
government started today, accus- 
ing the Kansas City Star Co. of 
maintaining a news and advertis- 
ing monopoly in metropolitan Kan- 
sas City. 

Twelve of the 17 allegations 
handed down by the grand jury 
here are directed at sales and ad- 
vertising practices of the firm, 
publisher of this community’s only 
newspapers and operator of its 
only TV station. 

Much of the controversy centers 
on the charge that national and 
classified advertisers are required 
|to purchase space in both the Star 
and the Times, even though they 
desire to advertise in only one of 
the newspapers. 


© Similarly, the government pro- 
itests that subscribers to the pa- 
pers, numbering in excess of 300,- 


(Continued on Page 8) 


Admen Proved More Durable Last Year; 
AA Finds Average Age at Death Was 61 


“CHICAGO, Jan. 8—Admen and 
adwomen are living longer, ac- 
cording to a survey of obituaries 
published last year in ADvVERTIS- 
ING AGE. 

The average age at which per- 
sons closely associated with the 
advertising profession died last 
year was 61.27, an increase in 
life span of 3.97 years over the 
average age at death in 1951 of 
57.30. 

However, advertising persons 
still are dying far younger than the 
national average and the average 
age at death in other fields for 
which figures are available. 

During 1952 ADVERTISING AGE 
carried a total of 512 obituaries, 


an increase of 123 over 1951. Of| 


this number, 222 were advertising 
persons and 268 were persons in 
related fields such as publishing 
and newspaper editing. 


Obituaries of another 22 persons 
also were carried but, as no ages 
were given, these were not counted 
in the survey. Of this 22, nine were 
advertising persons and 13 were 
in related fields. 

The median age at death for ad- 
vertising persons, according to the 
survey, was 62 years, only .73 of 
a year above the average death 
age. 


\@ In related fields, the average 
age at death was 67.05, an in- 
crease of 2.35 years over the av- 
erage death age of 64.7 for this 
group in 1951 and 5.78 years over 
the average age at death of adver- 
tising persons this year. 

The median age at death for the 


related fields group was 67, only | 


05 of a year under the average 


/ a8e at death for this group and 


| (Continued on Page 46) 


Suit Dismissed 


Agency Man S. A. Meyer 
Wins in Bizarre Case 
Involving Parkinson 


By Lawrence Bernard 


MANHASSET, N. Y., Jan. 9—As a 
result of a hitherto unpublicized 
lawsuit, an advertising agency 
v.p. in this Long Island village has 
apparently vindicated his right to 
solicit and service the accounts of 
an agency of which he was for- 
merly president. 

Beyond this, the suit heard re- 
cently in Nassau County supreme 
court is unusual because of sev- 
eral attending factors: 

1. One of the agencies involved 
has previously run into complica- 
tions because of the circumstances 
by which it got the Equitable Life 
account, which it had at one time. 

2. There are charges of account 
control and piracy and that the de- 


the House appropriations committee walked into the Post Office De- 
partment’s big Detroit garage and found two hydraulic jacks resting 
uselessly in their packing cases. 

The garage had operated for a decade without grease racks, and 
the situation had become something of a fetish with the various com- 
mittees and commissions which periodically investigate the Post 
Office Department. 

Small wonder, then, that Rep. J. Vaughan Gary (D., Va.), chairman 
of the appropriations subcommittee, raised the issue when Postmaster 
General Jesse Donaldson appeared last January for the Department’s 
annual budget hearing. 
| But Rep. Gary was hardly pre- 


_pared for what he learned. Three 
'months later, the lifts were exactly 
| where the investigators saw them 
'in October. 


2 Radio and 3 TV 
Networks Gained in 
Time Sales in 1952 _@ ADVERTISING AGE opens a series 


New York, Jan. 9—The radio of articles on the U.S. postal serv- 
and television networks were busy ice by mentioning the incident of 
this week totaling the 1952 take. ‘the hydraulic jacks because that 

In radio it was a good year for case touches on many of the prob- 
the Mutual Broadcasting System lems that will face Arthur Sum- 
and American Broadcasting Co., merfield when he becomes Post- 
both of which bettered their 1951 | master General later this month. 
gross. Both CBS Radio, several | Some of the problems, particu- 
million dollars ahead of the nearest | larly in the personnel field, may 
competitor, and National Broad-| lend themselves readily to solution 
casting Co., the runner-up, took a/ through the introduction of en- 


sharp drop from their 1951 level. | 

In television, ABC lost ground, | 
’ while DuMont Television Network, | 
he was a v.p. in a second agency. CBS Television and NBC ran | 


3. The political views of the ahead of their previous year’s | 
agency’s principal stockholder are 


business. 
among the reasons for the agency 
RADIO 


president’s resignation. 
ABC reported estimated gross 
billings of $34,391,316, compared | 
a v.p. of Frank B. Johnston Ad-| with $33,242,182 in 1951. General | 
vertising, was served with a sum-/| Mills was the chain’s top spender | 
(Continued on Page 67) (Continued on Page 4) 


fendant in the suit was a director 
of one agency at the same time 


s Last Oct. 17 Stefan Alan Meyer, 


Last Minute News Flashes | 


Beatty, Swift Ad Director, Resigns: Weber Takes Post 

Cuicaco, Jan. 9—Vernon D. Beatty, for 19 years advertising director | 
of Swift & Co., and prominent in many advertising activities, has re- 
signed effective Feb. 1. Ray Weber, long-time administrative assistant | 
at Swift, will take over the post of ad director. Mr. Beatty will remain 
in Chicago, but shortly will become “more or less ambassador at large” 
for a company doing business in parts of California and Arizona 


| 


New Congoleum-Nairn Drive to Start in February 


New York, Jan. 9—Congoleum-Nairn will break its spring campaign | 
for Gold Seal floor and wall coverings with color pages in February 
issues of Look and Progressive Farmer. Full-color pages will be used 
in March, April and May issues of those magazines plus Better Homes 
& Gardens, Farm Journal, Ladies’ Home Journal, and Sunset Maga- 
zine. Life will carry three color spreads and a bleed page starting with 
its March 9 issue and concluding June 1. McCann-Erickson has the 
account. 


$300,000 Promotion Planned for Pal Injectomatic 

New York, Jan. 9—Pal Blade Co. will spend between $300,000 and 
$350,000 in 225 newspapers in 200 markets to push its new Injecto- 
matic razor. The campaign will start when national distribution of the 


| product is complete. Al Paul Lefton Co. is the agency. 


Tatham-Laird Resigns Max Factor 


Cuicaco, Jan. 9—Tatham-Laird will no longer handle advertising of 
the Max Factor cosmetic line for women, due to a product conflict, pre- | 
sumably with the additional Toni product the agency recently acquired. 


(Additional News Flashes on Page 71) 


lightened employer-employe rela- 
tionship techniques which have be- 
come everyday practice in private 
industry. 

But other problems—in procure- 
ment, in property management, in 
cost control and rate making—are 
so badly tangled by the peculiar 
nature of the institution Mr. Sum- 
merfield is to head that it will re- 
quire patience, diplomacy, persist- 
ence and ingenuity to achieve any 


| marked results. 


le Mr. Summerfield has made his 


mark in the business world by re- 
portedly building the world’s larg- 
est Chevrolet agency. His business 
background will be useful in the 
Post Office Department. So will his 
political experience as chairman of 
the Republican National Commit- 
tee. 

The Post Office is neither ani- 
mal, vegetable nor mineral. 

It spends $2,822,000,000 a year, 
employs 500,000 persons and oper- 
ates more than 50,000 branches. 

But the responsibility for its 
operating policies has been so art- 
fully diffused that no single indi- 
vidual is ever responsible for its 
errors, and the _ best-intentioned 
men—and there are thousands of 
well intentioned men all along the 
line—seem completely powerless to 
give it the firm direction a $2,- 
822,000,000 operation requires. 


s It is important to realize that 
the Post Office is not a business as 
such, in the sense that it is offer- 
ing a service, with the hope of 
realizing a profit. 

In all but 13 of the past 100 
years, the Post Office has cost the 


(Continued on Page 40) 
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Magazine Revenues Up 8% to Alltime 
High of $529,879,609, PIB, AA Find 


Cuicaco, Jan. 7—Ad expendi-| biggest percentage loss among the. 
tures in the nation’s general mag- major magazines. Look, which had 
azines passed the half-billion-dol- been seventh a year ago, moved 
lar mark last year, when adver- up into sixth position with a reve- | 
tisers allocated the whopping total nue gain of 4.8%. 
of $529,879,609 for consumer mag- Collier’s, Good Housekeeping | 
azine ads. and Newsweek rounded out the 

This was an 8% increase over first ten, occupying the eight, nine | 
their 1951 expenditure of $490,- and ten spots, respectively, as they | 
998,808, according to figures com- had in 1951. Collier’s and Good 
piled by Publishers Information Housekeeping retained their rela- | 
Bureau and ADVERTISING AGE. tive positions despite the fact that | 

Farm publications also had a the former had an increase in| 
good year, with figures for 42 revenue of only 0.1% and the 
magazines showing an expenditure | latter showed a 6.4% decline. 
of $49,950,599, an increase of 7.4% Newsweek boasted a 15% increase. 
from the 1951 total of $46,506,000. 


s Store-distributed publications 
= Magazine sections distributed had another banner year in 1952. 
with Sunday newspapers showed Woman’s Day continued to lead 
a 3% increase in revenue in 1952. the field, racking up revenue of 
as compared with a loss in 1951. $10,942,542 last year, for a 16.7% 
The “big three”’—The American gain over 1951. But the most spec- 
Weekly, Parade and This Week | tacular dollar-volume gain was re- 
Magazine—and five other sections | corded by Family Circle, which 
measured by PIB—First 3 Mar-| increased its revenue a fat $3,099,- 
kets Group, New York Herald| 450, or 46.6%, to $9,749,206. 
Tribune-This Week, New York | Other big gains in this field in- 
Mirror Magazine, New York Times cluded Everywoman’s, up 80.2% 
Magazine and Puck—The Comic | to $2,689,179; Better Living up 
Weekly—had total revenue saat | 110.7% to $2,591,069 (although its 
year of $61,400,706, as compared | figures are not really comparable, 
with $59,545,816 in 1951. isince the magazine didn’t start 
Ad revenue of 20 Canadian and | publication until May, 1951), and 
foreign-edition magazines, a8S| American Family, up 110.6% to 
measured by the Magazine Adver- | $508,222. 
tising Bureau of Canada and AA,). Woman’s Home Companion 
was $16,390,623 in 1952, an in-!| joined Ladies’ Home Journal and 
crease of more than 10% over the Good Housekeeping in the de-| 
1951 total of $14,832,121. |creased revenue department, 


showing a 6.6% drop in 52. Only | ch 


s There were few new faces in the | McCall’s, among the major wo- | 
group of magazines at the top of| men’s service magazines, showed | 
last year’s revenue heap, but there an increase, with its revenue up | 
were some switches among the a healthy 10%. 
leaders. Among the other magazines 
Life, The Saturday Evening Post| showing substantial percentage 
and Time still held down the one-| gains in revenue last year were 
two-three spots, as they did last| Presbyterian Life, 103.9%; Living, 
year, with percentage gains of | 73%; Ebony, 54.8%; Dun’s Review, 
5.9%, 13% and 9.1%, respectively | 53.4%; Hunting & Fishing, 50.3%; 
(see accompanying tabulation for) U. S. News & World Report, 49.4%, 
actual dollar figures). If it con- and Quick, 34.5%. 
tinues at its present rate, Life will | 
exceed the $100,000,000 mark in| s Two of the big newspaper-dis- 
$3. _ tributed magazine sections had a 
This Week Magazine moved) drop in revenue last year: Amer- 


ahead of Better Homes & Gardens | ican Weekly was off 7% and 


and Ladies’ Home Journal to take | Parade had a 0.7% decline. The 
over fourth position in the revenue | New York Mirror Magazine and 
ranking, with a gain of 10.4% over | the New York Herald Tribune edi- 
1951. BH&G retained the fifth slot| tion of This Week also showed 
it occupied the previous year, al-/ losses of 10.1% and 15.9%, respec- 
though its revenue gain was only tively. 


0.2%. Among farm magazines, Farm 
_Journal moved ahead of Country 
s Ladies’ Home Journal slipped| Gentleman in the ’52 rankings, 


from fourth to seventh spot, suf- | with revenue of $9,107,271, as 


fering a revenue loss of 14%, the against $8,650,367 for CG. 


Breakdown of Group Advertising Revenue 


Because some confusion occasionally arises concerning the break- 
down of ad revenue for publications that are sold both individually 
and as part of a group, the following tabulation is presented. It shows 
two 1952 revenue figures for each publication in the Dell, Fawcett, 
Ideal and True Story groups. The revenue figure in the first column is 
the sum of a publication’s share (as allocated by the publisher) in 
the group advertising revenue PLUS additional revenue for advertis- 
ing carried only by that publication. The revenue figure in the second 
column shows a publication’s individual revenue only, and does NOT 
include any portion of its share of group advertising revenue. All 
figures are compiled by Publishers Information Bureau. 


| 
Individual | 


Individual | 
Group plus revenue Group plus revenue | 
individual only individual onty | 
Dell Modern Group: Movie Life 203,692 82,988 | 
Modern Romances $1,152,477 $374,850 Movie Stars Parade 146,627 
Modern Screen 1,355,622 500,233 Personal Romances 325,982 119,647 | 
Screen Stories 388,415 77,364 True Story Women's Group: 
Fawcett True Confessions- Phatoplay 1,482,388 619,426 
Motion Picture: Radio-TV Mirror 344,778 30,660 
Motion Picture $14,113 198,576 True Experience 245,444 38,333 
True Confessions 1,825,903 662,430 True Love Stories 241,245 34, 
Ideal Women's Group: True Romance 539,803 91,066 
Intimate Romances 168,138 64,971 True Story 3,674,086 2,262,285 


To Floyd L. Bell Associates | Arthur H. Coley to Chicago | 


Floyd L. Bell Associates, Boston, Arthur H. Coley, New England 
has been appointed publicity and manager for Conde Nast Publica- 
public relations consultant for the tions Inc., New York, has been | 
New England Sportsmen's and transferred to the company’s Chi- 


| 
| 


Boat Show, Feb. 7-15, and for the cago headquarters, where he will 
Spring Flower Show, March 15-21. be the western advertising manag- 
Harry M. Frost Co., Boston, will er of Vogue. Roger R. Volkenburgh 
handle advertising for the events. succeeds Mr. Coley in Boston. 


Advertising Age, January 12, 1953 
1952-1951 Advertising R f Magazi 
Most of the revenue figures in the following tabulation were compiled by Publishers Infor- 
mation Bureau, and are based on one-time rates. Those publications marked with an * reported 
directly to ADVERTISING AGE; these figures are actual gross revenues, and in many cases (where 
applicable) are based on frequenty discounts. 
Yo %o 
: 1952 1951 Change ‘ 1952 1951 Change 
| OOO be stveeeseces 96,897,749 $91,519,576 +_5.9  ‘*Christian Advocate ...... 151,524 142,682 + 6.2 
Saturday Evening Post ..... 75,331,623 66,676,911 +13.0 *Preshyterian Life ..... .. 145,771 71.491 +103.9 
ME eee C eke a sag h eX cneos 32,664,222 29,950,738 +_9.1  *Fawcett Comics Group .... 145,212 207,700 —30.1 
This Week Magazine ....... 22,744,447 20,604,862 +10.4 ‘*Eagle Magazine ......... 138,847 134,733 + 3.1 
Better Homes & Gardens 21,981,648 21,937,270 . ok | errr 130,800 4, + 51 
|. BESS 20,910,987 19,946,982 + 48 Hillman Romance Group 128,919 156,959 —17.9 
Ladies’ Home Journal ...... 19,196,877 22,318,862 —14.0 ‘*Improvement Era ....... 1228 117,201 + 43 
Collier's ..... TTL etree 18.852,827 18,835,923 + 0.1 ‘*American Comics, 
Good Housekeeping ........ 14,721,280 15,722,977 — 64 | Romance Groups ........ 120,260 104,978 +146 
Newsweek ............... 14,489,209 12,597,516 +15.0 “Standard Comics Group .. 114,260 103,620 +10.3 
IN, Bis iis 2 od od ao 12,697,512 11,446,186 +10.9 | *American Forests ........ 64,229 62,755 + 2.3 
Business Week ........... 12,282,682 934, +23.6 *Quality Comic Group ..... 59,590 22.750 +161.9 
American Weekly ..... mee 12,513,279 — 7.0  *Outdoor Sportsman ...... 40,160 39,494 +17 
Woman's Home Companion _ 11,586,496 12,410,419 — 6.6 ‘*Quality Romance Group .. 36,985 —_— 
} Pen J ae idens .. 10,942,542 $,378,602 . -& f° Saeeraeee 31,429 34,423 — 8.7 
Awe frome | coos S167 en Hetty Ia tIn addition to showing the group revenue total for the True Story, Dell. 
the tae Yorker teens 8'935'843 , $131 Fawcett and Ideal Groups, a separate revenue figure for each of the pub- 
Geuntrs Geliemen’ 650 367 8'851 968 pe 23 lications in these groups is also shown. This figure includes individual ad 
Puck—The Comic Westie 7” 7'827 583 7170801 + 92 | — accruing to that publication PLUS its share of group advertising 
American Home .......... 258,232 6,952,926 + 4.4 | ‘Better Livin baci a 
"$s. ’ ’ ‘Bett 9 started publication in May 1951. 
od. pen 6 World Report . eh pet vgs +44 “Movie Story was included in the Fawcett group in 1951, but was dis- 
BE dtesscassssccc.c, ae 6,795,216 a) se eee 
eke ehecabahe €'195 Ons 5'133'892 +207 ?Hunting & Fishing published 11 issues in 1951 and 12 issues in 1952. 
Progressive Farmer || 5522995 2'485 696 $23.1 | ‘Sporting News published 53 issues in 1952 and 52 issues in 1951. 
House Beautiful... | 5430 102 4'928'351 +102 | ‘Revenue for the December 1952 issue of Christian Advocate was estimated. 
First 3 Markets Group ..... 5,276,434 5,224,567 + 1.0. i. 
New York Times Mayazine.. . 4,963,880 4,745,130 +46 Canadian and Foreign Magazines 
oS eee ‘ ,319, +13. ; ‘ ea 
Parents ects 4 732.533 4,456 +62, Figures for all Canadian publications (except 
RT eee - > * — vU. | i - ) ; ~4 
Successful Farming |... || 4:455:190 aii9'371 + sa Time-Canadian and Weekend Picture Magazine) 
Harper's gel grate 1 4.408.870 —15 were compiled by the Magazine Advertising Bureau 
nn HA yap aee Seana i _ of Canada; publications with an * reported directly 
true Story Women's Group 3,451,839 334,574 + 35 to ADVERTISING AGE. 
ME feds 6 oa'ot 5. ¢ <0 : —17) i P 
nf say T3798 © AZ oweaen tice Moomine $3,000000 — si00n.000 
True Experience |... 245,444 238,650 + 28 | Maclean's Magazine ...... 2,510,065 2,377,638 + 5.6 
True Love Stories 241,245 232/907 + 3.6 | “enters Olesen 
True Romance... 539.803 0'449 —j19 (both editions) ........ 2,277,704 1,779,656 +28.0 
True Story ............ 3,674,086 3,742,809 — 18  faelish Edition only .... 154,279 $9,637 +H 
House & Garden... || 3,367,630 3,301,407 + 2.0 | 47, fence Edition only Rages 26,083 +237 
 perhpeney 3,327,891 3,086,346 +78 | glimtConadion .......... 1,895,300 1,524,300 +243 
Popular Mechanics 3.240 245 2'681.636 +208 *Life International ........ 1,859,300 1,265,600 +46.9 
Goses fuer 3'186'138 3'841'522 fizi | Chatelaine 2... 1,533,059 1,600,424 — 42 
Sunset Magazine... 3'161.719 2.482.574 427.4 | Canadian Home Journal 1,492,288 1,557,360 — 42 
National Geographic ..... 2.876.221 2.552.667 412.7 | *Time-Atlantic betewenee es 684,900 465,800 +47.0 
Popular Science ......... 2.805. 2536 685 +10.6 Canadian Homes & Gardens . 544,709 427,651 +27.4 
Cosmopolitan ............ 2,722,879 3,078,738 —11.6 | Saturday Wight .......... 493,254 439,386 +12.3 
Everywoman’s .......... 2,689,179 1,492,734 +80.2 | SVision «.... 2... ss. e ee 441,000 183,200 +140.7 
a vagy av.sen 2,674,164 2,781,691 — 3.9  *Time-Pacific ............ 392,300 258,300 +51.9 
American Magazine ........ 2,658,788 2,712,206 me 2 | BOD BOOM .... 0.2.25, 296,635 281,415 + 5.4 
CO eee 2,591,069 1,229.645 +110.7 | Samedi. ................ 248,050 283,907 — 26 
Today's Woman .......... 2,565,322 2,732,291 — 6.1 | Revue Populaire ......... 235,269 259,664 reat 
eo eesh 2,562,509 2,131,221 420.2 | Mayfair ................ 226,595 224,992 +_0.7 
RSS go ole as a 2,382,579 2,188,513 + 8.9 | *Newsweek-Pacific ........ 208,245 118,290 +76.0 
a PP ee 2,149,262 1,967,187 + 9.3 | *Newsweek-European ...... 128,907 125,554 + 2.6 
yt > ~- genie P | NOTE: Advertising revenue summaries made by the Magazine Advertising 
a +067 287 2,067,430 —— | Bureau of Canada are based on the actual rates charged. 
4... tlvenng seneos ators ress THs | +Weekend Picture Magazine started publication in September 1951, so 
al 1388 ene V1sa'ise + ioe | 1952 and 1951 revenue figures are not comparable. 
Screen Stories ...... 1... 388,41 348.1 11.6 ‘ 
Enola aaah 1,858,515 1,074,286 $730 Farm Magazines 
tFawcett True Confessions i i 
sqittotion Picture ....... 1,779,010 1,629,446 +92, Figures were compiled by ApveRTISING AGE. Reve- 
Soy Be ll ange Ee gor : oi Tas +7 nue for Capper’s Farmer, Country Gentleman, Farm 
Outdoor Lite Dee ecg a 1.761.934 "630, + 81 | Journal, Farm & Ranch with Southern Agriculturist, 
ache | at ake se ene Vaaene + 33 | Progressive Farmer and Successful Farming, as 
Redbook buitgg 1'542'492 1'599'788 — 36 measured by Publishers Information Bureau, is re- 
pm onl band teas 1 es Hert tis | ported in the general magazine tabulation above. 
Mechanix Illustrated ||| 1,417,439 1/163,771 $218 ‘te 
N.Y. Mirror Magazine |_| | 1,416,726 1/575,939 —10.1 7 1852 1951 Change 
*Quick Pam eee i So 5 «uk. 1 260,392 936 +34 5 | Prairie re reer $ 1,781,472 $ 1,559,912 +14.2 
*Western Family ||... ||| 1,201,746 994,796 $20.8 | Wallaces’ Farmer... 2... 1,641,429 1,405,896 +168 
Modern Industry ...... || 1,197,724 1,090,391 + 9.8 | The Farmer ............ 1,388,347 1,409,905 +127 
age Nidgiliaaataing 11098. 1124'4]1 — 23 Wisconsin Agriculturist . 955,400 813,169 +17.5 
*Ebony SS SARS Spaeam 1,053,838 680.724 +54.8 Nebraska Farmer eteete e6 861,053 730,750 +15.1 
Town and Country ........ 1/042'92 75,946 + 69 | Hoard’s Dairyman ......... 811,370 810,665 +_01 
eas a chin seysne 1,025,287 1,113,585 — 7.9 | Ohio Farmer ..... ee 745,601 646,097 +15.4 
Argosy ESSEC 886,206 753,635 +17.6 | Corn Belt Farm Dailies ... 721,088 637,749 +13.1 
Hunting & Fishing ...... 768.301 511.018 450.3 | Farmer-Stockman ......... 620,437 538,900 +15.1 
Scholastic Magazine... || 739,247 663,622 +11.4 | Michigan Farmer ........ 601.891 331,422 +133 
Dun's Review ............ 707,979 461.541 +53.4 | Southern Planter ......... 566,077 523,622 + 8.1 
N. Y. Herald Tribune— | Pennsylvania Farmer ...... 544,250 491,739 +10.8 
 . Aaa 687,125 816.788 —15.9 Rural New-Yorker ........ 542,779 492,492 +10.2 
Screenland Unit .......... 669, 700,416 — 45 | Dakota Farmer ........... 542,481 540,322 + 0.4 
— opnienedenaes 655.612 417.875 +38.9 | Western Farm Life ........ 528.629 500,799 + 5.5 
Small Homes Guide ....... 5968 520.139 + 8.8 | American Agriculturist 248 392,062 + 3.1 
Tera erepieniregy 519,940 524,980 — 1.0 New England Homestead .... 387,200 387,292 — 
*National Comics Group 518.103 593.960 —128 | Southern Farm & Home .... 1,638 375,922 — 6.5 
tIdeal Women’s Group 515,833 491,349 + 5.0 Towa Farm & Home Register 321,212 318,076 + 1.0 
Intimate Romances ...... 168,138 160,319 + 4.9 | American Fruit Grower .... 304,069 300,039 + 1.3 
Spee 203,692 188,239 + 8.2 | The Cattleman ........... 275,280 235,088 +17.1 
Movie Stars Parade 146,627 136.061 + 7.8 | Nation's Agriculture ...... 262,588 273,155 — 39 
Personai Romances ...... 325.982 214.545 +51.9 Kentucky Farmer ......... 243,006 221,141 + 99 
*American iets 508,222 241,322 +110.6 Breeder’s Gazette ........ 214,800 241,850 —11.2 
*Christian Herald ...... 491.389 410,693 +19.6 | Montana Farmer-Stockman .. 210,658 201,687 + 44 
eve ORRRERERE 477,926 412,056 +16.0 | Electricity on the Farm .... 200,790 178,230 +12.7 
*American Rifleman ....... 467,342 372.131 +25.6 Arizona Farmer ............ 144,600 124,800 +15.9 
Si, ere 432,120 10,655 439.1 National Live Stock Producer 132,667 127,843 + 3.8 
‘*Sporting News ......... 423,262 359.974 +17.6 | Arkansas Farmer ........ 15,290 100,528 +146 
Dell Men's Group ......... 417,088 356,193 +17.1 | Colorado Rancher & Farmer . 111,955 84,574 +24.5 
*Science & Mechanics ..... . 411,395 321,444 +28.0 | Florida Cattleman ........ 90,537 77,379 +16.7 
BOE Nihiv i te sosscsees 407,886 308,425 432.2  Dairymen’s League News ... 45,372 42,350 + 72 
American Girl ............ 387,452 291.214 +33.0 Ohio Farm Bureau News ... 38,200 36,548 + 45 
Hillman Wemen’s Group 383,724 404.784 — 5.2 Cooperative Digest ........ 28,000 20,000 +40.0 
*Secrets Romance Group 377,891 398,011 — 5.1 | Michigan Farm News ...... 18,412 16.278 +13.1 
Earns 364,376 429,163 anGS | TOG GARIN asccccsscss 7,856 8,622 — 89 
hy F ahéteens peg U 290,218 +22.0 
rr ; i 
Thrilling Ft Group 272,386 265,229 t 27 Canadian Farm Magazines 
merican Artist ....... 208,236 263,064 —20.9 Western Producer 427,690 
pm i ’ 5 9 Western Producer ......... , 387. 
eee 168,960 108,720 +55.4 Farmer's Magazine ....... 303,924 306,839 a 


Observes Publishing Week 
New England’s seventh annual 
Printing and Publishing Week will 


Included on the program is a series 
of trade conferences, anda three- 
day.graphic arts fair. Among indus- 
try leaders participating are John 
Yeck of Yeck & Yeck, Dayton, 


speaking on direct mail, and Gene | 


Flack, advertising director for Sun- 
shine Biscuit Inc., Long Island, 


iN. ¥ 


Names Chambers & Wiswell 
George D. O’Day Co., Waban, 
Mass., has appointed Chambers & 
Wiswell, Boston, to handle adver- 
tising for four British boat build- 
ers and marine suppliers which 


\ca. They are Lymington Slipway | ecutive committee are Lewis O. 
| Ltd.; Fairey Marine; Lewmar Co., Swingler, publisher of the Tri- 
and Gibbs Co. Consumer maga- State Defender, Memphis, and 


61,000 | be observed in Boston Jan. 12-17.| zines and direct mail will be the Richard H. Austin, who will serve 


chief media used. as auditor for the organization. 


Publications represented are in 
Defender Group Elects Heads Chicago, Detroit, Louisville, Mem- 


John H. Sengstacke, editor and Phis, New York and Gary, Ind. 
publisher of the Chicago Defender, 


/has been elected president of De-| Direct Mail Continues Rise 


fender Publications, New York, ° ‘ oe 
new national Negro newspaper, , The Direct Mail Advertising 
reports dollar 


| 

company (AA, Dec. 8). Other of- | Assn., New York, 

ficers elected to the executive com- Volume for November, 1952, at 
mittee are Charles P. Browning, | $101,134,574, a gain of approxi- 
v.p., in charge of Defender Publi- Mately 4% over November, 1951. 
cations’ New York office; Louis E, Dollar volume for the first 11 
Martin, publisher of the Michigan Months of 1952 was $1,070,741,139, 
Chronicle, Detroit, v.p., and Frank according to DMAA, a rise of more 
| L. Stanley, publisher of the Louis- | than 942% over the corresponding 


| O'Day represents in North Ameri-| ville Defender, v.p. Also on the ex- | 1951 figure. 
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Advertising Age, January 12, 1953 


Bymart-Tintair, Refreshed with New Funds, 
Appoints Ruthrauff & Ryan for ‘53 Campaign 


New York, Jan. 8—Bymart- 
Tintair Inc., hair tint company 
which recently had a financial up- 
heaval (AA, June 30, ’52), nas ap- 
pointed Ruthrauff & Ryan to han- 
dle advertising for Tintair, Tintair 
Touch-Up and Lightening Change. 

Board Chairman Martin L. 
Straus II said the company is get- 
ting $300,000 additional financial 
support—half to be supplied by) 
himself and his partner Carl By-| 
oir, and the rest to be raised by a| 
stock offering to original stock-| 
holders. | 

Creditors’ meetings, which had | 
been going on for several months, | 
were concluded Dec. 12, at which! 
time “all creditors were satisfied,” | 
according to Mr. Straus. Cecil & | 
Presbrey, Bymart’s previous agen- | 
cy and reportedly the largest cred- | 
itor, is a “substantial” stockholder | 
in the new organization. 

} 
® Mr. Straus said that all creditors’ | 
claims have been settled by (1) 
100% cash settlements for small 
amounts, and letters of extension, 
(2) cash discounts, and (3) com-| 


Producer Says 75% | 
of 1953 TV Shows | 
Will Be on Film 


HOLLYwoop, Jan. 6—By the end | 
of 1953, 75% of all TV shows will | 
be on film, according to Al Simon 
of Simon Productions. 

Mr. Simon voiced this prediction | 
for members of the Hollywood 
Advertising Club last week in a 
panel discussion by representatives 
of companies making film for both 
motion pictures and TV. 

Film productions are of the same 
quality as live shows, Mr. Simon 
said, and in many cases cost less. 
In addition, he pointed out that 
filmed shows are easier on stars, 
afford more flexibility in choos- 
ing telecast time across the coun- 
try, and may be saleable as shorts 
in foreign markets. 


® In a comparison of Hollywood | 
and New York TV film facilities, | 
Mr. Simon declared that costs are | 
lower here and that Hollywood | 
studios offer ten times the capacity 
of those in New York. As a result 
of the trend toward film programs 
on TV, he said, there will probably 
be a major shift of personnel from 
movies to television, where em- 
ployment is more stable. 

Carl Lesserman, executive v.p. 
of Telemeter Corp., told the group 
that subscription TV systems are 
inevitable as viewers become more 
particular and demand programs 
too costly for advertisers’ budgets. 
He declared that such systems are 
the only way to make high-budget 
movies economical for TV. 


® Sherrill Corwin, head of Metro- 
politan Theatres Corp., discussed 
four 1952 contributions to the 
theater that will make 1953 a good 
year for exhibitors: (1) Cinerama, 
which he characterized as offering 
a great opportunity in the future; 
(2) three-dimensional films, which 


have capitalized on Cinerama pub- 
licity, and (3) the contribution of 
theater TV. 

The recent launching of tele-| 
sessions for business groups, the! 
theater telecasts of the Marciano- | 
Walcott fight and the Metropolitan 
Opera, prove that theater telecasts | 
offer a tremendous opportunity for 
exhibitors, Mr. Corwin said. If the 
theater interests are given their 
own channel after the Jan. 26 Fed- 
eral Communications Commission 
hearings, theater television can’t 
be stopped, he said. 

Fourth in Mr. Corwin’s enumer- 
ation of 1952 contributions was 
Marilyn Monroe, with no comment 
offered. 


mon stock. Bymart-Tintair has 
been operating at a profit for about 
five months, he said. 

Initial advertising plans include 
the use of Dave Garroway’s “To- 
day” in 40 cities of the National 
Broadcasting Co. television net- 
work; “There’s One in Every Fam- 
ily” in 24 cities of the Columbia 
Broadcasting System TV network, 
and extensive spot TV coverage of 
the principal West Coast markets. 

Radio advertising will be used | 
in 50 cities and a large space news- | 
paper campaign will be launched 
in more than 20 major markets| 
later this month. No magazine ad- 
vertising is planned for the pres- 
ent. 


a Mr. Straus said that relations 
with Cecil & Presbrey continue on 
a friendly basis but that it .was| 
mutually agreed that the com-| 
pany’s new start should be com- 
pletely fresh. 

“Sales should be greatly stimu-_ 
lated by this new aggressive con- | 
sumer advertising campaign,” he | 
said. “We are confident that the | 
sales response will justify a rapid | 
expansion of advertising in all me- | 
dia.” 

Started in the fall of 1950 (AA, 
Aug. 7 ’50), Bymart had a rapid 


'rise in the hair treatment field. | 
| In 1951, it predicted an advertising 
| budget for the year of more than 


$4,000,000. | 
Last summer, there were re-| 


ports of a big drop in Tintair sales | 


|}and speculation that the company | 


would be sold or go into bank-| 
ruptcy. 


Drug Stores Are 


Winning Against 
Supermarkets 


McKesson’‘s Nolen Says 
Druggists’ Service Will 
‘Win the War’ for Them 


NEw York, Jan. 7—Independent 
drug stores may be losing some 
retailing battles with the mush- | 
rooming supermarkets, but it’s the 
druggists who are going to win the 
war. 

That’s the prediction made today 
by Herman C. Nolen, v.p. in charge 
of drug merchandising for Mc- 
Kesson & Robbins, before the Mer- 
chandising Executives Club of 
New York. 

Mr. Nolen said the food out- 
lets are making progress “in the 
items which can be sold without 
service, such as dentifrices, sham- 
poos and some staple sundries, but | 
they are not making progress on | 
cosmetics, pharmaceuticals and} 
other items which require service.” 


This we believe.... 


We believe sis the secwriy ot the tre 
world rests upon the determination and ability of the 
American people to keep the United States alert, pre 
pared and economically strong. 


. 
We believe ae test way we can te amured 
of having « strong economy Ws to continue to improve 
the American opportunity system which has as ite basis 
—tree competition, free labor and tree investment of cap 
fal 


: 
We believe sha « rorioow orpaniaation 
in pursuing its economic objectives, should be guided im 
tte actions by an underlying moral code «hich places em» 
phasis on honesty, fairness, integrity end above all, the 
dignity and worth of the individual. 


. 
We believe at ithe whine goals of bor 
and management are the same, and by using « patient 
and intelligent approach, they can work out mutually 
satislactory solutions to their problema 


We believe srt ihe owners ot 2 business 


are entitled to receive @ fair return for the risk of in 
vesting their savings in @ business venture. 
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Raymond YY Miller, Oxrmme 


We believe stat ait worters should revive 
fair wages under good working conditions and be al- 
forded an opportunity to progress im sccordance with 


We believe rar ine consumer ie enttied to 
receive @ quality product at @ reasonable price and that 
he should have « maximum aree in which to exercise his 
choice 


ness has the responsibility of achieving an equitable hal- 
ance between the aims of the workers, owners and com 
sumers and «till maintain resources for future business 
stability and growth. 


We believe that business organizations 
should be good citizens and should contmbute toward the 
social and economic welfare of their community and 
their country. 


We believe that only through epiritoal 
guidance and our own combined efforts can our belicte 
be continued in practice and be realized in secomplish- 
ment 
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EASY WASHING MACHINE CORPORATION, SYRACUSE, N. Y. 


NEW HIGH—This page, taken by Easy 


Washing Machine Corp. and signed by 


management and union leaders, is “a new high in labor-management cooperation” 


in the opinion of Richard H. Amberg, 


publisher of the Syracuse Post-Standard, 


which carried the ad. 


Oldsmobile Uses More Newspapers and 
Magazines to Push 1953 Line of Cars 


Detroit, Jan. 8—An expanded 
newspaper and magazine campaign 
will mark Oldsmobile’s advertis- 


|ing push for its 1953 line of pas- 
| senger cars, beginning tomorrow. 


Nineteen hundred daily news- 
papers and 1,200 weeklies will 
carry the announcements. This 
same lineup will be used through- 
out the year, according to L. F. 


!Carlson, Oldsmobile merchandis- 


ing manager. 

Magazines and farm monthlies 
on the list include Better Homes & 
Gardens, Collier’s, Country Gen- 
tleman, Farm Journal, Fortune, 
Harper’s Bazaar, Holiday. Life, 
Look, The New Yorker, News- 
week, Progressive 


News & World Report and Vogue. 

A three-page announcement ad 
will be used in Life and The Sat- 
urday Evening Post. A two-color 
page will promote the new more 
powerful engine while a four-color 
spread will sing praises of the new 
car’s styling and other appoint- 
ments. 


Farmer, The 
Saturday Evening Post, Time, U. S. 


For the announcement, 200 radio 
stations will be used for spots, 
and local television will be utilized 
_wherever available. Oldsmobile 
will continue the Doug Edwards 
news show nightly over CBS on 
22 stations. 


= An expanded outdoor campaign 
will have 3,500 posters across the 
nation. 

Oldsmobile’s general advertis- 
ing theme this year will shift from 
the previous emphasis on styling 
to stress the individual points of 
the car and added equipment, such 
as power brakes, power steering, 
| Autronic eye, 12-volt ignition sys- 
tem, air conditioning and the new 
styling changes in the Series 88 
cars. 

A special ad campaign will be 
used in promoting Oldsrnobile’s 
new sports car, the Fiesta, which 
will be offered f.o.b. Lansing at 
$5,715. 

D. P. Brother & Co., Detroit and 
New York, handles the Oldsmobile 
account. 


Minit-On, a New Type 


of Tire Chain, 


« The McKesson executive. who Will Be Promoted for ‘53-54 Season 


said his company would not sell 
to “these new outlets except where | 
they have a pharmacist and sell | 
prescription merchandise,” de-!| 
clared that the independent drug- | 
gist “is, in our opinion, the sound- | 
est merchant in the U. S. today.” 

He said druggists have fared 
well against large-scale competi- 
tors because of “friendly service, 
convenience in location and hours, 
professional atmosphere and com- 
plete stocks.” 

Mr. Nolen said food store com- 
petition has used the following 
five advantages in selling drug! 
items: open display, plainly priced 
merchandise, departmentalization, 
one-stop shopping, and making 
consumers feel they charge less. 


s But drug retailers, he added, 
can face the future confidently 
(Continued on Page 68) 


CLEVELAND, Jan. 8—Cleveland 
Chain & Mfg. Co. will sponsor an 
“aggressive” campaign for its new 
easy-on, easy-off tire chain, to be 
marketed before motorists face 
another season of sleet and snow. 

Secret of the Minit-On chains is 
a patented two-piece semi-rigid 
cable, with two fasteners which re- 
place the usual inner-side chain. 

The manufacturer said orders 
will be filled as production gets 
under way this summer. As job- 
bers and distributors start buying 
winter auto accessories, Cleveland 
Chain will launch a promotion us- 
ing trade publications, direct mail, 


point of sale materials and con-, 


sumer magazines. Belden & Hickox 
is the agency. 


® The cables on Minit-On are 
specially designed, permitting the 
application of the chain quickly, 


easily and safely from a position 
directly facing the wheel, the man- 
ufacturer says. The chains may be 
applied when the car is on a hill 
or ice or in snow. A woman can 
apply them, and quickly, it is 
claimed. 


® A big advantage, the company 
says, is that the chains can be used 
only when needed. They can be re- 
moved as quickly and easily as ap- 
plied, saving them from beatings 
on dry pavements. 

Cleveland Chain is one of 11 
firms of the Round Chain Com- 
panies, founded 83 years ago. 

When marketed nationally, Min- 
it-On chains will be sold in an at- 
tractive octagonal package which 
also will include a pair of plastic 
sleeve guards to protect motorists 
from soiling their clothing while 
installing them. 


Business Looks 


Good But ‘Not 
Safe’: Whitney 


Great Market Changes 
Are Going On, NSE Head 
Tells Los Angeles Execs 


Los ANGELES, Jan. 6—Business 
in general looks for 1953 to be a 
good year, and there are sound 
reasons for this optimism, speakers 
told Los Angeles executives at the 
annual “Business Outlook Confer- 
ence” of the Los Angeles Chamber 
of Commerce. 

Robert A. Whitney, president, 
National Sales Executives Inc., 
agreed, but declared 1953 will be 
no year to “play it safe.” The re- 
wards will go to the risk-takers, 
who must be in the sales depart- 
ment, he said. Reviewing the con- 
ditions affecting sales, he said a 
“revolution” is going on. 

The revolution, Mr. Whitney ex- 
plained, is composed of many 
things. People are living longer. 
They have more leisure time. Last 
year 30% of the building materials 
sold went to individuals doing 
their own work. People are marry- 
ing younger. The average age is 
now between 17 and 19. The auto- 
mobile took families out of the 
home; television has brought them 
back in. 


® Self-service and one-stop shup- 
ping are greatly affecting buying 
patterns. Traffic congestion and 
parking problems have changed 
shopping from pleasure to a chore. 
Thus shopping is done more quick- 
ly. It is more and more a joint 
activity of man and woman rather 
than just the woman. There is 
more nocturnal and suburban pur- 
chasing. Brand loyalty has de- 
creased. The average brand ex- 
periences a 12% loss a year. Al- 
most 50% of purchases are decided 
(Continued on Page 73) 


Crist, Putman Plan 
‘Food Marketing’ 


Cuicaco, Jan. 7—Putman Pub- 
lishing Co. will introduce Food 
Marketing, a new publication for 
sales, marketing and advertising 
personnel of food manufacturers, 
in May. 

The new publication, like Chem- 
ical Processing and Food Process- 
ing, existing Putman publications, 
will be controlled circulation and 
square in format. 

Food Marketing will be pub- 
lished by a new publishing divi- 
sion, Putman-Crist Publications, 
with publishing offices at 503 
Pleasant St., St. Joseph, Mich. 
Heading the division and acting as 
publisher of Food Marketing is 
Luther E. Crist, formerly publisher 
of Industry and Power, and earlier 
a McGraw-Hill sales executive. 


To Reilly, Brown & Willard 


Roger Hale Co., East Providence, 
R. I., has appointed Reilly, Brown 
& Willard, Boston, to handle the 
promotion introducing Ever-Redi 
bait nationally to the sportsmen’s 
market. Consumer and trade publi- 
cations will be used. 


Names Robert Van Buskirk 


Robert Van Buskirk, previously 
advertising and sales promotion 
;manager of Ketchum Builders 
| Supply Co., Salt Lake City, has 
| been named manager of the Spo- 
|kane office of City Lines Transit 
Advertising. 


| Leaves President Lines 


| Robert T. Polison has left his 
post as assistant director of public 
relations and advertising for 
American President Lines, San 
_ Francisco. 
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2 Radio and 3 TV 
Networks Gained in 
Time Sales in 1952 


(Continued from Page 1) | 
for the seventh consecutive year 
with a time outlay of $5,745,055. | 

Those on the list of top ten ad- 
vertisers: 


1. General Mills .... $5,745,055. 
wees oe Oe... 2,420,147 
3. Sterling Drug .... 2,386,820. 
4. Bristol-Myers Co.. 1,779,764 
5. Phileo Corp. ..... 1,721,040 
6. Philip Morris & Co. 1,419,672 
7. Prudential Insur- 

OU iss xea 1,348,549 
8. P. Lorillard Co. .. 1,108,093 | 
9. General Foods ... 1,027,283 | 
10. Equitable Life .... 935,665 | 


ABC’s top ten agencies: 
1. Dancer-Fitzgerald- 
$5,818,090. 


I 8:55 os cass 
2. J. Walter Thomp- 
OE as Gh hans 2,421,559 
3. Knox Reeves Adver- 
GE Blais seas 


10. Kudner Agency ; 


2,328,844 4. Miles Laboratories 


Calkins & Holden, Car- 


» 4. | 
lock, McClinton & 
re 2,091,836 6. 
5. Young & Rubicam.  i,980,011 7. 
6. Hutchins Advertis- 8. 
peg alpha 1,721,040 9. 
7. Leo Burnett Co. .. 1,455,262 10. 
8. Doherty, Clifford, Steers 
& Shenfield .. 1,423,645 1. 
. Cecil & Presbrey . 1,419,672. 


} 


® CBS Radio grossed $52,943,930 3- 


on network time sales for the first | 
11 months of 1952, according to) 
Publishers Information Bureau | 
figures. This does not include 


'Westinghouse’s expenditures for §&- 


campaign and election coverage, | 
which are still to be computed. | 

Time sales at Mutual totaled an. 
estimated $21,004,976—or 


/above the 1951 figure. 


The network’s leading advertis- | 
i 
ers: 


‘1. S. C. Johnson & Son $2,050,194 


2. Sterling Drug .... 
3. P. Lorillard Co. .. 


1,828,720 


1,356,489 2. 


17% |9 


American Federation 

of Labor 1,204,352 
Quaker Oats Co. . 1,040,047 
Johns-Manville Corp. £18,418 
Kellogg Co. ...... 768,387 
Wildroot Co. ..... 702,085 
Falstaff Brewing Corp. 633,348 
Mutual’s leading agencies: 

Needham, Louis & 


Brorby ...... $2,941,743 
J. Walter Thomp- 

Oe OM «+... 2,038,667 
Dancer-Fitzgerald- 

Sample ...... 2,034,865 
Lennen & Newell . 1,379,535 
Geoffrey Wade Ad- 

vertising ..... 1,252,606 


Furman, Feiner & Co. 1,227,052 
Sherman & Marquette 1,040,047 
Batten, Barton, Dur- 


stine & Osborn . 987,369 
Leo Burnett Co. .. 768,387 
10. Maury, Lee & Marsh- 
Moh ao 65504008 456,979 
TELEVISION 


ABC reported TV network time 


1,379,535 sales of approximately $17,697,140 
1,252,606 for the year just ended, against. 


(Px 


/ MAY. 


— 
fob phen 
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Here’s the REAL pitch 
on radio, in Kentucky! 


When you strip it of all the fancy talk, the Kentucky radio story 


boils down to this: 


55.3% of the State’s total retail sales are made in 
Metropolitan Louisville and its satellite markets — 
a concentrated area covered daily by WAVE, alone! 


With 5000 watts (and 5000-watt rates!), WAVE gives you this 
important majority, plus a big hunk of Southern Indiana 


with another quarter billion dollars in effective buying income! 


The show’s going on, now. Join the other smart advertisers — 


step right up and get a front-row seat with WAVE! 


5000 WATTS ¢ NBC e WAVE 
LOUISVILLE 


Free & Peters, Inc., Exclusive National Representatives 


OS aS a I 


Advertising Age, January 12, 1953 


9 
‘Highlights of the Week's News 


| 
| 
| 


ADVERTISING AGE’s Washington editor begins the first of a series of 


| searching articles on the U. S. Post Office, which spends $2.8 billion 
| a year and employs a half-million persons ................ Page 1 
There will be more furniture advertising in 1953 ............ Page 1 


Magazine ad revenue passed the $500,000,000 mark for the first time 


| Bymart-Tintair works itself out of the red, makes fresh start with 
SR RO Eee er ee er eee eT errr Page 3 
‘Business papers did well in 1952 also, running 10% more ad 
TSENG CCE ee EEE CTE ee PORTE CREE Se RT Ee Page 6 
Ladies’ Home Journal was top newsstand seller in the first half of 
Ne RG a Oe er ag eeu ae RE 6 1d RE U EAR Page 16 


Container Corp. of America reports high readership for its “Great 
Beees” GGs, Wich Wil be Continued ........ ccs cccccesccsss Page 18 
Amana announces the biggest freezer campaign in the history of the 
appliance—$2,250,000. Revco, like Amana, is doubling its freezer ad 
fe Se Lite a dia aes A ea cee ain ie lbraiaie Sim Wb Arde ee 5fela de Pages 24, 30 
TV makers will have big budgets in 1953 also ................ Page 44 
The late E. S. Echlin explains how a new World Calendar would bring 
order, stability and savings to advertising 
The Canadian TV impasse ends, CBS and NBC programs will go across 
Ss NE etre ray ch a ed bee AEA AG FET ed OEE eee Page 58 
Would you like to belong to a nonsensical advertising club? You’re 
eligible if you use bombastic or ridiculous copy 
A new company in Chicago is selling shirtboard advertising ...Page 65 


| REGULAR FEATURES 
Advertising Market Place 


| ce Mail Order Clinic ........... 55 
Coming Conventions ......... 33 EE, og, bho da molec seas 46, 71 
| Goeneye Man’s Corner ...... 54 Photographic Review ........ 48 
|Department Store Sales ...... 72 i eT er 12 
Lo SS en errr 12 Salesense in Advertising ....54 
'Eye and Ear Department ..... 56 This Week in Washington ... .68 
_Getting Personal ............ 26 Voice of the Advertiser ...... 60 
Information for Advertisers . .62 What They’re Saying ........ 12 


$18,297,589 in 1951. | » Gross billings for netwerk time 
American’s top ten advertisers:| sales on CBS Television totaled 


1. General Mills ..... $2,090,483 $60,745,841 for the first 11 months 
2. Kellogg Co. ...... 1,492,155 of 1952, as computed by PIB. This 
3. P. Lorillard Co. .. 1,022,558 excludes Westinghouse’s campaign 
4. Rosefield Packers 827,209 and election coverage telecasts. 
|5. Nash-Kelvinator Corp. 823,573 DuMont Television Network’s 
re ee 744,820 billings for 1952 are expected to 
7. Sterling Drug .... 489,363 exceed $10,000,000, against $7,- 
8. C. A. Swanson & Sons. 452,238 761,504 for the previous year. 
DME visas Hewes 447,492 

10. Procter & Gamble . 439,749 Tri-Cities Strike Continues 


ABC-TV’s top ten agencies: Representatives of the Inter- 


1. Dancer-Fitzgerald- national Typographical Union and 

Sample ........ $3,295,001 four newspapers in Moline, IIl., 
2. Kenyon & Eckhardt. 1,410,989 Rock Island, Ill., and Davenport, 
3. Leo Burnett Co. .. 1,233,567 |Ia., are still negotiating a settle- 
4. Lennen & Newell . 1,023,354 ment of the printers’ strike which 
5. Tatham-Laird 835,703 started Dec. 15 (AA, Dec. 22, ’52). 
6. Guild, Bascom & The Rock Island Argus, Moline 

Bonfigli ....... 827,209 Dispatch, Davenport Times and 
7. Geyer Advertising . 823,573 Davenport Democrat have main- 
8. Young & Rubicam. 744,501 tained publication throughout the 
9. Ellington & Co. .. 563,931 strike which involves the inclu- 
10. Brooke, Smith, French sion of stories in teletypesetter ma- 


& Dorrance ..... 489,805 


terial supplied by wire services. 
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SHARP. reproduCcTIONS 


| from your mats - CONGRESS 


mats give better reproduction because only deep, sharp, 
clean, hand-finished Congress electrotypes — made directly 
from your original — are used for your mat patterns. 


| CONGRESS ELECTROTYPE CO. 
| 


DETROIT © 1326 East Congress Street ® Woodward 3-3974 
CHICAGO © 919 North Michigan Avenue © Superior 7-8056 
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thes BUFFALO 
fT nine NEW ORLEANS 
‘| citie _ MINNEAPOLIS 
| _ and HOUSTON 
3 ...you still won't reach as man 
= | families with incomes over $5,000 
? as you can buy in the 


HERALD TRIBUNE QUALITY MARKET... 
a market that buys at all price levels- 


$5,000,000,000 BIG: 


NEW YORK 


Herald Tribune . 


230 West 41st Street, New York 36, N.Y. 
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Filson Joins Murray Corp. 

C. J. (Phil) Filson, previously 
sales manager of the building di- 
vision of Duge Distributing Co., 
Cleveiand, has been named na- 
tional] builder sales manager of the 
home appliance division of Mur- 
ray Corp. of America, Detroit. 


Forbes Names Ralph Poole 

Ralph Poole has been appointed 
advertising and sales promotion 
manager of Forbes Lithograph Co., 
Chelsea, Mass. 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon's Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 

Price $10.00 —it will soon save its co-'. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


WHAT'S GOING ON? ] 


| Sanders Named Publisher 


' Monte J. Sanders, publisher of 
‘Consulting Engineer, has taken 
over the duties of publisher of In- 
dustry and Power as well. Both 
are published by Maujer Publish- 
ing Co., St. Joseph, Mich., of 
which Mr. Sanders is executive 
v.p. and business manager. He suc- 
_ceeds L. E. Crist, who has resigned 
to start a trade publication in the 
food field. However, Mr. Crist will 
act as a publishing consultant to 
,Maujer. 


Hochstim Becomes Partner 


Joseph R. Hochstim of the Hu- 
man Resources Research Office of 
George Washington University 
|has become a partner in Special 
|Surveys, Cleveland opinion and 
| marketing research consultant. 
Mr. Hochstim has advised the 
|Army on sampling, statistics and 
motivation. 


To Farson, Huff & Northlich 

_ American Laundry Machinery 
Co., Cincinnati, previously a di- 
|rect advertiser, has named Farson, 
| ute & Northlich, Cincinnati, to 
handle its advertising. 


! 


Business Papers — 


Show 10% Gain in 
Ad Pages in ‘52 


Cuicaco, Jan. 7—The advertis- 
ing page volume for 269 business 
publications reporting to Indus-— 
trial Marketing gained 10% in 
1952. The publications reported a 
total of 412,549 pages, 37,639 pages 
;/more than in 1951. For December 
only, the entire group gained 7.5%. 
| The leaders among business 
publications in page volume during 
1951 retained their positions in 
| 1952. ’ 
| Oil & Gas Journal continued to. 
/lead the group, racking up 7,626 
| pages in 1952, a 7% gain over the 
'previous year when it carried. 
7,130 pages. Iron Age followed in| 
second position again, and even 
leaped ahead to gain ground on 
|\Oil & Gas Journal with a score 


of 7,335 pages. 
Iron Age gained 669 pages dur- 
ing the year—an increase of 10%. 


s Forty-six business publications 
each carried more than 2,000 pages 
of advertising last year. Only seven 
consumer magazines, all weeklies, 


|had more than 2,000 pages of ad- 
| vertising in 1952. Likewise, there 


were 21 consumer magazines with 
between 1,000 to 1,999 pages of ad- 
vertising, compared with 35 busi- 
ness publications reported by IM 
in that category. 

Almost all of the business publi- 
cations tabulated showed gains in 
1952, some quite substantial. The 
greatest gain was shown by Chem- 
ical Week, which had 64.5% more 


pages than in 1951, going from 1,-_ 
| 134 pages to 1,866 pages. 
largest percentage 


While the 
gains were made in the field of 
industrial publications, 10 show- 
ing gains from 14.3% and up, 
other top percentage gains in oth- 
er business paper fields were an 
8.6% gain by Industrial Equip- 


ment News among product news. 


Sell the Doctor 


when his mind 


is on medicine 


“Doctor, can I interest you in 


our new vasoconstrictor?” 


ae S 
Doctor’s interests may be as varied as any other man’s, but 
when he is reading MODERN MEDICINE . , . his mind is 
on medicine. Because MODERN MEDICINE is the on/) publication 


that brings all U. S. Doctors a complete and easy-to-read 
review of the latest developments in all fields of medicine— 
24 times a year—it commands . . . and gets... 
his concentrated attention. 


MODERN MEDICINE Captures and holds the Doctor’s interest by 
giving him precisely the sort of information he can put 


to use in his daily 


practice. 


With its unique editorial approach, MODERN MEDICINE 


establishes an editorial atrnosphere that’s just rig 


your product story. 
Sell the Doctor when his mind is on medicine. 


MODERN €} MEDICINE 


THE JOURNAL OF DIAGNOSIS AND TREATMENT 


ht for telling 


84 So.Tenth Street, Minneapolis 3, Minn. 
New York + Chicago 
San Francisco 


Los Angeles 


a 


Advertising Age, January 12, 1953 


publications, going from 9,157 to 
9,946 one-ninth-page units; Boot 
& Shoe Recorder with a 10.8% 
‘gain among trade _ publications, 
from 1,994 pages to 2,210 pages; 
an 11.8% increase by Nation’s 
| Schools, in the class publications 
field, from 1,119 pages to 1,253 
pages, and Automovil Americano, 
leading export publications with 
'an increase of 11.4%, or 1,259 
/pages compared to 1,130 pages. 


2s A partial list of the leading 
business publications taken from 
Industrial Marketing’s compilation 
follows. 


Pages 
"Industrial publications: 1952-195) 
1 Oil & Gas Journal ...... 7,626 7,130 
2 GI. BO cccwscccvecieccesss- 7,335 6,666 
/3> American Machinist 6,894 5,554 
1 Fe  visciacssitateistescneics 6,396 5,518 
5 Engineering News 
GEE Pee 4,567 4,158 
6 Electronics .....:0........... 4,326 3,631 
7 Electrical World ........ 4,248 3,717 
8 Product Engineering .... 4,210 3,416 
9 Chemical Engineering .. 4,139 3,586 
10 Machine & Tool Blue 
BORE... sabentinrsntonesiehsnis 4,022 3,160 
| Product News (1/9 page units): 
11 Industrial Equipment 
PE iki nsvseedsienaiiees 9,946 9,157 
2 New Equipment Digest. 8,119 6,881 
3 Electrical Equipment .. 4,614 3,943 
Trade publications: 
1 Florists Review  .......... 4,608 4,691 
2 Hardware Age ........... 4,088 3,752 
3. Industrial Distribution .. 2,953 2,767 


4 American Lumberman & Building 


Products Merchandiser 2,384 2,147 
5 Implement & Tractor .. 2,298 2,147 
Class publications: 
1 Journal of the American 

Medical Assn. ............ 3,727 3,641 
2 Advertising Age ........ 2,798 2,652 
3 Modern Medicine ...... 2,400 2,280 
4 Modern Hospital ........ 2,050 1,992 
5 Medical Economics .... 1,860 1,878 
Export publications: 
1 American Exporter Indus 

SUIEE Siekcrincitetariscabidcatens 1,991 1,881 
2 American Exporter ...... 1,979 1,922 
3  Automovil Americano .. 1,257 = 1,130 
EE FEI vecsnciticttscis ssc 1,245 1,181 
5 American Automobile . 1,023 946 


Swanson Offering 50¢, 10¢ 
Refunds in January-February 


, In addition to its regular news- 
‘paper advertising, C. A. Swanson 
& Sons, Omaha, is using news- 
papers during January in 60 mar- 
|/kets—mostly those without tele- 
'vision—to promote a 50¢ “award” 
to consumers who send in the back 
‘flap from any package of Swan- 
'son’s frozen foods. The offer is 
also being promoted on “The 
Name’s the Same,” the Swanson- 
‘sponsored TV show on the Ameri- 
can Broadcasting Co. network. 

At the same time, Swanson is 
continuing its specia] 10¢ coupon 
offer for canned chicken and tur- 
|key, begun last fall, with four- 
color ads in American Family and 
Better Living during January and 
Everywoman’s, Family Circle and 
Western Family in February. Ta- 
tham-Laird, Chicago, is the agency. 


Maclnnis to Boston Varnish 
Harold E. MacInnis Jr. has been 

appointed advertising manager of 

Boston Varnish Co., Boston. 


Twice every month 


YOUR TOP | Sells 7 
SALESMAN | ovt of 
IN THE | every 10 
DAKOTAS | farmers 


No other salesman or dealer 
can match that record 


“DAKOTA 


FARMER 
Dakotas Own Magazine 


ABERDEEN, (SOUTH DAKOTA 


| J.P. MALONEY, Advertising Manager_ 
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’K. C. Star’ Hits 
Anti-Trust Suit as 


Political Reprisal 


(Continued from Page 1) 
000, are required to pay for deliv- 
ery of the Times, the Star and the 
Sunday Star in forced combination, 
even though they -may desire to 
purchase only one or two of these 


> Lz et 
New Sales Opportunities 
_ for Fishing Tackle and 


Equipment Manufacturers 


) It will pay to investigate this new tackle and 
equipment merchandising medium, Write or 
phone Fred E. Owens, Publisher. 


Fishing “Jackle 


7 TRADE NEWS — 


Wilmette, iilincis ©@ Phone. Wilmette AT\4 


, three newspapers. 
| One of the most explosive counts 


‘deals with the Star’s radio and TV 


activities. According to the gov- 
‘ernment, low newspaper space 
rates are offered to induce adver- 
tisers to buy time on WDAF, the 
Star station. Moreover, the Justice 
Department charged that adver- 
tisers who refused to take news- 
paper space have been denied ac- 
cess to WDAF-TV. 

Besides the Star, the criminal 
indictments name Roy A. Roberts, 
chairman of the board, and Emil 
A. Sees, treasurer and advertising 
manager. As punishment for the 
alleged misuse of radio and TV 
properties, the anti-trust division 
is asking the court to revoke the 
Star’s radio and T'V licenses. 


. Since the Star has been a vig- 
orous foe of the outgoing adminis- 
|tration—Roy Roberts was an orig- 
inal Eisenhower sponsor—the de- 
partment’s action has been ques- 
tioned as a species of political re- 
prisal. 


But Attorney General James P. 
-McGranery contends the action is 
nothing more than “another in the 
anti-trust division’s series of cases 
to restore to business men the right 
to advertise freely in media of 
their own choosing.” 


system and is essential to the suc- 
cess of competing newspapers and 
broadcasting stations. 

“It is vital that advertising chan- 
nels not be closed by private com- 
binations. A free press rests on 
free advertising, not on monopo- 
lized advertising; it rests on com- 
petition, not monopoly.” 


s The case had been in prepara- 
tion since mid-1952, when the de- 
partment subpoenaed records 
going back to 1926: More than 250 
witnesses were called before the 
grand jury. 

The forced combination issue is 
being tested in an anti-trust case 
which the Justice Department 


Advertising Age, January 12, 1953 


launched against the New Orleans 
Times-Picayune in 1950. 

The federal district court in 
New Orleans has already ruled 


that the Times-Picayune violated 


the anti-trust laws when it re- 
'quired advertisers to take a com- 


is being appealed and is sched- 
uled for argument before the Su- 
'preme Court on March 2. 

@In half-page ads in today’s 
Washington newspapers, the Kan- 
sas City Star announced it will 
meet the charges head on. Ads also 
ran in Chicago and New York 
newspapers. 

“Our business practices cover- 
ing nearly three quarters of a cen- 
tury have been an open book, still 
are, and conform to law and good 
morals,” it declared. 

The Star said the attack on com- 
binaiion circulation rates would 
destroy the basic structure on 
which its circulation is built. 
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If your TV program is on film, you need never wait on the cable 


for clearances, or be blocked out of markets because of inadequate 


cable service. Build your national coverage on a Spot basis, 


and you'll find that stations clear time more readily for Spot— 


in markets of your own choice. And you'll save on Spot time charges— 


enough to cover film prints, their distribution and other costs. 


Get the full details from your Katz representative. 


T H E Le ATZ A G E » CY, INC e National Advertising Representatives 


488 MADISON AVENUE, NEW YORK 22, NEW YORK ¢ CHICAGO ¢« LOS ANGELES ¢ SAN FRANCISCO @ ATLANTA @ DALLAS ¢ KANSAS CITY @ DETROIT 


“We publish one newspaper,” it 
declared. “We give the subscriber 
a morning, evening and Sunday 
edition for one price. 

_ “That service was started in 
| 1901 by Col. W. R. Nelson, founder 
of the Star. It has never been chal- 


Anti-trust Chief Newell A. Clapp bination deal involving the Times- lenged until now—two weeks be- 
added, “Advertising plays an im- Picayune (morning) and States fore the present administration re- 
|portant role in our free enterprise | (evening). However, this decision | 


tires from office. 

“The Star gives its readers the 
greatest bargain in the country. 
We deliver morning, afternoon and 
Sunday editions for 40¢ a week in 
Kansas City and all our territory. 
We have the lowest subscription 
price anywhere in the world. The 
morning edition covers 12 hours of 
news; the afternoon edition covers 
12 hours of news.” 


s The Star said its combination ad 
rate has never been questioned 
since instituted in 1903. 

“We have maintained one of the 
lowest milline rates, if not the low- 
est, in the entire country. If we 
forgot entirely, say, the morning 
edition, and charged the combina- 
tion simply for one edition, it 
would still be lower than the aver- 
age advertising rate of the major 
newspapers in the country.” 

Three of the allegations in the 
indictment deal with the relation- 
ship of the Star and its carriers. 
The government contends that 
news carriers, “operating as inde- 
pendent business men, are re- 
quired to refrain from delivering 
competing advertising media.” 


ws It charges that the Star main- 
tained “arbitrarily low home de- 
livery rates” until its afternoon 
competitor, the Kansas City Jour- 
nal, was discontinued in 1942, “and 
thereafter raised them.” 

The government claims the Star 
refuses or threatens to refuse to 
accept advertising, or discriminates 
as to space, location or arrange- 
ments, if advertisers use competing 
media or a larger ad in competing 
media, ‘and that these threats and 
refusals are implemented by an 
elaborate system of surveillance of 
competing publications.” 

It further alleges that the Star 
company’s rate structure for local 
display advertising “provides for 
tie-in sales which exclude adver- 
tisers from using other media.” 


® The Star denies that increases 
in its subscription prices since 1942 
were based on the fact that it had 
a monopoly. It has had increased 
publishing costs since 1942, and 
stresses that high taxes are one 
of the major factors which have 
resulted in newspaper deaths and 
consolidations, 

“Newspapers have had to in- 
crease both subscription and ad- 
vertising rates in a mad race to 
keep up with costs,” it declared. 
“As rates go up, advertisers neces- 
sarily concentrate their spending 
on the papers that do the best job 
for them. All the anti-trust suits 
in the world will not stop this 
trend unless the government itself 
can get taxes down.” 


A TREASURED ART 
STOREHOUSE 


Each year subscribers to the 
monthly Clipper receive more than 
3,600 individual art subjects, more 
than 12,000 individual reproduction 
prints, every subject original! .. . 
Quality art costing $20,000 to $25,- 
000 annually to produce 


/CLIPPER 


ART SERVICE 
, PICTORIALLY INDEXED 
FOR QUICK REFERENCE 


All pictorially indexed and organ- 
ized. You can scan twelve full is- 
sues on just twelve 17!2” x 22” 
pages. Entire service with more 
than 250 ‘“‘How to Use’’ samples 
costs only $180.00 per year 


Whit FOR FREE SAMPLES 


MULTI-AD SERVICES, INC. 


105 Walnut St. + Peoria, Ilinois 
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Si lt i i es 


Comics magazines are 
virtually legal tender 
among their young 
enthusiastic readers. They 
are read and swapped... 
read and bartered . . . read 
and traded ... read and 
passed along until they are 
literally worn out! 

That's how advertising in 
comics books is hard 

at work around the clock 
and around the calendar, 
making friends and 
followers 365 days a year. 
Little wonder that 
advertising pays off . . . plus! 


National 
Comics 
Croup 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 3 
New York 18, N. Y. 
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Publishers Information Bureau.* 
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9 In 1952 Business Week had the greatest gain in 
by Publishers Information Bureau. 


In 1952 more advertisers to business and industrial 

3 management placed more pages exclusively in 
Business Week than in any other magazine measured 
by Publishers Information Bureau. 


Here are FACTS on which you can base your advertising 
decisions. Facts documented by Publishers Information Bureau . . . 
indicating the full measure of Business Week’s ability to develop 
broader sales markets for business and industry. 
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The Matter of Postal Service 


In this issue ADVERTISING AGE begins a series of articles on the oper- 
ation of the U. S. Post Office. Written by Stanley E. Cohen, AA’s 
Washington editor and recognized as an authority on many phases 
of postal operation, the series is designed to bring the Post Office and 
its problems into focus for our readers. 

The series discusses service, rates, the matter of the basic unre- 
solved conflict as to whether the Post Office should be operated as a 
“business” or as an essential government service, what the postal 
authorities are doing about modernization of equipment and per- 
sonnel and management problems, and a variety of related subjects. 

ADVERTISING AGE presents this unusual series because of its strong 
conviction that the Post Office plays a role in American life and 
American business which is so important that the many difficulties 
which surround its operations must be resolved if business and the 
economy are not to suffer extremely serious blows. 

The series which begins on Page 1 of this issue is extremely factual. 
It is not written from a predetermined point of view, beyond the de- 
termination to lay postal problems out in the open, to discuss them 
sensibly and adequately, and to focus attention upon the vastly im- 
portant area of postal operations—an area which too often is neglected 
because it lacks the glamor and excitement of other fields of gov- 
ernmental functioning. 

Mr. Cohen finds much to censure in recent Post Office operations, 
but he also finds much to praise. He points out time and again that 
Post Office Department operation is an extremely complex thing, and 
that, where blame is to be assessed, it frequently lies more with the in- 
nate clumsiness of government than within the actual framework of 
the department itself. 

Now, with a new administration about to step into power in Wash- 
ington, seems a particularly appropriate time to discuss this vitally 
important problem of postal operation, and to lay all the problems 
and all the comments and criticisms out in the open. 

The comments, experiences and opinions of readers on postal mat- 
ters will be welcome. 


A Store Instead of a Court 


Going back over last week’s summary of the advertising year, and 
reading various other summations of the business year just past, one 
gets the feeling that the only really important things happening in 
the business world are happening in courts or in legislative halls. 

Court decisions, administrative rulings, and laws seem to com- 
prise 75% or 80% of the fabric of business, and this, we are sure 
most business men will agree, is not a healthy situation. Yet too 
many business men, shouting lustily for free enterprise and that good 
old American spirit of competitive endeavor, rush to the courts or the 
legislatures at the merest whisper of serious competition. 

To put things quite simply, they want the government to stay out 
of business. . .except when their own business is affected, or seems to 
be affected. They want a good, healthy competitive system. . .govern- 
ing the things they buy, but not the things they sell. They want buy- 
ing decisions made, democratically, in the marketplace. . .except when 
such democratic marketplace decisions hold some threat to their own 
sales. 

That way, it seems to us, lies temporary advantage at the imminent 
risk of long-term disaster. And that is why, as a new year starts, we 
again voice the hope that marketing and sales problems will be fought 
out in the marketplace more frequently and more intelligently, and 
considerably less frequently in the courts and the legislative halls. 


Advertising Age, January 12, 1953 


—Electrical Merchandising 


“Who is it, David?’ 


What They're Saying 


America on the Move 
One of the errors that business 


men fall into is thinking of their 
markets as relatively stable. This, 


leads to the belief that it isn’t too 
essential to do much advertising. 
“After all,” goes the argument, 
“I’ve been in business many years 
at the same location. My customers 
know where I am and what I 
sell. Why waste a lot of money on 
advertising?” 

But, here are the facts: over 
36,000,000 people will move from 
one city to another this year—an 
increase of about 20% over last 
year’s record-breaking total. This 
represents nearly one-fourth of the 
population. 

Moreover, according to the head 
of a New York City moving com- 
pany, 70% of the families move 
from one town to another at least 
once every 10 years. Biggest shift 
is from big cities to suburban com- 
munities; and from the East and 
Midwest to the South, Southwest 
and Pacific Coast. California and 
Texas are gaining most rapidly, 
with at least two people moving in 
for every one leaving. 

So, when making your adver- 
tising plans, just remember: at 
any one time, perhaps 25% of 
your potential customers never 
heard of you before. 


—Advertising Newsletter, Committee 
on Advertising, Chamber of Com- 
merce of the United States, Washing- 
ton, D. C. 


Want Ad 

With the 2nd Infantry Div. in 
Korea—One soldier, who is anx- 
iously waiting in Korea for rota- 


' tion to the United States, has tried 


the want ad section of his home 
town newspaper for relief. His 
name is Cpl. Allen L. Jordan, 
whose parents live at 121 Marchy 


'St., Asheboro, N. C. 


He placed an ad in the paper 
asking for a volunteer to replace 
him on the front lines. It read: 

“WANTED: One replacement so 
I can come home after nearly 11 
months of front line duty in Korea. 
Not interested in size or health. 
Must be of draft age. A nice sand- 
bagged bunker to live in. Stream 


of water close by. My job contains 
plenty of excitement and there’s 
never a dull moment. Plenty of 
fire works. If interested, please 
contact Cpl. Allen Leon Jordan at 
foot of Hill—on Rcute—in Korea. 
Please hurry! 

“P. S. If you are a married man, 
have trouble with your wife, and 
want to leave her forever, this is 
the break you have been waiting 
tor.” 

The paper ran the ad below a 
statement: 

“We wouldn’t think to charge 
for this advertisement. Here’s one 
classified advertisement for which 
this newspaper will make no 
charge...” 

As yet, Corporal Jordan has not 
received any applicants. 


—Army Home Town News Center, 
Kansas City, Mo, 


Hitting on All Four 

In the advertising business we 
are interested in the four holes in 
a man’s head—his two eyes and his 
two ears. First we had the printed 
word, for the eyes; then the radio, 
for the ears. But now we have a 
medium for both the eyes and ears; 


only in facsimile but in action and 
use and before very long we shall 
be able to show the product in 
color. As a vehicle for moving 
goods out of a store and into the 


medium. People ask us: “Is tele- 
vision going to kill radio or take 


know the answer to that is “No.” 
Radio is holding its own. Daylight 
radio time is all sold out... 

As for the newspaper, nothing 
takes its place. The more people 


If I see a prize fight at night, the 
first thing I do in the morning is 


if the sports editor saw the event 
as I did. Newspaper circulation 
throughout the country is at an 
| all-time high, and so is newspaper 
| advertising linage... 


—Bruce Barton, chairman of Batten, 
Barton, Durstine & Osborn, speaking 
at the annual presidents’ dinner of 
the Buffalo Advertising Club. 


television shows the product not. 


the place of radio?” We already | 


see, the more they want to read. | 


to turn to the sports page and see_ 


Rough Proofs 


“He’s married to a girl who will 
spend $40,000 of his money in the 
first ten years,” explains Today’s 
Woman. 

That is, if he makes only $40,- 
000. 


Now that the national admin- 
|istration is to be under different 
auspices, Lever Bros.’ public re- 
lations advisers no doubt con- 
cluded that a mink coat contest 
would be perfectly all right. 


AA picked the ten most news- 
worthy admen of ’52, and should 
have added one more to match 
the other All-American line-ups. 


Y&R’s suggestion that the bar- 
_ber-shop patron who was given 
everything but a haircut is like 
the agency client who received 
numerous services other than good 
_copy implies that in both cases the 
customer got trimmed. 


Judging from the discussions at 
the recent marketing convention, 
the agency which doesn’t have a 
psychologist lurking in the confer- 


* ence room hereafter will be con- 


sidered just a bit horse-and-bug- 
gyish. 


Pulse got an injunction to stop 
some of C. E. Hooper’s sales pro- 
motion, suggesting oice more that 
when it comes to broadcast re- 
search, the usual conclusion is 
confusion. 


The greatest circulation in the 
_ world is the circulation of the 
| blood, says Harper-Atlantic, and 
| like magazine circulations it has to 
be audited now and then, just to 
make sure. 


The real test of the better break- 
fasts campaign launched by the 
Bakers of America, with plenty 
of helpers, will be watching that 
second piece of toast pop up. 


“Network TV still mostly ‘extra 
money,’ MAB says.” 

But you can’t prove it by the 
sales figures of some of the com- 
petition. 


American Rack Merchandisers 
Inc., seeking a name with no me- 
dieval connotations, will welcome 
| Suggestions for a bright new year 
-monicker. 

e- 


“Copywriter with too much 
_paid-for leisure wants wider op- 
_portunity,” the ad says. . 
| Don’t leave clients who are that 
easy to please. 


home, television has already proved | 
itself more powerful than any | 


If you decide to use the McCall’s 
chart which labels wives and girl 
\friends as “tailored,” “frilly,” 
“windblown” or “siren,” be sure 
you place the most important her 
in the last classification. 


John Schwegmann Jr., the New 
Orleans supermarket operator who 
is defending all those fair trade 
suits, apparently doesn’t mind be- 
ing advertised as the place to get 
it for less. 

Copy Cvs. 
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The Delaware Valley looks to the future through the 


test tubes of great industrial laboratories. Giants of 
industry like duPont, General Electric, Westinghouse, 
Philco and RCA build and extend research facilities here. 
Others, too .. . Certain-Teed, Rheem, Burroughs, Sharp 
& Dohme, Pennsylvania Salt . . . boost the Valley’s 


_— 


reputation as a major research center. 


1940—POPULATION 


DLL 


THE IE GREATER ‘PHILADELPHIA MARKET 3,844,960 


co ake Bats eS, 


ee a 


1952—POPULATION 


THE WORLD’S GREATEST INDUSTRIAL 


AREA strides ahead in seven-league boots these days! 
Under construction or planned in the Delaware Valley 


are plant facilities worth $1% billion...and thousands 


a ee 


of new homes for the Valley's 1% million families. Think 4,551,700 
of the market possibilities in this booming area where . a = 
last year’s retail sales topped $4,762,100,000! Lge pe d 
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THE PHILADELPHIA INQUIRER LOOKS 


‘ ‘ |IDEL, 
AHEAD to new heights of achievement for the NEW / county e: ae 
/ 
Delaware Valley. Its continual efforts to step up the pace / come ( y \ COUNTY 
\\ a 
‘ of Valley development have won leadership for NN ‘4 sini Ae 
(i THE INQUIRER throughout this whole area. INQUIRER (ul Gece 
influence with readers pays dividends in growing adver- % 


tising linage ... and boosts sales for hundreds of 
national and local advertisers. 


Now in its 20th 
Consecutive Year of Total 
Advertising Leadership 
in Philadelphia! 


Che Philadelphia Mnguirer 


; Constructively Serving 
‘ . 
, The World's Greatest Industrial Area 
t Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., Empire State Bidg., N.Y.C., Longacre 5-5232; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, Penobscot Bidg., 
Detroit, Woodward 5-7260. West Coost Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 © 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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53 SCHEDULE 


If you're like more and more advertisers, 
you'll find AUTOMOTIVE NEWS heads 
up the list. You can expect action from your 
decision to place AUTOMOTIVE NEWS 
on the schedule. After all, it gets in to the 


new their subscriptions — and at $8 per 


men who moke the decisions in the 2 big 
markets of the automotive industry — the —— 


car dealers and the manufacturers. 


You can look for action from AUTOMO- AUTOMOTIVE NEWS. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York — Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-687! 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
Les Angeles —R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Woodward 3-0495 


PENOBSCOT BUILDING ° 


TIVE NEWS because it reaches these big 
prosperous markets and because its read- 
ership and preference in these markets is 


unparalleled. 88.3% of all subscribers re- 


Here's to a New Year of Action with 


ft 


Advertising Age, January 12, 1953 


a 


ee 


2S 


BIGGEST EVER—Formally signing the biggest national advertising schedule in Ale- 


mite’s history is F. A. Hiter, senior v.p., 


Stewart-Warner Corp. Watching are (left 


to right): F. R. Cross, ad director; A. B. Dicus, executive v.p., MacFarland, Aveyard 


& Co., and G. Treffeisen, Alemite distribution sales manager. (Story on Page 19.) 


‘Magazine Newsstand 


| 


‘Sales Led by ‘LHJ’ 
in Ist Half of ‘52 


New York, Jan. 6—Can you 
‘name the ten best-selling maga- 
zines on the newsstands—before 
you peek at the next paragraph? 
| According to a “Box Score” 
compiled by S-M News Co., the 
‘leading newsstand sellers dur- 
ing the first six months of 1952 
/were, in order: Ladies’ Home 
Journal, The Saturday Evening 
Post, True Confessions, Better 
Homes & Gardens, Life, McCall’s, 
-Woman’s Home Companion, True 
Story, Look and True. 

The “Box Score,” which gives 

the relative standings in news- 
stand sales of all ABC-reporting 
magazines with an average per is- 
sue sale of 50,000 copies or more, 
covers the first half of 52 versus 
‘the same 1951 period. 
positions of each magazine, it 
|shows frequency of issue, cover 
| price, average sale per issue, copy 
gain or loss, and per cent gain or 
loss. Also listed are ABC-reported 
/magazine groups. 
Copies of the “Box Score” are 
lavailable on request from S-M 
|News, 229 Fourth Ave., New 
‘York 3. 
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_Mactadden Names Andrews 
_Ad Head of Women’s Group 


Macfadden Publications Inc., 


| 


drews to advertising director of 
the True Story 
Women’s Group, 
effective imme- 
diately. Mr. An- 
drews has been 
on the sales staff 
of the women’s 
group for several 
years. 

He has. been 
associated with 
Macfadden for 18 
years, 11 of 
which he_ spent lee Andrews 
'as Pacific Coast 
manager of both the men’s and 
'the women’s groups. Several years 
ago he went east to work for the 
women’s group exclusively. 


WTAM Names Dallmann 


William Dallmann, formerly di- 
rector of grocery trade relations 
for WLW, Cincinnati, has been ap- 
pointed merchandising manager 
for WTAM and WNBK, National 


| Broadcasting Co.’s radio-television | 


outlets in Cleveland. 


| Harrison to Stedfast Rubber 


Raymond B. Harrison, formerly 
v.p. and sales manager of Beck- 
with Mfg. Co., has joined Stedfast 
_Rubber Co., Dorchester, Mass., as 
‘gales promotion manager. 


In addition to the comparative. 


New York, has promoted Lee An-| 


Charles Gray Adds Five 

Charles M. Gray & Associates, 
Detroit agency, has added five 
;new accounts. They are A. S. 
Campbell Co., East Boston, Mass., 
maker of automotive parts and ac- 
cessories; Flex-O-Tube division of 
Meridan Corp., Detroit, maker of 
flexible tubing and fittings; Tech- 
nical Service Inc., Plymouth, Mich., 
maker of motion picture projectors 
}and electronic equipment; Jervis B. 
/Webb Co., Detroit maker of con- 
|veyor systems, and Whitman & 
Barnes, Plymouth, Mich., maker of 
, cutting tools. Previously, Glouston 
| Co., Boston, had the A. S. Camp- 
| bell Co. account. 


Collins Elected Board Head 
Harry E. Collins, formerly presi- 
| dent, has been elected chairman of 
|the board of Collins, Miller & 
|Hutchings, Chicago photoengraver. 
|Ray Vales, secretary, has been 
named president, and William Pog- 
litsch, plant superintendent, suc- 
_ceeds Mr. Vales as secretary. 
To Hutchins Advertising 
| Caldwell Mfg. Co., Rochester 
;manufacturer of clock-spring and 
|sash balances, has appointed Hut- 
ichins Advertising Co., Rochester, 
‘to direct its advertising. Trade 
| publications, catalogs, direct mail 
iand sales literature will be used. 
Bruce Aldon Associates, Rochester, 
'had the account previously. 


The Biggest 30c Buy 
In The Nation* 


Blanketing 24 Counties 
of West Texas 
and Southern New Mexico 


BB '/2 BILLION DOLLAR 


| RETAIL SALES 


Covered Exclusively by 


BB The Zl Paso Cimes 


An Independent Newspaper 
Morning and Sunday 


E] Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


| ‘ONE LOW RATE 
BUYS BOTH! 
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SHORT COPY ... sweet results. 


m..Real Coconut 


Almond Joy. 


oe 
ae 
ee 
oe 
ee 
ee 


“Outdoor advertising gives Mounds and Almond Joy maximum product 


identification plus merchandising impact for Peter Paul.” 


CL 
{Co ce e_ 


E. W. PLOWE 


Advertising Manager 


PETER PAUL, INC, 


One of a series of advertisements promoting a better under- 
standing and appreciation of Outdoor Advertising — sponsored by 


The Standard Group 


OF OUTDOOR ADVERTISING COMPANIES 


JOHN DONNELLY & SONS * CENTRAL OUTDOOR ADVERTISING CO., INC. * THE PACKER CORPORATION 


, fifth WALKER & COMPANY + UNITED ADVERTISING CORPORATION * WHITMIER & FERRIS CO., INC. 
serving one-t ROCHESTER POSTER ADV. CO., INC. * RICHMOND POSTER ADV. CO. « E. A. ECKERT ADVERTISING CO. 
of the nation’s PORTER POSTER SERVICE * SLAYTON & COMPANY © THE HARRY H. PACKER CO. + BORK POSTER SERVICE 

SUNSET OUTDOOR ADVERTISING CO. »* BREMERTON POSTER ADVERTISING CO. + C. E. STEVENS CO. 
consumers . . . CONSOLVO ADVERTISING CORP. © LEHIGH ADVERTISING CO. * MARYLAND ADVERTISING CO. 


AMERICAN ADV. CO. « STANDARD OUTDOOR ADVERTISING, INC., 444 MADISON AVE., NEW YORK 22 - 
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... THIRD IN U.S. ! 


Seven out of ten people in South Bend own the homes they 


live in! Not only is this tops in Indiana, but third best in the 
nation (U.S. Bureau of Census Report, October, 1952). Here’s 
a market that’s stable. And, people who live here buy here 
—South Bend’s total retail sales per family are highest in 
Indiana! One newspaper, the South Bend Tribune, saturates 
this great market. Get 
all the facts. Write for 


OWNERSHIP 


free market data book, 


“Test Town, U.S.A.” 


STORY, BROOKS & 
FINLEY, INC. 
NATIONAL 
REPRESENTATIVES 


Advertising Age, January 12, 1953 


FIRST IN HOME OWNERSHIP IN INDIANA Container Corp.'s Great Ideas Ads 
Will Continue; Readership Is High 


Cuicaco, Jan. 6—Container 
Corp. of America’s institutional 
advertising in 1953 will continue 
to stimulate people to do some 
serious thinking. For the fourth 
year, it will run its Great Ideas of 
Western Man ads, through N. W. 
Ayer & Son. 

Once a month, a quotation from 
one of the world’s great authors 
will be published, with full-color 
modern art illustrations, in Busi- 
ness Week, Fortune, Newsweek 
and Time. And once a month, 
without doubt, some people will 
look at these special ads and pro- 
test that nobody reads advertising 
that offers no entertainment and 
no promise of material benefits. 

The Great Ideas ads make no 
concessions to usual advertising | 
rules for attracting and influencing 
readers. In the past year, page 


No one knows better than the man who 
works in microns how vital a role the 
molding material plays in producing a 
perfect female for making plastic plates. 

He knows that the secret formula we 
developed for making our own molding 
material has resulted in a female mold so 
superior that we can actually guarantee 
to retain the full dot depth of the original. 

And this man’s specialized skill is rein- 
forced by a meticulous team of fellow- 


You can Really Rely on 2 f i Ti 


electro! 


craftsmen whose experience and ingenu- 
ity maintain Reilly’s high standards— 
not only in producing our exclusive Dura- 
matrix, or female mold, but right on 
through to the finished Reilly Plastictype. 


That’s why we’re able to guarantee that 
a Reilly Plastictype assures finer results 
than any other plastic plate. 
In fact, finer results—in every 
respect—than the finest news 


ads like the current one (see cut) 
have stopped about one-fourth of 
the readers of the magazines in 
which they have appeared. On a 
cost basis, they have won thorough 
readership or an estimated twice 
the average usual readership. In- 
dividual ads have rated as high 
as second, fourth and fifth on com- 
plete readership. ; 


s Container executives point out 
that their company’s novel ap- 
proach to advertising has been a 
factor, since 1938, in doubling the 


number of investors in Container 


stock, increasing sales about 12 
times, and attracting to the firm 
young and promising package de- 
signers, engineers and salesmen. 

Ads from this series have been 
reprinted all over the world and 
used in touring exhibitions. The 
original art has drawn more than 
200,000 to museums. Container 
each day receives an average of 
six requests for reprints of the 
entire Great Ideas series. The com- 
pany supplies them monthly now 
to more than 200 schools and col- 
leges where they are used for 
classroom discussion. 

The company does not neglect 
more traditional advertising, how- 
ever. During the coming year, Con- 
tainer will have campaigns fea- 
turing its packages and packaging 
services in 21 trade publications, 
with ads individually slanted to 
the ice cream, butter, brewing, 
textile and frozen foods industries. 

The Great Ideas of Western Man 
series was conceived by Walter 
Paepcke, chairman of the board. 


Stern Names Three V. P.s 


Edward Stern & Co., Philadel- 
phia, has named Joseph Matlack, 
Walter Goldsmith and Harold 
Lesher v.p.s of the company. Mr. 
Matlack will head the service di- 
vision; Mr. Goldsmith, who also 
is secretary, will head the engi- 
neering and research division, and 
Mr. Lesher, treasurer, will head 
the financial division. 


Huber Promotes Schirmer 
Edward Schirmer has been ap- 
pointed central district sales man- 


Flectrotype 


NEW YORK 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


he aed 
: Tea 


ager of the ink division of J. M. 
Huber Corp. He will make his 
| headquarters at 59 E. Van Buren 
St., Chicago. He has been with 
Huber since 1946, and during the 
past 18 months has been assistant 
general sales manager at the main 
| office in Brooklyn, N. Y. 


Bachman Heads KPIX Sales 


Herb Bachman, formerly mana- 
ger of television research for 
American Broadcasting Co., has 
been appointed sales promotion 
and publicity director for KPIX, 
San Francisco television station. 
Mr. Bachman succeeds’ Frank 
| Schiro, resigned. 


_WLAW Promotes Miss Kirby 
Nona Kirby, with WLAW, Bos- 
ton outlet for American Broadcast- 
ing Co., since 1945, has been pro- 
moted to national sales manager. 
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Advertising Age, January 12, 
Stewart-Warner 
Plans Big ‘53 
Alemite Drive 


Cuicaco, Jan. 6—Alemite divi- 
sion of Ste-vart-Warner Corp. will 
run the biggest campaign in its 
history during 1953. The program, 
which represents a 21% increase 
over 1952 expenditures, was an- 
nounced wy F. R. Cross, Stewart- 
Warner ad director. 

Advertised nationally since 1920, 
Alemite lubrication products will 
be supported this year by an ex- 
tensive campaign in consumer, 
trade and farm publications. 

The heart of the campaign will 
be 24 twin half-pages to be split 
equally between Collier’s and The 
Saturday Evening Post. 


@ These twin half-pages were 
started as a format last year. They 
will promote Alemite lubrication 
to car owners and industry. The 
left-hand side will report on in- 
dustrial users of Alemite, with the 
first six ads featuring Procter & 
Gamble, Eastman Kodak, Boeing, 
Swift & Co., International Har- 
vester and U. S. Steel. 

The right-hand side will tell the 
advantages of Alemite as a car 
lubricant. Stewart-Warner does 
not expect many car owners to 
buy Alemite directly. However, 
the consumer ads are designed to 
increase the business of Stewart- 
Warner customers and are mer- 
chandised as such to all types of 
automotive service outlets. 

Alemite lubrication will be pro- 
moted to management through 
b&w pages in Business Week and 
Time. Twenty-three business pa- 
pers will also be used to reach key 
industry personnel. 


# Two additional campaigns are 
set for The Saturday Evening 
Post. The first will be a series of 
b&w half-pages on the Alemite 
electronic wheel balancer. These 
ads will try to educate car owners 
on the importance of having 
wheels perfectly balanced and will 
quote survey findings that about 
83% of all cars on the road today 
are in out-of-balance condition. 

The second campaign will be 
another series of b&w half-pages 
introducing a new product, Alem- 
ite CD-2, a motor oil additive. 
Stewart-Warner describes CD-2 
as “a heavy duty type concentrate” 
which will protect internal engine 
parts against rust and corrosion, 
remove engine deposits and elimi- 
nate sticking valves, rings and 
plugged hydraulic lifters. 


s All three Alemite products will 
be promoted singly and together 
in campaigns scheduled for Auto- 
motive News, Fleet Owner, Jobber 
Topics, National Petroleum News, 
Southern Automotive Journal, Su- 
per Service Station and Tire Re- 
view. 

To reach farmers and farm 
equipment dealers, Alemite will 
run half-pages in Country Gentle- 
man, Farm Implement News, Im- 
plement & Tractor and Progres- 
sive Farmer. 

MacFarland, Aveyard & Co., 
Chicago, is the Alemite agency. 


Purchases Mowamatic Corp. 


Food Machinery & Chemical 
Corp., 
chased Mowamatic Corp., Mount 
Vernon, N. Y., maker of power 
lawn mowers, for an undisclosed | 
price. Mowamatic will be operated | 
as a subsidiary of the parent com- | 
pany, and sales headquarters will | 
be transferred to Port Washington, | 
Wis. Mowamatic has been a direct | 
advertiser. Food Machinery &| 
Chemical Corp. has eight agencies 
handling advertising for its nine 
divisions and one wholly-owned 
subsidiary. 


1953 


|& Telegraph Corp. 


Vernon Joins Blair-TV Inc. 
Thomas P. Leddy, formerly v-P.| William S. Vernon, formerly an 

and general manager of Federal | account executive for WABD, New 

Electric Mfg. Co., Montreal, has} york DuMont outlet, has been ap- 


Appoints Thomas Leddy 


/been named assistant v.p. of Kel-| pointed an account executive in 


logg Switchboard & Supply Co.,/the New York office of Blair-TV 
Chicago. Both Federal Electric and | [nc., station representative. 
Kellogg Switchboard are asso- 
ciates of International Telephone Vie Merman Stadio Moves 
| Vie Herman Studio Productions, 
New York producer of advertising 
comic books and sound slide films, 
has moved to larger offices at 15 
W. 44th St. 


‘53 Sun Glass Week Planned 
National Sun Glass Week for 

1953 will be held May 25-30, the. 

| Sun Glass Institute has announced. | 


— ror SALES 10 
me TEXTILE INDUSTRY 
vo Reporter sect 


Y&R Appoints Levathes V. P. 

Peter G. Levathes, formerly 
head of television and sales mana- 
ger of Movietone, a production 
subsidiary of 20th Century-Fox 
Film Corp., New York, has been 
named a v.p. on special assign- 
ments by Young & Rubicam, New 
York. 
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It is easy to become so absorbed in pebbles 
as to lese sight of majestic rocks beyond 
them. Always keep the major objectives of 
printing in view. They can be surely reached 
through adherence to principles of quality 
and the use of the beautiful, dependable, uni- 
formly coated papers from the Cantine Mill. 
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San Jose, Cal., has pur-| 


COATED PAPERS 


| | THE MARTIN CANTINE COMPANY LETTERPRESS: Hi-Arts, Ashokan, M-C Folding Book and Cover, 


Specialists in Coated Papers Since 1888 
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SAUGERTIES, N. Y. Branches: NEW YORK and CHICAGO 
(In Los Angeles and San Francisco: Wylie & Davis) 


Zena, Catskill, Velvetone, Softone, Esopus Tints, Esopus Postcard. 


OFFSET-LITHO: Hi-Arts Litho C.1S., Lithogloss C.1S., 
Zenagloss Offset C.2S. Book and Cover, Catskill Litho C.1S., 


mn Catskill Offset C.2S,, Esopus Postcard C.2S. 
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‘Pathfinder’ Goes 
Monthly in April 


PHILADELPHIA, Jan. 6—Path- 
finder is being changed from a 
semi-monthly to a monthly maga- 
zine beginning with the April is- 
sue, on the stands March 23. 

A greatly expanded editorial 
program is being instituted to in- 
crease the size of each of the 
monthly issues. 

As a monthly, Pathfinder will 
continue to service small town 
families. In fact, to stress this, the 
publication is adding a line to its 
title: “Pathfinder—the Town 
Journal.” 

Farm Journal Inc. purchased 
Pathfinder nine years ago. Since 
then circulation has tripled. It now 
exceeds 1,200,000. Also, in 1952 
advertising revenue hit a new high. 
There will be no change in either 
advertising rates or circulation 
guarantee. 


® Richard J. Babcock, president of 
Farm Journal Inc., publisher of 
Pathfinder and Farm Journal, also 
disclosed that linage already re- 
served for 1953 is well above or- 
ders on hand a year ago. 

More attention under the ex- 
panded editorial program will be 
given to the small town family’s 
interest in its home and home- 
making than heretofore. Its na- 
tional and international coverage 
will also continue. 


NISA Issues Market Book 


The 1953 10th annual edition of 
“Industrial Stores Market Book” 
will be distributed around Feb. 1 
by the National Industrial Stores 
Assn. The 150-page, pocket-size 
book carries a complete list of the 
group’s member stores with perti- 
nent information about each. New 
features are an annual volume 
listing for each member and a 
product and trademark directory 
for industrial store buyers. The 
association’s address is the South- 
ern Bldg., Washington 5. 


Elects Wilkinson a V. P. 

Charles F. Wilkinson, art direc- 
tor of McKee & Albright, Phila- 
delphia agency, has been elected a 
v.p. He joined the agency in 1934 
and has been art director for 12 
years. 


Dabney Elected President 


W. Richard (Rich) Dabney, v.p. 
of Ironrite Inc., Mt. Clemens, 
Mich., has been elected president 
of the American Home Laundry 
Manufacturers Assn., Chicago. 


PHILIP 
MORRIS’ 


consistent ads in The 
Beacon Journal are 
reaching... 


99.5% 


OF THE HOMES 


There’s no other medium 
or combination of media 
that offers so much for 
so little. 


Akron | 
Beacon Journal 


Advertising Age, January 12, 


H. ]. Weil Inc. Names Three Calendar Has TV Time Chart Howard, Academy Film Produc- 
tions Inc., 123 W. Chestnut St., 


H. J. Weil Inc., Buffalo agency,| Academy Film Productions Inc., - 
has appointed David I. Levy cre-| Chicago, has produced a three- | Chicago 10. 
ative and merchandising director.' color calendar which has a “film. KLAC-TV Alters Owner ship 


Ruth Quick has been named art timing chart” on the back. The | 
director and Edwin Morrell copy chart gives full information on) KLAC-TV, Los Angeles, has 
chief. Mr. Levy formerly was in| the number of words and film | won approval of the Federal Com- 
the sales promotion department of| word pace for narrators and the munications Commission for a 
Schenley Industries Inc., New corresponding number of feet of| change of ownership from a cor- 
York. Miss Quick previously was film for both 16mm and 35mm poration headed by Dorothy Shiff, 
art director for J. M. Mathes Inc.,| film. The calendar chart is avai!l- | to Dorothy Shiff as an individual. 
New York, and Mr. Morrell for- | able to industrial and business or-| KLAC-AM will continue under 
merly was copy chief for James) ganizations and television directors | the ownership of Dorothy Shiff 
Jones & Co., Paris, France. and writers on request to Bernard | Corp. 


1953 


Leaves Meadville Printing 

Homer B. Klingensmith, man- 
ager of Meadville Tribune Print- 
ing & Publishing Co., Meadville, 
Pa., has retired after 50 years of 
company service. Donald L. Essig 
succeeds him. 


Joins Geare-Marston Inc. 

Allan G. Converse Jr., formerly 
in the copy-contact department of 
Gray & Rogers, Philadelphia, has 
joined Geare-Marston, Philadel- 
phia, as director of copy. 
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: Brown Shoe Buys ABC Show 

4 Brown Shoe Co., St. Louis, will 
‘ Sponsor “Smilin’ Ed McConnell,’* 
t a weekly children’s program, 
2 which bows Jan. 17, Saturday, 10- 


10:30 a.m., CST, over the Ameri- 
can Broadcasting Co. radio net- 
work. Leo Burnett Co., Chicago, is 
the agency. 


Dow Chemical Promotes Two 
Dow Chemical Co. of Canada, 

Toronto, has promoted R. H. 

Wright to sales manager and G. 


(wa 
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Murray Scott to assistant sales 
manager. Mr. Wright has been 
manager of the Montreal branch 
office, while Mr. Scott has been 
head of the Toronto branch office. 


Appoints Olmsted & Foley 

Salisbury Co., Minneapolis bed- 
ding manufacturer, has appointed 
Olmsted & Foley Advertising, Min- 
neapolis, to handle its advertis- 
ing and sales promotion. Previous- 
ly, Bozell & Jacobs, Minneapolis, 
directed the account. 


Anderson & Cairns 
Predicts Possible 
1955-56 Recession 


New York, Jan. 6-—This year 
and next will be prosperous ones, 
but there’s a “challenging decline” 
in store in 1955-56. 

The forecast was made by Will- 
ard C. Wheeler, business strategy 
consultant for the Anderson & 


Cairns agency, whose look-ahead 
was part of a year-end review on 
business conditions prepared for 
the agency executives and clients. 

Businesses which successfully 
survive the predicted 1955-56 re- 
cession will be those whose “ag- 
gressive management plans to meet 
the recession in advance.” These 
plans, said Mr. Wheeler, should 
include new product development, 
solidification of brand acceptance 
and accelerated promotional and 
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merchandising programs. 

He foresees “generally strong 
and favorable conditfons for vol- 
ume and _ prices” this year, barring 
“something wholly unpredictable.” 

Between now and 1955, he ad- 
vised, the time should be used to 
“reduce vulnerability by lowering 
costs and “developing a strong, li- 
quid financial structure.” 


Form Visual Arts Associates 

Irving B. Simon, until recently 
production manager of Macfadden 
Publications, and A. Albert Free- 
man, formerly director of Visual- 
art and Visual Art Press, have 
formed Visual Art Associates Inc. 
at 175 5th Ave., New York. The 
company will prepare and produce 
catalogs, books and direct mail ad- 
vertising, and will provide com- 
plete layout facilities for layout 
and production of magazines, bro- 
chures, etc. 


Promotes Thomas Steger 

Cayton Inc., New York public 
relations consultant, has promoted 
Thomas Steger to media director 
in charge of consumer magazines 
and business publications. 


CALL IT... 


...tt’s added urge 


to the power of 
THE DALLAS NEWS 


@ It’s no good pretending your col- 
lar button popped under the bureau 
— that’s been tried before. You'll go 
and like it...though but for the 
wife’s gentle insistence you’d not 
budge from your easy chair. 


@ Such, too, is the predominance of 
The News, breakfast-time visitor in 
an area that’s home to more than a 
third of Texas. This influence makes 
“I saw it in The News” both ample 
and authoritative. Bolstering your 
sales story it means greater accept- 
ance and additional sales. 


@ This influence multiplied by The 
News’ larger circulation assures 
your product predominance in this 
larger, richer Double Dallas Market. 


D iercenane 
he Dallas 
Morning News 


CRESMER & WOODWARD INC., REPRESENTATIVES 
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Bear in mind, “U. S. News & World Report’’ covers 
a market not duplicated by any other news magazine. 
Poll after poll of important people in business, in- 
dustry, government, and the professions confirms its 
place as ‘‘most useful’ of all news and management 
magazines. 
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Miss Favuzza to Budd Gore 


Francesca Favuzza, previously 
with Michael Reese Hospital, Chi- 
cago, where she designed and pro- 
duced promotional literature, has 
been named art director of Budd 
Gore & Co., Chicago. 


David Olen Forms Agency 


_David Olen, formerly an account 
executive in the Los Angeles of- 
fice of Abbott Kimball Co. of 
California, has opened David Olen 

Advertising, at 971 N. La Cienega 


Blvd., Los Angeles. 
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Amana Group Set to Put Freezer Business 
on Ice with $2,250,000 Appropriation 


Crpar Rapips, Is., Jan. 6—A 
record $2,250,000 budget for 1953 
will spark the largest advertising 
program ever attempted by 
Amana Refrigeration Inc., manu- 
facturer of home freezers. 

The $2,250,000 is more than 
double the company’s record budg- 
et last year and is described by 
Amana’s advertising manager, 
Merlin E. Morris, as the largest 
ever devoted exclusively to ppo- 
motion of food freezers. 

Coupled with the budget is a 
$3,500,000 expansion program, al- 
ready under way, which is de- 
signed to double the size of 
Amana’s plant and treble its pro- 
duction of freezers. 


s The advertising and expansion 
programs also highlight a story 
of success in a field of venture 
where many have failed—that of 
the successful operation of a relig- 


ious-agrarian society. 

The original Amana group came 
from Germany in 1842 and settled 
in New York. Ten years later it 
moved to Iowa and today its col- 
ony numbers seven villages— 
Amana, East Amana, Middle 
Amana, High Amana, West Am- 
ana, Lower South Amana and Up- 
| per South Amana. 
| The colony straddles the Iowa 
River at a point which is west of 
and approximately equi-distant 
from Cedar Rapids and Iowa 
City. 


s Although agriculture was and 
still is one of the society’s chief 
endeavors, it early started woolen 
mills, a furniture factory and a 
meat packing plant. Many of the 
products of the woodworking 
plant, particularly cabinets, are 
handerafted. 

Not being ones to shy away from 


WHO ACCLAIMED NATION'S BEST 
RADIO NEWS OPERATION, FOR 
SECOND CONSECUTIVE YEAR 


BY NATIONAL ASSOCIATION 
OF RADIO NEWS DIRECTORS 


At recent convention of National Asso- 
ciation of Radio News Directors, Baskett 
Mosse, chairman of committee judges, said: 
“The Medill School of Journalism of 
Northwestern University is happy to an- 
nounce tonight that radio station WHO, 
Des Moines, lowa, was selected as the out- 
standing radio news operation in the United 
States for 1952”, 

In presenting the award Mosse said: 
“This is the first time in the history of the 
National Association of Radio News Direc- 
tors that the awards committee has selected 
a radio station as the outstanding radio news 
operation in the country for the second 
consecutive year. I think this is an unusual 
honor and I know that are proud of it 
and we are really p to give it to you. 
Not to take anything away | aed the other 
— in this contest, but I would yn 
say that your particular won thi 
award by unanimous vote. Bvery r 
on our awards committee voted for HO 
as = ing radio news operation — 
1952”. 


BEST EQUIPMENT, VETERAN 
STAFF, BIG BUDGET 

The WHO News Bureau has an im- 
pressive physical plant: six leased-wire 
machines; a table battery-operated tape 
recorder; a telephone recorder; three short- 
wave monitors for state and city polite and 
fire department broadcasts; a number of 
subscription services; and a library which 
includes several specialized news encyclo- 
pedias. 

The six leased-wire machines include two 
Associated Press, two United Press and 
two International News Service machines. 
WHO's leased-wire service exceeds the 
facilities used by many of the country's 
leading daily newspapers; and is unsur- 
passed by any radio station in this section 

the country. Only two of the six 


machines are “radio’’ wires — the other 
four bring in detailed stories known as 
“press wire service. Press wire service 
gives lengthy accounts and the three news 
services bring in three different versions 
of the big stories around the world. This 
necessitates constant boiling down, rewrit- 
ing and sifting of details, playing up news 
of local interest — all tailored to fit a 
split-second time period. 


NINE VETERAN REPORTERS 
EDIT AND BROADCAST NEWS 


Proud as we are of this award, we are 
more proud of the people on our staff who 
iaeed us win it. The WHO News Bureau 
is headed by veteran Jack Shelley, and in- 
cludes eight other full-time men and a 
secretary. Eight of the men are college- 
trained reporters, rewriters and broadcasters, 
all of whom are heard regularly on the air. 
The ninth man is a specialist in political 
reporting. The ten people on the staff rep- 
resent a total of 100 years’ experience in 
news work. Five of the News Bureau staff 
have been with WHO ten or more years. 


In addition to the regular full-time staff, 
the WHO News Bureau maintains a staff 
of 70 correspondents — or part-time re- 
> — throughout Iowa and in Southern 

innesota and Northern Missouri, heavy 
WHO listening areas. 


TELEPHONE USED EXTENSIVELY 


The WHO News Bureau uses the local 
and long-distance telephone extensively to 
supplement and veil the regular news 
services’ coverage. Staff members check di- 
rectly with peace officers and hospitals each 


‘morning to get accident reports and acci- 


dent victims’ conditions which may have 
changed since the late night news reports. 
In many instances, the leased-wire services 
do not clear this type of information until 
too late for a 7:30 a.m. — or even an 8:45 


a.m. — newscast: Telephone checks also 
minimize the possibility of loss of news 
when events take place in remote areas, 
distant from a news service reporter. 


STAFF WORKS TWO SHIFTS 


The WHO News Bureau maintains a 
morning and a night shift. There is a cer- 
tain amount of specialization within each 
shift in that one man may be “assigned 
Washington and foreign news, another Iowa 
news, and a third miscellaneous human- 
interest stories. Whatever the assignment, 
the reporter stays on it for an indefinite 
period, building up a background for that 
specific job, and becoming a specialized 
reporter on that shift. Each shift writes its 
news copy especially for the men who will 
be airing it. 


$100,000 ANNUAL BUDGET 


To operate its award-winning News Bu- 
reau and to provide Iowa-Plus listeners with 
unexcelled news coverage, WHO spends 
more than $100,000 annually. This figure 
is believed to be one of the highest figures 
in the Nation. 


PUBLIC SERVICE EXTRAS 


In addition to its regular news services, 
the WHO News Bureau provides its lis- 
teners with a variety of public-service extras. 
These include free announcements regard- 
ing public and private meetings during 
periods of extreme weather conditions, up- 
to-the-minute reports on road and weather 
conditions and emergency calls on newscasts 
to locate families or members of families 
who are traveling or are visiting away from 
home, etc. The News Bureau has also de- 
veloped a system whereby a copy of each 
newscast mentioning an Iowa serviceman 
is sent to the next of kin. This service has 
required the cooperation of local postmasters 
in many cases because of the lack of a 
street address or the name of the next of 
kin. Management at WHO i the 
public service aspect . . . the many extra 
‘little things” that WHO does for its listen- 
ing public . . . to be the difference between 
a routine news operation and one that is 
contributing to the welfare of the com- 
munity. is — then — is the —- 
between a good news operation 
“Best Radio News Operation in the United 


BETTER NEWS — BETTER AUDIENCES 


The leadership of WHO's News Service 
is only one of many reasons why WHO is 
lowa’s greatest advertising values. The 1952 
Iowa Radio Audience Survey, accepted by 
leading advertisers and agencies as a com- 
pletely authoritative analysis of listening 
habits in this state, shows that WHO is by 
far the “most-listened-to” station in Iowa. 
Write for your copy, or ask Free & Peters. 


+ WHO for lowa Plus! + 
DES MOINES ... 50,000 WATTS 
Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


FREE & PETERS, INC. 
National Representatives 


modern technology, the colonists 
revised their economic system in 
1932 and were among the first to 
manufacture home freezers. A 
booklet on the society, prepared 
by Gourfain-Cobb Advertising 
Agency, says Amana pioneered in 
the field of locker plants and home 
freezers and has been recognized 
as a refrigeration expert for two 
decades. 

While there has been no attempt 
at national distribution of the wool, 
furniture and meat products, there 
is no question of the market being 
eyed by Amana for its home freez- 
ers. The organization pioneered 
with upright, door-type freezers 
and is staying with them. 


s The ad budget includes the larg- 
est use of national consumer media 
in Amana’s history. During the 
coming year there will be regular 
page and half-page insertions in 
Life and The Saturday Evening 
Post, plus insertions in Fortune, 
Good Housekeeping, McCall’s and 
Sunset. The agency for this phase 
of the program is Maury, Lee & 
Marshall, New York. 

Through this agency Amana has 
also just signed to sponsor the sec- 
ond 15 minutes of the “Kate Smith 
Hour” over NBC’s video network, 
starting Feb. 19 at 4:15 p.m., EST. 
This is the first time a network TV 
show has been used to promote 
food freezers exclusively. 

An expanded trade and farm 
magazine program will include 
insertions in Appliance & Radio 
Dealers News, Electrical Dealer, 
Electrical Merchandising, Farm 
Journal, New England Appliance & 
Radio News, Progressive Farmer, 
Successful Farming and Western 
Appliances & Television. Gour- 
fain-Cobb, Chicago, is the agency 
for this portion of the program. 

Other aspects of the ad program 
will include an expanded cooper- 
ative advertising program with 
mats and transcribed radio spots; 
a new dealer identification pro- 
gram with new indoor and outdoor 
signs; a distributor contest; an en- 
larged dealer kit with some 30 
pieces of promotion material, and 
a new dealer magazine. 


® Along with its plant expansion 
program, Amana announced plans 
to hike its dealers from 7,000 to 
15,000 and for new sales training, 
sales promotion and home eeon- 
omics programs. 

George C. Foerstner, executive 
v.p., said the expansion will be 
completed by Oct. 1. New build- 
ings will jump floor space from 
170,000 square feet to 200,000. 
The addition of high-speed ma- 
chines and tools will increase pro- 
duction 300% and total output will 
exceed 1,000 freezers daily, Mr. 
Foerstner predicted. 


Two Name O’Lavin, Flint 

O’Lavin, Flint & Associates, 
Fargo, N. D., has been named to 
handle a trade paper and direct 
mail campaign for Tennefos Mfg. 
Co., Fargo maker of belt splicers. 
The agency also has been ap- 
pointed by Tele-Vue Towers Inc., 
Erskine, Minn., and St. Peters- 
burg, Fla., maker of television 
towers. Trade papers, direct mail 
-— some consumer media will be 
used. 


]. C. Bull Inc. Names Head 

S. Page Butt, v.p. of J. C. Bull 
Inc., New York agency, has been 
elected president. Mr. Butt suc- 
ceeds Robert A. Gibney, who has 
become board chairman and treas- 
urer. Robert A. Gibney Jr. has 
returned to the agency after Naval 
Reserve duty. 


Goodyear Names Dupree 

Sam Dupree, assistant manager 
of the industrial products division 
of Goodyear Tire & Rubber Co., 
has been named assistant to R. S. 
Wilson, v.p. in charge of sales. 


Wright-Campbell Moves 

Wright-Campbell Advertising. 
Chicago, has moved its offices from 
218 E. Ontario St. to larger quar- 
ters at 203 N. Wabash. 
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Advertising Age, January 12, 1953 


Bleyer Organizes 
Cadence Records 


New York, Jan. 7—Archie| 
Bleyer, musical director for the 
Arthur Godfrey shows on CBS-TV, 
is going into the recording busi- 
ness. 

The first offering of his new 
company, Cadence Records, will be 
a disc featuring Mr. Godfrey’s 
singing discovery, the bashful Jul- 
ius La Rosa, a regular on the red- 
head’s programs. The titles: “Any- 
where I Wander” and “This Is 
Heaven.” 

E. Taylor Wertheim Advertising 
Agency has been named to handle 
advertising and promotion for the 
new record company. The drive 
for the La Rosa record will break 
soon with national and co-op 
newspaper copy in New York, Chi- 
cago, Cleveland, Detroit, Philadel- 
phia and Los Angeles. An appeal 
to the bobby soxer trade will be 
made via high school papers. 
Magazine space may be scheduled 
later. 


Block Drug Backs Brown 


Block Drug Co., Los Angeles, 
will sponsor the Tuesday and 
Thursday 8 a.m. newscasts of Cecil 
Brown on the Don Lee Broadcast- 
ing System, Los Angeles, begin- 
ning Jan. 6. Products to be pro- 
moted are Amm-i-dent toothpaste 
and Green Mint mouth wash. Cecil 
& Presbrey, New York, is the 
agency. 


‘News-Times’ Alters Rates 


The News-Times, Lakewood, 
Cal., has set its national advertis- 
ing rates at 12¢ per line. The news- 
paper was taken over in November 
by Kenneth C. Lovgren, formerly 
v.p. in charge of creative services 
for Ross Roy Inc., Detroit. 


McKericher Joins Bennett 


Robert A. McKericher, formerly 
with Reincke, Meyer & Finn, Chi- 


Joins Sasser Publications 


Andrew M. O’Malley has been 
appointed general manager of Sas- 


'ser Publications Ltd., Toronto. Mr. 


O’Malley formerly was advertis- 
ing sales manager of Canadian 
Home Journal, and has been as- 
sociated with Consolidated Press 
Ltd., Toronto publisher. 


Stewart-Warner Boosts Ryan 
William V. Ryan, with the com- 

pany 10 years, has been promoted 

to general sales manager of the 


South Wind division of Stewart- 
Warner Corp., Indianapolis. He 
succeeds William E. Judd, who has 
been named assistan: to the presi- 
dent and board chairman. 


Williams & Meyer ©o. Moves 

Williams & Meyer Co., Chicago 
photographic and photostatic serv- 
ice, has moved from 14 N. Michi- 
gan Ave. Facilities ave been in- 
creased at 332 N. Michigan Ave. 
and two new plants have been 
opened at 5 S. Wabash Ave. and 
630 S. Wabash. 


Hundreds of Ad Agencies rely on Filmack 
for TV Spots by Mail. With our 35 Years 
Experience , Huge Facilities, and Expert 
Craftsmen, we can produce all types of 
stop-motion, full animation and TV slides! 
... Send in your Storyboards for quotes. 


MARKETS 


cago, has been named an account 
executive of Bennett-Evans Co., 
Charlotte, N. C., a division of Ben- 
nett-Advertising Inc., High Point, 
nN. <. 


Promotes William ]. Brown 


Louis F. Dow Co., St. Paul ad- 
vertising specialty consultant, has 
promoted William J. Brown to art 
director. Mr. Brown, who has been 
with the agency for two years, 
succeeds the late Jerry T. Sulli- 
van. 


@ You'll want 
ene of these 
terrific plastic- 
beund manuals 
that is just check 
full ef ideas and in- 
fermatien. 44 pages of 
meney-saving sugges- 
tiens . . . and its yours just 
fer the asking. Our supply is 
limited so phone er write to- 
day, for your Free copy. 


ARROW PHOTO COPY CO. 
414 So. State St., Chicago 
Phone HArrison 7-9515 
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A trackless wilderness 
hecomes a new 
Empire of tron 


_ Look for markets in the wilderness? Yes—if you 
look ahead. Take the new iron ore discovery on the 
Labrador-Quebec border. Today, as engineers 
blast a railroad through the wilds, they say this 
may be the greatest undeveloped ore reserve in the 
world. Who can doubt that new towns, new ports, 


new industries will come tomorrow? 


Yes, look ahead—and across all Canada—and you'll 
want to look at your advertising schedules, to make 
sure The Star Weekly is there. Yor everywhere 

you look in Canada—at the aluminum developments 
in British Columbia, the oil boom on the Prairies, 
the soaring industry of the East—you sce the need 
for all-Canada coverage in your advertising. 


Only with The Star Weekly can you reach the 
most Canadians for the /east cost. Every 
English-speaking centre is covered. And almost 
every family (99%) pays cash for its copy every 
week—your guarantee of “reader results’. 


If you want people to read your advertising 


and buy—-see that it runs in the publication 
that people buy to read. 
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Display Guild to Howard 
Display Guild, New York de- 


signer and manufacturer of point) 


of sale merchandising . displays 


and demonstrations, has appointed | 


Lloyd S. Howard Associates to di- 
rect its advertising. Business paper | 
and direct mail advertising is) 
planned. The company formerly 
placed its advertising direct. 


‘other services and commodities” 
‘in the postwar period, Mr. Storms 
urged Postmaster General Jesse M. 


Incomplete. .like a media schedule 
without The Elks for April. 


The Elks Fifth Annual April Fishing Issue will get peak 
attention from more than 600,000 known fishermen among 


the 1,091,195 reader-owners of The Elks . 


. + @& mass market 


of mature men with incomes double the national median. 
A better-than-ever advertising value for fishing equipment 
advertisers ... at a cost of only $2.14 per page per thousand. 


MAGAZINE 


NEW YORK « CHICAGO « DETROIT « LOS ANGELES 


Pacific 


i IT's BIG! 


Metropolitan Oakland, 


A. B. C. city zone population....... 620,963 


[IT'S GROWING! 


Center of the fastest-growing population area 
in Northern California. 


i IT'S RICH! 


Alameda County is 1ith in the nation in 
effective buying power. 


IT’S COVERED BY 
ONE NEWSPAPER! 


The Oakland Tribune has the largest home- 
delivered circulation in Northern California. 


Coast's 


Oakland 202 Tribune 


SOEEe WUREP CTE @FOE WORK OTED Petes Cmreeee Beret Sew: ‘poet 


~CRESMER & WOODWARD, JINC. 
J Representatives ‘Including: Sunday Magaz 


| 


/commission, to determine whether 
'further increases can be avoided 


AA Reader Protests 
Proposed 3rd Boost 


in Parcel Post Rate 


New York, Jan. 6—A story in. 
ADVERTISING AGE concerned with 
the Post Office Department’s re- 
quest for parcel post rate increases | 
has prompted David B. Storms, | 
president of Chiropody Prescrip- 
tions Inc., East Orange, N. J., to) 
write a letter of protest to the) 
Postmaster General. 

Referring to the article in AA’s| 
Dec. 8 issue, Mr. Storms wrote. 
that “it is difficult, if not impossi- | 
ble, for us to absorb repeated in- | 
creases aS we have in the past. o 
Pointing out that parcel post in- 
| creases “have far outstripped most 


Donaldson to hold up his rate in- 
| crease request. 

“On our own behalf, and on be- 
jhalf of many thousands of busi- 
nesses which depend upon parcel 
post for the distribution of their 
products, we wish to register an 
emphatic protest against this third 
‘drastic increase during the past 
few years. 

“May we suggest that the pro- 
posed increase be postponed until 
the new administration takes over, 
at which time it would be in order 
to conduct a comprehensive sur- 
vey, as proposed by the Hoover 


by more efficient methods,” he 
said. 


Marts Gets Double Duty; 
Jeneson in New Assignment 


Carroll H. Marts, general man- 
ager of the midwestern operations 
of Mutual Broadcasting System in 
Chicago, has been named general 
manager of the midwestern opera- 
tions of General Teleradio. The 
latter, a subsidiary of General Tire 
& Rubber Co., is the parent com- 
pany of WOR and WOR-TV, New 
York, and the Yankee and Don Lee 
networks, and is the majority 
stockholder of Mutual Broadcast- 
ing System 

Working with Mr. Marts will be 
George Jeneson, midwestern man- 
ager of WOR and WOR-TV, who 
also will represent KHJ-TV,; Los 
Angeles, in that area. 


New Almanac, Edited by 
Novelist, Makes Its Bow 


A new almanac, edited by novel- 
ist Philip Van Doren Stern, has 
been published by Birk & Co., 270 
Park Ave., New York. Called 
“The National Almanac,” it has 
been published in an edition of 
450,000 copies, including special 
editions for General Motors Corp. 
and Family Circle. 

The almanac is “based upon an 
entirely new principle for deter- 
mining when the sun and moon 
will rise and set in any particular 
locality.” 


Kordolin Budget Expands 
Kordolin, a proprietary tablet 
for rheumatic and arthritic pains, 
introduced last year by Kordol 
Corp. of America, New York, is 
doubling its advertising budget for 
1953. Sales have far exceeded ex- 
pectations, according to the com- 
pany, with newspaper advertising 
the backbone of promotion activi- 
ties. This year the company will 
use 1,000-line, 600-line, 170-line 
and 96-line copy in a consistent 


schedule in major markets. Ken- 
neth Rader Co., New York, is the | 
agency. 

| 


Rothman Opens Own Office 
Alfred G. Rothman, formerly 
general manager for David S. Hill- 
man Inc., Los Angeles agency, has 
opened his own office at 6000 Sun- 
set Blvd., to specialize in agency | 
accounting and management coun- 
sel. 


| 
Sterling Elected a V. P. 

John L. Sterling, manager of the. 
Detroit office of Cresmer & Wood- 
ward, newspaper representative, 
has been elected v.p. of the com- 
pany. | 


Aa OE 


Advertising Age, January 12, 


Getting Personal 


Chicago TV representatives surprised Jane McKendry, time buyer 
for Needham, Louis & Brorby, with a luncheon at the Chicago Yacht 
Club Dec. 27. Jane is retiring to private life after a dozen years 
with the agency... 

Edgar Kobak, president of the Advertising Research Foundation, 
and his wife are on a Carribbean cruise. Before returning to New 
York Jan. 19, the Kobaks will stop in Florida to visit Mr. Kobak’s 
father... 


Leon D. Hansen, v.p. in charge of the Pittsburgh office of Batten, 
Barton, Durstine & Osborn, was married Dec. 18 in New York’s Lit- 
tle Church Around the Corner to Joyce Edwards of Chesterfield 
House, Mayfair, London. Bruce Barton gave the bride away...The 
children’s sexes are now tied at two and two in the home of John 
Crichton, AA’s executive editor. His second daughter, Catherine, 
was born Dec. 17...Barbara Howard Smith, Ellington & Co. writer 
for the Cities Service radio program, is engaged to Nick Bolton, 
Chicago office manager for the William G. Rambeau Co... 


Station WIDE’s president, Arthur Deters, has received a citation 
signed by the governor of Maine and chief of the state police “for 
an outstanding contribution in the promotion of highway safety for 
the year 1952’...Carl Swanson, on the station’s sales staff, is the 
father of a baby daughter... 


Among the award recipients in the field of radio by the One World 
award committee is National Broadcasting Co. v.p. Ted Cott and 
Eric Severeid, chief Washington correspondent for the Columbia 
Broadcasting System...Mary Osborn and John C. Conover, both 
with Selvage, Lee & Chase, were married on Dec. 27... 


id 


IT’S A GIFT—Liller, Neal & Battle, Atlanta agency, entertained this beauty in its 
8th floor offices, when Jimmy Camp (left) of Southeastern Engraving Co. presented 


the calf as a Christmas gift to Sam Longino (right), manager of the production 
department, for his new farm near Atlanta. 


The Memphis Press-Scimitar’s farm editor, Tom Meanley, cov- 
ered a meeting of the Memphis Agricultural Club to get a story on 
the selection of the “Man of the Year in Midsouth Agriculture.” 
Yup, the Man was Tom, himself... 


E. C. Stahlman Jr., executive director of the Nashville Banner, is 
the new president of the local Chamber of Commerce...A newly- 
elected director of the Santa Barbara C. of C. is Colin M. Selph, 
president and general manager of KEYT-TV, Channel 3 for southern 
California. . . 

Mort Hochstein, assistant editor for Chain Store Age’s administra- 
tion edition, is vacationing with his wife in Florida, getting ready 
for his new job. On Jan. 22 he reports to Camp Kilmer for induc- 
tion into the Army... 

Dick O’Dea, son of Station WOV president, came in third in a 
field of 100 entries at the Orange Bow! Regatta, held in Miami over 
the Christmas vacation. Currently New Jersey Class A champion, 
Dick has won more than 50 other awards in his three years of pilot- 
ing “Miss WOV”... 

Parents’ Magazine has given its annual award for outstanding 
service to children to Roy E. Larsen, president of Time Inc. and 
chairman of the National Citizens Commission for the Public 
Schools. .. 

Henry Woods Jr., p.r. director of Young & Rubicam, New York, 
has announced the engagement of his daughter, Mary Jane, to Jo- 
seph A. Quinn. The marriage will take place later in the year... 

At the annual Christmas party, agency president James M. Mathes 
distributed watches to six staff members who have been with the 
agency 15 years. They are Charlotte F. Harlem, accounting depart- 
ment; Douglas R. Hathaway, v.p. in charge of media; Edna S. Cath- 
cart, radio department; Dolly Whitehead and Marguerite Williams, 
publicity, and Elizabeth S. Shaver, the copy department... 

J. Sherwood Smith, board chairman of Calkins & Holden, Carlock, 
McClinton & Smith, has been named chairman of the public infor- 
mation committee for the Red Cross 1953 greater New York cam- 
paign... 

There was a surprise turnabout at the Christmas party of Gulf 
Publishing Co., Houston. Following President Ray L. Dudley’s pres 
entation of service pins to employes, they presented him with a 
watch and a scroll signed by the 300 employes commemorating his 
35th anniversary as head of the company... 

“To the man who has everything,” read the card attached to a 
red-and-green wrapped Christmas package received by J. Robert 
Kerns, v.p. of WSAI, Cincinnati. Unable to wait until The Day to 
get into the thing, he tore off the wrappings on Dec. 23, and found a 
screened cage containing an eight-foot boa constrictor. .. 
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om Practiers like oo realistic snc" You make ag 
CAL BUILDER elf fain @ crest ations on 

. a) of val 

ue 


havi 
ce, © Your Publication on 


Sincerejy Yours, 


“I never received more fan mail 
than that stimulated by your 
magazine, despite the fact that 


Look first for positive proof of reader interest when you 
measure a publication’s advertising effectiveness ; without this, 


other factors count for little. the article appeared in several 
' others about the same time,” 
What greater evidence of real interest than the “fan mail” writes Frank W. Sharp, builder 


of Oak Forest, 2000 home 


reader Sharp writes about? And other PB readers like “Bill” Henson, Téa, devilagmant. 


Atkinson, Al Balch and Richard Hail Brown—among Build- 


ing’ i iasti ACTICA , : , 
ing’s verti mpeallirraerataed attest to PRACTICAL BUYING POWER —along with reader interest —is 
BUILDER’S pulling power. From these builder giants to the another important measure of advertising effective- 
“25-homes-or-less” group who are the backbone of the busi- ness. Here again, PB rates “tops” in the Light Con- 

‘ in . - 5 . . >. . . . e 
ness, PB’s build-it-better-for-less-money content captures their struction Industry’s three major divisions of activity: 


(1) Residential Construction, (2) Farm, Commercial 


interest. Because PB gives them bread-and-butter information and other Non-Residential Coustruction, and (3) ie- 


available from no other source, response and reaction to your modeling and Repairs. Consider these recently re- 
advertising follows naturally. vealed survey facts: 
er ee Ch fv eae ea Rea : 


PB GIVES YOU ALL THREE! 


MODERNIZING, 


HOMES & FARM & NON. MAINTENANCE, 
APARTMENTS— |. RESIDENTIAL— REMODELING— 
PB builder- PB readers build PB readers ac- 
readers average more than $2 count for between 
17 homes each billion annually $2 and $3 billion 
annually annually 


See 
DER et 


* 
Advertisers who know — like their builder- f a ct i C a 
customers — PICK PRACTICAL BUILDER, 
whose circulation includes many more execu- (> e 
lives, owners, managers and other top builder- o i d 
buyers than any other magazine. al P c i 
90,000 Distribution 


5 South Wabash ¢ Chicago3 


Place Your Advertising Where You Get ... Most Reader Interest .. . Biggest Buying Power . . . Lowest Rate 
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GRAND RAPIDS PRESS 


it pays you to give | 


ICHIGA 


“Employment Hits Record High in State 
2,267,000 Total Tops 1943 Mark” 


—MICHIGAN EMPLOYMENT COMMISSION 


«p 


eninsula’’ Michigan is the fastest growing major industrial state in the country! 
2000 new manufacturing plants were reported in the last Michigan industrial census. 


There is no better way to get more business out of this fast-growing market than to 
advertise in your Michigan dealers’ preferred local media, . , Booth Michigan News- 
papers. Total Booth linage both in Grand Rapids and Flint exceeds that of two out 
of three Detroit papers. 


Depending on merchandise classification, the 8 Booth Michigan Newspaper Markets 
represent from 33 to 39°, of your total Michigan sales potential, including Detroit. 


There are 1754 grocers in the 8 Booth Michigan Newspaper Markets; and in contacting, 
promoting and getting their active cooperation there is no advertising medium that 
can even approach the close, friendly, productive sales relationship provided by 
Booth Dealer Merchandising Service. In !lorida Citrus tie-in linage, the Grand Rapids 
Press, iast year, stood 6th in the country. 


Ask your Booth man for information helpful on your current schedules. Booth Dealer 
Service is just as outstanding as the papers that offer it. Use the phone numbers below. 


A. H. Kuch, The John E. Lutz Co., 
110 E. 42nd Street 435 N. Michigan Avenue 


For latest market folder, call =<... sos. nex yor 


Murray Hill 6-7232 


Chicago 11, llinois 
Superior 7-4680 


FLINT JOURNAL ¢ KALAMAZOO GAZETTE + SAGINAW NEWS 
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Revco Doubles Ad Budget for Its Freezers 


production capacity. 

J. H. Overmyer, v.p. in charge 
of sales, looks forward to increased 
‘freezer sales volume during the 
year, stimulated by the strong 
competitive trend. 

He said that Revco will urge its 
distributors to work closely with 
dealers to organize food tie-in 


the company. 


Revco’s “faster freezing” 


vealed. 


IN THE GREAT *451 MILLION 
— QUAD-CITY MARKET © 


(DAVENPORT, 1OWA; ROCK ISLAND, MOLINE, EAST MOLINE, ILL.) 


AND MORE LINEAGE IS PLACED IN THE 
DAVENPORT NEWSPAPERS 


DAVENPORT NEWSPAPERS Total Lineage 26,852,154* 
Paper A Total Lineage 12,426,736 
ene B .. Total Lineage 11,107,838 


*Lineage leaders in lowa — among the first in the nation 


YOU'LL GET MORE FOR YOUR MONEY BY USING 
__. the DAVENPORT NEWSPAPERS 


~~ Newspapers providing the only effective 
: home-delivered circulation 
te, , throughout the Quad-Cities! 


Bee ‘ og from Sales eneaeeeet Survey 
| of Buying Power, Lar! 10, 
Pam, pat ae 


MORNING © 
DEMOCRAT _ 


‘DEMOCRAT & rn 


Sonotag the Zuad- Cities of 


DAVENPORT, IOWA; ROCK ISLAND, MOLINE, and EAST MOLINE, ILLINOIS — 
HEADQUARTERS: DAVENPORT, IOWA 


Represented Hattenally by JANN & KELLEY, INC. 


SA LO ree cai eeae 


F See ee 
MERE Ge OR ES 
bos aa A kd 


This program will be backed by. 
intensive use of newspapers and 
DEERFIELD, Micu., Jan. 6—Revco | drives to sell freezers. The com- jnsertions in Bettas Homes & Gar- 


Inc., maker of home food freezers, | | pany has authorized its distribu- dens, Country Gentleman, Good 
will meet increased competition tors and dealers to use the Better | Housekeeping, 
during 1953 by doubling both its Living Plan of Northern Califor- Farmer, Successful Farming and 
advertising budget and its plant’s nia, which proved successful last Sunset Magazine. 

year. The plan is available through | 


Life, Progressive 


/@ A campaign to reach indepen- 


The advertising promotion will dent appliance dealers will run in 
break in 30 markets in May with trade publications. Each ad will 
an outdoor campaign featuring spotlight some feature of the new 
quali- 1953 Chill 
ties, J. W. Rietzke, sales promo-. /'models, which include 8, 11, 15 
tion and advertising manager, re- and 23 cu. ft. sizes. 


Chest and _ upright 


Additional incentive will be 
provided by a repeat ef the com- 
pany’s “use-the-user” letter cam- 
paign, which was tried success- 
|fully last year, a special distribu- 
tor’s salesman contest, a dealer 
contest and the continued offering 
of premiums to freezer owners 
who submit the names of sales 
prospects. 

Beeson-Reichert, Toledo, is the 
acency. 


Wilson Bros. Promotes Four; 
Men's Clothing Promotion Set 


Wilson Bros., Chicago maker of 
'men’s furnishings, has made four 
promotions in its sales and pro- 
motiun staff. Dean W. Bacon, sales 
promotion manager, has been ad- 
vanced to advertising and sales 
promotion manager. William H. 
Wenzel, until a year ago company 
representative in Maryland, Vir- 
ginia and Washington, becomes as- 
sistant merchandise manager. J. L. 
Hovermale, a sales representative 
in the New York market area, has 
been named assistant sales mana- 
ger. Robert G. Otte, district repre- 
sentative in the St. Louis market 
_area, becomes director of foreign 
| sales. 

Advertising plans for spring call 
for a continuation of full-color ro- 
togravure pages in metropolitan 
Sunday newspapers, featuring the 
Faultless pajama and short line. 


'|There will be extensive display 


/and window pieces, with complete 
| promotions. 


i | Russell Harte Changes Name 


| Russell Harte & Associates, Los 
| Angeles advertising art studio, has 
changed its name to Harte, Cole- 
|man & Associates. Budd Coleman, 
‘associated with the organization 


| |since its establishment in 1946, has 


_| become a full partner. 


Larmon to World Trade Body 


Sigurd S. Larmon, president of 
Young & Rubicam, New York, has 
been elected a vice-chairman of 
the U. S. council’s board of trustees 
of the International Chamber of 
Commerce Inc. 


Advertising Age, January 12, 1953 


‘52 Was a Howling 


Success for Babies 


New York, Jan. 6—Last year 
was a good year for babies, accord- 
_ing to the U.S. Office of Vital Sta- 
| tistics, which believes 1952 births 
|exceeded the 1951 record of 3,- 
833,000. 

Figures for the first ten months 
of ’52 show births between 1% 
and 2% higher than in ’51. The 
estimated total for 1952 is put at 
3,900,000 births. 

Here’s the birth picture for the 
past eight years: 
1945 .. 2,858,000 
1946 .. 3,411,000 
1947 .. 3,818,000 
1948 ...3,638,000 
*estimated 

Government estimates put the 
number of U. S. households in 
April, 1952, at 45,500,000. An in- 
crease to 47,700,000 is anticipated 
by July, 1955, and to 50,800,000 by 
July, 1960. The household increase 
in the next three years will be at 
the rate of 700,000 annually, and 
from 1955 to 1960 at the rate of 
625,000 a year. 

These figures were gathered by 
Parents’ Institute, which noted 
“that favorable economic condi- 
tions are a major factor in the 
formation of new households, en- 
abling young families to move 
away from their parents and to 
live in homes of their own.” The 
average size household, the Insti- 
tute pointed out, has been thus re- 
duced to 3.39 persons. 


1949 .. 3,650,000 
1950 .. 3,628,000 
1951 .. 3,833,000 
1952*.. 3,900,000 


Terminal Radio to Dunay Co. 

Terminal Radio Corp., New 
York manufacturer and distribu- 
tor of radio and television equip- 
ment, has appointed Dunay Co., 
New York, to handle advertising 
for its Hi-Fidelity equipment. Ex- 
tensive direct mail promotion and 
newspaper and national maga- 
zine advertising has been placed 
for 1953. 


Appoints Wallace Cane 
Associated American Artists, 
New York, has appointed Wallace 
Cane director of advertising, mer- 
chandising and public relations. 
Mr. Cane formerly was advertis- 
ing and p.r. director for Barricini 
Candy Inc., Long Island City, N.Y. 


Joins ‘Empire State Architect’ 

Sam W. Percy, formerly with 
Fountain & Fast Food, has been 
appointed eastern advertising rep- 
resentative for Empire State Ar- 
chitect, Buffalo. Mr. Percy has 
opened offices at 6 E. 39th St., 
New York. 


Ok 


Because it is isolated by moun- 
tains . . . because it has a mini- 
mum of penetration from outside 
newspapers . . . because it is a 
compact, self-contained trad- 
ing area . . . Roanoke has always 
been an ideal test market for food 
advertisers. 


And today it is more effective than 
ever before, because of the Roa- 
noke Market Development Plan. 
The new Roanoke Plan is merchan- 
dised directly to the retailers and 
wholesalers who sell more than 
70% of its food products to this 
16-county market. Merchants are 
informed in advance of your adver- 
tising, resulting in more active and 
profitable dealer tie-in support for 
| your product. 


test market for 
FOOD ADVERTISERS 


For a concise, complete picture of 


ROANOKE MARKET 


new booklet | 
“LOOK WHO'S 


ROANOKE 


TIMES AND WORLD-NEWS 
ROANOKE VIRGINIA 


SAWYER * FERGUSON * WALKER CO. 
National Representatives 
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i i i isi Hotels Name Kastor | Tie Sales at $200,000.000 
i California Raisin | The Hotel Sherman and Ambas- | Rn mor TB r 7 | 
+ ‘sador Hotels East and West, Chi- clo out with a retail vol-| 

} Growers Set Drive cago, have named Kastor, Farrell, ume of —— Sg etang lay el 
: Chesley & Clifford, New York, to senting sales of perhaps 165,000,- 
{ to Rebuild Market direct their advertising. The ts 000 ties. The Men's Tie Founda- | 
t counts were formerly with W. Earl tion, New York, said tese figures 
FRESNO, CaL., Jan. 8—What hap- | Bothwell Inc. put the industry “even or slightly. 

pens to sales of a product when) ahead” of 1951. | 
advertising is cut back or ciscon-| Senholzi Joins Lupton | 

‘ tinued? _ Lester H. Senholzi has joined Names Daniel F. Sullivan 


Figures on the per capita con- John Mather Lupton Co., New Frank W. Baldau Co., Boston. 
’ sumption of raisins between 1910 | York, as an account executive and producer of processed meats, has | 
and 1948, compiled by the Raisin | special market analyst. He has appointed Daniel F. Sullivan Co., AT)-VER-TIS:ER 
] Market Expansion Committee, been associated with Chas. Pfizer Boston, to handle its advertising. | . > - 
show how a heavy advertising and | & Co. in charge of export adver- | Television and newspapers will be) 
{ sales promotion campaign boosted | tising of chemicals and antibiotics. used. 
consumption—and how consump- | 
tion fell off when the campaign | 
was halted. | 
; Before World War II, and after 
it, raisin consumption was about 
1.7 lbs. to 1.9 lbs. per capita. But | 
when the Sun-Maid Raisin Grow- | 
ers of California started an ag-| 
gressive ad program for raisins | 
in 1919, consumption went to an) y | 
t alltime high of 2.9 lbs. by 1927. | Ps 
Between 1919 and 1927, raisin | 
bread and pie won menu popu- | 
larity. Raisin bread toast appeared | 
on breakfast tables in dining cars, | 
hotels and restaurants. Small 5¢_ 
boxes of raisins “for 3 o’clock pick- | 
up” were on cigar and confection- | 
ery counters across the nation. | 
“Have you had your iron today?” | 
became a well known “reason- | 
why” slogan. | 


8 Then, when Sun-Maid drastical- 
ly cut back its appropriation and 
there was no industry promotion, | 
raisin consumption fell into a 12-_ 
year decline, the low points being | 
1.8 lbs. per capita in 1931 and 1.9) 
in 1938. é | 
The expansion committee, in an) 
4 effort by growers to unite to ex-. 
pand the market, pointed out that 
Sun-Maid advertising “built a> 
market and maintained it. As long 
as the industry advertised its prod- 
uct, the consumption of raisins was | 
high.” | 
The committee succeeded in its. 
purpose and today the California | 
Raisin Advisory Board is adver-. 
tising, through J. Walter Thomp- | 
son Co., with the aim of increas- | 
ing a 150,000 ton market to one hy, 
ranging from 235,000 to 250,000 | 
tons annually. 
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Marvel Named Olin V.P.;: SS SN =, 


Whittemore Heads Markets | a En 
Olin Industries Inc., East Alton, | — SS ee 
Ill., has promoted D. T. Marvel to) a a 
v.p. for sales. Mr. Marvel will have | 
responsibility for over-all sales, 
advertising and sales promotion, | 
and marketing activities of the) 
operating divisions. Mr. Marvel | 
has been sales manager of the | 
Olin metals division since 1950. | 
C. L. Whittemore Jr., who joined | 
the company recently, has been 
promoted to marketing manager. | 
For 14 years Mr. Whittemore was | 
marketing assistant on industrial | 
j sales of Socony Vacuum Oil Co.’s 
Lubrite division. 


Mee 
~y 
A 


beginning! 
eginning! 
dete y 
tay 


paper is the base of the job 


The success of the finished job... 
art, copy, engraving, printing ... all depend 
on the paper you choose! 
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For full value print announcements, brochures, book jeickets, 
programs, booklets and other literature on this outstanding 
text paper. Available frem stock In Brite White, Cream 
White and seven attractive colors, deckle or plain edges, 
laid or wove finishes...envelopes fe match, 

Available in 60 tb., 70 ib., and Cover Weight. 


Wehmeyer to ‘Everywoman’s’ 


, Karl Wehmeyer, at one time 
is with The American Weekly, has 
been named director of advertising 
of Everywoman’s. He _ succeeds 
Roy Hutchinson, who is now with 
Good Housekeeping. Mr. Weh- 
meyer was the first advertising 


manager of Pet Milk Co. and for ES 
14 years was with New York and ae Ag 


Chicago advertising agencies. 


Maggio Joins Wickersham 


Louis J. Maggio, formerly with 
| Lawrence C. Gumbinner Adver- 


tising, has joined the sales staff of eo 

Wickersham Press, Long Islan / 7 A Z 

City. At Wickersham, Mr. Maggio 72 (24 VALE Z (hy WALA A 

is setting up a creative unit de- T ee gl ee ae ee ae : Bape . hieane 


signed to aid agencies and adver- 
tisers in performing “collateral | PAPERS FOR PRINTING AND CONVERTING 


functions. 
Boosts Henry Fetz to S.M. 220 Cost 4206 Street, Now York 17, W.-Y. 
Northam Warren Corp., Stam- | 
ford, Conn., has promoted Henry 
F. Fetz to sales manager of the, 
i grocery division. He has been with | 
the company’s sales department 
for 22 years, most recently as field | 
sales manager for the combined 
Northam Warren Products. 
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Force Named Art Director 


Bruce Force has been nained art 
director of Osborne Co., Clifton, 
N. J., calendar publisher and in- 
dustrial gift specialist. 
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POINT-OF-SALE 


“Illuminated and 
non-illuminated 
types. 


products from coast to coast. 


Representatives in principal cities 
RES ANN CE REET ES EEN 


WOW-TV Boosts Power Again 


| For the second time in a month 
WOW-TV, Omaha, has received 
permission from the Federal Com- 
/munications Commission to in- 
crease its power, this time to 100,- 
000 watts. The last authorization 
was a boost to 28,000 watts. This 
latest increase is the maximum 
permitted to stations telecasting on 
Channels 2-6. 


General Mills Names Young 


General Mills Inc., Minneapolis, 
has retained James Webb Young 
as an independent consultant to 
review its advertising program 
with a view toward future devel- 
opment. Mr. Young serves as a 
consultant to J. Walter Thompson 
Co. and the Ford Foundation. 


Keete to Buchanan-Thomas 


Leonard J. Keefe, formerly as- 
sistant professor of business ad- 
ministration at Iowa State Teach- 
‘er’s College, has been named re- 
search and market analysis direc- 
tor of Buchanan-Thomas Adver- 
tising Co., Omaha. He also will set 
‘up sales training courses for some 
of the agency’s clients. 


‘Sharper Selling’ 
Is Theme of Daily 
Admen’‘s Meeting 


Cuicaco, Jan. 6—“Sharper sell- 
ing in ’53” will be the general 
theme of the annual meeting of 
Newspaper Advertising Execu- 
tives Assn. at the Edgewater 
Beach Hotel here Jan. 26-28. 

W. W. Wachtel, president, Cal- 
vert Distillers Corp., will deliver 
the keynote talk at the opening 
session Monday morning. Other 
“outsiders” on the program include 
Eric Johnson, president, Motion 
Picture Assn. of America, and Dr. 
Kenneth McFarland, educational 
consultant to General Motors. Lar- 
ry T. Knott, advertising director of 
the Chicago Sun-Times, and NAEA 
v.p., is in charge of the program. 

Two innovations—an advertiser- 
agency reception and dinner, and 
a president’s breakfast—have been 


announced by Herbert Wyman of | 


the Pittsburgh Post-Gazette, 
NAEA president. 
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EARLY STARTER—F. A. Miller, president 


ond editor of the South Bend Tribune, 
adjusts an operating switch for WSBT-TV, 
first u.h.f. station to televise a live pro- 
gram. The Tribune station went on the 

air Dec. 21. ‘ 


Appoints Myrna McCauley 


Myrna McCauley has joined the 
creative staff of Olmsted & Foley, 
Minneapolis. Miss McCauley, for- 
|merly a staff member of WDSM, 
|Duluth, Minn., will specialize in 
‘radio and television. 


——— =——< 
bry CINCINN AY) Be 


“Well, I did tell the chef, sir, that you were a big advertising man!” 


COMPARATIVE CIRCULATION 


Other. 20.675 
on Lie2. 4770 
- ey “i, Other. 9,026 Cen a 
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ae ul 

: \ | isis B City Tone: b City Lone: 
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ee ee ee ia 147,880 


Source: A.B.C. Publsshers’ Statements, September ¥0, 1952 


Other facts a la carte! More and more 
national advertisers are recognizing Cincin- 
Nati as a morning-newspaper town. Proof? 


More lines of national 


advertising are 


carried exclusively in the Daily Enquirer 
than in any other Cincinnati daily. (Source: 


Media Records) 


Represented by Moloney, Regan and Schmitt, Inc. 
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City Meter-Ad Corp. 
Gets Parking Meter 
Contract in Philly 


PHILADELPHIA, Jan. 6—The city 
of Philadelphia has awarded a 
|contract to sell advertising space 
on its parking meters to City Me- 
_ter-Ad Corp. of New York. 

The company will install a tri- 
|angular-shaped device on the 
|meters and pay the city $1.20 a 
month for use of each meter. 

The contract covers a three-year 
period. In the first year City Me- 
ter-Ad Corp. will equip 7,500 me- 
ters, which will net the city an 
estimated $111,000. An additional 
7,000 meters will be made avail- 
able for advertising purposes in 
the second year. 

The three-sided device is about 
a foot wide on each side and six 
inches high. It will be attached to 
the meter post so as to face the 
pavement and be visible to pedes- 
trians. 


| 


@ Five per cent of the total adver- 
tising space must be made avail- 
able to the city for civic notices. 
All unsold space will be taken by 
the city also. Liquor and “obscene” 
advertising of any kind is banned. 
Among the other companies 
‘which bid for the contract were: 
_Time-Ads Corp., New York, which 
offered to sell the city a two-sided 
_affair to go around the meter post 
for $3.48 each (in this case the 
city would have been required to 
install the devices and then sell 
the space); Point-of-View Corp., 
New York, which offered $1.11 a 
month per meter to supply a half- 
‘moon device to be attached to the 
top of the meter, and Meter Ad 
Corp. of America, Rochester, N. Y., 
| which offered $1 a month per me- 
| ter for a half-moon type of attach- 
ment. 
_ Whitney W. Jones of Philadel- 
|phia offered to sell the city works 
of art which could be placed on 
‘top of the meters as a beauty aid. 
Mr. Jones manufactures these ob- 
jects and he was asking $12 apiece. 


Gorham Offers Annual 
Special Order Service 


Gorham Co., Providence, is fea- 
turing its annual special order 
service promotion through March 
|1, offering more than 200 classic 
patterns no longer produced regu- 
larly. Some of the patterns avail- 
j;able date back more than a cen- 
| tury. Deliveries will be made dur- 
‘ing the slow summer season, as 
‘an aid to dealers. 

Advertising will run in House 
Beautiful, House & Garden and 
|Ladies’ Home Journal. Kenyon & 
'Eckhardt, New York, is the agen- 
| cy. 


Varda Heads Transport Ads 


John P. Varda, formerly attor- 
/ney and general manager of the 
| Wisconsin Motor Carriers’ Assn., 
|Madison, has been named presi- 
dent of the newly formed Trans- 
|port Advertising Inc., Milwaukee. 
|Transport Advertising will ar- 
'range for space on the sides and 
|backs of local cartage trucks and 
| long-distance haulers. 


Miller Brewing Expands 


| Miller Brewing Co., Milwaukee, 
‘is launching a $20,000,000 con- 
struction program to expand its 
brewing capacity annually by an- 
other 1,000,000 bbl. The brewery 
produced more than 3,000,000 bbl. 
of beer in 1952. 


Atkins Adds Duties 


Robert G. Atkins, sales promo- 
tion and advertising manager of 
| Whitney Chain Co., Hartford, for 
|the past nine years, is adding the 
duties of sales promotion and ad- 
vertising manager of the com- 
'pany’s Hanson-Whitney division. 


Foster to Red Star Yeast 


| Stanley Foster, previously presi- 

dent of Foster Foreign Trading Co., 
New York, has been appointed ex- 
port manager of Red Star Yeast & 
|Products Co., Milwaukee. 
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Advertising Age, January 12, 


Coming 
Conventions 


“Indicates first listing in this column. 
Jan. 22-24. Assn. of Railroad Advertis- 


ing Managers. The Greenbrier, White 
Sulphur Springs, W. Va. 
Jan. 23-25. Advertising Assn. of the 


West, midwinter conference, Fresno, Cal. 

Jan. 26-28. Newspaper Advertising Ex- 
ecutives Assn., annual meeting, Edge- 
water Beach Hotel, Chicago. 

Jan. 28. Associated Business Publica- 
tions, midwest clinics, Drake Hotel, Chi- 
cago. | 

Feb. 9-11. American Management Assn., | 
marketing conference, Hotel Statler, New 
York. 
Feb. 12-14. Southwestern Assn. of Ad- | 
vertising Agencies, annual meeting, Texas | 
Hotel, Fort Worth. 

Feb. 13-14. Northwest Daily Press Assn., 
annual convention, Radisson Hotel, Min- 
neapolis. 

Feb. 16-17. Inland Daily Press Assn., | 
midwinter meeting, Drake Hotel, Chicago. | 

Feb. 20-21. Pennsylvania Newspaper | 
Publishers Assn., display advertising con- | 
ference, Penn Harris Hotel, Harrisburg. | 

Feb. 25. Associated Business Publica- | 
tions, annual eastern clinics, Roosevelt | 
Hotel, New York. 

March 31-April 2. Point of Purchase | 
Advertising Institute, annual meeting and 
exhibit, Palmer House, Chicago. 

April 20-23. American Management 
Assn., packaging conference and exposi- 
tion, Navy Pier, Chicago. 

April 21-23. American Newspaper Pub- | 
lishers Assn., annual convention, Waldorf- 
Astoria, New York. 

*April 28-May 1. National Assn. of Ra- | 
dio and Television Broadcasters, annual 
convention, Los Angeles. 

May 1-3. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

*May 7. Export Advertising Assn., fifth 
annual international advertising conven- 
tion, Hotel Plaza, New York. 

June 8-10. National Sales Executives 
Inc., annual convention, Chalfonte-Had- 
don Hall, Atlantic City. 

June 14-17. Advertising Federation of 
America, 49th annual convention, Statler 
Hotel, Cleveland. 

June 21-25. Advertising Assn. of the 
West, annual convention, Fairmont Hotel, 
San Francisco, 

June 22-24. Newspaper Advertising Ex- 


ecutives Assn. summer meeting, Som- 
erset Hotel, Boston. 
June 22-25. National Industrial Ad- 


vertisers Assn., annual conference, Hotel 
William Penn, Pittsburgh, Pa. 


Joins John Falkner Arndt 


Ella McKendrick, formerly with 
American Mutual Life Insurance 
Co., has joined John Falkner Arndt 
& Co., Philadelphia agency, as ad- 
ministrative secretary. 


. 
YOUR 


MAILING LISTS 


can make or break your 


DIRECT MAIL 


ADVERTISING CAMPAIGN 


Benefit from 25 years experience 
in selecting the right lists. 


THIS SERVICE COSTS YOU NOTHING 
Here is bow you get it: 


Send us a sample of your mail- 
ing piece. 
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Appoints Ben Sackheim 


World Publishing Co., Cleveland, 
has appointed Ben Sackheim Inc., 
New York, to handle advertising 
for its trade books. Major item in 
the spring promotion is a $35,000 
promotion of Webster’s new world 
dictionary of the American lan- 
guage, college edition. Newspapers 
and magazines will be used. Pre- 
viously, Franklin Spier Inc. had 
the account. 


To Odiorne Advertising 
Surface Combustion Corp., To- 
ledo, maker of space _ heating 


equipment, has appointed Odiorne 
Industrial Advertisirg, Yellow 
Springs, O., to handle .ts industrial 
division advertising. The agency 
now handles the Janitro! aircraft- 
automotive division, and replaces 
Jay H. Maish Co., Marion, O., in 
handling the addition! divisions. 


Robert E. Wilson Adds 3 


Robert E. Wilson Inc., New York 
medical advertising agency, has 
made three additions to its staff. 
They are Virginia Stewart, former- 
ly with Robert W. Rodman Co., 
New York, as media director; Ed- 


| ward F. Carini, formerly with Wil- 


liam H. Weintraub Co., New York, | 

|as art director, and Arthur Johan- | 
sen, formerly with White Labora- 
ay Inc., New York, as copy | 
chief. 


To Marvin Gordon Associates 


Normatone Hearing Aid Co., St. 
|Paul, has appointed Marvin Gor- | 
|don & Associates, Chicago, to han- 
dle its advertising and merchan- 
dising. Plans call for consumer 
promotion using newspapers, mag- 
azines and direct mail as well as 


|dealer aids. 
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Cabell Eanes Inc. Moves 


Cabell Eanes Inc., Richmond 
agency, has moved into its own 
building at 11 W. Main St. 


Jan., Feb., March 
ARE OUR SLOW MONTHS 


wee Sad onioyment vonssiia some 
ofyouro s— post cards—inserts. 
SAY P. Check, it might be worth your while. 


WALK advertising typography 


and Boys’ Club activities, 


Tell us the scope of your plans. 


If you have a national or near | 
national market, we will set up | 


a testing schedule for you as 


large or as small as you need | 


to sell merchandise, services or | 


subscriptions. 


@ If you have no sample ready, 
tell us about yourself on your 
letterhead. Include a brief de- 
scription of your offer and your 
selling price. 

The cumulative experience of the 
largest mailers in the country is 
available to you. Use it by calling 
or writing Miss Ames today. 


NAMES UNLIMITED, INC. 


Arthur Martin Karl, President 
352 Fourth Ave., N. Y. 10 * MUrray Hill 6-2454 


* charter member national council of — 
mailing list brokers 


ps ° 


ROCKFORD 


BEST TEST CITY IN 
THE MID-WEST 


This is Jerry Gallagher and he lives 
on Walnut Street in Rockford, III. 
He is active in his church, school 


booster for his home town. 


wet 4OP IN Ike, 


te 


He's got a future 


in his 
own home town! 


ROCKFORD INDUSTRY IS 
OWNED BY ROCKFORD PEOPLE | 


Jerry knows he has a future right here in Rockford if he works hard 
and can “cut the buck”. He knows, because most of Rockford’s largest 
industrial owners and directors live right here in Rockford. He 
delivers papers to them, they speak at his school, they are active in 
civic and social life of the community. He, and hundreds of other 


youngsters like him, are happy to live in Rockford, as are their 
fathers and mothers. 


Rockford Industry pays good wages. That’s why 74% of Rockford 


and a real 


families can own their own homes... why Rockford food sales 
rank 94th in the entire nation. 


Complete coverage of this rich market can be obtained only by 
advertising in the locally-owned Rockford Morning Star and Rockford 


Register-Republic. Write for your free copy of our Annual Consumer 
Survey of Buying Habits. See where your product rates in this 
productive market. 


Rockford Morning Star and Rockford Register-Republic 


are owned and operated by Rockford People 


126,876 A.B.C. CITY ZONE 
403,500 A.B.C. RETAIL TRADING ZONE 


%, 


Watch for New Census Figures — Soon to be Released 


ROCKFORD MORNING STAR 


Rockford Register-Republirc 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC, 
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SS 


Going far! Going fast! BETTER LIVING has been highballing ever since the first 
issue appeared. Where else can you match these BETTER LIVING records... 


»> In Circulation 


Biggest circulation any new magazine ever started with 

Biggest first-year circulation any new magazine ever had 

Biggest first-year-and-a-half circulation any magazine ever had 
Fastest-growing circulation of any store-distributed magazine 


In Advertising 
Biggest advertising volume any new magazine ever started with 
Biggest first-18-months dollar volume of advertising any magazine ever had 
Fastest-growing advertising volume of any store-distributed magazine 


Today! 
Better Living’s net paid is about 24 million, with circulation 
going up about 50,000 a month—all distributed through the 
most successful merchandisers in the grocery business 


BETTER BUY 


belles Livin 


MAGAZINE. 


Sponsored by Super Market Institute ¢ Backed by McCall Corporation 
230 Park Avenue, New York—MUrray Hill 6-4600 
919 N. Michigan Avenue, Chicago—DElaware 7-2357 
Blanchard-Nichols Inc., 2020 Russ Building, San Francisco 
Blanchard-Nichols Inc., 633 S. Westmoreland Avenue, Los Angeles 
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Luncheon Service Hikes Rate increase since 1947. Sponsors have | Pj . . 
Luncheon Is Served, Media, Pa., the privilege of conducting = Richtield Signed 
chain of sampling luncheon serv- search by polling the opinions o * 
ices, has established a new rate of|the consumers attending the as Special Events 
$12 per presentation, the first rate | parties. Sponsor on KNBH 
Los ANGELEs, Jan. 6—The Rich- 


field Oil Corp. has signed a unique 
contract with KNBH. NBC-owned | 
'station here, calling for an indefi- 
nite coverage of special and spot, 
news events of interest to South- 
ern California viewers. The con- 
tract calls for kinescope and film 
coverage as well as live telecasts. 
_Hixson & Jorgensen is the agency. 

In effect through June, 1953, the. 
‘first telecast was the Cotton Bowl | 
game on New Year’s Day. Under | 
‘the agreement, there is no limit 
|to the number of. events that may 
be carried, nor any special finan- 
cial limitations. 

By special arrangements made. 
‘with photographers throughout 
California, films of special news 
interest can be taken immediately | 
on the spot, then rushed to KNBH 
for development and telecasting 
within a few hours. The station 


fTititih: °° carried 

- many MORE LOCAL 
LOR GCROCERY LINAGE 
COURIER than a ae other IOWA DAILY in 1951 


(ghee 


Only the Courier delivers lowa’s richest Agricultural and Monufac- 
turing area. Contact our national representatives or write today. 


Jaterloo Daily Conriet 


"WATERLOO. 1OWA. 


Story, Brooks ar nley. Notiono! Advertsing Representatives 
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also has an arrangement with an 
air service to carry personnel, 
equipment and film to disaster 
points for on-the-spot coverage. 
The agreement is similar to that 


signed last June between KTTV | 


and General Petroleum Corp. (AA, 
June 16). 


WLW Promotes Frazier 


Jack Frazier, who has been 
chiefly concerned with television 
merchandising operations, has been 
promoted to merchandising direc- 


tor for all products by WLW and ‘ 


WLW-TV, Cincinnati. 


Pill, WSFA Head, to Retire 
Howard E. Pill, president and 

/general manager of WSFA, Mont-_ 

gomery, Ala., will retire Feb. Ra 


Mr. Pill’s stock interest in Mont. | 


gomery Broadcasting Co. will be 
| sold to his associates. 


Ampro Names Harshe-Rotman 


Ampro Corp., Chicago maker of 
motion picture projectors, cameras 
and magnetic tape recorders, has 


named Harshe-Rotman, Chicago, | 


‘42’ Introduces 


to handle its public relations. 


Bob Hull 

and Westinghouse 
Build a Bigger, 

Richer Baltimore 


Westinghouse, ever-growing industrial giant, 
is expanding again in big, booming Baltimore. 
For years, its Electronics and X-Ray Divisions 
have supported a large payroll of 4,000 skilled 
workers. With the Air-Arm Plant now near- 
ing completion, the buying power of the 
Nation's sixth largest city (and twelfth most 
important market) will increase by 2,500 
substantial weekly paychecks from Westing- 
house. 


Bob Hull, although only 32, is a 13-year West- 
inghouse man. He’s helping to make Baltimore 
bigger and richer. Bob's present job is in X-Ray 
Assembly, where his skill and resourcefulness 
help to increase the output of this highly es- 
sential plant. Like so many of his fellow work- 
ers at Westinghouse, Bob wants the good 
things in life for his family. He spends wisely 

. and he spends in Baltimore! Right now he’s 


building his own home and will be buying big 
for years to come. 


Do you want to sell Bob Hull and the tens 
of thousands of other well-paid industrial 
workers of Baltimore? If so, sell through the 
advertising pages of the News-Post and 
American . . . the newspapers with the largest 
evening and Sunday circulation. The News 
Post and American reach more-than-half of 
Baltimore's families. They give your products 
the biggest audience in bigger, richer Baltimore. 


Baltimore News-Post 
and American 


Represented Nationally 
by Hearst Advertising 
Service 


Serenset beg gy os \ NO ite ” 
{ tt Shegy ae; } nr 
" {4 ed 


SOMETHING NEW—When Capital Air- 

| lines opened its new ticket office in Chi- 

| cago, it ran this ad in four dailies to an- 

nounce the opening and give credit to the 

various companies which helped build it. 

Lewis Edwin Ryan, Washington, is the Capi- 
tal agency. 


‘Sho Curl in West 


Los ANGELES, Jan. 6—Sho Curl, 

a new hair conditioner and styling 
aid, is being introduced in the 11 
|'western states by “42” Products 
'Ltd., which is using a “two-for- 
one” offer—a one-ounce sample of 
Sho Curl with “42” Natural Oil 
Shampoo, both for the shampoo’s 
regular price of 57¢. 

The new product and the special 
offer will be promoted with an in- 
tensive program of cooperative ad- 

| vertising. Newspaper space will be 
;used in all major western cities. 
Television spots will run in Los 
Angeles, San Francisco, Seattle, 
Salt Lake City and some other 
markets. 

Sho Curl is a cream-type prep- 
aration containing refined lanolin. 
It is designed to replace lacquer- 
type preparation for setting hair 
to obtain long lasting waves. Sho 
Curl will regularly retail at 49¢ 
for a three-ounce bottle. 


Introduces Massage Chair 


_ Niagara Mfg. & Distributing 
_Corp., Adamsville, Pa., has intro- 
duced a coin-operated Massage- 
O-Matic armchair, which dis- 
| penses mechanical massages for 
/a nickel, dime or quarter. The 
| company says these chairs are 
| useful in transportation terminals, 
|factories and offices, restaurants, 
| department stores and country 
\ ona athletic clubs. 


| Smith to Manage NBC Outlets 


Carleton D. Smith, v.p. and di- 
rector of owned and operated sta- 
'tions operations for Nationa] 
| Broadcasting Co., is taking over 
| management of the net’s televi- 
sion and radio outlets in Washing- 
‘ton—WNBW and WRC. Eugene 
|Juster has been appointed to a 
| post in the public affairs depart- 
"ment for NBC in New York. 


| 2 Join D. P. Brother & Co. 


| 


| D. P. Brother & Co., Detroit, has 

added Max Hodge, playwright- 
| producer, and Robert M. Ellis, for- 
merly sales promotion director for 
an automobile manufacturer, to its 
staff. Mr. Hodge will write and 
direct stage presentations and pro- 
| motional films for the agency. Mr. 
Ellis will join the creative and 
management staff. 


_U. S. Rubber Promotes Two 


The footwear and general prod- 
ucts division of U. S. Rubber Co., 
Providence, R. I., has promoted 
Louis J. Healey to general prod- 
ucts sales manager. Arnold H. Fin- 
nern, district sales manager of Los 
|Angeles, succeeds Mr. Healey as 
Pacific Coast sales manager. 


Tucker Named Sales Head 


Robert M. Tucker has. been 
named general sales manager of 
the Russell & Erwin division of 
American Hardware Corp., New 
Britain, Conn. He succeeds L. Cur- 
tis Booth, who has been promoted 
to v.p. in charge of P.&F. Corbin 
sales. 
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sultant to the compaiy. 


ime 1951. He will continue as a con- 


Stanfield Elects Two 


Allan T. Gowe and Eric P. Blen- 
karn have been elected directors 
of Harold F. Stanfield Ltd., Mon- 
treal and Toronto agency. Mr. 
Gowe is v.p. and manager of the 
| Toronto office and Mr. Blenkarn is 
creative director in Toronto. 


Names McConnell, Eastman 
| Morrow Screw & Nut Co., Inger- 


‘soll, Ont., has appointed the Lon- 
‘don, Ont., office of McConnell, 
'Eastman & Co. to direct its adver- 
| tising and sales promotion. 
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Woods to Kaufman-Strouse 


David F. Woods, previously pub- 
licity director and secretary of the 
Maryland Jockey Club, has been 
/named a v.p. in Kaufman-Strouse, 
| Baltimore agency. 


When you Remember 

os WM. F. RUPERT 
Compiler of NATIONAL 
BIRTH «er ave — 
‘USTs _—— 


Liquor Industry | Regan Named Farley Partner | John W. Scott Leaves Bissell 

p f Robert W. Regan, who for five) John y. Sam SD. ot “— 

ears has been associat wit arpe weeper Co. ran a- 
resses 1or Cut ‘Urben Farley, publishers’ repre- pids, Mich., retired Jan. 1. Mr. 

in ‘Killing Tax’ sentative, will become a partner in Scott became advertising head in 

the organization, which henceforth | 1907, was elected a director and 

New York, Jan. 6—If the liquor will be known as Urben Farley & secretary in 1931, anc became v.p. 

industry does nothing else this C°-, Chicago. 

new year, it is going to do its 

darndest to get congress to slice Lohmeyer-Adelman Names 2 M Yorkshire P 

the federal excise tax on distilled | Lohmeyer-Adelman, Philadel- “*#09€F to Forms —_ 

Spirits. _ _ appointed —— Ris mui Ra i. a. — rly —_ 

‘production manager an ephen v Dey 

rithomes, J. Donovan. vp of the Bffopkins director of public ve- pamed a v.p.of Yori ire Press & 

lic relations group for the indus- ae ee 

try, said the goal is a cut from) 

$10.50 to $6 a gallon. “The effects | 

of the high rate have been So- 

serious that the need for a reduc-_ 

tion is without question,” he said. | 
Sales of distilled spirits have | 

fallen close to a ten-year low in 

many states, he continued, with 

the states losing about $40,000,000 | 

in taxes during the first full year | 

of the $10.50 federal excise tax. 

Moreover, he said, moonshining | 

activity has doubled since 1946. 


Study Shows Sales, Profit 
of Children’s Wear Retailers _ 


The financial statements of 256 
retailers of infants’ and children’s | 
wear for the year ending Dec. 31, | 
1951, show that the ratio of net, 


profit to net worth was 10.8%. 


This study, made by the credit | 
clearing division of Dun & Brad-| 
street, indicates that total expense 
of the average retailer covered | 
amounted to 27.5% of net sales. 

This is the fourth in a series of | 
pattern statements of retail ap-| 
parel trades. The statistics are) 
broken down by sales volume, | 
gross profit groups, net worth, | 
population, and by seven geogra- 
phical regions. Copies are avail- 
able from any Dun & Bradstreet 
office or by writing to the credit 
clearing division, 99 Church St., 
New York’8. 


Leaves Stecher-Traung 


Hal W. Johnston, executive v.p. 
and sales director of Stecher- 
Traung Lithograph Corp., Roches- 
ter and San Francisco, will retire 
on Feb. 1. Mr. Johnston, who has 
been associated with the corpora- 
tion and its predecessor company 
since 1917, will retire under pro- 
visions of the corporation’s retire- 
ment income plan. 


Appoints Drucilla Handy 
Bozell & Jacobs, Chicago office, | 
has appointed Drucilla Handy an) 
account executive. Miss Handy | 
formerly was with Howard G.| 
Mayer & Dale O’Brien, Chicago) 
public relations consultant. | 
| 


In Akron 


OF THE HOMES 


There’s no other me- 
dium or combination 
of media that offers 
so much for so little. 


Fenced in by 
high operating 
COs t S ? Your company’s printed 


materials may offer one easy way out. 


Undoubtedly, your catalogs, house organ or 


advertising folders are printed on enamel paper. 


e 


Sales Offices: 


That’s what gives them their crisp, sparkling 
appearance. But, today, it’s important to know 
what brand you’re using, because enamel papers of 

identical quality are no longer all the same price. 


Thanks to the modern enamel papermaking method 
Consolidated pioneered, Consolidated Enamels offer 

the very finest quality at 15 to 25% lower cost. 

This is simply the result of eliminating several costly 
manufacturing steps still necessary to other makers. 

We pass these substantial savings on to you. 


free ! The best way to check our story is to have your 
printer run Consolidated Enamel Papers on your next job under identical 
conditions with the paper you're now using. We'll be glad to send a generous 
supply without obligation. You set up the test. You check the results, Okay? 
Then drop us a note on your company letterhead right now. We'll do the rest. 


ENAMEL 
PAPERS 


PRODUCTION GLOSS + MODERN GLOSS + FLASH GLOSS - PRODUCTOLITH + CONSOLITH 
CONSOLIDATED WATER POWER & PAPER CO. - 


135 So. La Salle St., Chicago 3, il, 
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Again in 1952 retail grocers chose the Journal- 


American by an overwhelming margin...pre-selling 


the women in New York’s largest evening audience 


N the streamlined shopping world of self- 
selection, your sales depend on aggressive 
and consistent pre-selling of your brand name. 
Retail grocery advertisers, who demand 
immediate over-the-counter results, have con- 
sistently made use of the Journal-American 
as the best place to pre-sell in New York. For 
the tenth consecutive year they have placed 
more linage in this newspaper than in the 
two other evening papers combined; more 
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A HEARST NEWSP \PER 
NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVIC 


than in all four morning papers combined. 

To housewives this comprehensive directory 
of food means a saving of time and money. 
They know that week after week they can 
shop in the comfort of their own homes and 
find the largest selection of food items adver- 
tised by the largest number of grocery stores. 

By advertising in the Journal-American, you 
can put your products on the shopping lists 
of New York's largest evening audience. 
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Divided Authority Is One Reason 
Post Office Has So Much Trouble 


(Continued from Page 1) 


‘ing, should hold down the federal | prescribed for a first class office heard 
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{which are being bulk mailed to all 
parts of the country? 

“Why not save the clerk hire, 
_and let the publisher do the weigh- 
ing himself, and submit sworn 
statements?” 
| A veteran postal employe who 
this suggestion 


taxpayers more than the amount of deficit by refusing appropriations with receipts of $600,000 to $1,000,- COUldn’t be done. The risks were 
revenue it produces. There has for the new equipment which is 000. 


never been any quarrel about con- 
tinuing the service. 

For the Post Office is a function 
of government, just as the Army 
and Navy are functions of govern- 
ment. 

Postal service was created to 
provide a communications chan- 
nel which would tie all of America 
together. 


s By reaching the most isolated 
citizen in the most remote places 
in the country it stimulates the 
streams of commerce, it spreads 
culture and enlightenment, and it 
provides a feeling of warmth and 
security to all. 

It provides power boat delivery 
to remote areas of Alaska, and 
carrier service to the newest sub- 
urb of metropolitan areas. It oper- 
ates where Western Union and 
telephone companies would never 
go. It charges rates which, though 
based on cost, are tempered to 
achieve public purposes which 
Congress considers more vital than 
a neatly balanced column of fig- 
ures. 

This is the only government 
agency which touches everyone. 
Citizens who are indifferent to the 
wording of an immigration bill, or 
the details of a tariff schedule, or 
even of a tax bill, hold their con- 
gressman personally responsible 
for deterioration of mail service. 
And the congressman is loath to 
let the Department achieve suffi- 
cient autonomy so that it can trifle 
with the demands that are for- 
warded by his constituents. 


s Under the circumstances, it is 
little wonder that the Postmaster 
General is left with considerably 
less to say about policy than the 
manager has to say about Mr. 
Summerfield’s Chevrolet agency. 

Congress is the board of direc- 
tors, and he is the manager. Within 
Congress there are conscientious 
and hard working men who try to 
meet their responsibility. But the 
“directors” are busy men with lit- 
tle time to understand the needs 
of a $2,822,000,000 business. And 
all too many of the “directors” 
find it impossible to separate their 
personal welfare from the welfare 
of the service as a whole. 

These “directors” have loaded 
the manager with 900 pages of 
statutes and regulations, and have 
appointed other government agen- 
cies to police his bookkeeping and 
complicate his purchasing. The “di- 
rectors” pick his “branch mana- 
gers”—the postmasters—and they 
negotiate the wage scales he is to 
pay his 500,000 employes. 


s Congress grips the purse strings. 
While the Post Office Department 
takes in more than $2 billion an- 
nually, its revenues go directly to 
the federal treasury. For expendi- 
tures—including the funds for the 
hydraulic lifts for Detroit—the De- 
partment goes to Congress each 
year with detailed proposals. No 
Post Office is built, no truck is 
purchased, no salary paid except 
from appropriations proposed by 
the President and approved by 


Congress. 
In the past couple of years, the 
appropriations committees have 


zealously prodded the department 
toward modernization and mech- 
anization. But prior to World War 
II, the Postal appropriations sub- 
committee was reluctant to vote 
any funds for automotive equip- 


ment. Since postal spending is an 


integral part of the total federal 
budget, what could be more natu- 
ral than that Congress, during 
periods of high government spend- 


_needed to keep the Post Office “on 
| top” of its load? 


's Congress picks the postmasters 


| 


The Hoover Commission con- 
tended the Post Office could deal 
with local problems more effec- 
tively if Washington relinquished 


too great. 

“You could have spot checks,” 
it was suggested. “Surely the losses 
| would not amount to anything near 
‘the amount you are currently 


_and determines the wage scales. In| some of its power to men closer ‘Pending to weigh this mail.” 
to the scene. It suggested a re-| 


‘theory, the congressman is well 
qualified to pick the postmaster 
| because he is closer to the picture 
—knows the fellow back home 
who is best qualified for the job. 
In practice, the congressman 
often compromises with political 
expediency. All too often, the Post- 
master General finds himself with 
a “branch manager” who is con- 
tent to leave the operation of the 
office in the hands of career su- 
pervisors. “Many postmasters are 
good, hard-working people,” offi- 
cials say. “But some of them won’t 
even read the Postal Bulletin.” 


s Not even the magic name of the 
Hoover Commission could induce 
Congress to relinquish its part in 
selecting postmasters. The Hoover 
group unequivocally called for 
steps to take the Post Office out 
of politics. But a reorganization 
plan which would have eliminated 
Senate confirmation of postmast- 
ers was killed by congressional 
action. 

As an agency bound by civil 
service procedures, the Post Office 
is forced to face special problems 
which are not ordinarily found in 
private industry. As Civil Service 
workers, postal employes who 
shirk their duty are hard to dis- 
place. Moreover, with Congress de- 
ciding the details of wage scales 
and conditions of employment, 
there are literally hundreds of 
legislative proposals each year, all 
adding to the expense of the de- 
partment, and all handled with the 
Postmaster General as little more 
than an interested spectator. 


® Two years ago Congress de- 
cided that the federal government 
should stop filling jobs with “per- 
manent” Civil Service employes. 
By the time the Post Office suc- 
ceeded in getting an exemption, it 
had almost 90,000 “temporary” 
employes on its rolls. 

Postmaster General Jesse Don- 
aldson contends that this excessive 
use of “temporaries” is the major 
reason that so many errors and de- 
lays are occurring in the trans- 
mission of the mail. “You can im- 
agine what happens to morale 
when our ranks are loaded with 
‘temporary’ employes who have 
not met Civil Service standards 
and have no permanent claim on 
their jobs,” he says. 

Among postal workers, however, 
there are somewhat different com- 
plaints. Salaries for carriers. and 
clerks are the same all over the 
country, regardless of local living 
costs. The clerk in Chicago gets no 
more than the clerk in Podunk. 

Rigidity seems to be a charac- 
teristic of the system. Classifica- 
tion and staffing patterns of post 
offices are based on revenues, with 
little regard for local conditions. 


# Five years ago, the Curtis Pub- 
| lishing Co. opened a printing plant 
in the sleepy town of Sharon Hill, 
Pa., just outside Philadelphia. At 
the time the plant opened, Sharon 
/Hill showed postal receipts of 
($12,000 to $15,000 annually, 
|making it a second class office 
with a $2,500 postmaster. 

| With the opening of the Curtis 


plant, Sharon Hill received credit 


for about $750,000 of second class | 


mail which was weighed and 
shipped from the Curtis plant and 
never touched the local post of- 


$6,000 postmaster, and the staff weigh and tag bags of magazines| Administration and the care of' 


gional setup, with semi-autono- 
mous regional directors. But Post- 
master General Donaldson con- 
tended the setup would be costly, 
would result in policy conflicts. 


# Under the present diffusion of 
authority postal people become ex- 
pert in “passing the buck.” 
Postal unions complain that the 
department has never had an ef- 
fective employe suggestion pro- 
gram. The Postmaster General’s 


/@ The real problem was pinned 
down by Mr. Donaldson. Postal 
;money matters are audited by Gen- 
eral Accounting Office, an inde- 
pendent agency that reports di- 
‘rectly to Congress. It’s axiomatic 
‘that public money must be han- 
‘dled in a way that will guard 
lagainst the possibility of scandal. 
'““We are always under pressure to 
tighten our methods,” he said. “On 
|many matters, GAO feels that we 
‘have already gone too far in sim- 


to others? 


Have you worked out special 
people? 


service which describe many of 
ment and mail users face, and 


able. 


tising Age, 995 National Press 


Help Make This Study Most Usetul 


What do you know about postal service that would be helpful 
Do you have special techniques which speed your mail? 


Do you have ideas for improving the postal service? 
Advertising Age here begins a series of articles about postal 


have been taken to improve the situation. As a mail user you 
may have some ideas which would make this series more valu- 


Give your impressions about mail service and your ideas for 
improving it to Stanley E. Cohen, Washington editor, Adver- 


Your identity will be kept confidential if you so request. 


arrangements with local postal 


the problems which the depart- 
outline some of the steps that 


Bldg., Washington 4, D.C. 


said it) 


staff claims the awards program 
was handicapped by lack of con- 
gressional authority. Congress 
snaps back that postal headquar- 
ters has done a lot less than it 
should to encourage employes to 
submit ideas for improving the 
service. 

In preparation of this series, 
ADVERTISING AGE correspondents 
in large cities throughout the coun- 
try examined the equipment, work 
load and personnel problems of 
their local post offices. 

Generally when something was 
wrong, “it is Washington’s fault.” 
But nine times out of ten, Wash- 
ington insisted the local postmaster 
has all the authority he needs. 


@ One ADVERTISING AGE corres- 
pondent asked his postmaster why 
Special Delivery to his office in 
the heart of the business district 
arrivéd two hours later than ordi- 
nary first class mail. 

“Washington won’t let us send 
out Special Delivery by regular 
carrier,” the correspondent was 
told. 

But Washington says the post- 
master ought to brush up on his 
rules, that Special Delivery to a 
business district address is sup- 
posed to go by first delivery. 

Washington was _ apparently 
right, because several postmasters 
queried in the ADVERTISING AGE 
survey said Special Delivery went 
by regular carrier, if delivery 
could be expedited. 


s But more about the diffusion of 
authority: 

As a government agency, the 
Post Office is subject to audits and 
bookkeeping which would be con- 
sidered completely uneconomic in 
private business. “Is it necessary,” 
ADVERTISING AGE asked Postmas- 
ter General Donaldson recently, 


| “for the Post Office Department to 
fice. Sharon Hill promptly got a send clerks into printing plants to! pervision of the General Services 


'plifying our procedures.” 
| Now what about those hydraulic 
lifts in Detroit? 

Those lifts were ordered by the 
department after congressional in- 
vestigators began needling for 
more mechanization. 
| The lifts were ordered June 27, 
| 1951, and were delivered in Detroit 
Aug. 8. In less than a week, the 
Detrcit postmaster notified Wash- 
ington and requested advice rela- 
tive to installation. 

On Aug. 17, Washington asked 

General Services Administration, 
which “owns” the federal build- 
ings, to arrange installation, and 
‘on Aug. 28, Repair Section, Con- 
'struction Branch, GSA, reported 
that its Chicago regional office had 
| been requested to proceed with the 
| work. 
'# But on Dec. 28, Detroit’s post- 
|master told Washington that GSA 
had visited the garage in early 
Sepiember, and nothing had hap- 
pened. By letter dated Jan. 11, 
Post Office Department reminded 
the Commissioner of Public Build- 
ings about the urgent need for the 
lifts. And that was where it stood 
when Postmaster General Donald- 
son went before the appropriations 
|committee Jan. 29. 

“You’ve got a garage with two 
lifts in it that are badly needed, 
|and they are sitting around idle,” 
|Rep. Gary stormed. 
| “I do not know why I should be 
|blamed for it or the Post Office 
| criticized,” Mr. Donaldson pro- 
tested. 
| “It’s your garage and it’s your 
machinery, and if you can’t get it 
installed any other way we will 
_give you an appropriation for that 
| purpose,” snapped the congress- 
man. 
| “It is not my garage,” the Post- 
master General protested. “Those 
buildings are built under the su- 


_them is given to the General Serv- 
|ices Administration. I have no au- 
‘thority to even tack anything on 
the wall. That is given to the Gen- 
eral Services Admiristration.”’ 


® Congressman Gary: “I’m not 
blaming anybody. I stated a fact 
here that they have two lifts in 
the Detroit garage that have not 
been installed. It looks to me as 
though there would be some way 
to get them installed.” 

Rep. Carl Wilson (R., Iowa): 
“There is. He told us what is the 
way—General Services Adminis- 
tration.” 

Rep. Gary: “This committee does 
not have jurisdiction over General 
Services Administration...” 

Later, the Committee got GSA’s 
version of the affair: 


@ Harry Hunter, Deputy Commis- 
sioner of Public Buildings, said 
the inspector, who visited Detroit 
in September, proposed a number 
of projects, in addition to the in- 
Stallation of the lifts, which ran 
the job above the $25,000 which 
is available for small jobs. 

“Thereupon,” he said, “they de- 
cided to handle the lifts as a sepa- 
rate contract to keep the cost with- 
in the $25,000 limit.” 

He had telephoned Chicago be- 
fore appearing at the hearing. 
“They tell me the drawings and 
specifications are due to be com- 
pleted today or tomorrow, that 
probably a week or 10 days will 
be required for the necessary du- 
plication, compilation of papers, 
and putting the job on the market. 

“So the installation of these lifts 
would go on the market say about 
Feb. 10.” 


s From the GSA standpoint, noth- 
ing out of the ordinary had taken 
place. 

“They have occupied this build- 
ing since 1941 and have gotten 
along without the lifts,”” Mr. Hunter 
said. “Without being notified that 
the matter was of some urgency, 
we would not treat it as an urgent 
matter. 

“We were trying to put this 
whole project in one lump sum job, 
have one contractor do the whole 
works. It ran too much money. We 
had to back up and approach the 
project from another angle. 

“We are on the point now, how- 
ever, of moving forward on this 
particular part. Had this question 
come up a week later, we would 
have told you that the work was 
on the market.” 


® The struggle against “snafu” is 
waged by good people at every 
point in the postal service. In Con- 
gress, in the Department in Wash- 
ington, in the post offices, and in 
outfits like GAO and GSA there 
are individuals who stick their 
necks out in an effort to help the 
Post Office handle the fantastic 
workload of 50 billion pieces an- 
nually which has come its way as 
a result of a 40% increase of vol- 
ume during the postwar years. 

Recently, for example, the Post 
Office and GSA made a gentle- 
men’s agreement which enabled 
postal people to renovate the 100- 
year-old Richmond post office (it 
was once the Confederate treas- 
ury building), a project which has 
won praise from all who have seen 
the results. 

By using special funds which 
Congress had appropriated for de- 
velopment and research work, and 
by letting its own contracts, Post 
Office completed the job in less 
than 90 days. 


# Or consider Congressman Gary, 
a relentless fighter for better postal 
operating methods. He ahd Post- 
master General Donaldson recent- 
ly discussed the possibility of 
eliminating some of the thousands 
of small rural post offices. 

In most cases, the Postmaster 
General said, the patrons or the 
local postmaster write their con- 
gressman. The Department files a 
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report showing the receipts of the 
office, and the kinds of service 
that will be substituted, and asks 
the congressman’s advice. 
“Frankly,” said Rep. Gary, “that 
places the congressman in a dif- 
ficult position sometimes, because 
the patrons of the place are usual-| 
ly clamoring for it to be kept open. 


It is rather difficult for the con- | 


, id i | Bernice Coffey has been ap- 
gressman, under circumstances | ag Soap Co., Lawrence, ment Mr. Sattley dic creative work ern y 
that kind, to acquiesce in the clos-| 


ing. 

“But I think it is very important 
that those small offices be closed, 
and I hope you are not paying too 
much attention to the objections 
offered by members of Congress” 
(italics ours). 


Next week: Is the Post Office 
backward and inefficient and what 
can be done about it? 


‘House Beautiful’ Names 3 


House Beautiful, New York, has 
promoted Frank McMahon to han- 
dle sales for New Jersey and met- 
ropolitan Philadelphia. Mr. Mc- 
Mahon succeeds George Lee, re- 
cently appointed sales promotion 
director for the magazine. Thomas 
Earl Dempsey, formerly with Min- 
nesota Mining & Mfg. Co., and 
Robert Arnold Rose, formerly with 
the Wall Street Journal, have 
joined the eastern sales staff. 


Hayhurst Names Three 


F. H. Hayhurst Co., Montreal, 
has named Guy Caron, formerly 
manager of CJNT, Quebec, to its 
radio department. John Berming- 
ham has been appointed radio pro- 
duction assistant at the Toronto 
office, while Doug Loney has 
joined the time buying department. 
Mr. Loney formerly was with 
MacLaren Advertising Co. 


Denney to Paramount TV 


Charles E. Denney Jr., formerly 
an account executive with Nation- 
al Broadcasting Co., has joined 
Paramount Television Produc- 
tions, New York. Mr. Denney will 
conduct a survey of the social and 
economic aspects of local, as com- 
pared with national, programming 
in TV. 


Bolens Promotes Holsen 


Earl J. Holsen, sales promotion 
manager, has been promoted to 
advertising and sales promotion 
manager of Bolens Products divi- 
sion of Food Machinery & Chemi- 
cal Corp., Port Washington, Wis. 


ATTENTION 
ADVERTISERS! 


Add to the quality of 
your car cards, 
bus cards, calendars, 
price cards and 
point-of-sale displays 
by specifying 
FALPACO 
COATED BLANKS 


on your next job. 


FALULAH 


PAPER COMPANY 


<p 


NEW YORK OFFICE © 500 FIFTH AVENUE 
NEW YORK 18, N. Y. 
MILLS — FITCHBURG, MASS. 


to. Miss Coffey formerly was 
Names Maxwell Sackheim and merchandising, Frewousty, Appoints Edward Graceman fered ope ,4 pervs Fey 
Jackson & Perkins Co., Newark, Louis Robert va 0., Boston. american Standard Products Co., 
N. Y., grower of roses, fruits and had the account. Hartford, Conn., maker of preci-| 
perennials, has appointed Maxwell | sion fasteners for jet engine pro-| 
Sackheim & Co., New York, to Sqattley Rejoins Leo Burnett ducers, has appointed Edward| 


WP, Foreign Language Division 


handle its radio and television pro-| G44 sattley, who had been with Graceman & Associates, Hartford, | 


motion. The agency now directs the | re --. to handle its advertising, promo- | m 7, ing in English 
’ rar |Leo Burnett Co., Chicago, for nine ,; : : ypesetting 
company’s space advertising. ‘years before retiring a year ago, tion and public relations. | proven dap 00 
/has rejoined the agency in a crea-| nd Digleets 
Beach Soap to Silton Bros. tive capacity. Beiore his retire- Joins Elizabeth Arden Languages and D 


WORLD'S FOREMOST FOREIGN- 
LANGUAGE TYPOGRAPHIC SERVICE 


ass., has appointed Silton Bros.,;on the Pure Oil and Santa Fe ac-| pointed public relations director 
oston, to handle its advertising counts. ‘for Elizabeth Arden of Canada, 
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| 
| see...and read...daily 


THE TELEGRAM 


as their ONLY daily newspaper 


This exclusive Telegram circulation is greater than the adult 


population of Windsor, Calgary, Halifax, London, Regina or Victoria. 
W. E. Browning, 


1106 Dominion Sq. Building, 
Montreal, Quebec. 


When you plan campaigns for Canada’s major markets, remember 
exclusive “Tely-Toronto” is one of Canada's largest “cities” 


You can't TELL Toronto without The Tely! 
You can't SELL Toronto without The Tely! 


THE TELEGRAM DAILY PLUS WEEKEND ro 


TORONTO 1, CANADA 
* DANIEL STARCH AND STAFF (Represented in Canada by Gruneau Research Ltd.) 


O'Mora and Ormsbee, Inc., 
420 Lexington Ave., 
New York, N.Y. 


John E. Lutz Co., 
435 North Michigan Ave., 
Chicago, Ill. 


MORE THAN 500,000 PEOPLE IN CANADA'S RICHEST MARKET READ THE TELEGRAM 


aor ca) 


+! a 23 beet - eo es > ee 2 Wrataigh  Pie Yee Rs ee ee SES leg age dts rc et neg A a= Seley as ae 
ep ee as oe ee Sides eae RON NR Re Sy cures Sie” ee. a SAN) I pot ee ns a ge We RY Seay 1 ee gr aes F 
2 mt WR ener Sak Se i aera Sea ame ae hei APN ay Rae SGP SEs ck eee ie ae eae ee Rapes baer gt ge Ni one Bo Bee a See Re ee ee inet end aes te preter 7S 
oT Fe Vises, ciate = ib teReS a eee = oN. Wea ti Ae tate : Xe oe rn sae A ba : ight! = pares Ree ee bg coh has oe ae Te Sea af © nes Re ee : Bee. gy) ee 2 eile 
oi) tea le Sok NC RE yy Ao | ary na ti tekicg itocs Ho cee iy oie yeaa go ene ee NS i. ORO eat Pe orca 2 Fase 5 tO) 2 one gi? ie Wal WA et Vy Sipe is REM See <n ee at Ss ; j th, 
eer ost nay Jak we ae Gal) eerie oe ert i Speirs ak Cli ai eae 3 “ . Me a ae i emg : : art Soh a a ee ap Se 9 pipes peer iga¥ cea te ‘aie sy paar eae eee 
ee a beh a Pies A fete ao a) ee i eee E a, Xs eae if Se ET : 5 . ae FERRE dyn ctpurt eat Be i ae Bs ae en ee meee ao ee tee. |. . | See 
gt ee a oie eo seine een Pe : © ES on ie RRR ge es 2 Oh el Pe sek Cee ae Pe ke! Sg ge dees Nee es Sea ee. “Meaney 0 Ge SS eg eee a en 
Begone ae ene CB ct VE eS SON Aig ae eae BERR PN ara tee ie: : Taek eases st pe cs come rence ene 1 oie aioe iain ect Hoppe ene eee ya, San : a bees 
a ae i ae Re ee | i Ay Sean _ oe TS 
OS ae rie Bits Scat cca ye ae ene 2 eee ioe Se arn cr ee eile att . ; 
Tee as ae ae einige co Xo) Se ao anemia Ms: A . 
; Biter aad Bere = 3 ‘ 
MAE 303 are gr 2 = > , \ y ; 
| 
‘ 
4 
7 — van : “ 
a t i ee yy . 
ee ee ee ee ee oe ee ee ee ee ee me : 
| : 
— 
; — - _——y 
eee ee ee f - 
| aad sere tema gree rte te | 
| ie 
’ : ) aeae™ 
' PN EP 
‘ + ee 
Na cas 
> | fae ee 
) pe eee 
; re a 
| ae 
' a 3 
‘ eee 
; ‘ | : pes 
ee a eed 
*. bad 4 ‘ e War a Fas ie a hee 
‘ ‘ 7 ™ , ¢ Se «, Pe: eee 
} / hs : ”* 4 r a "i ewer be 
7 - rR CA tae “ys She i "sae w ‘a i ee Bae 
. + . . . . . ; ~~ “ . oF SS A © abs ene 
| ‘7 ~ So ae > ' Rie 4 Pe ee eee iy ~ r ~ w * . oS “ge Pe 2. ‘ ‘Meg £3 s 5 oe oS de 
} gt” SP he 3 SG ne J wt. ns + oe 4 Bea, ey ke. ae. use Ce. Ft a ee: my ng en. eae rane eles 
} dates. 5. san ae. ee ‘< ' PS Le Oo 7, + 7 4 oe ® “ bed , » Vk. ie *, poet - ; =~, ~ k Allies es 
2 oe een ee , a ha - ae 3 PS “Sage pak CS ¥ LR’, ae aS of et ae 4 oS Sas ee a a rahe, oe “pee 
wa ww € ¥ a ; a ‘ mie, ‘ Penn Sal's " % vd % é : . P > d . ‘ ris accel 
3, hp a 04 Neg 2a” Sa ie rw a hae Les ERS i PS AS ae re + ae crea ae 
NR Lae Ns Th Rad pare ree hatte: hex | ot ghate oo Ek of 
f a. ‘ ‘ “ a . a ’ ; = i ; mA ee ’ ® ey 
| ee he " ; pe areata ; : hs J A ae Rh - Lf a yee: + bs a Se Magy y's! + A ar. .. - ; CORT = 
| lh oe eS Ne "Re PT ssa organs g “ay vi ee ea BT se ae 
| +%. Pe cao NR ng Se? - Fe : fi SE > 4 *‘* - Leen: 
\ oe PS aiRoy ae cre At ees? ie me, ee ae ee $s ay. isthe me wh oo 4 ~ 4 ” a ¥, os. - M : 
“> @ wigs » gy Se Ss Se a, Po me. 5) Ce MAT + ee. 
| e rye es Oe ‘ = |e. neg 43" ~~ -,™. D of * rm - : 9 : eh * a. “A ot”) La f 
‘ “ps “ _ : =? > ¢ ~ _ *, % *, > ‘ oy et, ) . ee ct. ‘ 
Bi, “fer onan ache, . +} of “8 2 Sey ° aie i 
‘ . Se. 4 ‘ - ’ ages 
; : : , ; 7 3 , te - te ee 
“es _ <= t , t rd . ge oP py, ~ nA oe ‘ " oe 2 
¢ te. 4 Osh, See ‘ jas Sk ee” telus) ue ° * a . <a y , ‘ : PO ‘ p <a : Nae 
ee Ae i A Oe REVERE Se gh ety Sie SO in Ob ease i x. ee Fey ih iw a ae 
PA re. te? Lame Mme PRR er be eT Tee AS Ci aks F . 
“7 oe, mt : ial 4 it. ge Si Mi: an ; le i ae ° yee . Ae 
| : $ . tose Pi ee. ~“¢ _ * * ae : ¢ —-— ; ae bh 1% : ; . ) f+ =i : 
: ' on " ‘ * r , Ca . t * 2 ‘ “ a ‘ t* ‘ers ate ; : 7 
“ et ; . a ms ; 2 My ‘ : a ee 
ry Be Be 1 Asa ARS vg tute ot "a onal cw Pie to Sy a: (ge 6e ee Beak: 
v ‘ ; ’ ’ Ein te feb ‘ aw : i 7 : hh + eer ci 
. pe : ) A - tee h 4 ‘ ; x -f ‘ j 
‘ 4 3 sj v4 ‘ P 4 43 Sd #45 . ull ». 4 AS * as ns Be ly ° ‘ i 
f % as S . ‘. [re A od 4 | Mee, . * We are 1 ; i os - he ’ ‘ . . 2 a re . Senate 
} ig ag CE ark Dh es oe yi i . er om Ff. ee a em ery 
| rg . ae ce ee on ra —— <ememen ofl OR ill 
«we Bee . q '. epsern nn ert . — 1 aad ne oe 7 ee ae we . Bett 
a = ; ; Pee = — . Boy i > OW eT gt) yea a ast 
| neceenter oe omneannneaguatamag: < er Sid ee % Re SS aera itn Eee 5 rn Mak eas Se a, Sonam De nn 
} sada y " Bn vs ee RP ar 4 ‘ * pe Shs ee ee 0 fate] s ee ee 
— — i> ea Ge 2 Se, &. eee? * go ' OD me é ae 
il = Sa oe gee Me 6 ces F &, ee 4 Py i . * 3 é , be ce ‘PR SE Figg eet ‘2 5 le ee a tas Sa a * nee esate 
tee Ne oe eee |: i ay Ber A ; ee ae “ ope! ier 
oc, ae me. - Fane ) eon? ae pA Be Co Oe GI iy pita? She ; Petia 
t+ fa Bg Ss oe pin lL Ro”) hee cee ec ke ° ee a ee 
| ' Re es “Sh * ie ea “ a ~ % \ r ? % Serta f ese ae } ns aa ; 
: <a eg te , eh. . or lawn easy mf a af «a 
ee — ._ * ee am . d ail ie es - . ee: 
tw « i; : ,° en 5 a F\ ° 4 Oe a “= sea 
} he ee. . : er ee é < 4 , > . f) | : ie . 4 ata, Le a ges 
: : : 9 s . rg ee eae cy Sek 
| : & +4 ile: <a ee 4 re a We a ba rd } 9 . eT ee a . pee 
% | _a n'y aw me eal *. ' Sonid!i ba 4a Rad el a. 
| | Whe . 4 > ‘ aa 4 ‘ i eee ‘ a ae aS re et ce 
| ee ee Bape Eo, , f ‘a 74 = * 4, : . 4 e \ . 4 4 ‘ a 3 *, r ore ater ee Paty, A: cae me 
ee “ . ~ 4 x f ri to ‘ fd, 4 et Oe eee 
| TM ° Fite | 7 wat ‘ ee " y Se lags, eh a Boe cep 
ie Oe ae * 7 Pe Be ~ ‘ ig . — + > ie — es aft iat oat: H Fae Wy i 
’ | en ee Liao a AE ie es . ~ . Z » wey f 8 Bet! ’ - ri Rte acl ometen 2 mats: 
eee fae eam RS tian: mo . ee ene) : oe - a) ‘ é i oe aa ids Seca, 
ae oi Oe Da ap cre tel sion Cet Fe oa = ae — wee” ee ll ae Ue 4 Fw oo a “stein oes Z ate 
Alig tert SF oe mr bah CN An eee er ake ae ae rn ae BoP Ret eae, sy sae dann heh 
; bee ee 3 : Rie ee pa 5% pe Noni Pe x i i ct Ae. Rershe- ee, iid - i... ae: , ~~ , ee; ~E Pi be, Ee suis DN 
Eh Phe aga vei? A eg Ta Se gs oe feet ae . SS Ps - pb ve ey ‘ ‘ 
ae Sc ace od ee ee ye Sey i ihe: eS list. TS em, : Pc Fas ss v4 
' : Wee eee to ee ae aia gece 4 ices SS pe aaie E il Visio ee es Se. : iia 
: 6 ac age gia sam maa ice eee eG ek iat, ee ee ae aes Pee ' Pies ee, ‘i : 
i _ ON ee aS St ee = hte ees oe oh ae Ce ee ee a ee Ge eae oe ae eee. M eel. A Sf 
} - 2 OO ae NOS lh, ae ee ‘tet ‘ bP as sia mat ¢ ¢ i ° dey 
| | eae = es 0 ee idee ag upateiann = A ine oa . ; ot gine le pet Sais Pte», ies Mises > i ite cay ee 
} | Pe aes She Oe eee cae Sa oo Ee ie es ak ae 7” es ey ES Be 3 ee eta ee wis 
i CCE: wae 2 Pipe cline Bia SM neve + a” | Yeon ee eS yon aa a es SN, ee ie ty sat A a wr; : aes 
' | A oie Saeed ie ae. io coy ee 8 ae Mey ee sek Si RE “eae ae cage a ir tii tan oes: A ar te Ae ee OF A Ee a tied 
' eid. ee ee a0 ee en PS dere bite. ena ae dient es 
} | igsay Camm EAT 23 ky.  _—, ery i i SO PTE, Bo ; SS eS ae t she Be st ot) ee i Rpg < ‘2 Se . bere cae 
i | oO tae ee, a Sa ca os | a ‘ SS ee ee ee ate r eee pies * : 8 & a P Ne ae % a ads t pe, a7 ie = ee eee Oe ee oe “eve hie I . ae Se Un: sam 
t eC ey : Be OL ter SM a Die la 15a. RE eas ee ee ai: a a ee a eS ig Whe aah a 
t rts, ioe we. Sl sat Me AE ae nae PS ih AS ee Oe : lie Po Se rn ae srl SO ais foment age : ey oe a eee 
, ; | a lee 5 ay Beas ae iy MA dane ae Pe Dg Sm aa Dpig toons pi eee ™ Bn ike = ih CE SF j ir — t - ince bs 
: | ea TR ee eo ii ara ck, coy pointe Ato ye ea ee eae Ef yn ee "lis ae 1 ais he 
} i ret ae ‘ ie eae TiS ee ee ON TR i a gee LA eee Pm bet Coa. vn ape .- oe Re a ee ea 
i “ii ine pet oR =f Mee 1 a re the ee ie i ee Sear ama Se I Sites. oe , .: on gp iG : 
/ i eee Ge By “os f + BS Fatg DE ee ew s b ae ae BY hee a 4 AS. BS S “5 
i‘ ie an ies epee Ti ee tite. mae. Sie vom ee es as . wry Bis a i ee ee ae 
Sa ne mer cement eA TT LL AT NTRS < a: eee. | aoe (Oona enesre ee CRM I ST i nes. ie tiate Sa Te’ i ‘ : s p . s a AE ae no Sas 
o i; : Taree awe. an 4 Bist ety A A 2 . Ai FP i Sern? a8 Fa ce” ee lean ‘ ary 
oo Peer mulaneane shes 8 e 6% i, er i ee as gale! on TE A i clad a De east cae ee % ty REE S roe . ahaa 
i usage ea ee i 7 ity ; : re noes 2 : ng ve o . - ‘ ' ‘ ; ‘ “4 ‘ re 
} ee : BS See ae ar ; A é ni ts ' : is 
' | es igs Hat vg 
>» } ft i Le ais 
| & babe UNO; 
, gs joer 
» vf : oe me a 
t Gervs 
| af ed 
| | 
| pee) 
: aie 
; | | - } i: 
/ Sats oe 
i bed 
ey |, ae 
Se 
' Ra 
i, gies ’ amie 
; ; Bers caer 
=) ei eS 
wT 9 as fan PS 
; Bye Be ates, 
| “age Pisiee: : 
} ed EP Sscoh 
Sa. 
] a : 
; Mae ce a 
A on 
tan 
i, : 
’ Poy ee. 
| i od 
3 
ee e 
. a a 
. hem 
bh =~ 
Rie We 
Wa, oa 
5 Pe Ms iar as 
r ; . 
- ql 
' —— el ae 
a I tt A RN TT CT Saar 
‘ _ eee 
‘ = ‘ : ee Sea eae Lae ’ BeBe PPS Ngee en ing RE, et 
: . : ‘ : : 2 * Pri > Ss te : he : aie iy ee ae | Oe ae 0 : a y : By ee GLE Bory sa 
; eae Cy. tod PE hv. 2 ; de x ja tg Cath ee TM ES c aay a 5 ae : pe as Meng Ge ai Le a5. Pipi he REL Ry ae A ea Se cea . BE) gos etn EF ce ee es SO EIA. ES 5 EY eas ~ * aor I Sigedad ee sis mee Siete ge 
: fog Te = Tiago?) : aL i eyes Bis ee ey dep ea ene RRA, oh MN, Roh inte at, weet _ Rael ne ¢ ana Pa ty. ta hey PD, Ke, ee ; Shr “yh . - J =” AM Seaee “eat y 
ee a aie aes i ; : a Seno ott 8 AR te eee : Entiat Mine Me Seti Sie Poo en ne ee le Ber er SRO gs ReaD Sila ay ats et gee Pe Bag tal sl Age 5 Cae yet et P Pins Boh ee ag Se ae ” , 9 . * PS ure See eee ok at org 


FTC Winds Up Case Against Philip Morris, 
Decides ‘Less Irritating’ Ads Must Stop 


WasuIncton, Jan. 6—The Fed- 
eral Trade Commission has or- 
dered Philip Morris & Co. to dis- 
continue any advertising which 
suggests that Philip Morris cig- 
arets are less irritating than other 
leading brands. 

The commission’s order today 
constitutes a substantial affirma- 
tion of findings in the case which 
were handed down by hearing ex- 
aminer Earl J. Kolb on Jan. 23, 
1952. 

The major portion of the com- 
mission’s quarrel with Philip Mor- 
ris hinged on the use of copy which 
contended that the use of diethy- 
lene glycol as a moistening agent 
makes the company’s cigarets less 
irritating than the smoke from 
other brands. 


a In his report, Mr. Kolb said 
the differences, if any, are min- 
ute. 

The commission’s complaint 


fishin’ 
for a 
market? 


(COX ’ 


289,347,000 ‘‘fish’’ 


in our river! 


Cast your advertising bait into the old 
Muddy Mississippi that flows past our doors 
+ we have 289,347,000 fish—dollars, 
that is—in buying power swimming around 
waiting for attractive lures. You can sit on 
the high bluffs here at the head of deep- 
water navigation—beside huge industries 
lining the banks—ond cast your bait into 
woters where ocean liners and river steamers 
meet, making Baton Rouge one of the most 
industrialized cities in the South. And ours 
is an open season market that will fill your 
creel with profits all year round. 


Glance over what's waiting for the pro- 
gressive ‘‘fisherman'': 


Population, 1950 ... . 158,236 
Total annual wages in nine 

industrial plants... . .$68,400,094 
Average annual pay per above 

ND 05a dnehaveeess 4,696 
Quality of market index... .109 
Effective buying income per 

I da nad x ob x o 046 5 oe 
Bank deposits, 1952........$147,393,000 
Bank resources, 1952. . . .$153,690,912 


Be sure of record 
“eatch"’ by specifying 


| against Philip Morris was filed 
| nearly a decade ago at a time when 
, Similar complaints were being filed 
_ against American Tobacco Co., R. 
J. Reynolds and P. Lorillard for 
ads which implied that any one 
cigaret was less irritating than 
another. 

During the past three years, the 
commission issued cease and de- 
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| sist orders against the other firms; | hibited from using. | dangered. 

| the Philip Morris complaint is the| While the commission said it in- | However, FTC recently asked 

last of the original group. | tends to issue a routine complaint the federal court of appeals to 

| Meanwhile, FTC has asked the | against the Chesterfield ads, it ar- | consider the case. 

federal courts to prevent Liggett | gued that the public and the indus- | 

& Myers from using medical copy try would be injured if the ads Wolff Opens Sales Oftice 

for Chesterfields. | were continued while the case Louis L. Wolff, general manager 
moved through the normal chan-| of Kendall Mfg. Co., Lawrence, 

s The commission went into the| nels. 'Mass., manufacturer of Soapine, 

federal district court in New York| FTC's attack on Liggett & Myers | has Fs ee = = — 

during November and protested’ was dismissed by the New York | Ponts as Seasine jameaiaiatben. 

that Liggett & Myers had taken| court on the grounds that courts yr. Wolff will continue as director 

up copy claims for Chesterfields are not permitted to enjoin ads 


: f | . of marketing and advertising for 
which its competitors are pro-| unless the public’s health is en-| Soapine. 
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Peggy Sage Names Brennan 

Peggy Sage Inc., Stamford, | 
Conn., has appointed John B.. 
Brennan, formerly with Helen 
Neushaefer Inc., sales manager. 
Ruth A. Bobbitt, director of sales 
training, has been advanced to 
promotion director. 


Elects Alban-Mestanza V. P. 

Foreign Advertising & Service 
Bureau Inc., New York, has elec- 
ted Horacio Alban-Mestanza, copy 
chief and director of public rela- 
tions, a v.p. 
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Eight Advertisers 
Team to Build Up 
Lumber Yard Ads 


Cuicaco, Jan. 8—A new gim- 
mick to promote retail lumber 
yard advertising in newspapers 
has been developed by SC Syndi- 
cate. 

The device is “Modern Lumber 
Yard Advertising,” a monthly mat 


and tie-up service supported by, vised which local dealers are “eli-| Products Co., and Douglas Fir 


‘national advertisers. The service 
includes a free mat of a complete 
ad either 5 cols. x 15” or 4 cols. 
|x 12”, plus a description and order 
form of merchandising aids avail- 
able for tie-ins from the partici- 
pating national advertisers. 
Cooperative advertising with 
'dealers is practically unknown in 


there is no deal inv>lved. The lo- 
cal newspaper is expected to sell 
| the ad to the dealer a!ter being ad- 


the building products field, so 
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gible” for the free mat service.| Plywood Assn. 


Ads are designed to promote 20 or 
more types of products in the 
dealer’s stock, with each of the 
participating advertisers benefit-| 
ting from name mention of his) 


product. 
| 


s Advertisers participating in the | 


program are Weyerhaeuser Sales} 
Co., Andersen Mfg. Co., Sisalkraft 
Co., Zonolite Co., Beadex Mfg. 
Co., Marsh Wall Products, Perma 


At present the service is being 
distributed to 1,200 daily and 
weekly newspapers in 1,000 mar- 
kets in Wisconsin, Illinois, Iowa, 
Indiana, Michigan, Minnesota and 
part of Ohio. SC Syndicate plans 
to add another thousand markets 
in April, and hopes eventually to 
be national with a coverage of 
about 5,500 publishers. 


Name March of Dimes Heads 


—— 


~ 


Many one-room shops of the past have become industrial 
giants ... and the salesman has a tougher job. He must 
contact many men in each organization. And behind any 
one door may sit an unknown man whose opinion can 

make or break a sale. 
i] But Business Magazines get past closed doors . . . help 
| your salesmen by reaching both the direct and indirect 
buying influences. Because of the speed and economy 
with which Business Paper Advertising can contact and 
condition thousands of prospects for products and serv- 
ices simultaneously . . . we call it ‘Mechanized Selling.” 
Business Publication Advertising is a selling tool that 
is just as important in selling as modern machinery is 
in production. It doesn’t replace the salesman, but it 
enables him to make more productive use of his valuable 
time and skill. For it makes and maintains contact, 
arouses interest, creates preference and enables the sales- 
man to concentrate on the important job of making 

the sale. 


Ask your McGraw-Hill man for a copy of our 20-page 
booklet, ‘‘“Mechanizing Your Sales with Business Paper 
Advertising.’”’ Also about our sound-slide film, ‘“‘Mecha- 

nized Selling... Blueprint for Profits,” which is available 
for showing at sales meetings. 


i Mc GRAW-HILL 
od id FOR BUSINESS 


McGRAW-HILL PUBLISHING COMPANY, INC. 


330 WEST 42nd STREET, NEW YORK 36, N. Y. Pit 


Open To Close a Sale? 


SALES DON’T JUST HAPPEN! 


A sale, in the final analysis, is an 
order for your product .. . the result 
of a series of successful operations 
designed to acquaint the prospect 
with your product. 

The first step in any sale is to 
contact all of the men who directly 
or indirectly control or influence the 
purchase of your product. 


y- a Ai 


PURCHASING = . 
AGENT 


PLANT SUPT. 


Check over a few of your accounts 

. see how many men are involved 
in the “‘buying’’ process that you 
know about. Your figure will prob- 
ably check with the surveys which 
show that 3 to 6 or more men have a 
voice in recommending, specifying 
or approving an order—depending 
on the size of the company, size of 
purchase, or other varying circum- 
stances. Consistent Business Maga- 
zine Advertising not only shortens 
the route to immediate sales but it 
helps keep customers sold. 


William B. Carr, McCall Corp., 
has accepted chairmanship of the 
magazine division in the current 
Greater New York $4,000,000 cam- 
paign of the National Foundation 
for Infantile Paralysis. Mrs. Alice 
Thompson, Seventeen, is co-chair- 
man of the division. 

Working on the committee are 
Gibson McCabe, Newsweek; S. R. 
Waters, Crowell-Collier Publish- 
ing Co.; Herbert Mayes, Good 
Housekeeping; Frank Bridges, 
Parents’ Magazine; Herbert G. 
Drake, J. Walter Thompson Co.; 
S. P. Glennon, Popular Science 
Monthly; David G. Michaels, The 
New Yorker, and O. E. Everett, 
McCall Corp. 
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The South Subscribes to 
The Progressive Farmer 


_ Advertising Offices: BIRMINGHAM, RALEIGH 
MEMPHIS, DALLAS, NEW YORK, CHICAGO 
Pacific Coast Edw & Townsend Co , San Fremeisco, Los Angeles 
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West-Marquis Boosts Curtis 


Charles R. Curtis, assistant pro- 
duction manager for West-Marquis 
Inc., Los Angeles, has been pro- 
moted to production manager of 
the agency’s fashion arts division. 


Blish Heads Publicity 

Wesley Blish has been named 
publicity representative for Elec- 
tric Co., Milwaukee. He succeeds 
Paul Kayser, who has retired after 
26 years. 


Resigns Fawcett Account 


Hewitt, Ogilvy, Benson & Math- 
er, New York, has resigned the 
account of Fawcett Publications 
Inc., New York, “by mutual con- 
sent.” 


_Names Ernest Byfield Jr. 


Ernest Byfield Jr., formerly with 
W. Earl Bothwell Inc., has joined | 


New York, as an account execu- 
tive. 


Advertising Age, January 12, 1953 


Major TV Manufacturers Look for 


Big Year, Plan All-Out Campaigns 


New York, Jan. 6—Television 
manufacturers are all set to pull 


the switch on their 1953 advertis- | 
Kastor, Farrell, Chesley & Clifford, | ing campaigns. 


Allen B. DuMont Laboratories, 


which showed five new receivers 
to dealers here last week, plans to 


Pictures shown on the screens 


of the sets in the ads will, for the | 


most part, be of top DuMont pro- 


|grams such as “Captain Video,” 


“Rocky King” and “The Pet 
Shop.” Credit lines for the illus- 


trations will say “as seen on the} 


capitalize on the fact that it op- 
erates a TV network under the) 
DuMont name. 

“The words, DuMont Televi- 
|sion, will appear in large size let- 
ters in our upcoming ads,” J. Cal- 
vin Affleck, advertising manager 
of the receivers division, told Ap- 
VERTISING AGE. “Throughout the 


| year these two words, through our 


DuMont Network.” 

Promotion for the five sets 
added to the line will break Jan. 
14, with page and half-page news- 
paper copy in 36 big TV markets. 
Smaller space copy will be used 
in the less populated video cen- 
ters. Last year’s “Proof You Can 
See” theme will be continued. 

Frequency of this national news- 


/network identification, make bil- 
lions of impressions on viewers. 


We are sure the public is being 


MATRIX COMPANY “subconsciously sold by those im- 


517 SOUTH JEFFERSON STREET, CHICAGO 7, ILLINOIS | Pressions and we want to take ad- 
| vantage of the fact.’ 


‘newspaper push will 


paper schedule varies from as 
often as once weekly in New York 
and other major markets to once 
a month in smaller cities. 
Supplementing this concerted 
be color 


YOUR MERCHANDISE 


SALES John MacArthur 


‘OFFICES 


salesmoking 


FIRST on YOUE 5 you ist 


ethical Dealey 


THE APPLIANCE e RADIO e« TV SALESMAGAZINE 


CLEVELAND 15, OHIO 
1836 Euclid Ave., PRospect 1-0505 


NEW YORK 17, N.Y. 
101 Park Ave., MUrray Hill 3-0256 
J. H. Thomson + W 


ee 


APPLIANCE -RADIO — 
DISTRIBUTOR -SALESMEN 
ARE KEY MEN 


IN MOVING 


One of 9 


FIRSTS 


that should 
make Deer Dealer 


CHICAGO 11, ILLINOIS 
22 E. Huron St. 
WHiteholl 4-0868 
Wolter J. Stevens 
Orrin A. Eames 


A. Clebouit Howard Pierce 


Electrical Dealer is... 


SAN FRANCISCO, CAL. 


625 Market Street 


WEST COAST YUkon 6-0647 
REPRESENTATIVES LOS ANGELES, CAL. 
McDonald- Thompson 


DUnkirk 7-2590 


3727 Wes? 6th Street 


> in reaching these... your KEY MEN! 


@ It’s a new day! Yesterday's facts are not necessarily valid today. A new 
leader has arisen in the publishing field that serves appliance, radio and TV 
dealers. It's Electrical Dealer! FIRST in total circulation. First and EXCLUSIVE 
in reaching nearly 11,000 Distributor Salesmen... 
employers’ requests! And their employers sell that 45% of all electrical 

dealers in cities, big rural and small town areas who sell 835% of all appliances, 
radios and TV sets. Any wonder that Dealer also is first in RESULTS? 

Use today’s facts in building your lists! 


at their homes ... at their 


ELECTRICAL DEALER 
ELECTRIC LIGHT & POWER 
PACKAGING PARADE 
BOXBOARD CONTAINERS 


SEATTLE, WASHINGTON 
Terminal Sales Building 
MAin 3860 

DALLAS TEXAS 

601 Con.inental Building 
Riverside 9437 


HAYWOOD PUBLISHING COMPANY OF DEL. « 22 East Huron Street « Chicago 11, Illinois 


NEW YORK «+ CLEVELAND . CHICAGO + SAN FRANCISCO - 


LOS ANGELES + SEATTLE « DALLAS 


pages in Collier’s, Life and The 
Saturday Evening Post. Campbell- 


Ewald Co. is the agency. 


# Meanwhile, 


saturation video 
spots are running, or will start 
later, on DuMont’s three owned 
and operated TV stations, WTTG, 
Washington, WABD, New York, 
and WDTYV, Pittsburgh. 

In addition, DuMont expects a 
heavy outlay of co-op ad funds— 
perhaps as much as $1,500,000— 
during the first seven months of 
the new year. This money is avail- 
able for TV, radio, newspapers and 
home shows. The latter are open 
house exhibits to which potential 
customers are invited by the deal- 
ers. 

To boost sales in new television 
markets, DuMont is urging people 
to get their orders in for receivers 
before the home TV station gets 
on the air. The company begins 
making a big pitch for these buy- 
ers 60 days or so before a new sta- 
tion is scheduled to start telecast- 
ing. These bids are made through 
newspaper ads and mail-out pieces. 


s RCA Victor will get behind its 
1953 TV sets with an all-out drive 
surpassing “any previous year’s 
program.” 

Magazine promotion will break 
this month with spreads in Life 
and The Saturday Evening Post. 
Later ads will appear in Better 
Homes & Gardens, Coronet, Ebony, 
Extension, Progressive Farmer and 
The New Yorker. 

Supplementing this list will be 
military books, television maga- 
zines and music publications. Copy 
will appear in newspapers in ap- 
proximately 129 markets. J. Wal- 
ter Thompson Co. handles this ac- 
count. 

The present radio-TV lineup 
will continue. This includes “Kuk- 
la, Fran & Ollie’ (NBC-TV) on 
alternate Sunday afternoons, the 
weekly “RCA Victor Show” (NBC- 
TV) with Dennis Day, and Phil 
Harris and Alice Faye on radio. 

For cooperative advertising, 
dealers will be supplied with 
newspaper ads, radio-video spots, 
outdoor posters, car cards, etc. 


s Tele-king Corp. (Monroe Green- 
thal Co.) showed two new video 
models—both 21” sets priced at 
$379.95 and $399.95—and several 
new radios at the furniture mar- 
ket in Chicago this week. 

Newspaper copy will be sched- 
uled to get 1953 sales rolling; mag- 
azines may be added to the budget 
later in the year. A variety of 
point-of-purchase materials have 
been prepared for retailers. Re- 
cently this company has devoted 
most of its ad funds to co-op ex- 
penditures and may continue to do 
so. 

Majestic Radio & Television will 
run quarter-page magazine ads in 
the spring. This company intro- 
duced eight new radio and tele- 
vision sets, with little change from 
the current prices, at Chicago. 

Majestic gives heavy play to 


| co-op advertising, with particular 


emphasis on newspapers. Preiss & 
Brown is the agency. 


s Motorola Inc. introduced five 


| new lines last week and is looking 


| forward to a big year. Ellis Red- 


| den, 


ad director, announced a 


budget of $12,000,000 for 1953, 


the majority of it ticketed for 
newspapers. Ruthrauff & Ryan is 
the Motorola agency. 

Mr. Redden also pointed out 
that “the expenditure of $12,000,- 
000 could go higher during the 
year. We tie advertising dollars 
to sales dollars in a percentage 


| ratio. If actual sales exceed fore- 


cast, the advertising kitty grows.” 

After newspapers, Motorola will 
use radio, national magazines and 
TV spots—“in that order.” The 
copy theme introduced last fall— 
“the standout picture”’—will be 
continued, with secondary stress 
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on miracle interlace. 

As an indication of the Chicago 
company’s expectations, Paul V. 
Galvin, Motorola president, last 
week announced a $3,000,000 plant 
expansion program. A major new 
plant is being built in Franklin 
Park, Ill., and this will nearly 
double Motorola’s productive ca- 
pacity. 


s Westinghouse Electric Corp. was 
scheduled to unveil a complete 
new line of 17 television receivers 
this week. As part of its expanded 
advertising program in 1953, West- 
inghouse will sponsor what is de- 
scribed as “the most extensive trip 
promotion ever conceived.” 

The appliance maker will run 
sales contests during the year and 
the winning radio-TV dealers will 
be rewarded with an expense-free 
“European Holiday” that includes 
stops at Paris, Nice, Cannes, the 
Riviera and Rome. Westinghouse 
will reportedly send “hundreds of 
dealers” on these trips. 

The new ad theme to be used by 
Westinghouse for its TV sets is 
‘““A B.C.” or automatic brightness 
control. This is supposed to de- 
note the automatic adjustment 
which Westinghouse sets make to 
changes in room lighting. Fuller 
& Smith & Ross, Cleveland, handles 
the Westinghouse account. 


s Admiral Corp. told AA it plans 
to run a ’53 campaign similar to 
its heavy merchandising drive last 
year. This will mean a continua- 
tion of the company’s sponsorship 
of special events like the Golden 
Gloves bouts and all-star football 
game. Admiral TV sets will also be 
featured on the Bishop Sheen pro- 
gram over the DuMont network. 


Airlines Merger Approved 


The Civil Aeronautics Board has 
approved the merger of Delta Air 
Lines, Atlanta, and Chicago & 
Southern Air Lines, Memphis. The 
merger had the approval of Presi- 
dent Truman, which was required 
because some international routes 
are involved. No operating restric- 
tions were imposed. The merger 
plan will be submitted to stock- 
holders of both companies in about 
90 days. Burke Dowling Adams 
Inc., Montclair, N. J., is the agency 
for both lines. 


Promotes Francis Schmale 


Francis L. Schmale has been 
promoted from _ assistant sales 
manager of Double Seal Ring Co., 
Fort Worth, to general sales man- 
ager. 


¢ N 
HE CAN HELP YOU 


If you're looking for 
national distribution 


1 ad 
be 


BARNEY KINGSTON, 
Merchandising Director 


@ If you're a manufacturer, distrib- 
utor, or advertising agency executive 
seeking quick national distribution 
via the independent selling field this 
may be the most important message 
you ever read. 

You'd be surprised to know how 
easy it is to put your product or 
service in every city, town and ham- 
let in the U.S. Also many foreign 
countries. 

The service of our experienced 
merchandising staff is available at 
no cost. They'll analyze your product, 
see if it has resultful direct selling 
possibilities. If your product qualifies 
they'll present a 28-year sales-tested 
plan for speedily getting 48-state 
distribution—a plan that starts over 
50 new companies every month... 
many of which now do a multimil- 
lion dollar business. 

Don’t lose another day’s sales. 
Write now to Barney Kingston, Mer- 
chandising Director, Dept. A153, Op- 
portunity Magazine, 28 East Jackson 
Bivd., Chicago 4, Illinois. 
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_Hamaker Buys Coast Station Kuch Joins Metcc!f Agency 


| M. S. Hamaker, principal cred- Paul L. Kuch, who has been 
itor of the bankrupt Rogue Valley operating his own agency in New 
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Bedford, Mass., has been named) Providence. He will handle the 
resident account executive in New | accounts which his own agency 
Bedford for George T. Metcalf Co., | has been handling. 


Broadcasting Co., Ashland, Ore., 
has purchased KWIN, Ashland, for 
| $20,000. The station, closed by the 
| Internal Revenue Bureau for non- 
payment of $5,300 in back with- 
‘holding taxes, was sold at public 
auction in federal court at Med- 
ford, Ore. Mr. Hamaker will apply 
‘to the Federal Communications , 
'Commission for transferral otf 
operating license. 


Mrs. Bickerton Joins AFA 


Mrs. Ann Bickerton, formerly 
executive secretary of the Peoria 
Advertising and Selling Club, has 
been appointed by the Advertis- 
ing Federation of America, New 
York, to edit the “AFA News” and 
to assist clubs in securing 
speakers. 


Gerald Bruce to Fradkin 


Gerald H. Bruce, formerly an 
owner and partner of Battistone & 
Bruce, has joined Fradkin Adver-_ 
tising, New York, as v.p. and mer-_ 
chandising director. 
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For the last word 
on the Chicago TV Market, 
., see TV Forecast’s surprising 
Fatt eee fact-filled survey 
FS oe VEY) by Market Facts, Inc. 
for your FREE copy call FRanklin 2-6931 


advertising. 


new emphasis to any advertising message. 


the third dimension. 


SWITZER BROTHERS, INC. 


THE FIRST NAME IN DAYLIGHT FLUORESCENCE 
4732 ST. CLAIR AVENUE 
CLEVELAND 3, OHIO 


Switzer DAY-GLO Daylight Fluorescent colors 
—the Brightest colors in the world—give you the 
third dimension you’ve always wanted in your 


Switzer DAY-GLO Daylight Fluorescent colors 
are active, aggressive, alive! They literally leap 
out to catch the buyer’s eye—reach out to add 


Put new selling power in your advertising with 
Switzer DAY-GLO. A touch of DAY-GLO gives 
an ordinary printed or lithographed campaign 


The DAY-GLO HERALD will 
show you how others use DAY- 
GLO to make their advertising 
work harder. If you'd like to get 
it every month—with our com- 
pliments—fill out and mail the 
coupon below. 


I'd like to get the DAY-GLO HERALD! 


NAME 


COMPANY NAME 


ADDRES 


STATE 


_| 
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(Continued from Page 1) 


for advertising persons. 


Taking both fields together, # In chart form, here’s the way | p 


a Admen Proved More Durable Last Year; 
a AA Finds Average Age at Death Was 61 


the average age at death was each field: 
five years over the median figure 64.43 and the median was 64. 


a 16th in EFFECTIVE 
BUYING INCOME per FAMILY 


Among Sales Management's 
162 Metropolitan Areas 


* 
I f your advertising dollar is seeking 
the quality markets first—then the 


Quad-City area belongs close to the 
top of your list. Year by year this 
community rates higher and higher 
among the 162 standard metropolitan 
areas. Good ancestry, fine geograph- 
ical location and diversified means 
of livelihood all contribute to a high 
standard of living among uad- 
Citians. You cover 3 of the 4 Quad- 
Cities when you use 
The Dispatch. 


ee | 


The Argus and 


The MOLINE Disoated 
The ROCK ISLAND 7Hegas 


Age No. of 
racket Deaths 
| 20-30 3 
| 31-40 8 
41-50 26 
51-60 64 
| 61-70 713 
71-80 37 
| 81-Plus 11 


| Total 222 


Age No. of 
Bracket Deaths 
20-30 0 
31-40 7 
41-50 22 
51-60 45 
61-70 74 
71-80 81 
81-Plus 39 
Total 268 


| the deaths for the two fields stack | 
/up by 10-year age brackets with 
|the percentage each bracket has 
of the total number of deaths in 


ADVERTISING FIELD 


RELATED FIELDS 


Oyos0 » 317040 


417050 


517060 
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Per — : ' 
Cent : 11.71% : ‘ 
' ‘ ‘ : 
1.35% ‘ ADVERTISING ME N 
3.60% ; ; 495% 
11.71% T - — 7 
28.82% i ' : 
32.88% ' t : 
16.66% ap ieee 2 
4.95% | H 
. PUBLISHERS AND OTHERS 
261% 8.20%; IN RELATED FIELDS 
pe Ta a 
0.06% 1 , 
2.61% WHEN THEY DIED—Although AA's obituary files for 1952 show a considerable 
8.20% lengthening of admen’s life span over previous years, the chart showing percentage 
4 7 | of death by age groups for advertising men and those in related fields indicates 
16.79% graphically that admen still die younger than their counterparts in publishing and 
pay t related areas. 
me To 
14.55% The survey, it should be pointed finitive but merely reviews the 


‘out, is not comprehensive or de- 


Revion'’s Treasurer and General Manager, Joseph Revson, with “Fire and Ice” girl Dorian Leigh 


He kept 7,235 dates with this girl! 


Five months ago she was just an idea. 
Today, as the temptress who sells 
Revlon’s new “Fire and Ice” Lipstick 
and Nail Enamel, she’s America’s most 
talked-about glamour girl! 

“She created the greatest shipping 
problem we ever had,” says Joseph 
Revson. ‘'7,235 stores wanted ‘Fire and 
Ice’ merchandise and displays — to be 
delivered before the promotion date of 
November 1, 

“There was only one way to keep all 


those dates! And as heavy re-orders 
flooded in, we continued to fill them 
via Air Express. Volume is now the 
heaviest in our history! In maintaining 
that momentum—and keeping the good- 
will of the stores—Air Express service 
has been invaluable. 

“We don’t overlook costs, either. 
Air Express rates are the lowest in the 
field on practically every shipment we 
make. Witha volume like ours, those sav- 
ings add up to a very substantial figure!” 


“OAR HOSS 


GETS THERE FIRST 
Division of Railway Express Agency 


|obituaries carried by ADVERTISING 


| AGE. Because of this fact, plus the 
‘lack of similar figures for other 


_ professions and industries, the sig- 
nificance of the survey is difficult 
to assess. 

The Journal of the American 
Medical Association last published 
/a similar survey in February, 1950. 
| The figures covered 3,331 obits for 
| 1949 and found that the average 
/age at death of doctors that year 
| was 67.2. 
| An analysis of 200 deaths pub- 
lished by Steel in October, 1949, 
‘found that the average age at 
death in its group was 64. 


@ Publishers’ Auxiliary is prepar- 
ing a similar survey for publica- 
tion next week. Its figures, at the 
moment, show that of 501 deaths 
among weekly newspaper men 
during the year, the average age 
at death was 66.98. In October, 
1950, this publication found that 
the average age of death of weekly 
newspaper men was 65.5 years. 

Federal Security Agency figures 
have placed the average life span 
in the U. S. at “more than 67 
years” and the Institute of Life 
Insurance in 1950 estimated that 
Americans then were living to 
almost 70. 

The life span figure now being 
used by the Metropolitan Life In- 
surance Co. is 71 for men and 78 
for women, according to a spokes- 
man in Metropolitan’s Chicago of- 
fice. 


HAMILTON BOLE 


WEst NEWTON, Mass., Jan. 6— 
Hamilton Bole, 63, retired presi- 
dent of International Match Co., 
died at a convalescent home here 
Jan. 3. 

Mr. Bole became head of the 
Swedish firm in 1933 when it went 
into bankruptcy and directed its 
operations in Europe and the Near 
East until his retirement in 1940. 
His brother, the late Benjamin P. 
Bole, was president of Forest City 
Publishing Co., publisher of the 
Cleveland Plain Dealer. 


RONALD A. RISING 


BUFFALO, N. Y., Jan. 6—Ronald 
A. Rising, 37, president of Rising & 
Taylor, Buffalo advertising agen- 
cy, died Jan. 3 after a year’s ill- 
ness. 

Mr. Rising organized the agency 
in 1949 with John Taylor as a part- 
/ner. Previously, he had been em- 
| ployed in the directory sales di- 

vision of R. L. Polk & Co. in De- 
troit. 

He entered the agency field in 
_1945 when he organized an agency 


| under his own name. 


| 
| 


| Promotes Grace Rauworth 

J. R. Pershall Co., Chicago 
agency, has promoted Grace Rau- 
|'worth to manager of media. Miss 
'Rauworth has been with the agen- 
‘ey for three years. 
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Grocery-and-Meat 
Store Ad Ratio Is 
Under 1% of Sales 


NEw York, Jan. 7—Advertising 
is an almost minus factor for the 
typical grocery-and-meat store 
owner, if a 1950 study of the genre 
by Dun & Bradstreet is to be ac- 
cepted as a criterion. 

The study, involving 260 com- 
bination grocery-and-meat stores, 
showed that the average such 
owner spent less than 1% on ad- 
vertising, delivery expense and de- 
preciation on fixtures. 

The study shows stocks were 
turned 17.2 times during the year 
—once every three weeks—and 
for each dollar of net worth, sales 
of $6.60 were made. 


® Other highlights brought out are 
that such stores show an average 
gross margin of 16.3%, and a typ- 
ical net profit of 2% (before 
taxes); employes’ wages—the big- 
gest item of expense—take 5.4¢ of 
each dollar of sales, and expenses 
average 14.3% of net sales. 

The survey is one of a series 
aimed at giving the small business 
man guides for judging how well 
he is running his business. 


Factor-Breyer Appoints 


Gov. Stevenson's Campaign 
Press Aids Named PR Execs 


Gov. Adlai E. Stevenson’s two 
press secretaries during his Presi- 
dential campaign will take execu- 
tive posts with two Chicago public 
relations consultants. William I. 
Flanagan, head of the Illinois divi- 
sion of public reports, who served 
as the governor’s chief press offi- 
cer during the campaign, has 
joined Howard G. Mayer & Dale 


O’Brien, p.r. consultant, in an ex-| 


ecutive capacity. Mr. Flanagan 
was with the company for a year 
before joining the Illinois state 
government in 1949. 

Murray S. Flander, assistant 
press secretary to the Illinois gov- 
ernor, has been appointed an ac- 
count executive in the Chicago 
office of Harshe-Rotman, p.r. con- 
sultant. Prior to his campaign 
assignment, Mr. Flander headed 
the Chicago office of the Illinois 
division of department reports. 


‘Illinois Publisher 


‘Buys ‘Morris Herald’ 


| Morris, Itt., Jan. 6—The Daily 
/Herald here was purchased for 
| $225,000 last Friday from L. B. 
Sackett, whose family has owned 
-and headed the pap:r since 1900, 
he Mabel S. Shaw °f Dixon, IIl.! 


Miss Shaw is publisher of the| 
Dixon Evening Teleoraph; Daily 
| Sentinel, Woodstock. IIl.; Daily | 
| News-Advertiser, Creston, Ia., and | 

Daily News, Newton, !a., and owns | 
| B. F. Shaw Printing “o., Dixon. 
Arnold V. Lund, business man-| 
“ager of the Dixon paper, is v.p.| 
\of the newly formed company 
'which will publish the Daily Her-_ 
| ald, and George Barnes of Chicago | 
|is secretary-treasurer 


| Thomas B. West, who for the 
_past eight years has been circula- | 


‘tion director and promotion man- 


3 Accounts to Myron Jonas 
Myron Jonas Co., New York, 
has been named to handle adver- 


tising for Springfield Coated Pa-. 


per Corp., Camden, N. J., using 
trade publications and direct mail. 


47 


| Two others naming the agency are 
‘Inter-City Paper Co., New York, 
and Hans Rees’ Sons, New York 
and Asheville, N. C., tanner. Trade 
publications will be used in the 
/Inter-City promotion. 


Modern Direct Selling’s seven- 
billion-dollar volume has put 
scores of companies in need of 
advertising agency help in han- 
dling expanded promotional ac- 
tivities. Naturally they seek 
informed assistance with their 
specialized problems, but de- 
clare too few agencies qualified. 
Yet fundamentals of modern 
Direct Selling are simple to 
grasp and fully explained in a 


Agencies! These Free Facts Will 
Help You Win NEW ACCOUNTS! 


free 24-page book, sent postpaid 
to interested account executives 
who write for it on their 
agency's letterhead. Written by 
an expert, it clearly details 
methods of successful modern 
Direct Selling companies, is 
sent with full information con- 
cerning way to get no-cost aid 
in servicing accounts in this 
booming field. For prompt re- 
sponse address request to: 


Promotes Manuel Alonso _ager of the Dixon Telegraph, is 


Manuel Alonso, manager Of the new publisher of the Herald. 
foreign sales since 1950, has been) Sale of the property was negoti- 


romoted to v.p. in charge of for-| : 
pe sales for Poel tg fino gigy Fee” by Blackburn-Hamilton Co. 


SPECIALTY SALESMAN MAGAZINE 
Room 812-J, 307 N. Michigan Ave., Chicago 1, Ill. 


Phillips Radio-TV Head 


Paul C. Phillips, formerly head | 
of TV programming and produc- 
tion for N. W. Ayer & Son in New. 
York, has been 
appointed televi- 
sion-radio direc- 
tor of Factor- 
Breyer, Los An- 
geles. 

Prior to join- 
ing Ayer, Mr. 
Phillips was for 
five years copy- 
writer and crea- 
tive man on the 
Lucky Strike ac- 
count for Foote, 
Cone & Belding 
in New York. He also at one time 
was West Coast manager for Ted 
Bates & Co. 


Payl C. Phillips 


‘Country Gent’ Promotes Peek 


M. L. Peek, sales manager of 
Country Gentleman, Philadelphia, 
has been promoted to manager of 
the Curtis publication. He suc- 
ceeds Charles C. Rees, who has 
retired. Mr. Rees will continue as 
a parttime consultant, however. 
Lloyd E. Partian, farm market di- 
rector for the publication, succeeds 
Mr. Peek. 


REFRIGERATING 
ENGINEERING 


offers the largest circulation 
and deepest penetration 
in the plants of 


manufacturers of refrigeration 


and air conditioning 


equipment and appliances. 


@® 


REFRIGERATING ENGINEERING 
Published by 
‘THE AMERICAN SOCIETY 
of REFRIGERATING ENGINEERS 


4115 Edwards Road 
Cincinnati 


40 W. 40th Street 
New York 18, N. Y. 
LAckawanne 4-8945 


tive Co., Schenectady. 


‘and Ray E. Mohler. 


THE ONLY 
BOSTON 


NEWSPAPER 


WITH A- 


TOTAL 


LINAGE 


... gains where 
advertising dollars today 
must pay off in 

sales dollars 

tomorrow! 


GAINS IN RETAIL AND DEPARTMENT STORE LINAGE 
GAINS IN FOOD STORE LINAGE 
GAINS IN CLASSIFIED LINAGE 


more news services - more columnists 
more features people want to read! 


1952 ecceoce The Boston Globe 


The Globe in 1952 carried more than 25 million lines of 
advertising and gained more than 300,000 lines 


over 1951. Note: 


Since Boston advertisers may 


buy space in combination Sunday and Evening (or 
Morning), the largest linage figure for each paper is used. 


MORNING EVENING 


SUNDAY 


CRESMER & WOODWARD, INC., NEW YORK, SAN FRANCISCO, LOS ANGELES. SCOLARO, MEEKER & SCOTT, CHICAGO, DETROIT 
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TOPIC SPEAKER—L. W. Frohlich, president of L. W. Frohlich & 
Co., New York agency, had an interested audience at the an- 
nual sales meeting of Topics Publishing Co. Left to right are 
Richard F. Tomlinson, assistant to the president; Dr. Paul C. Olsen, 


BILL ( 
7 uae 
i? 


¢ 
2 


AGENCY ART SHOW—John Sherman (left), art critic for the Minneapolis Star and 

Tribune, looks over “Portrait of Ellen,” an oil painting by Al Bergren (center), 

an art director for Campbell-Mithun, as Ralph Zeuthen, assistant to the president, 

looks on. Bergren’s work was displayed on the agency’s walls along with pictures 
by nine other Campbell-Mithun art directors. 


4 


AT WORK FOR GRUEN—Actress Teresa Wright helped make the filming of new com- 
mercials for Gruen Watch Co.'s Walter Winchell TV show a pleasant chore for (left 
to right) Henry Dorff, Gruen ad director; Lester Williams, v.p. of McCann-Erickson, 
and Frank Bibas, McCann’s film director, who traveled to Hollywood to supervise 

the filming. Miss Wright,and other Hollywood stars will be featured. ~_ 


CARD WATCHERS—J. T. Webster, advertising manager of the New York Central 
System, points to an over-door card in a ¢ ter train ing a new Man- 
hattan trip ticket at 25% off to push “off peak” riding. Mr. Webster's audience, 
from left to right, consists of F. H. Baird, assistant v.p. for NYC; LeMoyne Page and 
P. J. Everest of Transportation Displays Inc., and Warren White, NYC suburban 


director of marketing research; Harrison S. Fraker, president; 
Mr. Frohlich; W. G. McMahon, eastern sales manager; Dr. Robert 
L. Swain, v.p. and editor, and H. K. Ambrose, v.p. and adver- 
tising director, all of Topics. 
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NAME BUILDER—This color ad will run in 

Collier's, Life, and The Saturday Evening 

Post to emphasize the DuMont name as 

a leader in TV set making and network 

programming. Agency credit goes to Camp- 
bell-Ewald Co. 


i Pay + ng ~~ 
BOOTHS GIN 


LONDON ATTRACTION—Londoners in Piccadilly turn to watch a new spectacular 

for Booth’s House of Lords gin. Every 30 seconds the door of the liquor shop at left 

opens and a large arm conducts a bottle across a revolving stage into the front 
door of the house at right, which opens as the bottle nears. 


BEST TV WOMAN—Arlene Francis, chosen the outstanding woman entertainer on 
TV by the New York Federation of Jewish Philanthropists, stopped in Chicago to tell 
. her sponsor, Toni Co., all about it. Left to right are Art Tatham, president of Tatham- 
Laird, one of the Toni agencies; Jack Dickenson, Toni brand manager, and Fred Klein, 
Toni brand supervisor. 


general passenger agent. 


FOR FREEZER USERS—Listo Pencil Corp., 
Alameda, Cal., is introducing the Freezer- 
Write pencil for marking home frozen food 
wrappers. Brisacher, Wheeler & Staff, San 
Francisco, is the agency. 
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JUST REMOVE LABEL—New Borden Co. 

cheese glasses, made by Hazel Atlas 

Glass Co., turn out to be old fashioned 
glasses when the cheese is gone. 


NEW ORLEANS ADCLUBBERS—New officers of the Advertising Club of New Orleans, 
looking over the agenda for the coming year, are (from left) Jack O’Meallie, 
c rcial ger of Station WTPS, v.p.; Mrs. Hazel Brown, copywriter for Fitz- 
gerald Advertising Agency, secretary, and Larry Guerin, head of the public relations 
and advertising department of Lykes Bros. Steamship Co., re-elected president. 
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Coming with Spring 
A Great Monthly 


PATHFINDER 
MAGAZINE 


with added attractions 
for readers—for advertisers 


nt; 
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@ During the past nine years PATHFINDER Magazine has achieved 
an impressive measure of success in serving Country-Side fami- 
lies. It has covered a steadily broadening range of interests, but 
particularly it has told Country-Side famili€és what is going on 
in the world, and how to make their own towns better places 
in which to live and earn a living. 


In those nine years, PATHFINDER’S circulation has more than 
tripled. In 1952, PATHFINDER’S advertising dollar volume reached 
an all-time high. Lineage already entered for 1953 exceeds, by 
30 percent, that entered on the same date last year. 


Now the time has come for PATHFINDER to further increase 
its dual appeal services to Country-Side families. 


Country-Side families are interested in the affairs of the nation 
and the world. They are vitally interested in their community 
life—schools, churches, business and government. PATHFINDER 
has served these two basic interests in a very special way. It will 
continue to do so. 


But as much as anything, Country-Side families are interested 
in their homes, their families—homemaking, in the fullest sense. 
Now PATHFINDER will serve these basic interests, too. 


To do this, PATHFINDER will substantially increase the number 
of its pages per issue, and will become a monthly magazine. 


The added pages will be devoted to service features on Country- 
Side living—the home and the family. This editorial formula 
has been time-tested and proved by the most successful magazine 
ever written to serve the broad family interests of a special group 
—FARM JOURNAL. 


The first issue of the greater PATHFINDER containing these 
added attractions for both readers and advertisers will be the 
April issue, out March 23. Call or write your nearest PATHFINDER 
or FARM JOURNAL representative for complete details. 


Arto aeircern 


PUBLISHER 


Now, more than ever, the Country-Side Unit (PATHFINDER and FARM 


== 


JOURNAL) becomes the buy for manufacturers with goods to sell in the 
Country-Side Market, where live nearly half the families of the nation, 
and where more than half the sales opportunities lie. 


= 
_— 


Like the people of the Country-Side market, farm and non-farm, 
PATHFINDER and FARM JOURNAL belong together—a package buy of over 
4 million at a package price—the Country-Side Unit. 


2 ae. 


~*~ 
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Pathfinder and Farm Journal 


FARM JOURNAL, INC, PHILADELPHIA 5, PA. 
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America’s biggest change 


The humble diaper truly represents the great change that is 
happening in this country today. Right now an amazing 12% 
of our population is under 5 years old, 21% under 10. And, it’s 
predicted that our total population will reach a phenomenal 
180,000,000 by 1960—a giant increase of 30,000,000 since 
1950! It’s a changing America, indeed, for all of us. 

Business leaders know this to be the greatest single fact in 
America’s continued growth and prosperity. They know the 
average American girl now marries at 20, has her first child 
at 22—an age younger than ever before. These business 
leaders realize that selling the booming young family market 


she represents is essential to their own business expansion. 

How to do this? The most direct way is through Modern 
Romances, the magazine that reaches the most concentrated 
market of young homemakers in America—over 3,000,000 
strong. Modern Romances, with America’s youngest married 
woman audience (median age 23), lets you sell them first 
and keep them sold. 

Nathan Bedford Forrest’s famous saying holds true more 
than ever today. Victory goes to those who get there “fustest 
with the mostest,” and Modern Romances gives you the answer 
with the “mostest of the fustest.” 


America’s Youngest Married Woman Audience 


modern romances 


DELL PUBLISHING CO., INC. + 261 FIFTH AVE., N.Y. 16, N. Y. 
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Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


In Advertising, Time Is Money 


By E. S. Echlin 

Mr. Fchlin was a menber of the staff 
of McConnell, Eastman & Co., Toronto, 
prior to his death in 1951. He was a pio- 
neer and a recognized authority in the 
field of calendar reform, and had lectured 
on the subject at the League of Na- 
tions in Geneva and at the University 
of Berlin. This article and accompanying 
calendar appeared in the September issue 
of the Journal of Calendar Reform, pub- 
lished by the World Calendar Assn., New 
York. 


At a woman’s club which I was ad- 
dressing, a housewife suggested the other 
day that “if less money were spent on ad- 
vertising, all goods would be cheaper in 
price.” As best I could, I explained that 
probably the very opposite would be true 
—that advertising’s part in telling the 
public about products for sale, and its 
place in mass production and competition, 
made it one of the great beneficent forces 
of all time. 

Indeed, at the International Advertising 
Conference in London a year ago, adver- 
tising was given an additional role. The 
purpose of the great meeting, attended 
by over 2,800 delegates from 38 countries, 
was keynoted in the opening address by 
the Duke of Gloucester. His Royal High- 
ness said: “You are to consider the task of 
advertising in a free world, and to re- 
member that the most important part of 
your task is to keep that world free.” 

Money saved by all concerned in ad- 
vertising, through more efficient methods 
of doing business and better handling of 
advertising’s tools, helps every aim of the 
advertising profession. If the world is to 
be kept free, competitive and progressive, 
every business and every individual must 
be alert, aware of responsibility and also 
must contribute something tangible to 
the common pool for security. 


@ Today, in these broader aspects which 
affect humanity and our future, the World 
Calendar definitely has a place. It offers 
a great opportunity to this age. In busi- 
ness it brings not only order and stability 
but actual savings in dollars and cents 
which show on the balance sheet. Joseph 
M. Naab, a prominent American indus- 
trialist, estimated that the whole of the 
interest on the national debt of the 
United States could be paid by the savings 
effected through calendar reform. Others 
may be inspired to write about the World 
Calendar in intimate relation to their own 
business; I shall indicate here a sample of 
its benefits to advertising agencies. 

In demonstrating this I am using only 
one medium out of the dozens commonly 
used in advertising. For the moment we 
can forget about television, radio, bill- 
boards, streetcars, buses, magazines, 
handbills, direct mail leaflets and book- 
lets, sky writing and posters in subways 
under the earth. Because everyone is 
familiar with them, let us take only the 
newspapers—the daily and weekly papers 
which unfailingly report to us the hap- 
penings of our harrassed world. 

In the United States and Canada we 
have about 2,000 daily newspapers and 
around 9,000 newspapers which appear 
once, twice or thrice weekly. While Can- 
ada’s share of this is only 8%, it follows 
the population ratio with reasonable 

closeness and of course there is great 


similarity in content. 

These 11,000 publications all carry ad- 
vertising, and a substantial part of this 
is placed through advertising agencies. 
The agencies design the advertisments, 
prepare illustrations and put together the 
words in the ad best calculated to appeal 
widely to the public. A desired result is 
sales, more sales, mass production, com- 
petition, lower prices and profits based on 
volume. 


@ The Standard Advertising Register lists 
3,000 advertising agencies in the United 
States and 79 in Canada. These are large 
and small in size and large and small in 
volume of business. Some have hundreds 
of clients, a few have only from one to 
six clients each. But large or small, they 
have one thing in common—the system 
for ordering space in newspapers. 

The order which goes to newspapers is 
prepared in quadruplicate on a 9 x 7” 
form which details position, number or 
heading of the advertisement, date of in- 
sertion, size of space and other relevant 
instructions. Every working day of the 
year about $2,000,000 worth of business 
is handed to newspapers on these forms. 

Side by side with these in every ad- 
vertising agency are their full brothers, 
the cancelation order forms. Similar in 
size but different in color, these serve the 
client who changes his mind, the agency 
which revamps the schedule, a_ bank- 
ruptcy which washes out an advertising 
contract or newspapers which change 
rates suddenly, merge with other papers 
or even make their own mistakes. Count- 
ing changes of plan which originate with- 
in agencies, the reasons for the cancel- 
ation order form are both innumerable 
and valid. 

But for every one of these more or less 
unavoidable changes, there are 20 other 
cancelations through confusion over 
dates on which weekdays fall in our 
present disorderly calendar. Of course, 
these mistakes ought to be preventable— 
and, when the 12-month equal-quarter 
World Calendar is adopted, they will be 
prevented to a very great extent. In the 
meantime, despite unceasing vigilance, 
errors go on, and about seven out of ev- 
ery hundred orders are canceled after 
being issued, solely because vice-presi- 
dents, account executives, order clerks, 
secretaries and typists put the wrong 
weekday on the right date and vice versa. 
This means a cancelation order, a new 
order and a new mailing. 


@ In newspaper advertising the most im- 
portant single factor, apart from the con- 
tent of the ad, is the day-of-the-week on 
which the advertisement appears. Each 
weekday has its own customers and ad- 
herents and certain advertisements must 
be shown on certain specified weekdays— 
and on no other day. 

For instance, accepted best days of the 
week for food advertising are Thursday 
and Friday. Automotive products go into 
Friday evening and Monday morning 
papers. Clothing, not being an “impulse 
item,” has no particular day, but haber- 
dashery generally is placed before Thurs- 
day. Financial, paint, drugs, hardware, 
pet food, beverages and a host of other 
products all have logical reasons for the 
weekdays on which their advertisements 
appear. Also there are illogical reasons, 


A Dealer 


regional tangles and hunches which re- 
quire careful handling. Thus, every order 
has to be checked to see that date and day 
correspond and are correct for the prod- 
uct. 

Then, for the 9,000 weeklies and semi- 
weeklies, all orders must be double- 
checked. These fine public watchdogs 
come out on Mondays and Fridays, Wed- 
nesdays and Saturdays, Tuesdays only or 
Tuesdays and Thursdays—any and all 
combinations are possible. Between 
checking and double-checking within the 
inner workings of advertising agencies, 
thousands of hours are needlessly lost and 
there still is a 7% error. This latter is 
chargeable to the present mixture of 
weekdays and dates on the calendar, and 
to you and me and all the well-meaning 
workers around us. 


® On the basis that $600,000,000 each year 
spent for newspaper advertising involves 
writing 20,000,000 separate orders, and 
that it takes 30 seconds to check and 30 
seconds to double-check each order for 
day, date and newspaper, we have a time 
loss of almost 50,000 days. However, even 
under the World Calendar orders would 
still have to be checked; but with dates 
and days in perpetual agreement, it could 
be done in one-third the time. Therefore, 
actual preventable loss because of our 
Gregorian calendar—about 33,000 days 
each year. 

This sheer error-loss because of date 


A Bouquet for Nash 


Some Tips on Letter Writing 


Woolf Comments on Delayed Action 


Discusses Discounts 


and day confusion in the calendar is 
serious because it is largely preventable. 
In these cases both cancelation and a 
new order form with corrected date must 
be sent to the publication. The operation 
involves the handling of two sets of forms, 
each in quadruplicate, six carbons, de- 
filing, re-filing and a new mailing. The 
total time consumed is about 12 minutes 
and this, multipled by 7% of the total 
orders doomed as calendar cancelations, 
or 1,400,000, amounts to 40,000 days. 


@ When’ these calendar-imperfection 
losses are added together, the figure as- 
sumes impresssive proportions—73,000 
days. This occurs each year and it is only 
a part of the whole loss, all of which 
comes out of the narrow margin of agency 
profit. To this loss must be added the er- 
rors concerned with dealing in all kinds 
of other transactions which depend on 
calendar accuracy. Magazines which close 
on the “last Thursday” of the month, 
trade papers which have to have all 
material by the “second Monday” and in- 
ternal publications which appear the 
“first Wednesday” every second month. 
Other media which have curious closing 
dates, discount days for bills payable and 
receivable, and stated contract accept- 
ances all have their own harvest of cal- 
endar mistakes. 

No account here is taken of the trouble, 
anguish and money loss to the other end 
of our example—the newspapers. A fre- 


THE WORLD CALENDAR 
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In this Improved Calendar: 


@ Every year is the same. 


@ The quarters are equal: each quarter has exactly 91 days, 13 
weeks or 3 months; the four quarters are identical in form. 


Each month has 26 weekdays, plus Sundays. 

Each year begins on Sunday, 1 January; each working 
year begins on Monday, 2 January. 

Each quarter begins on Sunday, ends on Saturday. - 
The calendar is stabilized and perpetual, by ending the 


year with a 365th day that follows 30 December each year. 
called Worldsday dated “W” or 31 December, a year-end 
world holiday. Leap-year day is similarly added at the end 


of the second quarter, called Leapyear 


31 June, another world 


Day dated “W” or 
holiday in leap years. 
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the Post carried the most 


Pages of advertising 


Post (08 insees) . . 6 so AWWA 

Diff (52 ses)... Boi 4 = rosr = 
Collier's (s2 issue). 1538 ‘ 
LOOK tas issues)... 22.2... LaA7 


(Here are the 52 POST covers of 1952. Which one was your favorite? ) 
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quent daily, frantic call to advertising 
agencies goes something like this: 

“Hello, Mr. Fixit, this is the News, Miss 
Blow, advertising, speaking.” 

“Yes, Miss Blow.” 

“You know your 155-line Better Babies 
ad. It’s dated the 25th. That’s a Wednes- 
day and their stuff always comes out on 
Thursdays. That’s the 26th. How about it? 
Have they changed?” 

“No, no, Miss Blow, I’ll check and call 
you back.” 

Mr. Fixit checks, calls back, issues a 
cancelation order, a new order with cor- 
rected date and day and “takes up” the 
error with the individual responsible. 
Naturally, he gets nowhere because any- 
one can make a mistake with dates and 
days on the calendar. They just don’t 
match. Their irregularities are too much 
for the human mind to cope with, and the 
inevitable result is confusion and discord. 

There was an illuminating report on 
this subject by the Newspaper Advertis- 
ing Executives Assn. in 1946, It pointed 
out: “Newspapers are especially time and 
calendar conscious, So are transporta- 
tion lines, communication systems, and 
radio. To us especially, but also to mer- 
chandisers, hotels and others concerned 
with seasons and holidays (and that in- 
cludes not only business generally but 
everyone individually), it would be ad- 
vantageous were the calendar to be the 
same every year, with holidays falling on 
the same day of the week and the same 
day of the month. Accountants and statis- 
ticians meed such a basis for true com- 
parative figures. 

“As an illustration, take a year when 
Christmas came on a Friday: newspapers 
did not know how to plan their issues for 
the following Saturday. There was no ac- 
curate gauge by which to ascertain how 
many columns to anticipate; there was no 
certainty how many stores would be open 
Saturday. Wild guessing was the result— 
with the consequence that one metro- 
politan newspaper with a circulation of 
a million, discovered to its dismay that 
its advertising linage was off 65 per cent 
and that it had over-printed 80,000 news- 
papers. The modern world certainly needs 
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a streamlined calendar for our stream- 
lined age.” 

In all our efforts to chart a course by 
statistics, the defects of the present cal- 
endar create variables which range from 
one to 10%. If a structural engineer per- 
mitted a deflection of one per cent in his 
calculations for the Empire State Bldg., 
the tip from vertical would be absurdly 
obvious to the man in the street. The top 
would be ten feet out of plumb. Such an 
error would not be permitted. Yet an ad- 
vertising accountant, in submitting his 
reports to management, will have to ad- 
mit errors of 1%, 2% and even as much 
as 5% in his comparisons of quarters, 
months or other standard periods. The 
need of correcting these errors is just as 
acute as the need of keeping tall build- 
ings to a precise perpendicular. 

As far as advertising agencies are con- 
cerned, the very least estimate is that 
enough money could be saved under the 
World Caiendar to provide every agency 
in the country with another man—free of 
charge. On newspaper advertising alone 
there is a loss of 73,000 days in time, and 
this leaves out every other type of adver- 
tising. The total amount which could be 
saved through adoption of the World 
Calendar runs into millions. 

Among the mechanical gadgets found 
in every advertising office, none are more 
valued than those which are devoted to 
saving time. In fact, saving time amounts 
to a preoccupation of the modern world, 
if not an obsession. In every way, modern 
man is an intensely time-saving individ- 
ual, and this is one reason for his rapid 
progress. 

When the 12-month equal-quarter 
World Calendar is adopted I can see it 
installed as a decorative mural on the 
wall of every advertising agency in the 
land. There it will remain, in unchanging 
simplicity, and countless hours of extra 
work will be eliminated. Units of time 
will be coordinated properly and the busi- 
ness balance of days, weeks, months and 
years will be perfect. In wider spheres, 
harmony out-flowing from this unending 
balance undoubtedly will play its part in 
helping to “keep the free world free.” 


Advertising Is in Part 
a Delayed-Action Time Bomb 


By James D. Woolf 
Advertising Consultant 

Seven years ago a client of mine sold 
nearly 30,000 no-battery flashlights by 
mail, at $4.95 each, through the medium 
of a few 112-line ads in four or five na- 
tional magazines. 

This morning, 81 
months after the ap- 
pearance of the first 
ad, he received an or- 
der and a check for 
$4.95, together with a 
letter, from a man in 
Johnstown, Pa. Said 
the letter: 

“About seven years 
ago I read with inter- 
est the enclosed ad, 
tore it out of the magazine, and filed it 
away against some possible future need. 
Now I’m in the market for your product. 
I have a new outdoor job, one that re- 
quires me to do a lot of night driving, 
and I figure that your no-battery flash- 
light will be just the thing to carry in the 
glove compartment of my car. Hope you 
can fill my order.” 

I asked my client if he got many such 
belated orders, and he said he did. At my 
request he checked back on this particular 
ad, and he found that 65% of the orders 
he has received up to now came within 
30 days after the issue date. The remain- 


James D. Woolf 


ing 35% have been trickling in slowly 
but steadily since March, 1946. “If my 
figures are correct,” said this advertiser, 
“I have sold more than 10,000 of the 
lights after the first month’s rash of or- 
ders.” 


s In this column I have frequently con- 
tended that sales—and not mere “con- 
sumer acceptance”’—is, except in special 
situations, the proper objective of com- 
mercial advertising. I did not originate 
this point of view and I am not unique 
in upholding it. I believe it is subscribed 
to by most continuously successful adver- 
tising men and advertisers. But there are 
some who scoff. They insist that adver- 
tising is primarily an instrument of re- 
mindership. They maintain that only 
rarely does any given advertisment—a 
color page in, say, Life for a can of paint 
or an electric toaster—effect, under its 
own head of steam, enough sales to justify 
its cost. “It’s silly to bookkeep advertising 
on that basis,” argue these unbelievers. 
“The place where the consumer is sepa- 
rated from his money is in the store. Why 
not face the fact that advertising is 
primarily a lubricant that accelerates the 
transaction at the counter?” 

Recently a woman copywriter in an 
eastern agency said this to me: “This 
‘salesmanship in print’ you talk about,” 
she pouted, “cramps the copywriter’s 
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We find this Nash ad exceptionally interesting—insofar as it points up (for 
us, anyhow) one of the major problems advertising faces, which is to create 
popularity for products that have little or none. 

Maybe “popularity” isn’t exactly the right word. Maybe “acceptance” would 
be better. By this we do not mean to imply that Nash enjoys neither popularity 
nor acceptance—but what popularity and acceptance it does enjoy, it enjoys 
to a limited degree in comparison with, say, Pontiac, Buick or Oldsmobile. 

Nash isn’t the only product in this class—but it happens to be such a prod- 
uct in a field where potential pride of ownership is an important factor in pur- 
chase. (Cadillac has been capitalizing heavily on this factor in its advertis- 
ing.) Lacking the acceptance of cars that sell in greater volume, Nash in this 
ad very wisely, in our opinion, acquaints readers with (a) the fact that there 


are people who own Nashes and (b) that these people are proud and enthusi- 
astic about their Nashes for (c) very real and specific reasons. 


A few illustrations might have improved the ad and the use of one or two 
well-known names might have added impact to its acceptance building. 
(Some years ago De Soto ran a campaign featuring celebrities—but these 
seemed too patently “bought.”’) All in all, however, we feel Nash has adopted 
a technique ideally suited to its problem—sincere, informative and pyscho- 
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style, dampens her creative spirit. Most 
people like advertising that is clever and 
cheerful and, if you please, a bit on the 
amusing side. Take those five cute Fire- 
Chief pups, for instance! Maybe they 
aren’t salesmanship in print, but they 
certainly cannot fail to create a friendly 
feeling, and, tell me, what’s wrong with 
that?” 

I have never contended that general 
advertising of store-dispensed merchan- 
dise can be bookkeeped out on the basis 
of immediate sales. Except in unusual 
situations, perhaps relatively few, I do 
not believe that droves of people, wads 
of money clutched in their fists, go pant- 
ing into stores after being fired up by 
a magazine ad or a broadcast. No, I don’t 
believe advertising works that way, and 
I have never said that it did. But I still 
say that it is the real function of adver- 
tising, in most categories of merchandise, 
to effect profitable sales—under its own 
head of steam. 


® My simile isn’t entirely pat when I say 
that sales-making advertising works 
somewhat after the manner of a delayed- 
action time bomb. But it’s close enough. 
And this brings me back tu the mail order 
from the Johnstown man who waited 
seven years until he was “in the market 
for your product.” 

If we accept the thesis that a substantial 
percentage of those people whe see or hear 
our advertising are actively in the market 
now or LATER, we will see the good 
sense of selling as hard as we can. It is 
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my notion, with reference to this “in the 
market” concept, that consumers fall 
roughly into four groups, as follows: 


® Group 1: Persons actively in the mar- 
ket for a given product at the very mo- 
ment they are exposed to the advertiser's 
selling message. Example: I have defi- 
nitely decided to buy a new overcoat 
tomorrow. Hence I will be “good hunting”’ 
for any advertising guns that are aimed 
at me in tonight's local paper. 

Group 2: Persons not actively in the 
market at the moment for certain prod- 
ucts, but who know they will be in the 
not too distant future. Example: I know 
now that my house must have a new roof 
not later than 1954. Therefore, I find my- 
self reading ads of roofing materials. 
There is every possibility that one of the 
ads I am reading now will sow the seed 
that will blossom into a sale later. 

Group 3: Persons not consciously in 
the market—now or later. They are not 
alive to certain problems and needs in 
their lives, hence are not looking for 
solutions and_ satisfactions. Example: 
Women were almost totally blind to their 
need for underarm daintiness prior to 
the introduction of Odo-ro-no, the first 
deodorant. 

Group 4: Persons completely out of 
the market for one or more of a number 
of reasons. Example: An ardent prohibi- 
tionist is most unlikely to be influenced 
by advertising of alcoholic beverages. 

It is true, of course, that many cate- 
gories of merchandise are universal, or 
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Advertising Age, January 12, 1953 
nearly so, in their usefulness. Practically 
everybody is continuously in the market 
for the small necessities of life, such as 
sugar, salt, and toilet soap; and for the 
Small everyday luxuries, such as beer 
and soft drinks, cigarets, and candy bars. 
But it does not follow that Mrs. Jones is 
actively in the market for one of these 
small purchases on the very day she is 
exposed to the advertising message. In 
her pantry, for example, is a case of the 
family’s usual soft drink, or perhaps of 
beer, and she may not be ready to buy 
again for another ten days or so. Is this 
fact a valid reason for not giving her the 
full treatment with a delayed-action time 
bomb? That new roof I’ll have to buy in 
1954 may be sold to me tonight by sales- 
manship in print. 


® In short, nearly all people—with the 
single exception of Group 4—are in the 
market for the thing you advertise. If 
they are in the market, it follows that, 
soon or late, a reasonable number of them 
can be sold by your copy. If this proposi- 
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tion is sound, isn’t it wise to do everything 
possible to sell your readers, listeners and 
viewers, as against merely reminding 
them with a gay little jingle, or an eyeful 
of cheesecake, or a darling infant pre- 
sumptuously advising adults concerning 
the right gasoline for their cars? 


® Nothing in this piece, incidentally, is 
meant to belittle the importance of “con- 
sumer acceptance.” Countless purchases, 
especially of more or less standard prod- 
ucts, are made every day on the strength 
of familiarity with a label or trademark 
and a vague feeling of confidence in it. 
But what’s wrong with striving with 
hard-selling copy for a consumer state of 
mind more persuasive and impelling than 
mere acceptance? 

But to get back to my major point: It 
is a mistake, as I see it, to appraise gen- 
eral advertising, as a _ positive sales- 
making instrument, on a short-haul basis. 
The realistic way to bookkeep it, I be- 
lieve, is on its ultimate effect as a de- 
layed-action time bomb. 


There Are Dealers and Dealers 


Aside from the fact that most retailers 
resent being referred to as “dealers,” and 
much prefer to be called merchants, there 
is considerable danger in a manufac- 
turer asking the readers of his consumer 
advertising to “see your dealer.”’” He may 
be handling a competitive product in- 
stead of your own. 

Business publications in the merchan- 
dising field are often told by manufac- 
turers that they have all the distribution 
they need or want. Sometimes this is true; 
but in many instances, especially where 
the product is sold through middlemen, 
the manufacturer has only a vague idea 
of the extent to which his favorite pro- 
duct is being handled by the leading mer- 
chants, or how hard they are pushing it 
in comparison with other lines. 


s Unfortunately, the Nielsen service 
which measures the flow of goods to con- 
sumers in the grocery and drug fields has 
no counterpart in most other lines of bus- 
iness, and unless the manufacturer keeps 
a tight rein on his distribution activities, 
he may easily overestimate the extent to 
which his branded products are available 
to consumers who start looking for them 
at their nearest ‘“dealer’s.”’ 

Not long ago a sales executive of one of 
the important producers of building spe- 
cialties remarked that his company had 
17,000 dealers. When the statement was 
challenged, a check of the company’s re- 
cords showed that over a period of several 
years 17,000 dealers’ names had got on the 
the books, but at the time the claim was 
made there were only 5,000 merchants 
reasonably well stocked with the product 


then being given the benefit of aggressive 
national consumer advertising. 

This is not necessarily to say that the 
manufacturer was inadequately repre- 
sented. As a matter of fact, there has been 
a tendency, especially in fields of selec- 
tive distribution, to reduce the number of 
dealers, in order to eliminate less success- 
ful units and to develop maximum coop- 
eration from the aggressive merchandis- 
ers who are left. But there is a big differ- 
ence between conscious selection of a lim- 
ited number of top-notch merchants and 
the pleasant assumption that most of the 
kind of stores the company wants are ac- 
tually handling the product. 


= Just how many retail outlets a com- 
pany wants depends on the product. In the 
case of an impulse item like Wrigley’s 
chewing gum, for instance, there may be 
1,250,000 retailers offering it for sale, as 
compared with a few thousand who may 
be selling a household appliance. But it 
is dangerous to assume that the desired 
type and number of merchants will auto- 
matically be found to have stocked the 
product, unless the company planned it 
that way. 

Some successful merchandisers have a 
key to their distribution organization 
through the advertising they sell them, in 
the form of cooperative campaigns, spon- 
sored magazines or other promotions for 
which the retailers pay a substantial a- 
mount. The manufacturer who sells the 
merchant an advertising program for 
which the latter pays enough to assure his 
interest really knows how well his dealer 
organization is functioning. 
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Help Letters Earn Their Cost 


By Whitt Northmore Schultz 

How much do you suppose it costs to 
dictate, type and mail a single letter in 
1953? 

You might think, as I did, that the cost 
would be around 50¢ or so. Well, that 
figure is way off. The cost to dictate a 
letter, a recent survey shows, is $1.003! 

Now, of course, this figure includes ex- 
penses we all have—overhead, stamping, 
mailing, salaries of persons dictating and 
typing, employe benefits, stationery, 


printing and other miscellaneous costs. 

To get even a 1953 dollar’s worth, what 
can we do to make our.letters more ef- 
fective? 


s Albert Slattery, editor of the interest- 
ing newsletter published by the Direct 
Mail Advertising Assn., reports that if 
we who write letters remember the fol- 
lowing good-letter-writing rules, we'll 
make our letters earn their keep: 

1. Keep sentences brief, clear, unin- 


olved. 

2. Maintain a friendly tone; cultivate 
a personal touch. 

3. Keep paragraphs joined so reader at- 
tention remains constant. 


= 4. Experiment with letter format. White 
space, skillfully used, usually brings 
1igher readership in letters just as in 
roadside posters. 

5. Pack your inquiry-answering letters 
with specific details, interestingly pres- 
ented, thus completely answering your 
prospects’ questions in the first letter and 
thereby halting the need for expensive, 
repeat letters on the same subject to the 
same prospect. 

6. If you’re out after an order, make 
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your letters persuasive, urging the reader 


-to make a judgment, to act now! 


7. Highlight and spotlight your prod- 
uct’s advantages, stressing the new, orig- 
inal, unusual—the concrete reasons why 
to buy. Keep the human interest element 
foremost. 


® 8. Keep your letters positive, stressing 
helpful facts on your own merchandise, 
ignoring your competitors. 

9. Keep your reader informed. Talk 
only to him. Make your letter friendly, 
informative—a pleasant chat between two 
friends, you and your prospect. 

Let these nine rules guide your letter 
writing in ’53. If you’ll do this, you'll be 
getting more than your dollar’s worth. 
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THE LABEL GF BISTINGTION 


By Clyde Bedell 

The two men’s wear ads here appeared 
in a Charlotte paper on the same day. 
Color is so important in the Alligator 
coat ad that they play it up above all else. 

Alligator makes coats of several mate- 
rials. They are especially noted for rain- 
wear. But you have to read nearly every 
word in this ad before you are sure this is 
more than a raincoat. But you never find 
out if it’s cotton, or wool, or a blend, a 
gabardine, or what. 

If the illustration tells anything, it tells 
you only that the coat is of thick material. 
But is it? 


s The other ad uses a halftone illustration 
so poorly arrived at in its final appear- 
ance that the man is actually a silhouette. 
The coat might be a cardigan, for all the 
illustration does. It has no lapels, front 
opening, or buttons. 

Color in this ad is so UNimportant it 
isn’t even mentioned. The ad says in ef- 
fect: If you want a TIMELY suit come 
get it, but don’t worry about the color. 
Any color we have is O. K. for you. 

If we want to particularize, we might 
add that the copy is silly. The suit is 
“regular weight, but on your back it seems 
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pounds lighter.”’ They don’t tell you why 
in the ad, because—I suppose—they don’t 
want their competitors to learn the secret 
of it. It’s quite a feat. But of course it’s 
meaningless to the reader who doesn’t 
believe it, so why waste space with it? 
“Balanced Tailoring,” it says, “guards its 
original shape and smartness for keeps.” 
How? That too, is a secret. Incidentally, 
what is “PLATEAU”? Is it a fabric, a 
style of garment, is it a fiber blend? 
(The suit is gabardine, but what it’s made 
of is another secret.) 


® Good ads are always selective—quickly 
as possible—of the people in circulation 
who are logically the best prospects. In 
Charlotte, apparently men about to buy 
a coat are particular above all else—about 
color. But men who buy suits want “com- 
fort,” and are completely indifferent to 
color. And apparently too, they are all 
willing to believe whatever advertisers 
say, whether it’s supported and explained 
or not. 

Maybe it’s just that people in Charlotte 
are easy to sell anything. But—think how 
much more a newspaper could do for ad- 
vertisers, if they used advertising in their 
white space. 
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An Appliance Dealer 
Discusses Discount Selling 


Upon reading the editorial, “Half Retail and Half Off,” in the Dec. 15, 
1952, issue of Apvertisinc AcE, Berenice E. Connor of Ladies’ Home Journal 
sent AA an article appearing in the first mailing of the Journal’s new series 
of “Success Bulletins” for retailers, with the suggestion that we might be 
interested in the author’s comments on discount selling. The article, by 
Harry B. Price Jr., president, Prices Inc., Norfolk, Va., and v.p. of the Na- 
tional Appliance and Radio-TV Dealers’ Assn., is reprinted here because 
of the great interest in discount selling. 


I have found most dealers and sales- 
men are always interested in how the 
other guy does it. I hesitate to tell you 
the story of my operation because the 
facts will sound fantastic to you good peo- 
ple. 

The Price organizations sold a volume 
of $4,000,000 worth of merchandise at full 
list price last year. The volume isn’t fan- 
tastic—the part I think hard for you to 
believe is such a volume being done at 
full retail price with a sizable net. 

How did we do it? Allow me to put it 
in very simple terms. 

We merchandised hard, concentrated 
on exclusive brand lines, serviced in- 
telligently, let our salesmen make money 
and maintained a balance between our 
inside and outside activity. 

I would certainly be naive if I didn’t 
recognize the problems as I understand 
they exist in many trading areas with 
reference to discounts. However, may I 
tell you of one particular experience 
which I think will convince you I do un- 
derstand discount selling. We operate one 
store in a metropolitan market—other 
than Norfolk and Portsmouth markets. 


® Three years ago this May 1, we de- 
signed a plan called by us the “Reina 
Plan.” We learned the technique from Ted 
Reina of Brooklyn. Ted gave me the de- 
tails of his operation aad I decided to try 
to run a store on the philosophy of “the 
price is whatever you can get.” 

We set up the store’s budget by the day 
—left it to the store manager and salesmen 
to sell at the best price possible. We ad- 
vertised ourselves as the “Deal Boys” and 
the store as the “Appliance and TV Bar- 
gain House.” 

We proceeded on the theory that peo- 
ple would flock to you if you sold for less 
than the recommended list price. 

I am getting ahead of my story. We 
justified this change in policy because 
we made a survey and determined that 
seven other appliance cutlets in our im- 
mediate neighborhood were not maintain- 
ing list prices. 

We convinced ourselves that we could 
“out-schlock” the schlockers. 


# All store employes knew the cost of all 
items and the only sin they could commit 
was to let the customer walk out. 

All profits on all sales were figured at 
the end of the day and the group knew at 
all times where they stood. 

In addition to a salary for all employes, 
which was figured into the budget, the 
corporation split 50-50 with the employes, 
when there was a profit. The employes 
split their half on a percentage basis 
among themselves. 

This was a very simple and informative 
bookkeeping system and at first we 
thought we had the much sought after 
answer to an easy way to run an appli- 
ance business. 

Remember? May and June of 1950, two 
months before Korea, were not too good, 
but this operation flourished. Why? Be- 
cause we were sopping up the milk and 
honey of a lot of ploughed-in sales activi- 
ty. We gave up good proved long-term 
procedures for a fast buck. 


@ Immediately after Korea, war scare 
buying bolstered the volume more and 
then Regulation W came back and we 
stumbled for the first time. Sales fell off. 


There was no profit to split. When cus- 
tomers stopped coming into the store in 
answer to cut-price ads, we had no pro- 
gram—no follow through—no vitality. 
The salesmen had no prospect lists and 
no user contacts. 

I am hard to convince, so I maintained 
the program through 1951. I can report 
to you that particular store was the only 
one in our group which didn’t show a 
satisfactory profit in 1951. We have 
learned the hard way that you can’t take 
out all the time—you must plough back 
in, or you end up with a barren field. 

We have discontinued the idea, after a 
thorough trial, and it might interest you 
to know that Ted Reina has also closed 
out his retail appliance business, and 
many other retailers have gone broke try- 
ing similar plans. 

This should convince you I know both 
sides of how to sell merchandise—‘“at 
list price,” or “the best price you can get!” 


® There might be reasons for such prac- 
tices, except for the fact that the appli- 
ance and electronic industries are grow- 
ing up, the potential and profit possibili- 
ties are improving in areas where some 
constructive “ploughing-in” is taking 
place. 

What is this “ploughing-in” you might 
wonder. Simply this—a basis of good 
merchandising for the long haul of cre- 
ating future prospects instead of con- 
centration on immediate sales by special 
or mark-down prices. 

Example—By promoting an item such 
as a dishwasher, freezer or disposal where 
saturation is low and consumer resistance 
high. By educating the public to the neces- 
sity of these items; making them want 
these additional appliances, you are build- 
ing for future sales and future profits. It’s 
“ploughing-in.” 

I'll wager if I were to ask you “what 
are some of the things you want cor- 
rected?” you would say: larger discounts, 
fewer model changes, fewer franchised 
dealers, abolishment of back door selling. 


s I say, “What have you done to warrant 
any consideration of the manufacturers 
and distributors?” “More discount’’—so 
you could cut the prices deeper and give 
larger discounts to your customers? Fewer 
model changes—when a reasonable num- 
ber are needed to stimulate new buyers 
ina normal sale at retail? Fewer dealers— 
when so few of you acknowledge allegi- 
ance to any manufacturer or distributor? 
Abolish back door selling—when there 
are ads run by retailers saying, “Buy here 
at Wholesale?” 

Let’s be honest with ourselves. The 
clean-up has got to start at retail level. 
The newspaper, Better Business Bureau 
or the Federal Trade Commission doesn’t 
participate with you in your profit or 
loss for any fiscal year. 

Are you suffering from the same disease 
that so often we accuse others of being 
affected with—the mental disease of 
thinking “the world owes us a living?” 
Well, it doesn’t and you had better start 
doing something about it. 

You rightfully ask what? And I am 
going to risk a few humble suggestions. 


s It is my opinion that there are three 


kinds of appliance dealers. This theory 
accepts the furniture and department 


cas iene 


stores as such, but even they must de- 
termine in which broad class they choose 
to operate. 

1. Merchandising type—This operation 
depends on volume—spends a great deal 
of money advertising—has, as a general 
rule, Class A exposure to customer traffic, 
depends on short profit leaders to build 
volume, and has no out-of-store salesmen 
activity. 

2. Strictly specialty—probably situated 
so that newspaper advertising is too ex- 
pensive for their market coverage—must 
go out after business—pay higher com- 
missions and depend on specialized serv- 
ices to compete with larger competitors. 

3. Combination of the two—with inside 
and outside activity properly balanced. 

There is room for al! three, but do you 
realize into just which category you fall, 
and are you operating accordingly? Try- 
ing to operate out of character could be 
costly. All can operate legitimately—all 
can make money. 

First, qualify your operation and plan 
your program. Regardless of your type, 
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you require sales manpower. 

Second—acquire and train adequate 
sales personnel. It is here we have failed 
so miserably. It is here we become frus- 
trated. It is on this point that our future 
hinges. Your willingness to take the time 
and bring into your organization men who 
can not only sell, but have vision and can 
appreciate the opportunities that are af- 
forded in this industry and who will work 
with us for mutually better profits and 
greater security. 

We can’t talk, buy or finagle ourselves 
out of the existing problems. We will have 
to sell ourselves out of the woods. 

Your competition might have the better 
location, but he has no corner on courtesy 
and good manners—he might have a 
larger advertising budget, but it doesn’t 
take money to build enthusiasm. He might 
have a more spacious store, but the friend- 
liness of your salesmen reflect the per- 
sonality of the owner. He can give a larger 
discount, but it is your fault if he gives 
better service. He can make the biggest 
claims, but you can out-work him. 


Tussle for a Title 


Many things happened on Dec. 3, 1952, 
but one of the least notable and most easi- 
ly forgotten was the debut of a new TV 
program called “The Greatest Man on 
Earth.” Even though ABC may choose to 
deny this, it actually was shown over 
ABC-TV from 7:30 to 8 p.m.—and viewers 
were threatened with a repetition of the 
show for at least six weeks. This will win 
no friends for ABC. 

The title—and the fact that the premiere 
took place during the Christmas season— 
might lead you to expect the life of Christ. 
The show leads you to take His name— 
in vain. 


@ It’s difficult to assign “The Greatest 
Man on Earth” to any particular category 
of show without insulting other produc- 
ers, stars and sponsors with shows in the 
same category. However, for the record, 
“The Greatest Man on Earth” features an 
emcee—Ted Brown—with a portable mi- 
crophone apparently grown or grafted in 
some way to his right hand. Brown intro- 
duces five couples, men and women, not 
necessarily married. On the first show 
there were a man and wife from Chile; 
an engaged couple; a landlord and one 
of his female tenants; a teacher and a 
traffic cop, and another man and wife 
from New York. Each of the women had 
brought her particular man to the show 
because she considered him, for one reason 
or another, the greatest man on earth. Get 
it? The female tenant, for example, be- 
lieved her landlord the greatest man on 
earth because he never asked for the rent 
—which obviously disqualified him, at 
the same time, as the greatest landlord on 
earth. 


® The opinion of the various women, how- 
ever, was insufficient to get the men into 
the finals. ABC had cooked up a number 
of tests which the five men had to under- 
take on a competitive basis. The first 
(to demonstrate creativeness) was to 
make a dress out of several yards of cloth, 
pins, artificial flowers and a belt and to 
drape it around the sponsoring females. 
An undisclosed number of unseen and 
unidentified judges then eliminated one 
couple from the trial heats. A spot obvi- 
ously intended for a commercial message 
intervened here, taken up temporarily 
(or till the show is removed from the air) 
with a public service message. When it 
was over, four men undertook to prove 
they had “get up and go” by dashing out 
into the audience on a scavenger hunt for 
a nylon stocking, a man’s garter, a lipstick 
imprint on each cheek and a box of 


THE TRIO—Here are Pat Conway, Ted 
Brown (emcee) and Fran Keegan in “The 
Greatest Man on Earth,” ABC-TV. 


matches. 

The unseen judges then eliminated an- 
other couple—though on just what 
grounds was never made clear. Now three 
men had to demonstrate that they could 
use their heads—by donning and doffing 
three hats (which the women held) each 
time they heard a cue word in a story 
Brown read. Following this, two couples 
were left. For the final heat, the two 
survivors had to guess the name of a song 
interpreted by the two surviving females. 
This was to demonstrate brains. Just be- 
fore the charade took place, Brown asked 
the landlord if he thought he had any 
brains. The landlord said, very signifi- 
cantly, “Up to now.” By this time, no 
viewer would have been the least sur- 
prised had he said, “If I had, do you 
think I’d be here?” 


® In case you tuned out long before this 
occurred, The Eye and Ear Department 
would like to report that the landlord 
won. Meanwhile, a number of prizes 
gouged from advertisers who felt they 
were thereby getting a free plug were 
handed out. These were shown and de- 
scribed by two young females identified 
as Fran and Pat. Pat sounded as if she 
either had pebbles in her mouth or was 
struggling to dislodge a Pine Brothers 
cough drop from her molars and, at one 
point, was left describing a covey of 
men’s gloves while the camera had re- 
turned to the scene of the main action. 

On the threatened sixth week, the win- 
ners of each of the preceding five weeks— 
if ABC has the guts to keep the show on 
that long—will compete for a Kaiser- 
Frazer Manhattan, a free trip to Bermuda 
and lodging at the Princess Hotel which, 
if this reviewer remembers correctly, is 
right next to the garbage disposal plant. 
Might bring back fond memories. 
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More Sales Gains 
for Lemon Juice 


Are Predicted 


Corona, CAL., Jan. 6—Substan- 
tial strides were made in placing 
lemon juice products among stand- 
ard items in the shopping bag of 
the American housewife, Exchange 
Lemon Products Co. (Sunkist) re- 
ports for the year ending Oct. 31, 
1952. And sales of fresh lemons 
showed a healthy increase. 

The report says that consumer 
purchases of frozen lemonade have 
shown these increases during the 
past four years: 200,000 cases to 
700,000 cases to 2,250,000 cases and, 
for the year just closed, 4,250,000 
cases. 

While the average proportion of 
stores with frozen food cabinets 
which stock the product increased 
to 73.6%, this is still below the 
90.6% stocking frozen orange con- 
centrate. During the peak summer 
months of 1952, 14.5% of all fami- 
lies bought frozen lemonade. This 
compares with the 28.5% of all 
families who purchased frozen or- 
ange concentrate. 


# On the basis of these statistics, 
the report predicts still further 
growth of lemon juice product 
sales. What the rate of growth will 
be is not estimated in view of the 
fact that “last summer’s sales in- 
creases took place under extremely 
favorable weather conditions for 
the sale of lemonade and lemon 
products.” 

A further imponderable is seen 
in that the current growth was 
based on entry in all the major 
markets. It is felt that the job of 
enlarging these markets and en- 
tering other areas may be more 
difficult. 

The report also discusses the ex- 
change’s dairy lemonade program 
which was extended to a national 
basis with licensed distributors 
using the Sunkist label. Approxi- 
mately 1,500,000 quarts of ready- 
to-drink lemonade were sold 
through dairy distributors, the re- 
port states. 


Two Named Partners 


| 
Paul E. Morgan and Raymond C. 
Baker have been admitted to part- | 
nership in Stephen Fitzgerald & | 
Co., New York public relations| 
counsel. Mr. Morgan has been with | 
the Fitzgerald organization for five | 
years, and previously was with | 
Newell-Emmett Co. Mr. Baker | 
joined Fitzgerald in 1949, and was| 
previously with N. W. Ayer & Son. | 


Promotes ]. A. Plano to S. M. 


A. J. Lindemann & Hoverson Co., 
Milwaukee manufacturer of ranges, 
water heaters and freezers, has 
promoted J. A. Plano to general 
sales manager. Mr. Plano has been 
field sales manager with head- 
quarters in Milwaukee. 


Freeman Joins Mitchell 


Wilma Freeman, formerly with 
Ted Deglin & Associates and War- 
ner Bros., has joined W. Robert | 
Mitchell Inc., New York, as pub- | 
licity account executive for Vol- | 


upte Inc. and other clients. 
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A Wealthy 
ELIZA B Y JOURNAL 
THREE QUARTERS of Unien 
County’s 030,000 business is 


done in, The ELIZABETH DAILY 
vertise in the areging Market 4¢ 
JOURNAL. 
ASK FOR ADDITIONAL MARKET FACTS 
Nationally Representet ry 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in al! principal advertising craters 
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N. Y. Food Brokers Merge 


John G. Paton Co., New York 
food broker, has acquired the 
business of Edwin Smithson Co. 
Edwin C. Smithson, president of 
the latter company, has joined the 
Paton organization as v.p. He is 
president of the Assn. of Food 
Distributors and senior v.p. of 
Perishable Food Industries, Port 
of New York. 


NBC Radio Signs WFDF 


WFDF, Flint, Mich., will join 
the National Broadcasting Co. ef- 
fective March 15. This 1,000-watt 
station, now a member of the 
American Broadcasting Co. chain, 
is affiliated with WOOD and 
WOOD-TV, Grand Rapids. WTAC 
- the present NBC radio outlet in 

lint. 


Pendergast Named Heil Exec 


John Pendergast, formerly gen- 
eral manager of Klemp Co., Chi- 
cago, has been appointed sales pro- 
motion manager of the road ma- 
chinery division of Heil Co., Mil- 
waukee manufacturer of truck 
bodies and hoists and road machin- 
ery. 


Seal, Label Scles 
Rose 21% in ‘52, 


Says Institute 


New York, Jan. 6—J. Kirby 
Tompkins, president of the Seal & 
Label Institute, reports sales of 
embossed metal foil s:als and die- 
cut labels increased 21% during 
1952. 

He listed total sale: for the year 
at 109.5 billion seals and labels, 
giving these four reasons for the 
expanded volume: (.) the grow- 
ing importance of sea's and labels 
as a stimulant for impulse buying; 
(2) growing desire «f consumers 
for more informative |abeling; (3) 
expansion of seal and label col- 
lecting among the nation’s youth; 
(4) the Institute’s educational ad- 
vertising and promotion campaign 
to management. 


s Mr. Tompkins explained that 
seals and labels have become im- 
portant merchandising aids be- 
cause “today’s consumers plan lit- 


| tle buying in advance.” He quoted 
surveys which he said show that 
impulse buying accounts for 40% 
of all department store sales, 69% | 
of all food store sales, 73% of all 
drug store sales, 48% of all hard- 
ware sales and 76% of all bakery 


sales. 


consumer’s normal loyalty 


interest.” 


Baruch Joins Consolidated 


pany. 


has bought 


“It is the sight of the merchan- 
dise itself that stimulates the de- 
sire to buy,” he pointed out. “The 
to a 
brand can be switched by a more | 
skilfully designed seal or label on | 
a competitive package which at- 
tracts his attention and arouses his 


executive at WABD, New York, | 
for the past two years, has re- 
signed to join Consolidated Tele- 
vision Sales, New York, TV film 
distributor and program sales com- 


General Foods Buys Comedy 


General Foods Corp., New York, 
“The Red Buttons 


57 


Show” as a replacement for “Life 
with Luigi” on Monday at 9:30 
p.m., EST, over CBS-TV. Featured 
products are Maxwell House in- 
stant coffee and Gaines dog food. 
Benton & Bowles is the agency. 


IN HAVERHILL MASS. 
IT’S THE GAZETTE 


George McLaughlin, 

Advertising Manager 

of the GAZETTE 

gives you these facts: 

1—Retail Sales— 
$53,392,000 a new 
high. 

2—Food Sales— 
$17,716,000 a new 


high. 
3s Shoe 


making center. 


George McLaughlin, 
Advertising Manage: 


Ralph M. Baruch, an account 4 _ Western Electric Co. Mfg. Center. 


A trading zone population of 
104,479 reached by the 
HAVERHILL GAZETTE. 
NEED WE SAY MORE? 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers. 
- — GET OUR CITY ZONE FOLDER — 


The Journal-Constitution 
really packs ’em into Atlanta 


For 15 years the merchants of Atlanta have been 
blowing the lid off Christmas business with an 
After-Thanksgiving Day Sale. 

This yetr the combined edition of The Journal 
and Constitution contained 136 pages with 259,924 
lines of advertising—the largest Thanksgiving Day 


poper we ever published. 
The fellowing day the merchants broke all 


dollar-volume records. Rich’s reported the greatest 


single day’s business in their history. Davison’s 


She Atlanta Zournal 


a 


SUNDAY 
CIRCULATION 
462,525 


“Covers Dixie 


broke all records, too. So did many other stores, 


reporting from 10 per cent to 50 per cent increases 


over the same day last year. 


Free trolley rides—paid for by The Journal and 


Constitution—are a part of the program to get 


people downtown. The Journal and Constitution 
and the Atlanta merchants have worked hand in 
hand for years promoting retail business until 


Atlanta has become the shopping center of the 


Southeast. 


Like the Dew” 


AND * 


THE ATLANTA CONSTITUTION 


“The South’s Standard Newspaper” 


REPRESENTED 
BY KELLY-SMITH 
COMPANY 
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Advertising Age, January 12, 


1953 


Putman Briefs 10 
Top Industrial Ad 
Drives in Booklet 


Cuicaco, Jan. 6—Summaries of 
the ten industrial ad campaigns 
which won Putman Awards at the 
National Industrial Advertisers 
Assn. meeting last summer (AA, 
July 7) have been published by 
Putman Publishing Co. 

Condensed into a_ three-color, 
48-page booklet, the award-win- 
ning campaigns are described in 
terms of (1) the company’s sales 
problem; (2) the job assigned to 
advertising; (3) what was done, 
and (4) the results. The booklet 
also lists 141 documented entries 
from the 1952 competition and 
from previous years. The awards 
were established in 1947. 

Top winner in the ’52 competi- 
tion for the second time was Frank 
G. Hough Co., Libertyville, IIL, 
manufacturer of tractor shovels. 
The Hough campaign, according to 
the summary, brought the “great- 
est sales volume in company his- 


tory...with an advertising ex- | 


pense of only 98% of sales.” 
The brochure is available from 
Putman at 111 E. Delaware PL, 
Chicago, or from the NIAA, 1776 
Broadway, New York 19. 


In CANADA 


THE STAR WEEKLY 


reaches more Canadians 
than any other publication 


It Can Help Your Company 
Increase Sales in Canada 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
— GET OUR CITY ZONE FOLDER — 


SHELL TERRITORY—With the establishment of a new marketing 
zone in the New Orleans area, Shell Oil Co.’s marketing map 
Shell has no distribution in the inland areas 


looks like this. 


MNOBTH 
DAK OTA, 


ee 
‘ ‘ 


indicated because of 
distance hauls from 


p. 


small demand and the high cost of long 
refineries or bulk terminals. Continental 


Oil Co. dealers honor Shell credit cards in this area. 


Canadian Broadcasting Corp. Arranges 
~~ to Schedule NBC and CBS Video Programs 


Toronto, Jan. 6—American TV 
programs from two major U. S. 
networks soon will be seen on. 
Canadian receivers. A disagree- | 
ment 
vented the American programs 
from coming to Canada is now 
ended. The first move, announced 


_a few days ago, reported a scaling 


down in the cost of TV time. 
The two developments are part 


'of a major drive by the Canadian 


Broadcasting Corp. to regain com- 


Next to his manual, 
American Aviation is the 
purchasing agent's guide 
and handbook because it 
tells him what's new in 
the industry, what the 
competition is doing. That's 
why other men in aviation 
have American Aviation on 
their required reading list. 


ABC circulation June 30, 1952 


17,244 
Up 44.2% first 6 months 


Wayne W. Parrish, Editor and Publisher 


* Daily «+ Bi-weekly 
* Monthly Airline Guide 
* Semi-Annual Directory 
* Daily Traffic News 
1025 Vermont Ave., N.W., Washington, D.C. 
Advertising Offices 
La Guardia Airport, New York City 
Phone: Ilinels 7-4100 


over finances which pre- | 


mercial sponsors lost in recent 
_ months and to add new ones. 

Under the agreement reached 
with U. S. companies, programs 
from the National Broadcasting 
Co. and the Columbia Broadcasting 
System will be available to Cana- 
dian audiences. 


# A CBC official at Montreal said 
Toronto will likely use more U. S. 
video programs than Montreal, be- 
cause these programs will apply as 
part of their total programming, 
which is all in English. The Mont- 
real station, CBFT, must not only 
maintain a high percentage of 
Canadian shows but must also al- 
low for a 50-50 split between 
French and English. 

There have been talks on bring- 
ing American programs into Cana- 
da for some months past, but ne- 
gotiations broke down last Sep- 
tember when the U. S. networks 
demanded 70% of all revenues re- 
alized by CBC on the imported 
shows. CBC officials have refused 
to disclose any details of the fi- 
nancial ‘‘compromise,” but they 
have admitted that it was made 
possible by the new scaling of TV 
time. This now costs a flat rate of 
$756 per hour for the time alone, 
with all costs of the production in- 
cluding technicians added on top 
of that. Previously, the CBC rate 
was $1,600—including everything. 


The new rates are more in line 
| with charges in the U. S., and are 


for that reason more acceptable to 
the American networks. 

A statement on American pro- 
| grams to be selected will be made 
| soon. 


Issues Canada Rates Service 
Standard Rate & Data Service 


'Inc., Evanston, Ill., has launched 
its Canadian Media Rates & Data, 
a monthly publication. Devoted ex- | 
clusively to data on Canadian me- | 
dia, the new service will include | 
data on daily and weekend news- | 
papers, radio and television, busi- | 
ness and farm publications, and) 
consumer magazines. It will be the | 
first time data on Canadian media | 
has been available in a single pub- | 
lication on a monthly basis. | 


Appoints Moser & Cotins 

Sarah Coventry Inc., Newark 
maker of costume jewelry, has 
named Moser & Cotins, Utica, to 
handle its advertising. 


Names Kimball, Menne Co. 

| Whitney Publications Inc., New 
York publisher of Interiors, has 
appointed Kimball, Menne Co., Los 
Angeles and San Francisco, as its 
, West Coast representative. 


| Krause to Bruce B. Brewer 


W. A. Krause Jr., 
ordinator of package and product | 
improvement for Pillsbury Mills | 
Inc., Minneapolis, has joined Bruce 
B. Brewer & Co., Minneapolis and | 
Kansas City, Mo., as an account| 


executive in the Minneapolis of-. 


fice. 


‘Hartford Times’ Boosts Two 

The Times, Hartford, Conn., has 
promoted Norman C. Johnson, cir- 
culation manager, to the new post 
of circulation director. William G. 
Hinman, assistant circulation man- 
ager, has been promoted to circula- 
tion manager, succeeding Mr. 
Johnson. 


formerly co- | 


Walden, Sons & Mott Names 3 


Walden, Sons & Mott Inc., New 
York publisher of Printing Maga- 
zine and Paper & Paper Products, 
has promoted Edward M. Innes to 
advertising representative of its 
western sales office, Chicago. Mr. 
Innes succeeds Robert A. Blum, 
who has resigned to join the sales 
staff of W. R. C. Smith Publishing 
Co., Atlanta. Other recent addi- 
tions to the Mott staff include 
Nard Jones, formerly associate 
editor of Pulp & Paper, who has 
joined the staff of Paper & Paper 
Products, and Carl Stevens, form- 
erly an executive of Stevens & 
Thompson Paper Co., Greenwich, 
N. Y., who has been named to the 
circulation department as a sub- 
scription representative. 


Lassiter Studies Markets 


Lassiter Corp., New York de- 
signer and maker of hosiery and 
textile packages, is conducting a 
consumer survey in 11 markets to 
determine how women buy ho- 
siery, the average number of pairs 
bought at one time, what types 
of stores they buy them in, wheth- 
er they buy by brand, and how self 
|service has affected their buying 
habits. Results of the survey, to 
be conducted by an independent 
research organization, will be re- 
leased in mid-1953 to the soft 
'goods industry as a service. 


LYNCHBURG 


VIRGINIA 
An Industrial Center, A ha Key 
City Reached Th 


THE LYNCHBURG NEWS & " ADVANCE 

1. Effective buying income 
$65,524,000. 

2. Quality of market index 108. 

8. City zone population 50,339. 

4. Lynchburg cannot be sold from 
the outside. 

ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
— GET OUR CITY ZONE FOLDER — 


You get MORE CUSTOMERS 


134,698 ABC City Zone population, 
largest in South Carolina 


with MORE MONEY 


$224,317,000 county buying income, 
greatest in South Carolina 


and MORE CONFIDENCE 


in their newspapers, opinion 
leaders in South Carolina 


in Charleston, S. C. 


For plus profits, check Charleston’s extra “buy-ability”. 


Check, too, into the statewide prestige and editorial 


leadership of The Charleston Evening Post and The News 


& Courier—the most convincing media in S. C. for your 


advertising story. 


~ COMPLETE COVERAGE OF THE CHARLESTON AREA 


ONT 


CT THE JOHN BUDD C0. 
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Advertising Age, January 12, 1953 


AFA, AAW Members 
Planning National 
Ad Week, Feb. 15-21 


San Francisco, Jan. 6—Plans 
are under way on both the East 
and West Coasts for a national 
week devoted to the advertising 
industry. 

The Advertising Assn. of the 
West, which started the idea roll- 
ing four years ago, is busy with 
preparations for its annual “Ad- 
vertising Recognition Week,” Feb. 
15-21, which will be observed in 
the 11 western states covered by 
the AAW. 

In the East, Advertising Fed- 
eration of America adclubs are 
working on “Advertising Week” 
for the same dates, and both cele- 
brations have the official blessings 
of the U. S. Department of Com- 
merce. 


8s AAW clubs are being supplied 
with complete advertising kits con- 
taining promotion material for the 
week, and the association is sup- 
plying a variety of publicity ma- 
terial to publications, radio and 
TV stations. The ’53 theme will be 
“Advertising Benefits You—Ad- 
vertising Benefits Everyone.” 

Howard Willoughby, senior v.p. 
of the AAW and v.p. and general 
manager of Sunset Magazine, is 
general chairman in charge of the 
week’s activities. 

AFA member clubs are being ' 
urged to participate in the pro- 
gram on the local level to promote | 
national recognition of the special 
week. 


Ferro-Davis Advertising 

Bows in New York 
David J. Ferro, formerly with} 

William G. Seidenbaum & Co., 

New York, has joined with Irving 

Davis, of Irving Davis Co., New 


Irving Davis David J. Ferro | 


York, to form Ferro-Davis Adver- | 
tising, at 151 W. 5lst St., New) 
York. The quarters of the Irving. 
Davis Co. have been enlarged to 
accommodate the expansion. 
Prior to organizing Irving Davis | 
Co., in 1943, Mr. Davis was pro-| 
motion manager of The American | 
Weekly for 12 years, and before | 
that he was publicity manager of 
Liberty for several years. 


7 Name White, Berk & Barnes 
White, Berk & Barnes, New 
York, has been appointed to handle 
advertising for Jenco Engineering, 
Brooklyn; Old English Mills, Gas- | 
tonia, N. C.; Holgood Hosiery, 
Hickory, N. C.; Southern Peanut | 
Co., Dublin, N. C.; Metro Hos- 
pital Supply Co., Brooklyn; Japan 
Air Lines, Tokyo, and Lumar Op- 
tical Co., Mount Vernon, N. Y. 


Names Imhoff Art Director 
Howard C. Imhoff Jr., with Do- 

remus & Co., New York, since 1946, 

has been appointed art director. 


NORTH CAROLINA 
. Buying Center of Craven County. 
. Quality of Market—106. 
. Effective Buying Income 
$18,827,000. 
THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


Seto ™ 


WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 
sn all pruncpol advertising centers 

— GET OUR CITY ZONE FOLDER — 


| Ad Council Reappoints Two 


Wesley I. Nunn, advertising 
manager, Standard Oil Co. (Indi- 
ana), and Russell Z. Eller, adver- 
tising manager, Sunkist Growers 
Inc., have been reappointed vol- 
unteer coordinators of two public), 
service advertising campaigns con- 
ducted by the Advertising Council, 
New York. Mr. Nunn will serve 
his sixth consecutive year as co- 
ordinator of the council’s Stop Ac- 
cidents campaign conducted in co- 
operation with the National Safe- 
ty Council. Mr. Eller will again 
act as volunteer coordinator of the 
Forest Fire Prevention campaign. 
He has served in that capacity 
since 1942 when the program was 
launched. 


Wise & Keefe Moves, Adds 1 

Wise & Keefe, Cincinnati agen- 
cy, has moved to larger quarters 
in the Keith Bldg. James A. Haas 
has joined the agency as art di- 
rector. 


Appoints Tilds & Cantz 

Steel Furniture Mfg. Co., Bald- 
win Park, Cal., has appointed Tilds 
& Cantz, Hollywood, to handle its 
advertising. 


Rheem Mfg. Co. to Move 


Rheem Mfg. Co., New York 
maker of steel drums: and house- 
hold appliances, will ‘ove its ad- 
vertising and sales p)omotion de- 
partment on Feb. 1 from New 
York to South Gate, Cal. Richard 
O. Pallin will direct t).e company’s 
advertising activities ‘rom South- 
ern California. Can pbell-Ewald 
Co., which handles the account 


continue to 
Los Angeles 


from New York, wil 
handle it through its 
office. 


‘Howard Gets Agency for TV 


59 


Rank to Ross Roy Inc. 

David B. Rank, formerly with 
Brooke, Smith, French & Dorrance, 
Detroit, has joined Ross Roy Inc., 
Detroit, as copy supervisor on the 
Servel air conditioning and the 
Murray Corp. of America accounts. 


Agency Elects Two V.P.s 

Richard L. Forrest and Ralph 
M. Zeuthen, account executives, 
have been elected v.p.s of Camp- 
bell-Mithun, Minneapolis and Chi- 
cago agency. 


Howard Stores Corp., Brooklyn, 
N. Y. (men’s and boys’ clothes), 
has named Dowd, Redfield & 
Johnstone to handle advertising 
on radio and TV. The agency will 
begin with a test campaign in 
both media in the Detroit and 
Philadelphia markets. Howard will 
handle newspapers and other me- 
dia directly, under Martin S. 
Wiener, advertising director. Peck 
Advertising Agency, New York, is 
the previous agency. 


THIS IS “BING’’ MURRAY—(Another W-G Salesman) 


After graduating with scholastic and athletic honors from Indiana University (major- 
ing in marketing), Robert F. ‘Bing’ Murray spent a year and a half in militar 
service. “Bing’’ then became Regional Account Executive with the Grant Agency's 
Detroit Office, later becoming district manager for the Pontiac Motor Company's Sac- 
ramento, California Office. That excellent. background explains the fine work 
“Bing” is doing for us in the Detroit area. ‘‘Bing” is well qualified to help you with 
your advertising problems. Newspaper advertising gets immediate action—at lowest 
cost too! Advertise in Newspapers! 

Please note individual advertisements of our newspapers throughout this issue. 


WARD GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building..... ; mm. So, SPT ER Eee eei Te NEW YORK 
i a Perera .... Superior 17-2485 .... CHICAGO 
f General Motors Building........ .... Trinity 3-6365 .... DETROIT 
m Statler Office Building.... soc UE 66000800000 0s edonbe BOSTON 
22 Marietta Street - -- Walnut 1231 .......... ees ATLANTA 
215 Builders Building.... ‘ SerereTT) ~  Mereeeereee CHARLOTTE 
Russ Building .... Lp eebessebsasenetseeee Yukon 2-2-6028 .............. SAN FRANCISCO 
Lincoln Liberty Building ...........ceeeseeeues Locust 7-4279 ....... - .. PHILADELPHIA 


GET OUR CITY ZONE FOLDER 


- Within your grasp... with 


Hollywood Playhouse 


The Housewives of Baltimore . . . the little woman who picks the brands, 


who spends the money! 


She watches HOLLYWOOD PLAYHOUSE .. . she 


wouldn't miss it! 


And here’s what HOLLYWOOD PLAYHOUSE offers you . . . Five extra spots 
—in addition to your one minute commercial—and it costs nothing extra! 


More television advertising, for less money . . . selling your most impor- 


tant prospective customer 


is within your grasp when you choose 


HOLLYWOOD PLAYHOUSE. 


TELEVISION BALTIMORE 


WBAL-TV 


NBC IN MARYLAND 


Nationally Represented by Edward Petry & Co. 
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Other Readers Comment 
on ‘Half Otf' Problem 


To the Editor: Anent AA edi- 
torial “Half Retail and Half Off,” 
I'd say “pungent.” Many sales peo- 
ple have the same thoughts about 
the other fellow’s merchandise, 
but tell them you bought their 
preduct at a discount and they 
will fall on you with the fair 
trade act and personal woes. 

From 1932 to 1937 I had a 
chance to watch this phenomenon 
closely; it moved merchandise. 
Today it will do the same and I 
believe the buyer will also spend 
what he “saves” on the deal. The 
retailer is in relatively the same 


position as the white collar 
PATERSON 
NEW JERSEY 


8rd City in New Jersey Covered With 
THE PATERSON CALL 

In 1951 the Morning Call carried 
more than 7,500,000 lines of local 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 
eople of Paterson read and are 
influenced by their advertising in 
the Call. 


REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers © 
— GET OUR CITY ZONE FOLDER — 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


(fixed income) worker: either 
you can afford it, or you buy on 
time, or you do without. 

The thing bothering me the 
most is the fellow who can get- 
it-for-me-wholesale and tends to 
bellyache if he even thinks some- 
one might cut the price on his 
product. 

Many retailers can sell at dis- 
count prices if they will under- 
take to buy and move goods in 
volume, working for turnover, 
taking lower profit margins per 
sale. Whenever a buyer asks the 
retailer about a product there 
exists a prospect, take it or leave 
it. 


H. E. ANDERSON, 
Evanston, Ill. 
2 

To the Editor: Congratulations 
on your editorial “Half Retail and 
Half Off,” dealing with the dis- 
count house situation. We agree 
that it is “simply intolerable and. . . 
a deep wound in the retail struc- 
ture, which can develop into an 
infection unless effective action is 
taken.” 

In the photographic industry, 
the ability of the discount house to 
give 20 or 30% discounts does not 
arise from excessively high estab- 
lished retail prices or markups. 
Most photographic items carry a 


|markup which retailers in many 


other fields would consider inad- 


‘equate. The discount house can 


Owners and operators of Radio Station WHAS and Television Station WHAS-TV 
371,134 DAILY « 300,907 SUNDAY 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


give away a large part of this 
modest markup because it renders 
few, if any, of the customer ser- 
vices which the regular photogra- 
phic retailer is called upon to per- 
form. Thus, in many instances, the 
consumer gets his purchasing in- 
formation from the regular re- 
tailer, sees the merchandise, has it 
demonstrated, gets advice on his 
prospective purchase, then walks 
out of the store and completes his 
purchase at a discount house. If 
thereafter he requires further help 
or service, he may call upon the 
manufacturer, or even go back to 
the retailer he visited originally 
and obtain more free service, per- 
haps explaining that he received 


the equipment as a gift. 


Thus it is obvious that the dis- 
count house is a parasite, sapping 
strength from legitimate retailers 
to a degree which, in many in- 
stances, makes it impossible for 
them to continue the type of pro- 
motional and service activities 
which play a vital part in encour- 
aging consumer expenditures for 
photographic products. We want 
our products supported by such 
dealer promotion and dealer ser- 
vice, and therefore are making ac- 
tive use of fair trade and fran- 
chising procedures so that TDC 
projectors and our other products 
will be kept out of discount hou- 
ses,.and confined as strictly as 
possible to those legitimate photo- 
graphic retailers on whom we rely 
for the more constructive type of 
retail merchandising which we 
feel best furthers our interests. 

No doubt there are many types 
of products which can continue to 
be sold “half retail and half off,” 
as long as retail merchants are so 
short-sighted or so helpless that 
they continue to support such 
products. It is our opinion, how- 
ever, that many trademarked prod- 
ucts are being damaged by dis- 
count merchandising to an extent 
which, if fully realized, could be 
largely corrected. 

As a means of giving wider pub- 
licity to the existence of the prob- 
lem, we would appreciate your 
permission to reprint your edi- 
torial in full for distribution to the 
photographic trade. 

Robert G. Smith, 

Vice-President, Sales, Three 

Dimension Co., Chicago. 


To the Editor: In your issue of 
Dec. 15 you ran an editorial titled 
“Half Retail and Half Off.” In it 
you tossed two questions at the 
reader: No. 1, “How can discount 
houses give 20% or 30% off the 
established prices. ..unless the re- 
tail margin is too high to start 
with?” No. 2, “Why can’t all re- 
tailers sell these items at the 
same price at which they are avail- 
able at discount houses?” 

Both questions come out of the 
same feed basket and you sur- 
prise me by not knowing the an- 
swer. The answer is in your third 
paragraph, where you mention 
that your three compatriots were 
deeply convinced they could save 
20% to 30%, and said that in 
ALMOST all cases they got a 
manufacturer’s guarantee. ..when 
they made their discount house 
purchases. 

I wonder how these gentlemen 
would go about getting their TV 
set, refrigerator, sewing machine, 
washing machine, etc., serviced 
under this manufacturer’s guar- 
antee. If they bought a Crosley 
refrigerator as an example, would 
they load it in the family station 


wagon and drive to Cincinnati? | 


How much is it worth to pick up 


dealer and have him make the ap- 


that Mrs. Housewife anticipated 
when she made her purchase? 


In every type of a discount op-| 


eration on major appliances, you 
give up something for your 20% 
to 30% off. 

You mentioned that your peo- 
ple were in the advertising busi- 
ness. My only response to that is 
that if they honestly don’t know 
how the discount operation could 
survive, then they’ve been oper- 
ating in that business without li- 
cease. Unless they wore blinders, 
they would understand that mer- 
chandising determines a retailer’s 
operation and merchandising con- 
sists of much more than an ad 
in a newspaper. 

Let us not kid, discounts can 
come out of the consumer’s hide 
in terms of service and satisfac- 
tion. 

Irvinc X. Bure, 

Sales Promotion Manager, 

Free Sewing Machine Co., 

Rockford, IIl. 


AA’s editorial was purposely a 
little more naive than necessary, 


to stir up a few animals. But Mr.| 5 C= 
Burg is a little naive, too. In the} -| 


case of a majority of applicances, 
service is a minor item for a rea- 


sonably long period after pur-|. 


chase, even though this may not 
be true of TV sets. Apparently 
there are thousands of people who 


are willing to take a chance on|* 


the need for service if they can 
save 20% or 30% on the retail 
price of a refrigerator, a nation- 
ally advertised watch, toaster, 
iron, and a host of other items. 


If AA’s editorial failed to make |* 
it clear that we do not like dis-/|* 


count houses, it did not say what 
we intended it to say. Neverthe- 


less, we believe that they will : 
flourish as long as (a) manu-|. 


facturers sell to them, and (b) 
they are able to offer really sub- 
stantial discounts from the “ac- 
cepted” retail price. 
2 . 
Christmas Spirit 
To the Editor: Something took 
place in the industrial advertis- 
ing field the other day which I 
feel is worthy of comment. 
Several score of representatives 
of business, trade, and industrial 
publications—a group which is 
more often than not maligned in 
the advertising press for their lack 
of consideration for others—spon- 
sored a Christmas party with a 
heartfelt purpose. 
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Each representative and guest 
brought a gift for a youngster, 
suitably wrapped and marked by 
age group. Many others who could 
not attend sent gifts or checks. All 
were turned over to the New York 
City Mission Society and the So- 
ciety of St. Vincent de Paul. The 
ad group was the Eastern TF Club. 

In the face of frequent criticism 
of advertising “hucksterism,” this 
seems to be a case of “hucksters”’ 
with a heart. 


ALAN T. WOLCOTT, 
Manager, Media Services, 
General Electric Co, New 
York. 
. +. 7 
Makeup Man Gets a Break 
To the Editor: Positioning of 


fractional ads is always a problem 
for a newspaper or publication. 
Unless care is exercised, the ads 
sometimes appear to run together. 

One of the most remarkable 
illustrations of this type that I’ve 
ever seen appeared in a recent 


aa CAPITOL Er yyy gies 
oe 4 4 = 


edition of our local newspaper 
(Wisconsin State Journal). I am 
enclosing a copy for your exam- 
ination. It would have been hard to 
plan the positioning of the Capital 
and Orpheum ads to achieve any 
more perfect illusion of Gary 
Cooper riding astride the horse in 
the Pony Soldier ad. 
Georce S. HOEVELER, 
Electrical Information Pub- 
lications Inc., Madison, Wis. 


. . + 
Lasker Story Available Soon 


To the Editor: Several of us 
here have been reading with much 


(Advertisement) 


| 


Get Good Salesmen— 
Today’s No. 1 Problem 


In these days of full employment, 
high starting salaries, indifference 
to working, and craving for secu- 
rity, getting good salesmen is the 
Number 1 problem for many Sales 
Managers. 

The high cost of recruiting, se- 
lecting, hiring, indoctrinating and 
training salesmen demands that 
the turnover of sales personne! be 
stopped before it starts—that is, 
before they are hired. Candidates 
for sales jobs must be scrutinized 
with the same discrimination that 
a father uses in appraising a pro- 
spective son-in-law. 

The Cereal Sales division of The 
Quaker Oats Company has made 
remarkable progress in this situa- 


tion. This company developed an 
the phone and call your local 
‘salesmen of the type needed to 
|pliance perform in the manner. 


unusual program for getting new 


sell its grocery products. This pro- 


|gram has accomplished wonders 
in upgrading the quality of the sales 
force, in increasing sales and dis- 
tribution, and in reducing turnover 


q among the salesmen. Also in un- 
f earthing potential talent for super- 


visory and managerial positions. 

A major tool of this program is 
A CAREER WITH QUAKER, a 
|Francisco Film. This 30-minute 
sound film sells young men on: 
(1) selling as a career; (2) selling 
in the food field; (3) selling for a 
large company; and (4) selling for 
The Quaker Oats Company. 

The film has saved countless 
hours for field sales office man- 
agers in interviewing applicants 
for sales positions and preparing 
them for their training instruction. 
It has given the Central Office 
control over how the subjects of 
salary and the possibilities for 
promotion are presented, by all 
managers, to new men before they 
are hired. 

The creation, from script to 
screen, of films like A CAREER 
WITH QUAKER is a part of our 
job. We are as well acquainted 
with the principles of sales man- 
agement as we are with the tech- 
niaues of film production. 

What are your problems? May- 
be we can help you with them. 
Ask us and see! 


Francisco Films 


185 N. Wabash Ave. Phone: STate 2-0798 
CHICAGO | 
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enjoyment the editorial series, 


i cency. company an embarrassment moved 
Yr, ‘ “The Lasker Story...As He Told 


Hopes ‘Treat’ Continues | vertising didn’t show greater ap- 
Now that you have scratched the her to visit a large department store 


To the Editor: Here’s hoping the | preciation. 


oy It,” and we feel that in book form | surface on this smut business (and | in Washington to buy a set of plas- makers of Old Golds are not Thomas S. Hook, 
ld the series would be of great value | it is big business) how about dig-| tic ware “at no matter what cost,” | The S. A. Levyne Co., Balti- 
Il { for reference use. ging deeper and editorially spank- | she said. ‘which reported their advertising ~ more. 
rk ' Is it planned to publish Mr.|ing the advertisers who sponsor! When she asked the saleslady to be “liked least” by Manhattan- 
o- Lasker’s articles in book form? | radio and TV programs featuring about the sturdiness of the ware, ites. There seems little likelihood 
ne If so, would you please let us| “sexual degeneration’? the saleslady casually dropped a If P. Lorillard should change its that Old Gold will abandon its 
b. i know how and wien we can order; If the advertisers did not pro- plastic dish to the ‘loor. As my | ‘appealing, factual and timely ad-| theme, since sales figures indicate 
m ; a copy. mote this rot you would not need wife watched it rol! smoothly on | vertising there would be little pal- | 4 7% gain in Old Gold sales dur- 
is JoHN C. HUSKISSON, to use editorial space to pan the its unchipped way se said, “Sold! ‘atable cigaret advertising left ing 1952, and a slight increase in 
;” Southeastern Advertising | programs. be take . ste for six.’ The or proses |among the major brands. share of market. 
Agency, Savannah, Ga. Best wishes for more fighting | the manufacturer’s nime, andeven’ If the survey had been made af- 
Zs paper-bound reprint of “The | editorials in ’53. ee color made little difference to ter Dec. 11 and the respondents ) P a] ¢€ Y 
if ker Story” will be issued, NorRMAN S. JAQUES, er. had read the widely carried AP | 
i probably next month, at $1.50 a Elm Grove, Wis. Now we are dreaniing of a dish-| report on a British Medical Jour- MASSACHUSETTS 
pi i are now being ac- or — - _ a = nal article, the outcome might| Fourth (4th) Market in Massachusetts 
cepted by the ADVERTISING AGE cir- whether the dishes will stand up have been different. This report ¥ 
culation department, 200 E. Illi- | Consumers Want Facts under the extreme hot water wash-| showed that “the association be- quincy PATRIOT-LEoGER 
of j nois St., Chicago a3. Ill. About Plastic Dishes ing. ae seems to me, therefore, tween smoking and carcinoma lacaene ective ying 
“4 ° e e To the Editor: I have just read an advertisement of this ware! (cancer) of the lung is real.” $109,128,000 Retail Sales 
" Study Made Success with great approval Bedell’s arti-| Should state that, and illustrate its Therefore advertising that there! Quality of market index 124 
rm for Philadelphia Shipping cle on advertising of plastic ware. | Unbreakability, and —_— boldly its is no potential to harm is mislead-| Advertise and sell in Quincy 
. To the Editor: There’s always|A couple years ago my wife be- policy of free vento if it breaks. | ing. Old Golds face facts when| ASK FOR OUR RETAIL ersenennnies SURVEY 
i. a lot of spark to James D. Woolf’s | came disgusted with the wholesale os ice, = pe and style “ee they invite a “Treat instead of a - 
- comments in “Salesense in Ad-| breakage of crockery in our house- | @ epee ems to housewives who! Treatment,” because this medical) MA, ieEiel 3) sae Baeted 
nt vertising,” but in the Dec. 1 issue | hold of five. Cups without handles, | want such ware. report indicates no cigaret is giv~ | TARGA GIGI NSM IIIa aoa 
of ADVERTISING AGE his ““What in|dishes with cracks, and enough SyDNEY H. KAsPEr, ing you the latter, in spite of in oll principal advertising centers 
the World Is Advertising Coming|missing pieces to make serving Takoma Park, Md. | claims. Too bad this truth in ad~ | QiipumieiAMesasMbehAMlela Lament 
To!” is charged full of electricity. 
4 Reason I say so is that we han- 


dle some transportation advertis- 
ing. For a small agency, quite a 
bit of it. 

Ever since the Port of Philadel- 
phia began advertising we have 
made plans, prepared the copy 
and placed the ads. 

Our problem might have been 
a bit different from that of the 
Western Pacific, but we’re wooing 
the same guys—shippers. 

Main task is to let local ship- 
pers know the number of sailings 
from the port. So many Philadel- 
phia firms have been shipping via 
New York, due to the large sailing 
list, that they haven’t realized that 
the same foreign ports can be 
reached from Philadelphia. 

We tell them, tell them, and tell 
them again—then give a run- 
down of the advantages and ser- 


i 
i 
; 


| HOUSE BEAUTIFUL 


ES 


m vices of the port to perk up any | | | 
\- others who might influence ship- ure 
fe) ments. - i | | 
a1 It’s worked very well. Tonnage in Advertising Revenue 
y through the port is at an all-time -_— 2 EN eereuen 
y high. But my purpose in telling in Circulation i 
n you all this is that we went to \ 
see - — nee 208 Sty Since 1945 Houst. Beautirut has doubled both its circulation and 
pers (a harassed lot, indeed, as Se sas nue! 
Mr. Woolf points out—with little its advertising revenue! 
time for idle chitchat) to find out In 1952, for the first time in our history, House BEauTiFUL’s 
what they acai to — Bs advertising revenue was well over $5,000,000! 
more importantly, wha e ; ; , , 
. didn’t know, such as the vast roe There is a logical reason for these circulation and revenue 
h crease in foreign sailings. After records: top management has become increasingly aware of the 
z that, and only after, did we get loyal reader response to editorial and advertising pages in 
the ads a 4 ais House Beautirut Magazine. It couldn’t be otherwise, because 
- J. Robert Mendte Inc., Phila- these eager readers now number more than twice what they 
S delphia. - did five years ago. 
7 E . Ss . d a All of this growth has been the result of natural demand—not 
“ pte ag Ps seetg a single special offer has been used up to date in acquiring 
- To the Editor: I am deeply im- this circulation. : : 
; pressed by your editorial “We Did we say loyal reader response? According to a Fact Finders 
: Don’t Need More Laws on Smut” study of magazine audiences at the point of sale, House 
e s reaps ate yt hy ape | Beautirut delivers MOST home furnishings SALES ACTION, 
to leading dailies about the coun- | _ or 
P f pid - an attempt to arouse a na-_ So, you see, this exciting, substantial progress is easily explained: 
r ee ee nee | House Beautirut is paying off for readers and our reader 
, response is paying off for House Beautirut advertisers, 
° J 0 U R N A L STA e Nice arrangement, isn’t it? 
: IN A MAJOR MARKET If you want to sell more goods, try it. Be a House Beautirut 
advertiser. 
: PEORIA, ILLINOIS 
f Ouly to cover | 
r stich 13 13 county | { : 
I | tS market. | 
“Here are the facts” 
y 1. LARQEST Circule- fi Beauti i “al delivers most sale action ‘copy — 
tion im Tllinols® = | BR @F Mee i. fi fT Be gage om BPpa4sgaeaeak bm BM ri met 
5 t. etropoli- i } 
‘ tan Market in ilinote* ouse sells both sides of the counter 
. 3. “BEST Test Market ~ § 
3 Ne 1 Ta 
¢, WHOLABALS Sate —~572 Madison Avenue, New York 22, N. ¥, 
- cise other Illinois 
5. “We help you do the job.” | | 
. *Except Chicago | i 
WRITE FOR YOUR NEW PEORIAREA FACT FOLDER. 
Represented Nationally vy | i 
WARD-GRIFFITH CO. - ee 
The Word-Griffith Co. maintains offices 
: in all principal centers i i I i 


— GET OUR CITY ZONE FOLDER — 
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IF you're looking for an all-round advertising man 

with excellent experience on a variety of products— 
chances are I'll fit your specifications. For my 32 years 
I have an unusually extensive background: as ass’t ad 
manager with a top drug firm; media man; ad manager 
of a magazine; and account man on a diversity of aec- 
counts. This experience includes a successful record in 
selling, merchandising, research, producing ideas—in 
short, just about every aspect of advertising. I’ve rolled 
enough stones now and am looking for an agency or 
manufacturer in the New York area that needs an account 
man or ad manager with wide experience. Someone to 
tackle ALL of their advertising problems and come up 
with ideas and follow-through that will sell. If you're 


looking for such a man, drop me a line at 


Bex 354, Advertising Age 
801 Second Ave., New York 17, N. Y. 


Information for Advertisers 


A 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $12.75 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


ADVERTISING ASSISTANT 


| Advertising department of national prod- 


No. 4547. Selling the Wheeling- linoleum rugs, 9,345 washing ma-_ 


Steubenville Metropolitan Mar- chines, 4,266 welding machines, or 
ket. | wallpaper for 65,214 homes? Rural 
With lavish illustrations, infor-| Iowa is the place, according to 
mative text, successful case-his- | “1953 Buying Intentions of Farm 


tories, market data, and service! Families in Iowa” offered by Wal-| 


information, “Gateway to the Ohio| laces’ Farmer and Iowa Home- 


Valley” is a book fully explaining | stead. The study covers some 200 
the potential in the long string of | different product classifications. 
industrial communities on the Ohio 


and West Virginia banks of the No. 4551. Analysis of $26 Billion 


Ohio river from Steubenville to 
and beyond Wheeling. Offered by 
the Ohio Valley Advertising Corp., 
it tells how they deliver the “pack- 
age”’ through outdoor advertising. 


No. 4548. Real Reasons for Auto- 
mobile Buying Revealed. 
Redbook’s “4th Annual Automo- 
bile Survey” showing that 26.7% 
of the auto owners in its audience 
intend to buy new cars within the 
next 18 months, contains much 
additional revealing information. 
There is, for example, a statistical 
tabulation of owner loyalty, and 
an analysis of the real reasons un- 
derlying the purchase of 18 lead- 
ing makes. This analysis should 


be of interest both to advertising | 


departments and agencies, and to 


the engineering and designing de- | 


partments. 


No. 4549. What Collegians Buy and 
What They Read. 

“The U. S. College Market” is 
a new study offered by Time 
which reports—as to 11,000 under- 
graduates—family status, money 
spent, products bought, and mag- 
azine readership and preference. 
Products covered are clothing, ra- 
dios, record players, cameras, cars, 
typewriters, and luggage. 


No. 4550. What lowa Farmers Will 
Buy. 
Want to sell 18,691 new living 
room suites, or 9,548 machine 
sheds, 8,330 kitchen sinks, 25,598 


Light Construction Field. 

Pointing up the fact that it is 
the builder (rather than the archi- 
tect or subcontractor) who is the 
No. 1 factor in the selection of es- 
sential items in new _ buildings, 
Practical Builder offers an exhaus- 
tive new study of the field en- 
titled “Selling the Builder.” This 
is a useful 36-page book covering 
virtually every phase of the $26 
billion light construction industry, 
with photos, charts, statistical 
tables, etc., which make for quick 
reading and easy comprehension. 


No. 4552. What Will Wisconsin 
Farmers Buy This Year? 
From Wisconsin Agriculturist & 

Farmer comes a new study: “1953 

Buying Intentions of Farm Fami- 

lies in Wisconsin.” Based on a 

{mail survey, it covers farmers’ 

‘plans for building, vacations, 

|plumbing, heating and cooking, 

| household furnishings, and electri- 

‘cal work and equipment of all 

|kinds. Covers everything from 

wallpaper for the house to mechan- 
ical cleaners for the barn. 


No. 4554. New Aid for Silk Screen 
Users. 

From Sinclair & Valentine Co. 
comes a new “king-size” color 
swatch book showing the full line 
of Zephyr Redi-Mixed line of silk 
screen inks. The purpose of the 
larger swatches is to enable the 
artist and/or printer to better vis- 
ualize the colors in sizable areas. 


Note: Inquiries for the items listed above will not be serviced beyond Feb. 23. 


USE COUPON TO OBTAIN INFORMATION 


—please print or type) 


NAME 


CITY & ZONE 


Readers Service Dept., Apvertistnc AGE 
200 E. Illinois St., Chicago 11, Tl. 


Please send me the following (insert number of each item wanted 


se eeeeeeeees 


Pee eri) 


uct is looking for a young lady (‘or man) 
with some experience and a related edu- 
cational background for position opening. 
Primary duty will be the production of a 
trade newspaper directed toward those 
handling the product involved, gathering 
material from information available from 
sales organizations on how to sell the 
product and recent and new developments 
being made. Knowledge of advertising 
production desirable. Writing ability es- 
sential. Secondary duties include _ pro- 
duction and creative assistance in pro- 
ducing other advertising necessary for 
consumers and institutional and industrial 
advertising. Piease submit complete re- 
sume including experience, education and 
salary desired. Information will be kept 


confidential. 


Box 5488, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, IL. 


ASSOCIATE EDITOR 
We have an interesting editorial position 
in Chicago for a journalism graduate 
with some editorial experience or some- 
one with knowledge of the building in- 
dustry who can write well and can take 
pictures. Excellent opportunity and fu- 


| ture. Our staff familiar with this opening. 


Write fully age, experience and salary re- 
quirements. 

Box 5496, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING MANAGER 
A leading national financial institution 
seeks advertising manager. Position offers 
security and intellectually stimulating as- 
sociates, with salary and opportunity 
commensurate with ability. Requirements 
include a high level of intelligence, capa- 
city to get along well with people, good 
advertising background, good health, and 


an interest in making a lifetime career | 


with a substantial company. Send full 
particulars on background, education, ex- 
perience and salary requirements to 


Box 5500, ADVERTISING AGE, 


wo 201 Second Ave., New York 19, B. Y. 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publish- 
ing. Office and Professional. 
CEntral 6-3178 176 W. Adams Street 


ACCOUNT EXECUTIVE, under 40, with 
5 yrs. or more AE experience is offered 
opportunity with 25 year established, 
strong and growing Texas agcy. handling 
consumer accts. This is your chance to 
trade crowded commuter living and the 
cold & slush of the north for the posper- 
ous and sunny cities of Texas. Salary to 
match responsibility. Full resume, photo. 
Chi. & NYC interviews. President, Evans 
& Associates, Dan Waggoner Bldg., Ft. 
Worth, Texas. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


the product’s gospel. 


Advertising - Sales Promotion 


OPPORTUNITY 


You'll work in the home office with the top brass— 
President, Sales Manager and others. Here a smatter- 
ing of advertising background is important. 
do liaison work with the Ad Agency, spark sales pro- 
motion ideas and bird dog them to completion. 

You'll travel nation-wide 50% of the time, carrying 
You'll set up meetings with 


You'll 


salesmen, distributors and jobbers, you'll represent 
us at trade shows and fairs. Here appearance, per- 
sonality, ability to meet people and make speeches 
are the prime requisites. 

There's opportunity for a dozen talents to sprout in 
a dozen directions. You carve your own niche! 
Up to $6,000 TO START and plenty of room at the 
top. Liberal expenses. Under 35. 

Us? We've been manufacturing steel products in 
a small Ohio town for more than 100 years. Cost of 
living is less and so is the pressure. We distribute 
nationally and are near the top in our industry. Can 
you help make us first? 

Write Box 353, furnish picture, tell complete story. 


200 E. Illinois St. ADVERTISING AGE Chicago 11, Ill. 


Somewhere in New York there is an 


ADVERTISING AGENCY MAN 


who will recognize this as THE opportunity 


The unusual man we're seeking is somewhere between 33 and 45; full of 
energy and self-confidence; thoroughly competent and highly regarded by clients 
and associates; aggressive, yet personable and gentlemanly; and, above all, a 
man of integrity and honesty. He has arrived as an advertising executive of 
stature. He is a self-starter or organizer, as the case may be, who can develop a 
complete program and personally write a good, comprehensive plan. He now has 
a personal client following that assures him a minimum of a quarter-million 
annual billing. 


Nothing less than these qualifications will do, since this man may be groomed to 
some day head this agency. At the outset he will receive a salary commensurate 
with his experience, background, client following, etc., plus expense allowance 
and profit-sharing. At the end cf an agreed-upon period of time, he will qualify 
for participation in ownership. 

This agency is almost 20 years old, well regarded, soundly financed, success- 
fully operated. Executives in our organization have been ‘‘advised"’ of this adver- 
tisement, so please write in confidence. Only letters giving full details will be 
considered. 
one President, Box 356, Advertising Age, 801 Second Ave., New York 


> te te 0e +e 30 3 3e 4 4 30 3 30 3 oe oe! 


“Our 42nd Year” 


AGENCY LIFE BEGINS AT FORTE NOT FORTY 


Forte: (fort) n., one’s strong point or special talent. 


You—Mr. Agency Executive, require full coverage strength in all depart- 
ments. If your organization includes some heels (Achilles type) we may 
be able to replace them with proven specialists. 


And now You—practicing members of the professions—do you desire 
a broader opportunity to use your specialized talents? 


The interval between recognition and realization may be only a letter 
or a telephone call. 


GLADER CORPORATION 


“The Agency’s Agency” 
A Bonded Personnel Service 
Stanley D. Koch, Director Advertising Division 
All phones: CE. 6-5353 110 S. Dearborn St. Chicago 3, III. 
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HELP WANTED 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS-PLACEMENTS 

209 S. State St. Ha 7-2063 Chicago 


POSITIONS WANTED 


ACCOUNT EXECUTIVE OR ADV. MGR. 
Experienced in handling accounts in ap- 
pliance, banking, office equipment and 
| beverage fields for one of America’s larg- 
est agencies. 21 years of agency experi- 
ence as production manager, account ex- 
ecutive and in office management. Thor- 
oughly familiar with all phases of art, 
copy, production and internal agency 
operation. Eligible for right opening as 
Account Exec., Advertising Mgr., or Pro- 
duction Mgr. Worth investigating if you 
want an experienced man who can stand 
on his past and future performance. Re- 
location no problem. Available for the 
right opportunity. 

Box 5503, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 

Available 
MEDICAL COPYWRITER 

Experienced in direct mail and general 
advertising of ETHICAL PHARMACEU- 
TICALS, NUTRITIONAL SPECIALTIES, 
and PROPRIETARIES. 

Box 5504, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Tl. 


PRODUCTION MANAGER with medium 
size agency desires to make change. Now 
acting as office manager and secretary 
to President in addition to handling pro- 
duction. 12 years experience. Single. In- 
terested in getting into Public Relations 
field. 

Box 5501, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 
Young man, 25, 2% yrs. retail copy ex- 
perience wants position in N. Y. or San 
Francisco. Present salary, $5,000+. 

Box 5497, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 

ART DIRECTOR 
5 years exp. layout, re-vamping, produc- 
tion. Age 26. Want position with agency 
or advertiser. Salary - $6,500. 

Box 5495, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 

SCRIPT & COMMERCIAL WRITER 
in TV, Radio, Theatre, Publishing Fields. 

Box 5499, ADVERTISING AGE, 

801 Second Ave., New York 17, N. Y. 
ADVERTISING ADMINISTRATION 
control and organization with experience 
in sales, sales promotion, copywriting, 
land advertising statistics and budgets. A 
worth while plan for your consideration. 

N. Y. preferred. 
| Box 5498, ADVERTISING AGE, 

801 Second Ave., New York 17, N. Y. 
| COPY - CONTACT 
Five years as copywriter, 10 as ad mer. 
Industrial, food, mail order exper. Highly 
creative, self-starter, College grad. 

Box 5502, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Tl. 


REPRESENTATIVES AVAILABLE 


Do you need aggressive coverage in the 
Midwest? 12 states thoroughly covered by 
three men with intensive selling experi- 
ence in trade and consumer books. If 
your 1953 plans do include more spark in 
your midwest representation, Write, 

Box 5495, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Tl. 


PRODUCTS MANAGER 


Manufacturer of nationally ad- 
vertised and distributed toiletries 
is permanently expanding staff to 
meet growth of business. Excel- 
lent opportunity in strong grow- 
ing business in Chicago. Requires 
knowledge of packaging, mer- 
chandising and working with pro- 
duction. When responding, give 
complete experience and salary 
expected. Box No. 355. 


ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


D. Clinton Grove Leaves 
Blaw-Knox After 33 Years 


D. Clinton Grove has retired 
from the staff of Blaw-Knox Co., 
Pittsburgh maker of steel products, 
after 33 years of 
service. 

Mr. Grove 
joined the com- 
pany as advertis- 
ing manager in 
1920. In 1944 he 
was named as- 
sistant to the ex- 
ecutive v.p. He is 
one of the foun- 
ders of the Pitts- 
burgh chapter of 
the National In- 
dustrial Adver- 
tisers Assn., serving twice as pres- 
ident of the chapter, and is a past 
v.p. of the parent NIAA. 


D. Clinton Grove 


Joins Edmund S. Whitten Inc. 


David B. Ramsdell, formerly an 
}account executive with Harold 
| Cabot & Co., Boston, has joined 
| Edmund S. Whitten Inc., Boston, 


as an account executive. 


| To Geoffrey Wade Advertising 


| Aireloom Bedding Co., Alham- 
bra, Cal., has appointed Geoffrey 
| Wade Advertising, Hollywood, to 
| handle all its advertising. Radio 
will be the principal medium used. 
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Cincy Reds, Brewer 
Sign 4-Year Contract 
for Radio-TV Rights 


CINCINNATI, Jan. 6—All base- 
ball games played by the Cincin- 
nati Reds during the next four 
years will be broadcast by Burger 
Brewing Co., Cincinnati. 

An agreement, covering these 
broadcasts through 1956, has been 
signed by Gabriel H. Paul, general 
manager of the Cincinnati Reds 
baseball club, and Jack F. Koons, 
v.p. of the brewing company and 
president of Midland Advertising 
Agency, which has Burger’s ac- 
count. 

Including the 11 years that Bur- 
ger has been broadcasting the 
Reds games, this will make a 15- 
year sponsorship—probably a rec- 
ord for broadcasting any major 
sports event by a single sponsor. 

The agreement, it is understood, 
calls for at least a half million dol- 
lars for the broadcasting rights. 


® An acceleration clause in the 
agreement calls for a bonus, in 
addition to the $500,000, if the 
Reds finish in the first division. 
The higher they finish, the greater 
the amount. W. J. Huster, president 
of Burger, stated he would pay 
gladiy for a National League 
champion—and that he hoped it 
came during the four-year con- 
tract. . 
Station WCPO will originate the 
games in Cincinnati, feeding to 
out-of-town stations. 

The ball club has also given the 
brewing company an option on 
television. However, this will de- 
pend upon the trend of television, 
the annual decision of the Reds 
management on the number of 
games, and what games will be 


ROCKY MOUNT 


NORTH CAROLINA 


The LARGEST MARKET 


east of Raleigh and north of 
Wilmington served exclusively 
by its only newspaper the 


Evening and Sunday Telegram 


1953 


ks 


MANNS “| 


se 


MANN’S  SIZE—Lassiter Corp., 

N. C., designed this new ‘Dub‘I-pak’’ for 

Mann's Potato Chips, Washington. Two in- 

dividually sealed six-ounce cellophane bags 

are packed side-by-side in another bag to 
preserve freshness. 


Charlotte, 


televised. 

| The contract for 1953, however, 
has been agreed upon. Burger 
again will telecast all home week- 
day games, including Saturday, 
with make-good games, 
of postponement, being replaced 
by Sunday or night games. What 
Burger is paying for these rights 
was not disclosed, but it was said 
to be at a substantial increase. 

The network of 28 radio stations 
out of Cincinnati covers five states, 
Ohio, Indiana, Kentucky, West 
Virginia and Illinois. 

The television network this year 
includes WHIO-TV, Dayton; 

| WLWC, Columbus; WTTV, Bloom- 
ington, Ind.; WSAZ-TV, Hunting- 
ton, and WCPO-TV, Cincinnati. 


Bernard Rasmussen to F&S&R 


Bernard G. Rasmussen, former- 
ly time buyer and business mana- 
ger of the radio and television de- 
partment for Ruthrauff & Ryan, 
has joined the New York office of 

Fuller & Smith & Ross as time 
buyer and business manager. 


‘Names Charles L. Rumrill 


| The Remington air conditioning 
division of the Remington Corp., 
Auburn, N. Y., has appointed 
Charles L. Rumrill & Co., Roches- | 
ter, to handle its advertising. Pre- | 
viously, Ed Wolff & Associates, Ro- | 
chester, had the account. 


because | 


5 Competing Auto 
Dealers Sign for 


Hartford Program 


HarTForD, Jan. 8—WONS has 
set a new sales pattern for radio 
by signing five competing auto- 
mobile dealers as co-sponsors of a 


quiz show. 
The dealers ar presenting 
“Auto Tune Der!y" Monday 


through Friday at 6:50 p.m., EST, 


over WONS. The program is built. 


around a telephone quiz, with a 


jackpot of prizes for the right an-) 


swers. Contestants are asked two 
questions, the second of which is 
to tell at which dealer’s showroom 
a particular used car special des- 
cribed by Emcee C. }’. Patterson is 
located. 

Sponsors of the program are: 
|Packard-Winsor, W. Hart Buick, 
Arthur Motor Sales (Studebaker), 
Manchester Motor Sales (Olds- 
mobile), and Fitzgerald Motors 
' (Ford). 


‘'Weel Names Reingold Co. 
Weel Co., Boston manufacturer 


of Strockway revolving tooth 
brushes and_ refillable _ tooth 
brushes for adults and children, 


-has appointed Reingold Co., Bos-. 


ton, to handle its advertising. 
| 


WNHC.-TV Boosts Power 
WNHC-TV, New Haven, 

only TV station in Connecticut at 

| present, has received FCC permis- 


the | 


63 


Channel 8 and to increase its pow- 
er output from 18,000 watts to 


' 316,000 watts. However, it will not 


make the change for about six 
months because of engineering 
complications. 


Promotes Leo A. Brown 

The Wabash Railroad, St. Louis, 
has promoted Leo A. Brown to ad- 
vertising and public relations di- 
rector. Mr. Brown has been gen- 


‘sion to change from Channel 6 to’ eral advertising agent since 1946. 


| 


BUSINESS PAPER WANTS WRITER 


Chicago business paper wants to add a competent 
writer to its editorial staff. Knowledge of merchandis- 
ing, some newspaper writing background helpful but 
not absolutely essential. Send résumé, including ap- 
proximate salary range, in strict confidence to Box 
358, ADVERTISING AGE, Chicago. 
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for MAIL ORDER ADVERTISERS 


SEND FOR OUR STANDARD MARKET DATA BOOK 
Nationally Represented by Delson Appoints Thompson 
Delson Candy Co., New York, 
has named J. Walter Thompson Co. 
to direct advertising for its Merri- 
Mints, Thin-Mints and other con- 
fectionery products. 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
— GET OUR CITY ZONE FOLDER — 


GREAT MOTION PICTURES ARE PROCESSED BY PATHE 


PAUL WHITE. President  PSI-TI/, Inc., 


Producers and Distributors of 1V-Films, says: 


“It takes a highly skilled laboratory to 
perform our many varied and exacting 
technical requirements plus a depend- 
abie organization to meet daily program 
deadlines. We use Pathé Labs.” 


If your films, too, are different 
and need the most versatile 
laboratory treatment — p/us 
creative ability, high quality and 
speed—we invite your inquiry. 


PSI-TV’s Pathé-processed pro- 
grams include: “China Smith 
“Playhouse of Stars” and other 
outstanding television series in 
addition to 68 current full- 
length features. 


Both New York and Hollywood Have Complete Pathé Laboratory Facilities: 
35MM ¢° 16MM * COLOR ¢ BLACK AND WHITE 
Pathé Laboratories, Inc. is a subsidiary of Chesapeake Industries, Inc. 


\\ is served by Capper's Week 


Famous for LOW COST SALES / 


Capper’s Weekly has been noted for years as 
rs an outstanding result producing medium for mail 
order advertisers. Each issue will carry your 
sales story into the homes of more than 420,000 
subscriber families in the rich able-to-buy Farm 
and Rural Town Market region of the Mid- 
west. Capper’s Weekly, at exceptionally low 
rates, will do the job for you in this vast area in 
Iowa, Nebraska, Kansas, Missouri, Colorado, 
and Oklahoma. 

The new survey just completed, ‘‘Mail Order 
Buying Habits of Capper’s Weekly Subscribers,’’ reveals 
that 96°, BUY-BY-MAIL. We will be glad to send you a 
free copy of this complete report containing a wealth of 
helpful, informative information. 

Put Capper’s Weekly on your 1953 list and watch it 
produce LOW COST sales for you! 


Gapper's Weekly 


912 Kansas Avenue 


Topeka, Kansas PUBLICAT 


PUBLICATIONS INC. 
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Fred Gymer Recruits Members for a 


New Nonsensical Advertising Society 


CLEVELAND, Jan. 6—If you’re an! guy, prefers to call it just “a solid 


advertiser, you may be eligible 
for membership in the Society for 
the Perpetuation of Nonsensical 
Advertising. 

You may be a_ candidate— 
whether you like it or not—if your 
ads contain screaming superlatives 
or claims which Frederick E. Gy- 
mer thinks are silly. 

Membership in the association is 
growing by leaps and bounds, but 
Mr. Gymer, a careful if caustic 


SALISBURY 


MARKET 
| | MEDIUM 
CcosT 
Sell the heart of the rich and prosper- 
ous Carclina market through its only 
newspaper—THE SALISBURY POST. 
Mattenally Represented wy 


WARD.- GRIFFITH co. 


eh Word Griffith Co. maintains offices 


anal principal advertising centers 
~ GET OUR CITY ZONE FOLDER — 


gain.” 


s Here’s how the ordinarily mild- 
mannered Clevelander, an adver- 
tising man of 40 years standing, 
operates his needling, extra-cur- 
ricular activity. 

Whenever he spots a piece of 
bombastic or ridiculous copy in 
print or in a radio or TV commer- 
cial, Fred Gymer sits down at his 
typewriter, puts a pinch of sulphur 
in his pipe and writes a letter to 
the sponsor’s ad manager. 

The ad manager of a New York 
manufacturer of executive office 
chairs recently heard from Mr. 
Gymer in this vein: 

“Dear Sir: 
“In one of your advertise- 
ments you speak of ‘Energized 


Seating.’ 
“What the Hell is that? 
“Incidentally, the model 


shown (for contrast) in the old- 
fashioned chair that brings on 
fatigue, merve-pressure and 
numbness actually looks more 
relaxing and comfortable than 
your tricky chair. 


“Better accept membership in 
our society. Your card is en- 
closed.” 


s The letter was on the society’s 
letterhead and signed: “Cordially, 
Frederick E. Gymer.” The card 
enclosed by the society’s self-ap- 
pointed secretary is a numbered 
wallet-size identification piece cer- 
tifying that the bearer is a mem- 
ber of the SFTPONA, a some- 
what dubious honor. 

A membership was extended to 
a meat platter manufacturer with 
this letter: 

“Your ‘gourmet’ advertise- 
ment (It Serves ’Em Right) in- 
timates the man with a steak 
will refuse to cock and serve 
it unless he has one of your 
platters. 

“How long has this been go- 
ing on? 

“Don’t you think the man who 
can buy or steal a steak today 
will serve it on an old wash- 
board, a flat rock or a piece of 
shingle? 

“Your membership card in 
our society is enclosed.” 


# Mr. Gymer has been heckling, 
hilariously, for a year now. In his 
office, a two-man, fifth-floor room 
at 2123 E. Ninth St., the bespec- 
tacled nemesis of the blatant in 
advertising has a fat file of letters 


NOW - you can get high-fidelity 


FULL-COLOR TRANSPARENCIES 


DISPLAY MFRS. « 
SALES EXECUTIVES « 
PRODUCTION MEN « 


in quantities of 500 or more 
at A FRACTION OF WHAT YOU'D EXPECT TO PAY! 


We've knocked down the price barrier so 
you can profit from the wider use of full- 


color lighted displays. 


These are not prints, mot dye transfers, 
but high fidelity, screenless, quality enlarge- 
ments of Kodachromes or Ektachromes — 
..at unbelievably low prices. 
Save money with our package deal. 


BLACK 


in full color. 


‘ Seles Representatives: 


2-6766 


We'll mount your transparencies in dis- 
play shadow boxes constructed from a 


wide choice of metal, wood or cardboard 


desired .. 


materials and with a variety of moulding 
frames. Displays come completely set up, 
ready to plug in, with flashing device if 
.and are priced lower than you'd 
imagine. Smaller quantities can be had at 


attractive bargain prices, too. Drop ship- 


The perfect process for 


Cincinnati 
Plaza 4218 


ments can be made. Complete photo studio 
facilities are available for your use. Write 
or phone today for complete information. 


PHOTO & COLLOTYPE STUDIO, inc. 
%% Pbhoto-Gelatin Printers xX 

inting short run 

in Monotone, Duotone or Full Color—up to 


845-53 W. ERIE STREET e CHICAGO 272, ILL. 
Telephone: MOnroe 6-9835 


Louisville 
Wabash 8068 


ictorial subjects 
x 60” sheet size. 


St. Louis 
Centra! 5068 
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dispatched and replies received. 

He explains that the society is a 
hobby—with a purpose. His jibes 
at corny, insincere advertising copy 
are “nothing profound,” he says, 
“except I’m trying to stop adver- 
tisers from doing silly stuff. 

“Advertising hurts itself when it 
screams superlatives or goes bom- 
bastic. The prospective customers 
—that’s all of us—want to believe 
what they read. Putting it another 
way, we want to read what we 
know we can believe. 

“Take television sets as an ex- 
ample,” Mr. Gymer said. “Now 
I’m thinking of buying a set, but 
all the bombastic claims confuse 
me. Others must be perplexed, too. 
Consequently, the hands that 
should be reaching for purses are 
paralyzed. The same situation re- 
sults from bombastic claims for 
other products.” 


s Mr. Gymer doesn’t like to think 
of himself as a prophet crying in 
the wilderness and acknowledges 
that he, himself, has written “hun- 
dreds of ads on the old themes: 
We give good service, good qual- 
ity and a good price.” 

The only trouble with this, Mr. 
G. points out, is that the service, 
price and quality offered by an ad- 
vertiser are usually identical with 
those of his competitors. What hap- 
pens is that advertisers overstrain 
for advertising themes and come 
up with the improbable and ridic- 
ulous, he explains. 

“A detergent manufacturer,” Mr. 
Gymer relates, “recently adver- 
tised that Niagara Gorge would 
boil over when his detergent was 
dumped into the water. Lots of 
soapsuds, the advertiser inferred. 
I say lots of baloney.” 


@ Overstraining for a theme, Mr. 
Gymer said, led a dog food manu- 
facturer to suggest that copy for 
its product be set to waltz music. 
The ad manager got a society let- 
ter reading: 

“Between our own spells of 
gagging, our society members 
tried to sing your———dog 
food song. This, as you know, 
is fitted to the music of the 
Blue Danube Waltz... 

“Strauss, who wrote the Blue 
Danube, stopped turning over in 
his grave long enough to ask 
our society to make you a mem- 
ber.” 


® A prominent distiller received 
the following satirical salute: 

“A two-page———advertise- 
ment in color in Time some 
months ago shows five men in 
what is undoubtedly a home. 
One of the five must be the 
host. A bottle and carton 
dominate the foreground, which 
is natural. 

“But that bottle is full and 
shows the seal unbroken, yet 
five men are drinking. Aha, 
you rascal, we caught you there, 
didn’t we? 

“Membership in our society 
is awarded you, not for that, 
but because you show each man 
with a different drink. 

“Pick any five men at ran- 
dom and ask them what they 
want in the way of a drink. 
They’ll concentrate on highballs 
and cocktails—usually the for- 
mer, in a home. 

“The host in your advertise- 
ment is smiling, but he is think- 

ing ‘These $!#&$# friends of 
mine made me scratch around 
to mix every drink in the book. 
To Hell with them. If I ever 
invite them again, which is 
doubtful, they’ll get nothing but 
| a highball with soda. If any- 
| one wants ginger ale he can go 
| 

| 

| 


out and buy it.’ 
“Your membership card is 
enclosed.” 
| This is how new members are 
|added to the spreading ranks of 
| the Society for the Perpetuation of 


6 | Nonsensical Advertising. 


1953 


Mr. Gymer thinks he rolled a 
critical eye at advertising for the 
first time back in 1912. As a young 
shipping clerk for what is now 
Fuller & Smith & Ross, he took 
exception to a proof plate he was 
wrapping. The illustration showed 
father, mother and a six-year-old 
daughter looking over a new auto 
in a dealer’s showroom. The cap- 
tion read: “Look, Daddy, it has 
genuine...tapered roller bearings 
on the wheels!” 

“I thought either the agency was 
crazy or I was,” Mr. Gymer re- 
members. “How could that little 
brat see beneath the hub cap? If 
she could, how could she tell one 
bearing from another? And if a 
child of six knew about bearings, 
would she be screaming with joy 
about one make?” 


a Mr. Gymer moved on through a 
variety of advertising jobs, think- 
ing often about the little girl and 
the roller bearings, and often, he 
acknowledges, writing copy just 
as bad. With F&S&R he became 
assistant creative man, production 
department head, secretary to the 
president and manager of the art 
department. 

Joining the Cleveland Trust Co., 
he was advertising manager for 
eight years and then moved to a 
Honolulu agency as an account 
executive. He returned to Cleve- 
land in the ’30s and rejoined the 
bank and then moved to Griswold- 
Eshleman Co. as an account ex- 
ecutive. 

He left the Cleveland agency 
for the Jam Handy Organization 
and Brooke, Smith, French & Dor- 
rance in Detroit, but returned to 
his home town in 1946 to become 
a free lance consultant. 


# Another hobby of longer stand- 
ing is Mr. Gymer’s “Let’s Have 
Better Mottoes Assn.” (AA, Dec. 1, 
52). His practice of turning out 
such axioms as “What Can You 
Expect of a Day That Begins with 
Getting Up in the Morning?” has 
turned into a regular business to 
which he will devote all of his 
time from now on. 

Mr. Gymer started his new so- 
ciety only a few months ago. “In 
nominating members for the Non- 
sensical Advertising Society,” he 
says, “I try to inject some honey 
with the sting. I try to kid in mak- 
ing my point, and most ad man- 
agers who reply kid back.” 

About half of Mr. Gymer’s mem- 
bership invitations bring answers. 
The distiller returned the favor by 
sending Mr. Gymer a card certify- 
ing him as a member of the 
“Cream of Kentucky Coionels.” 

Not so cheerful was the office 
chair manufacturer who returned 
Mr. Gymer’s letter with “I'll bet 
you lie awake nights laughing at 
yourself!” scrawled across it. 


Allied Appoints Brooks 


William F. Brooks has been 
named a director and executive 
v.p. of Allied Public Relations As- 
sociates, New York. Formerly v.p. 
in charge of public relations for 
National Broadcasting Co., he will 
continue as a public relations con- 
sultant to NBC and other com- 
panies. Mr. Brooks will supervise 
Allied’s operations in New York, 
Washington, Chicago and Los An- 
geles. 


TORONTO, CANADA 


Capital City of Ontario — Canada’s Richest 
Province — Having One-Third of Ss 
Total aan - and 42% of Retail Sales— 

nketed by the 


TORONTO DANY STAR 
— 400,000 ct ion 
- Canada) 
— 80% coverage of Torente 
—50% coveruge ef 45 prespereus 
Ontario centers 


JEND FOR OUR COMPLETE DETAILED MAREGT FACTS 
Represented Ln United States By 


WARD-GRIFFITH CO. 


The Word-Griffith Co. maintains offices 


“in all principel edvertising centers 
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Shirthoards Are 
Tried Againas 
an Ad Medium 


Cuicaco, Jan. 6—It’s been tried 
before, but never successfully. Ad- 
vertising on shirtboaras, that is. 

Now a new company, American 
Shirtboard Advertising Co., is tak- 
ing a serious fling at establishing 
the cardboard which comes in 
men’s laundered shirts as an ad- 
vertising medium. 

ASA has been in the organizing 
stage for the past 11 months, gath- 
ering market information and lin- 
ing up distribution arrangements. 
It now has working contracts with 
members of the American Institute 
of Laundering and George H. Stef- 
ek, president, told AA he is ready 
to take orders. 


es Mr. Stefek has already had 
some business from the Union 
Life Insurance Co., Chicago, and 
Frank Nevrkla, a suburban men’s 
shop. And although he would not 
reveal names, he reported that he 
has space contracts from a major 
oil company, a leading meat pack- 
er, a national candy firm, a na- 
tional soft-beverage firm and a 
number of local retailers. 

The new company believes there 
is a great potential in the co-op 
advertising done by retailers and 
manufacturers. The shirtboard ads 
run by Nevrkla were supported by 
the co-op funds of 10 leading 
men’s wear firms. 

Aaron Cushman & Associates, a 
public relations firm, has been 
hired by ASA and is doing market 
surveys and getting Mr. Stefek and 
his company mentioned on radio 
programs and in newspaper gossip 
columns. 

The surveys are documenting 
what would seem to be an obvious 
fact—it’s pretty hard NOT to see 
the board which comes with your 
shirt. Thus, one finding reads: 
“89% of the men who received 
shirtboard ads in their laundry 
saw the ad.” 

However, the surveys also are 
testing possible extra uses for the 
shirtboards. ASA says it has found 
out that two out of three men 
would save the boards if they car- 
ried schedules of sporting events; 
and 58% of the married men inter- 
viewed say they would save boards 
with recipes or household hints on 
them for their wives. 

To increase readership, ASA 
shirtboards have been carrying 
jokes under the title, “Your Morn- 
ing Laugh.” 


e ASA talks seriously about get- 
ting national distribution. In some 
Chicago areas, it claims ASA shirt- 
boards get into more than 30% of 
urban dwellings. 

An advertiser can buy space in 
any quantity above the minimum 
run of 100,000 boards. The mini- 
mum run costs $1,800, $2,100 in 
black and red and $2,500 in four 
colors. A run of 250,000 costs 


DAYTONA BEACH 


FLORIDA 
Florida's Year "Round Resort Reached By 
DAYTONA BEACH NEWS-JOURNAL 
1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 


2. Bver SYS 000 elective buying in- | 


me 

3. Over $83,353,000 retail sales. 
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nb ote Fi -d4 4 BO 1S1NG PLAN 

Represented by V. J. Obenauer Jr. In Jacksonville 
And Natiemally Represented By 
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PARTCH TOUCH—Needham, Louis & Brorby 
is placing ads like this in approximately 
800 newspapers for Morton Salt Co. The 
easy-pour cartoons by Virgil Partch will 
run on comic pages. 


$4,625, $5,250 and $6,225. 

Mr. Stefek formerly manufac- 
tured advertising displays. The 
v.p. of ASA is R. Robert Perz Jr., 
formerly sales promotion mana- 
ger of Standard Rate & Data Ser- 
vice. ASA is located at 7020 Park- 
way, Berwyn, Il. 


Catholics Reportedly 
Spent $17 Billion in 
Large Cities in ‘50 

PHILADELPHIA, Jan. 6—There are 
29,407,520 Catholics living in the 
U. S. at present, making up 19.5% 
of the total population. According 
to a brochure prepared by R. W. 
McCarney Co., publ shers’ repre- 
sentative, 13,189,617 of this group, 
living in 106 cities with a popula- 
tion of 100,000 and over, spent 
$17,725,210,476 for consumer goods 
in 1950. These Catholics repre- 
sented 33.1% of the total popula- 
tion in the 106 cities, where $52,- 
107,207,894 was spent for consumer 
goods. Total retail sales in the 
U. S. for 1950 were $145,916,977,- 
000. 

The brochure, available at $1 a 
copy from McCarney, gives break- 
downs for retail sales in all cities 
of 100,000 or over population, 
breaking them up into groups in 
which the Catholic population rep- 


resents 50% to 88.6% of the total, 
25% to 49.8%, 10% to 24.7% and 
less than 10%. 

In addition, the brochure gives 
population figures for Catholics in 
all states plus the increase of 
Catholic population since 1936. The 
report points out that Catholic in- 
stitutions do $2 billion worth of 
business annually and gives the 
number and kinds of institutions. 
The report may be secured from 
McCerney in the Jefferson Bldg., 
Philadelphia. 


Emanuel (Manie) Sacks, staff 
v.p. of Radio Corp. of America, has 
been appointed v.p. and general 
manager of the RCA Victor record 
department in New York. He suc- 
ceeds Paul A. Barkmeier, who has 
been named v.p. and director of 
regional offices for RCA Victor. 


Joins ‘Scientific American’ 

M. James Promer, formerly with 
American Lumberman in Chicago 
and New York, has joined the ad- 
vertising sales staff of Scientific 


RCA Victor Names Sacks | 


American, New York. 
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SAYS:— Don't take off tor 
Timbucktoo 

When you've a market 


test to do. 

Just heed this good 
suggestion, Pard 
Bayonne's right here 
in your front yard. 
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NEW YORK’'S 
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THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
“Bayonne cannot be sold from the outside’ 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


You need it now—more than ever before... 


It tells you where the money /S'/ 


OFFICIAL FACTS, NOT ESTIMATES, 


great changes in U.S. markets! 


show you the 


New Edition provides latest U.S. Census data 
revealingly arranged by the J. Walter Thompson Company 
...» published by McGraw-Hill. 


From the raw material in the thirty-odd volumes by the 
U. S. Bureaus of the Census, the J. Walter Thompson 


Company has fashioned this indispensable tool for men 


who are responsible for selling effort of virtually any sort. 


The figures in POPULATION AND ITS DISTRIBUTION, in this 


new, the Seventh edition, give you facts essential to today’s 


successful marketing. They reveal the greatest shifts in popu- 
lation and in sales potential in the history of our country. 


More accurate classification of markets 


A new designation of market areas has proved far more ac- 
curate and useful than the traditional method of classifying 
arbitrarily by city size. Now, market areas include one or 


more central cities and the areas dominated by these cities. 


In addition to complete facts on all markets, the book pro- 


vides you with detailed maps and data for every county in 


every state. Complete population figures for all towns over 
1,000 inhabitants are listed alphabetically for quick reference. 


and by retail volume. 


A large 4-color map shows where the markets are by population 


SEND NO MONEY 


Just 6,000 copies have been printed—4 of which were sold 


before publication. Each book is handsomely, durably bound 


in library linen to give years of useful service. 


To assure getting your copy, we urge you to mail the 


accompanying coupon at once! 


We will mail a copy to you—prepaid for examination—to 
study at your leisure. You may then keep it for 5 days. Use it. 


Test it. Then decide if you wish to own it. 


If the volume fails in any way to live up to your expecta- 


tions, tell us why, return the book and you owe us nothing. 
If—as we believe it will—it fills a need in your business, remit 
#15, and the book—with all its possibilities for increasing 
your sales—is yours to make the most of. 


If you need it at all, 


Sales mene: np —To de- 


termine sales quotas 


Publication, Radio, TV 
Executives—To relate 
coverage to markets more 
accurately 


—— Managers— 
To help plan advertising 
campaigns 


Market Researchers— To 
measure market charac- 
teristics 


Space Buyers—To make 
better selection of media 


Media Researchers—To 
measure advertising ex- 
penditures against sales 
or sales potentials 


it is INDISPENSABLE 
Executives who should not miss this book are: 


Manufacturers—To de- 
termine plant and ware- 
house locations for most 
economical distribution 


Dep 
Stores—To estimate the 
pea power of areas 
consic 
stores 


Trade Associations— To 
help their members do a 
better marketing job 


Management Engineers 
_ Te evaluate market 
possibilities for new and 
old clients and particu- 
larly for new products 


Economists—To provide 
re ge J data for market- 
ing ane 


| 


artment and Chain 


ered for branch 


sales. 


rma MAKE SURE OF YOUR COPY—WRITE AT ONCE ———4 


J. Wavrern Tuompson Company, 
420 Lexington Ave., New York 17, New York 


Gentlemen: Send me the Seventh Edition of porpuLaTion 
AND ITS DISTRIBUTION, postpaid, for free examination. 
1 will either remit $15 payment in full or return the 
volume, with my reasons for returning it, within 5 days. 


Department Al 


City 


State 
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A ints Dowd Agencies Boston, and Dowd, Redfield & 

73 Wright & oo. Rockland, Johnstone, New York, to direct its 
Mass., manufacturer of the Wright 4dvertising. Previously, H. B. 
arch preserver shoes for men, has| Humphrey, Alley & Richards, Bos- 
appointed John C. Dowd Inc., ton, had the account. 


SIOUX CITY RANKS STH 


in the nation in Retail 


Sales Per Capita! 


Sales Management 


AND .. . The Sioux City Newspaoers offer 
100% coverage in Sioux City and Woodbury 
County PLUS DOMINANT COVERAGE in 
the Rich, 49-County Slouxland Market 


SiN \ 


Siouxland Area 


The Sioux City Journal 
_ JOURNAL-TRIBUNE 


Bi National Rep.-Jann & Kelley, Inc. 


Western Reserve University, Cleveland, 


Advertising Age, January 12, 1953 


‘ATHLETE OF THE HALF-CENTURY’—Winfred G. Leutner, left, president emeritus of 


is shown with Norman A. Scheule, adver- 
tising manager of Revere Copper & Brass Inc., who received an award from the 
school from which he was graduatd in 1916, naming him “Athlete of the Half 
Century.” A Phi Beta Kappa and magna cum laude graduate, Mr. Scheule was a 
i seven-letter man, starring in football, baseball and baskerball. 


. | poe yf | 


mhere's aplate 
7 fora plant in every, 
mans offices / 
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GOOD TASTE IS ALWAYS GOOD BUSINESS. And here’s a 
business gesture that’s perfectly proper in any circumstance. 


A live, growing plant makes a lasting remembrance that 
finds a warm welcome anywhere. 


More and more businessmen are using this graceful way to keep a 
constant reminder before important customers and other 
business associates. Why don’t you ? 


And Howers, too, are Beautiful Business Builders 


Use Flowers-By-Wire to say “congratulations” 
opening days...on anniversaries...on 
special events...as a “thank you” for the order 


on 


.. for those at home when you're away. 


No matter what you have to say in a business 
way...you can say it better when you... 


Say it with 


Howers-By-Wire FLorists’ 
TELEGRAPH 
¢ Service worldwide through more than 
iadat 7.22: ext lovaiians Dhige. DELIVERY ASSN. 
Headquarters: 


Detroit, Michigan 


N.J. Radio Station 
Puts in Single Rate 
for Day, Night Time 


PLEASANTVILLE, N. J., Jan. 8— 
Following the trend to a single 
rate structure, WOND in the future 
will charge advertisers the same 
price for day and evening time. 

The station’s new hourly rate is 
$90. This is an increase from the 
old day rate of $60 and the even- 
ing rate of $75. 

However, Don Rich, manager of 
the station’s New York sales of- 


‘fice, points out that the 30-sec- 


ond spot rate has been reduced 
from $4 to $3 and that the fre- 
quency discount has been liber- 
alized. 

For the most part, WOND does 
not attempt to sell the hours be- 
tween 8 and 10 p.m., EST, which 
are devoted to the “Citizens Con- 
cert Series,’’ an uninterrupted ses- 
sion of recorded classical music. 


= “The ultimate establishment of 
a single rate by the majority of 
stations is a foregone conclusion,” 
Mr. Rich said. 


“As far as going non-commer-. 


cial between 8 and 10 p.m., we 
consider this TV time, even though 
we are in a fringe area. By the 
same token, we have discovered a 
very large segment of listeners 
enjoy uninterrupted classical mu- 
sic. Such a concert series is not 
available on TV or network affili- 
ates.” 


William Jenkins Advertising 
Appoints James Dwyer V. P. 


James P. Dwyer, formerly di- 
rector of the special accounts di- 


vision of Gray & Rogers, Philadel- 


phia, has joined 
William Jenkins 
Advertising, 
Philadelphia, as 
a v.p. 

Mr. Dwyer was 
an account ex- 
ecutive with Ab- 


Associates, Phil- 
adelphia, before 
joining Gray & 
Rogers. He was 
James P. Dwyer mamed chief of 

the special ac- 
counts division of Gray & Rogers 
shortly after he joined the agency 
in 1947. 


Willkie Heads Cedergreen 


Edward E. Willkie, president of 
Pacific American Fisheries Inc., 
Bellingham, Wash., has_ been 
elected president and general man- 
ager of Cedergreen Frozen Pack 
Corp., Bellingham packer and dis- 
tributor of frozen fruits and vege- 
tables. Pacific American owns a 
majority interest in Cedergreen. 
Norman W. Cedergreen, who with 


‘his brothers founded the corpora- 


tion in 1937, has been named chair- 
man of the board. 


ner J. Gelula &! 


Buys ‘Hamilton Review’ 


Herbert Tinling has sold his in- 
terest in the Review, Hamilton, 
Ont., to C. Leslie Wilson, Wilson 
Publishing Co., Toronto. Mr. Tin- 
ling, who is retiring from active 
business life, bought the paper 
from Mrs. Lynch Staunton two 
years ago. John Sheehan, editor, 
and Ro,y Whitsed, advertising 
manager, will continue in their 
posts. 


Keating Elected President 


Maurice Keating has been 
elected president of Northrup, 
King & Co., Minneapolis seed 
packager. He succeeds Lyndon M. 
King, who becomes board chair- 
man. Robert T. Stratton, with the 
company since 1950, has been pro- 
moted to assistant advertising 
manager. 


Endur Paint Names Gardner 


Endur Paint Co., Salem, Mass., 
has appointed Donald W. Gardner 
Advertising, Boston, to handle its 
advertising. The company makes 
paint for school systems as well as 
for the marine field. 


COMING UP: 
the 3rd annual edition of 
HOUSE & GARDEN’S 


BOOK OF BUILDING 


Demand is at an all-time high for 
literature listed in the 1952 edition 


of HOUSE & GARDEN’S 
BOOK OF BUILDING 


In the 1952 edition... almost double 
the amount of advertising pages car- 
ried in the first annual edition of 
HOUSE & GARDEN’S 
BOOK OF BUILDING 


And here’s why it’s your 
best buy for building products: 
4 color page $1,200, 


2-color page $1,000, 
b/w page $800 


Closing dates: 
4-color January 5, 1953, 
b/w January 21, 1953 
ON SALE 
THE FIRST WEEK IN MARCH, 1953 
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Parkinson-Lane Suit Against Meyer 
Even Involves Political Differences 


(Continued from Page 1) Mr. Meyer filed a cross-motion 


mons by Myrtle Lane, acting for asking dismissal of the complaint, = 


herself and as a stockholder of and a supporting affidavit giving 

C. V. Parkinson Associates Inc., of his views. 

which she is v.p. | After approximately eight 
Mr. Meyer, 26 years old, was months with the agency, which he 


president of the Parkinson agency joined after serving as Bermuda | 
from Oct. 27, 1950, until July 14,| advertising director for Hilton} 


1952, when he resigned because Hotels International, Mr. Meyer 
of personal disagreements with said he was offered the presidency 


Courtney V. Parkinson, the agen- by then President Courtney Park- | a 


cy’s chief stockholder. Some dis- | inson and was orally told that he 


agreements were over company | was voted a director of the com- | 


policies. pany in November, 1950. 
(Readers of ADVERTISING AGE may 
recall when Courtney Parkinson’ s The defendant stated that he 


was last in the news. The son of was “never notified of any di- 


Thomas I. Parkinson, president of 
Equitable Life Assurance Society 
of the U. S., he made headlines, 
just about a year ago—AA, Feb. 4, | 
*52—-when a state insurance de- | 
partment examination revealed) 
that young Parkinson’s agency, a| 
relatively small one, was handling 
the Equitable Life account. 
(Formerly with J. Walter) 
Thompson Co., the account had | 
billed about $100,000 annually over | 
a period of some nine years. In the | 
31 months that the Parkinson | 
agency had the account, before | 
Equitable abruptly withdrew it, 
it billed $1,255,376.78. In a press 
conference—AA, Feb. 11, ’52—Mr. 
Parkinson gave his story of how 
the agency had solicited and ac- 
quired the account on the basis of 
campaign recommendations. ) 


s Along with the summons Mr. 
Meyer received, the plaintiffs 
served notice that they were seek- | 
ing a temporary injunction re-| 
straining Mr. Meyer from solicit- 
ing and obtaining the accounts of 
Parkinson Associates. This motion 
was subsequently denied and a 
trial date set. 

A complaint served along with 
the motion for temporary injunc- 
tion charged that even though Mr. 
Meyer had resigned as president 
he had not resigned as a director 
of the agency and was the holder 
of 15 shares of stock. 

Following his resignation, Mr. 
Meyer had obtained six Parkinson 
accounts, mostly in real estate, 
and the Johnston agency began 
billing them on Nov. 1. 


s Therefore, the complaint 
charged, Mr. Meyer “has neg- 
lected and failed to perform his 
duties as a director of the defend- 
ant (i. e., Parkinson Associates) 
corporation and has failed to safe- 
guard the property and accounts of 
the defendant corporation and has 
violated his fiduciary duty as a 
director of the defendant corpora- 
tion.” 

The complaint further charged 
Mr. Meyer with: 

1. Attempting to gain account 
control “with a view toward di- 
verting the business of the said 
accounts to his own use and bene- 
fit.” 

2. Opening an office in Man- 
hasset as “part of a concerted ef- 
fort” to divert Parkinson accounts | 
and “business opportunities.” 

3. Persuading Parkinson ac-) 
counts to switch to the Johnston | 
agency. | 

4. Enriching himself by miscon- 
duct and at the expense of the 
Parkinson agency. 

5. Causing “great irremediable | 
and irreparable damage and in-| 
jury” if he continues in the above 
and other allegations cited in the 
complaint. 


| 


® The complaint asked an un-_ 
stipulated cash judgment on ac- 
counts that had switched to the 
Johnston agency as well as a per- 
manent injunction restraining Mr. 
Meyer from soliciting Parkinson 
“accounts” and “business ac- 
counts.” 


rectors’ meeting, never appeared 


| at any directors’ meeting or stock- 


holders’ meeting, never waived 
notice of any such meeting,” and 
expressed the belief “that no such 
meetings were ever held” and that 
if he was a director “he was so in 
name only.” 

Mr. Meyer explained that he re- 
signed as president “due to dif- 
ferences of opinion...regarding 
policy and future aims.” At the 
time, the affidavit says, Mr. Meyer 
offered his stock to the agency 
but it was refused and he was 
told “that he could give it away or 
burn it.” 


= He explained the opening of 
the Long Island office because the 
Johnston agency has several large 
Manhasset accounts, including 
Levitt & Sons, and, further, that 
the agency president has lived in 
Manhasset for more than ten years. 
Mr. Meyer admitted obtaining 
former Parkinson accounts, but 
pointed out that there was “no 
violation of any contract” or “un- 
fair practices.” He denied neg- 
lecting any fiduciary duty, said he 
“severed relationship in toto” and 
said if Parkinson carries him as a 
director, it does so “without per- 
mission and against his will.” 


He pointed to published state-| 


ments of his resignation and said 
it was his “firm belief that the af- 
fiant had done more than can be 
required of him to fully notify 


both the public and co-defendant 
that he was freely engaged in com-_ 


petition with his former company. 


ws “It seems anomalous to this af- 
fiant that the co-defendant might 


even yet carry him on the books | 
of the corporation as a director and | 


expect him to give undivided loy- 


alty to it when long since the af-| 


fiant has had to look elsewhere for 
the means to support his family.” 

The affidavit further charged 
the plaintiff with trying to “ac- 
quire a monopoly of the advertis- 
ing accounts in and about Man- 
hasset and nearby communities.” 

One of the more unusual papers 


filed in the bizarre case were two. 


affidavits by Robert C. Biermann 
and Edward L. Dominge Jr., two 
real estate operators who had 
switched their accounts from Park- 
inson to Johnston. 

Identically worded, the affida- 
vits state that the accounts were 
given to Parkinson “because one 
Stefan Alan Meyer was associated 
with that firm,” that they were 
personal friends of Mr. Meyer and 


that they wished their accounts to | 
be serviced by Mr. Meyer “and | 


the company with which he is now 
associated.” 


s Following a further exchange 


of affidavits, in which the plain- 
tiff insisted that Mr. Meyer had 
participated in directors’ meetings 
as well as decisions made there, 
the matter came to trial last 
month in Nassau County supreme 
court before Judge L. Barron Hill. 

Trial proceedings are unavail- 
able because the court room events 
have not yet been transcribed, but 
the judge dismissed the complaint 


} 
| 


! 


| 
GOLD STRIKE—This is the first page of 
a four-page ad printed in gold in the | 
January Fortune for Daniel Construction | 
Co., Greenville, S. C. It is the first in a 


states every other month in Fortune. Ull- 
man Orgunization, Philadelphia, is the 
agency. 


on the grounds that “although Mr. 
Meyer failed to resign as a director, 
the preponderance of proof is to 
the effect that he was a director 
in name only and made on one or 
more occasions, unsuccessful at- 
tempts to resign.” 

Attorney for the plaintiff told 
AA that he would recommend an 
appeal. Parkinson v.p. Myrtle Lane 
said she has not yet decided on 
action. 


# Courtney Parkinson, who is 
once again agency president, 
placed himself in the position of 
being a co-defendant, drawn into 
a stockholders’ suit along with Mr. 
Meyer, and as such claims that he 
has no say in the matter. 

| The plaintiff attorney, however, 
| told an AA reporter over the phone 
'that he thought the decision on 
/whether or not to appeal “should 
come from Mr. Parkinson or Miss 
Lane.” 


| Coincidentally, C. V. Parkinson | 


Associates is in the process of in- 
'corporating under a new name, 
Tomaso, Feitner & Lane Inc. Mr. 
Parkinson said the new name will 
go into effect shortly and that the 
change is being made “to give 
principals in the agency recogni- 
tion they deserve.” 

On the latest agency list, Rico 
Tomaso Jr. is carried as real estate 
director and Quentin Feitner as 
publicity director. 


said that he had resigned from the 
Parkinson agency because the 
|agency pitched for accounts “out 
of its range” and spent money on 
presentations for “strictly cold 
speculation.” 


s In addition, he said, his resigna- | 


tion was “not only due to disagree- 
ments on company policy but be- 
cause of an accumulation of per- 
sonal differences with the prin- 
cipal stockholder [Mr. Parkinson], 
whose political views at one time 
aroused much local and citywide 


series which will feature other southern | 


Interviewed by AA, Mr. Meyer | 


comment.” 

Among other things this was a 
reference to a paid ad which Mr. 
Parkinson tried to insert in the 
Manhasset Mail and Press several 
months after the outbreak of the 
Korean War, prior to the 1950 
elections. The ad was refused and 
subsequently was mailed to local 


residents. 


Headlined, “There’s Blood on 
Your Ballot,” the letter attacks U. 
S. Korean policy blaming a “‘point- 


| less, sucker’s struggle” on “militar- 
| ists,” 


“blood-sucking politicians” 
and “war-hawk patriots.” 

An article in the New York 
World-Telegram & Sun for Oct. 28, 
1950, written by staff writer Fred- 
erick Woltman, quoted Mr. Park- 


'inson as saying: “Anyone holding 


minority views has a moral duty 
to come out and say what he feels 
to the people who live around him 
..-It’s utterly ridiculous to say I 
am a Communist or opposed to the 
capitalist system.” 


|e At the time the statement was 
going through the mails, the Man- 
hasset Press ran a Page 1 editorial 
by Publisher Bronson W. Griscom 
giving his reasons for refusing the 
ad, in which he said: “Mr. Parkin- 
son’s message was refused as an 
advertisement and would have 
been turned down as a letter to 
the editor, because we felt that it 
bordered on being seditious and 
because it failed to meet our own 
standards.” 

Questioned today about this in- 
cident, Mr. Parkinson had three 
comments. 

1. “My point of view has been 
completely borne out.” . 

2. “Watch out for libel.” 
| 3. “If you check you will find 
| that I am rather far on the right.” 


‘Ideal Toy Promotes Four, 
‘Reports $23,000,000 Sales 


Ideal Toy Corp., New York, has 
promoted four staff members to 
/executive positions. Melvin N. 
Poretz, assistant 
to the general 
sales manager in 
charge of coord- 
inating advertis- 
ing and sales, has 
| been advanced to 
sales promotion 
manager. Former 
eastern sales 
mana ger Abe 
Kent has been 
promoted to sales 
/manager. Wil- 
'liam Pierce, 
southern sales representative, has 
been appointed southern sales 
manager and Richard Klein, who 
joined the company early in 1951, 
is now assistant sales manager. 

Reportedly the world’s largest 
|doll producer, Ideal says its 1952 
Sales totaled nearly $23,000,000. 


Melvin Poretz 


Promotes W. E. Hawkinson 


W. E. Hawkinson Jr. has been 
promoted to sales manager of the 
excavator division of Harnischfeg- 
er Corp., Milwaukee. For the past 
two years Mr. Hawkinson has rep- 
resented the company in the south- 
east Asia : id the Pacific areas. 


Advertising Agency Billings 


The ninth annual report on advertising agency 
billings will appear in the Feb. 23 issue. 

As in the past, it will include all agencies in the U.S. 
and Canada billing $5,000,000 or more during 1952. 
| In addition, it will include billings figures on all 
agencies below the $5,000,000 mark who voluntarily 
supply their figures to Advertising Age. 

A questionnaire is now in the mail to all agencies, 
addressed to the president. Make sure it is filled out 
and promptly returned to John Crichton, executive edi- 
tor, Advertising Age, 801 Second Ave., New York 17, 
if you desire tec have your agency included in the 
billings figures. If you do not receive the question- 
naire, write Mr. Crichton at once. 
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‘Colgate Radio Show 
to Be Heard Again 
in 8 Big TV Cities 


New York, Jan. 9—Chalk up 
one for radio. 

Colgate-Palmolive-Peet Co., 
which deleted some big TV mar- 
kets from the CBS-AM lineup for 
“Mr. & Mrs. North” about eight 
months ago, has decided to put the 
missing cities back on the list. 

Stations reinstated in the Col- 
gate hookup include WCBS, New 
York; WCAO, Baltimore; WEEI, 
Boston; WGAR, Cleveland; WCAU, 
Philadelphia; WISN, Milwaukee; 
WFBL, Syracuse, and KNX, Los 
Angeles. This gives the veteran 
mystery, which celebrated its 10th 
anniversary recently, full coverage 
on CBS. Sherman & Marquette is 
the agency. 

“We discovered that being out 
of these cities was depriving us 
of a considerable audience,” Leslie 
Harris, radio-TV director of the 
soap company, told ADVERTISING 
Ace. “And it began to show up in 
the ratings. We figure that there 
is a 30% or better potential for 
nighttime radio in these markets. 
In New York, for instance, that’s 
a sizable number of people. 

Mr. Harris added that reduced 
time and program costs make these 
cities a good buy on a cost per 
thousand basis. 


# Other upbeat news at CBS in- 
cluded a_ five-minute Monday- 
through-Friday purchase by Gen- 
eral Foods. This new show—still 
to be selected—will start Jan. 21 
at 4 p.m., EST, with Calumet as 
one of the featured products. 
Foote, Cone & Belding is the 
agency. 

Meanwhile, Andrew Jergens Co. 
(Robert Orr & Associates) will re- 
place one radio drama with an- 
other as of Jan. 15, with “Time for 
Love,” starring Marlene Dietrich, 
taking over the time formerly 
filled by “Romance.” The 119-sta- 
tion lineup for this program leaves 
out some big cities, among them 
New York and other video centers. 


® American’ Broadcasting Co.’s 
sale of the week was to Liggett & 
Myers Tobacco Co. Chesterfield 
will present Les Griffith in a five- 
minute, across-the-board newscast 
starting Jan. 26 at 7:55 p.m., EST. 
Cunningham & Walsh services this 
account. 

At Mutual, J. R. Wood & Sons, 
through Batten, Barton, Durstine 
& Osborn, signed to present Lanny 
Ross in 15 minutes of songs begin- 
ning March 1 at 1:15 p.m., EST. 
This will be the first use of net- 
work radio by the 103-year-old 
manufacturer of rings. 

In television, Sweets Co. of 
America (Moselle & Eisen) will 
expand the 15-minute “Tootsie 
Hippodrome” to a half-hour week- 


ly presentation over ABC as of 
Feb. 1. 


Travelers Insurance Names 
Barsantee PR and Ad Chief 


The Travelers Insurance Com- 
panies, Hartford, Conn., has pro- 
moted Harry Barsantee to manager 
of the public in- 
formation and 
advertising de- 
partment. Mr. 
Barsantee has 
been _ associate 
manager of the 
department,a 
post he acquired 
early in 1952. 

He joined the 
company in 1936 
as supervisor of 
the news bureau. 
In 1948 he was 
named assistant manager of the 
department. 


Harry Barsantee 


Wright-Campbell Moves 


Wright-Campbell Advertising, 
Chicago, has moved its offices to 
203 N. Wabash Ave. 
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This Week in Washington... 


Affairs of State Are Standing Still 


By Stanley Cohen 
Washington Editor 

WASHINGTON, Jan. 8—This is one 
of those infrequent occasions when 
affairs of state appear to be stand- 
ing still. 

The outgoing administration has 
gone through the motions of for- 
warding the customary messages 
to Congress. But the Congress is 
marking time, looking to the in- 
coming President for instructions. 

More than anything else, the 
new Congress wants to distinguish 
itself by passing a tax reduction 


JUST ASK FOR MARIE: | 
Call WAbash 2-8655. and ask for 
Marie xt multi- 


graph, mimeograph, — 
mailing job. Quick p 
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i i sho 
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(Now in our 23rd successful year,.) 


| 


bill. Until the new President is in 
office and outlines his policies, the 
nature and timing of these tax re- 
ductions is hardly more than a 
matter of speculation. 

Apparently the new administra- 
tion will introduce fresh policies 
in the international field which 
may prove to be even more costly, 
for the moment, than the policies 
of the outgoing administration. 

There is widespread confidence 
that Congress will reduce personal 
income taxes by mid-1953. But the 
Republican leaders who have con- 


ferred with Gen. Eisenhower are 


not publicly committing them- 
selves. Instead, they are warning 
that government spending must be 
reduced before taxes can come 
down. 

+ e . 


Once Congress decides to reduce 


| taxes, it comes face to face with 


* 


MILLIONS OF 
PREMIUMS 
AND 


COIN-RETURNS 


e During the past 12 months, A D of A 
received and processed many millions of 
redemption offers: coupons, premiums, coin- 
returns, etc. To handle such volume requires 
facilities and know-how. A D of A has both. 
Let us handle your PREMIUM REPLIES- 
AND-RESPONSE economically and effi- 


ciently. 


For actual case histories and complete 
details regarding this sales-making service 
please wire, write or telephone (state 
whether you wish information by mail or 
in conference with one of our executives — 


your office or ours. ) 
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Lakeside 2017 


Serving some of the leading 
Food and Drug manufacturers 
throughout the U. S. & Canada 


| some difficult decisions. One of the 
| most difficult is in the field of ex- 
cise taxes. 

Current excises on liquor are 
80 high that bootleg distilling is on 
the increase, and theaters are com- 
plaining that the tax on admis- 
sions complicates their effort to 
compete with television. 

As Congress opened, there were 
several bills to give the liquor and 
entertainment industries some tax 


relief. 
In the final analysis, however, 
Congress will have to decide 


| whether it can afford to give tax 
| relief to corporations, individuals 


| and distressed industries all in one 
year. 


| e - * 


The s2lect House committee 
which investigated pornographic 
books and magazines has thrown 
its support behind legislation 
which would enable the Postmas- 
ter General to seize dubious mail 
| with a minimum of fanfare. 

Legislation along this line (H. 
| R. 5850) slipped through the House 
last year. It was held up by a Sen- 
ate postal subcommittee which felt 
that something more substantial 
and equitable than the Postmaster 
General’s opinion should be re- 
quired before mail is held up. 

Mail seizure legislation (H. R. 
171, 83rd Congress) has been re- 
introduced by Rep. Ed Rees (R., 
Kan.), who has been restored to 
| the chairmanship of the House post 
office committee. There is also a 
resolution by Rep. Carroll Kearns 
(R., Pa.) to continue the investi- 
gation of pornography during the 
next two years. 


. ae « 

The Federal Reserve Board has 
authorized the Survey Research 
Center of the University of Mich- 


consumer finances” for the eighth 
| straight year. 

Residents of 12 large metropoli- 
tan areas and 54 other localities 
will be interviewed during Janu- 
ary and February in an effort to 
| find out their buying and savings 
intentions, and their feeling about 
the outlook for 1953. 

The results of the interviews are 
| released in the spring and are dis- 
cussed each year in a series of ar- 
ticles in “Federal Reserve Bulle- 
| tin,” the board’s publication. 

* © 

The Food and Drug Administra- 
‘tion will ask Congress to speed 
approval of legislation enabling its 
inspectors to enter and inspect sus- 


| pected premises. The legislation is | 


| needed, the agency says, because 
'the Supreme Court recently held 
that plant owners can refuse to 
/admit food and drug inspectors. 
_ Though Food and Drug has other 
legislative ambitions for 1953, its 
immediate request is confined to 
_restoration of the disputed author- 
ity. 

Drug and grocery associations 
have pledged their support to the 
search proposal, the agency says, 


_but other changes would provoke | = 


| controversy and delay action. 
| o . . 


Outgoing Democrats are leaving | i 
| Attorney General-designate Her-| 


| bert Brownell 136 anti-trust cases 
in various stages of litigation. Re- 
publicans will have to decide what 
to do with these cases. Failure to 
prosecute would, of course, provide 
political ammunition for the Dem- 
ocrats, particularly since some of 
the cases involve individuals who 
|are slated for prominent roles in 
| the new administration. 

| Whatever the decision about in- 
| dividual cases, there seems little 
, doubt that the new administration 
| will sponsor a general review of 
anti-trust policy. A short time ago, 
| the Commerce Department’s busi- 
|ness advisory committee—which 
is headed by Robert T. Stevens, 


_incoming Secretary of the Army—_| 
| 


| reported most anti-trust controver- 
| sies could be settled peacefully if 


ee A I A 


igan to go ahead with a “survey Of | the fact that Terminal recently 
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|THE SWANK MAN—This well-dressed guy 
| will be featured by Swank Inc. in Esquire, 
Life, Look, The New Yorker and The Sat- 
urday Evening Post this year with his 
Swank accessories. Alfred J. Silberstein, 
Bert Goldsmith Inc., New York, is the 
agency. 


the Justice Department cooperated 
with business. 

The committee contended that 
existing anti-trust law is so vague 
that business men have no way of 
knowing when they are stepping 
out of bounds, and the Justice De- 
partment has no organized ma- 
chinery for providing them with 
advice. 


Terminal Terminates Dunay’s 
Claim; Cromwell Still Agency 


Terminal Radio Corp.,New York | 
distributor of radio and electronic | 
equipment, has said that a press | 
release issued by Dunay Co. to the 
effect that the latter has been 
named its agency “is without basis 
in fact.” Terminal said its agency 
is Cromwell Advertising. 

The error seemed to stem from 


commissioned Dunay to do a direct 
mail job. 


Names Jackson G. Faulkner 
Jackson G. Faulkner has been 
appointed national sales manager | 


1953 


Drug Stores Are 
Winning Against 


Supermarkets 


| (Continued from Page 3) 
with a program combining 
/methods that have worked suc- 


_ | cessfully in the past and several 


“modern frills.” The program, 
| starting with the four “inherent 
advantages” listed above, which al- 
low druggists to meet the attack 
of large-scale competitors, includes 
the following advantages “bor- 
rowed from the food store”: open 
display, plainly priced merchan- 
dise and departmentalization. 

Mr. Nolen said that independent 
druggists have been faced with 
department stores, mail order, syn- 
dicates, chains and supermarkets— 
“the most awesome competition” — 
but the druggist “has met this 
competition and whipped them in 
the drug field.” 


Presto Plans Coffee Maker 


National Pressure Cooker Co., 
Eau Claire, Wis., manufacturer of 
Presto cookers,is planningto intro- 
duce a coffee maker to its line 
some time this year. Subject to 
stockholder approval, the company 
will also change its name to Na- 
tional Presto Industries Inc. 


| 

Y&R Elects 3 Senior V. P.s 
Young & Rubicam has promoted 

three v.p.s to the new post of sen- 

ior v.p. The appointees are Frank 


'Fagan, Harry Harding and Wil- 


liam H. Howard. Each will have 
executive responsibility for a spe- 
cific group of accounts and will 
report to Louis N. Brockway, 
executive v.p. 


Ofters Book on Packaging 
Hinde & Dauch Paper Co., San- 
dusky, O., is offering a 26-page 
booklet, “Pack to Attract,” with 
ideas and photographs of corru- 
gated packages designed to pro- 


and advertising and sales promo-|mote a product. Copies of the 
tion manager for the electrical| booklet will be sent on request. 


spectacular advertising division of 
Federal Enterprises Inc., Chicago 
maker of electric signs and sig- 
nals. 


Jann & Kelley Boosts Wingate 


manager of the San Francisco of- 


Jann & Kelley, Chicago news- 
paper representative, has elected 
J. S. Wingate v.p. Mr. Wingate is | 
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Beautiful Color Work 
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color reproductions helps to reduce 
the customary headaches of 
agency-client relations. 
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Outstanding Black & White 
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Are you confused by endless 
details in production? 

Then let Pontiac set you right. 
Six unified services, photog- 
raphy, art, color process, 
photoengraving, electrotyping 
and ad setting—choose them 
all or one. We can help you no 
matter which way you're 


going. Actually we've been 
doing it for busy production 
men for 40 years! Call or 
write us now! 


COLOR PROCEss 


PHOTOENGRAVINGs 


TYPOGRAPHY 


aaew’——_CUNIFIED 
sree gowr™® SERVICES 
A 


| Pontiac 
Engraving & 
Zlectrotype Co. 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 @ Chicago 7, Illinois 


PH 


Most Ad Budgets 


Are Going Up in 
Furniture Field 


(Continued from Page 1) 
has not decided on its 1953 budg- 
| et. The company underwent a 
management change Dec. 15 and 
_ policies have yet to be set. Weiss & 
| Geller is the agency. 
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full-color photographs and will be; American Furniture Co. are two 
pages and spreads. Earle Ludgin in the field that told AA they do 
& Co. is the agency. ‘no advertising at all. American, 
Futorian Mfg. Co. will boost however, employs a public rela- 
its budget 15% over the $70,000 tions firm, Roy Bernard Co. 
spent in 1952. Most of the increase 
will spur a heavier concentration | Floor Coverings 
Mohawk Mills Inc. said its ad 


in the fall. 

budget will be higher in 1953. 
@ Most of the advertising pro- Seven shelter magazines, an in- 
grams in this field are to start in crease, will be used. Its campaign 
February or March and almost all will start in April with a three- 
are concentrated in consumer shel- | page insertion which includes a 
ter magazines. Although some have | b&w lead-off page followed by a 
tried radio and television, most| four-color spread. Maxon Inc. is 


ve enone: 


NO MATTER HOW 


YOU SLEEP 


= : fo ' » + YOULL SLEEP BETTER | 
KNW AZ ONAN ENGLANDER — 
* 


SRNR TIM 
A f gee xs 


MATTRESS 


® 


appear to have found this medium 
Heywood-Wakefield Co. will not useful for their type of prod- 

boost its budget 25%. Consumer | ucts. 

space will get some $300,000. Size| However, 


Clark B. Kelsey, 
pages in color to pages in color for relations director and executive 


shelter magazines, an increase of Furniture Assn., pointed out to 
one, will be used. Charles W. Hoyt AA that furniture manufacturers, 
Co. is the agency. Lloyd Mfg. Co.,|in general, have been small ad- 
a subsidiary of Heywood, will vertisers. The total ad budgets of 
double its budget in 1953. _all furniture makers, he said, don’t 

Mengel Co.’s budget will remain | equal the budget of one of the big 
about the same as the $400,000 ex- | soap companies. 
pended in 1952. Ads will feature! Thomasville Chair 


Co. and 


| have about the same budget in the 
; : ‘ | coming year as it had in ’52. Four- 
of the ads will switch from half-| American Furniture Mart public! color pages using an “emotional 


: | approach” will run in five shelter ~~ 
the three Heywood lines. Eleven | v.p. of the National Wholesale | 


| educational appeal will run in The 


the agency. 
Bigelow-Sanford Carpet Co. will 


“yr 


magazines. Four-color ads using an sweet DREAMS—Sleep characters, missing 
for a year in Englander Co. ads, will re- 
Saturday Evening Post and b&W turn in 1953. Five are shown in a layout 
ads using a practical appeal will | for a spring ad. 
run in Time. Young & Rubicam _., Pre 
is the agency. paign will include some 25 con- 
Alexander Smith Inc. will have SU™mer magazines, roto sections, 
a budget increase of 25% in 1953. Newspapers, outdoor, radio and 
Four shelter magazines will be | television. All national ads will be 
added this year to bring the total four-color pages. A. Martin Roth- 
to seven in this medium. Full-color | bardt Inc. is the agency. 
pages will run in Sunday news-— 
paper supplements in 31 major, Appliances 
markets. Ads will introduce in-| Hotpoint Co. will hike its budget 
stalment buying, and more use) 35%. Biggest portion of the in- 
of the supplement field is indi-| crease will go to television, which 
cated. J. Walter Thompson Co. is! represents a $3,000,000 package. 
the agency. | /Consumer magazines have been in- 
As in furniture, most of the cam- creased from 11 to 22. The budget, 
paigns will kick off in March or | jargest in the company’s history, 


NORTH CAROLINA is 
the South’s No. 1 STATE 


North Carolina rates more firsts in 
recognized market surveys than any 
other Southern state. More North 

” Carolinians, according to BMB 
study, listen to WPTF than to any 
other station. 


orth Carolina's 


number ONE 
SALESMAN 


April in time for the spring buying 
season. 


Bedding 


color pages. The campaign will be 
built around Living for Young 
Homemakers plus continued use 
of Sunday supplements, which 
were started last year, and auxil- 


sleeping characters and will em- 
phasize brand name identification. 
Cooperative advertising in 1952 
resulted in 4,000,000 lines, an in- 
crease of 500,000 over 1951. Leo 
Burnett Co. is the agency. 


budget 10%. Ads will be a com- 
bination of pages and half-pages 
in full-color and b&w. Shelter 
magazines plus some outdoor post- 
ers will be used. MacDonald-Cook 
Co. is the agency. 

Serta Associates Inc. will double 
its budget to $600,000. The cam- 


Englander Co. will jump its bud- 
get 50%. All ads will be four-. 


iary newspaper ads. The ads will | 
feature a return of the Englander | 


Spring-Air Co. will increase its 


| will total some $5,000,000. Maxon 
'Inc. will handle the consumer ad- 
_ vertising. 

Westinghouse Electric Corp.’s 
electrical appliance division will 
raise its budget reportedly from 
some $17,500,000 to the neighbor- 
hood of $20,000,000. Two new tele- 
vision programs will be added and 
the consumer magazine drive will 
start with a 10-page insertion in 
the first March issue of The Sat- 
urday Evening Post. Some $500,- 
000 will go for a road show mus- 
ical, using a Broadway cast, for 
38 dealer meetings to introduce 
the new line. Agencies include Mc- 
Cann-Erickson and Fuller & Smith 
| & Ross. 

Norge Division, Borg-Warner 
| Corp., will boost its budget 25%. 
| Five times as many consumer 
|/magazines or a 250% increase of 
‘this medium will be used. This 
campaign will start with a four- 
'color spread in the first March 
issue of Life. An aggressive trade 
idrive will include 52 insertions 
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WPTF 


90,000 warts + 680 kc. 


NBC AFFILIATE FOR RALEIGH-DURHAM 
AND EASTERN NORTH CAROLINA | 


FREE & PETERS , NATIONAL REPRESENTATIVE. 


R. H. MASON, GENERAL MANAGE 
GUS YOUNSSTEADT, 


A we. sek, 
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happy 
in your 


Ba Ai 


work? 


business? If it has much to do 


hard in our business because 


~ 


- 


SALES MANAGE 


ALT 


Thing we like best about the printing business is that we 
like the printing business. What do you like best about your 


ATER 


with printing, what you'll like 


best about your business is our business because we don’t 
keep you dangling needlessly about pick-ups, proofs, quality 
or delivery. That’s a simple matter of customer satisfaction. 
It isn’t always easy in a tailored-to-measure business like 
ours, but when you find it it’s twice as gratifying. It isn’t 


we like our business, and of 


course, we like your business — to come to us. 


carl gorr printing company 


1801 W. Byron St., Chicago 13, lil. : Bittersweet 68-1331 
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in Retailing Daily. The program | 
will further include a new coop- 
erative outdoor advertising drive. 
J. Walter Thompson is the agency. 


a 


"ROAD 


—“ 


® As an indication of what in- 
creased advertising in the home 
furnishings field means, Mr. Kel- 
sey said figures he has compiled 
show that in the peak year of 1948 
some $220,000,000 was spent on all | 
forms of advertising. 

A breakdown of this figure) 


shows that $120,000,000 was spent | 


in newspapers, $85,000,000 in mag- | (====})"9 
azines and network radio and $2,- | | 
000,000 for trade advertising, Mr. | 
Kelsey said. h nh \ 
om, Ge 3 


Studies by the Nationai Retail | " c. 
MT need ROAD TO BAL! 


Furniture Assn. show that retail | 


++-60m, never take eny read 


without seoing MULIER BROS. tire! 
They'll get you ready for the trip! 


GSS) 


advertising budgets average around 
4% of a store’s volume. Of the re-| 
tail ad dollar, more than 60¢ | 
is spent on newspaper advertising, | 
followed by 7¢ to 8¢ on radio. 


FREE OFFER—Muller Bros., Hollywood 

(‘world’s greatest service station’), used 

the new “Road to Bali” movie as the 

| theme for this newspaper ad. Anyone who 

buys a new Oldsmobile from Muller gets 

a free reprint. Ashby Starr Co., Los An- 
geles, is the agency. 


a A panel of leading retailers 
stressed the beneficial impact that 
television has had on furniture 
sales and further pointed out that 
retailers now must be brought up 
to the same level of furniture edu- 
cation to which the press has 
brought consumers. it in October. 

Business-wise, the big problem However, the generally healthy 
affecting the industry is an in-| condition of business was high- 
crease in freight rates, which have | lighted by the large backlogs of 
doubled since May, 1951. Unless| orders with which manufacturers 
something is done to rectify this| entered the market, the almost 
problem, industry leaders said it| universal report of quota selling 
would lead to retailers buying at|in furniture and the fact that re- 
nearby factories. tailers are not hampered by the 
large inventories which dampened 
# Also being bandied about were buying last year. 
arguments pro and con on resump- One and all also cited the re- 
tion of the prewar custom of four surgence of business experienced 
markets yearly. Successes scored by the industry in the second half 
by the southern furniture group | of 1952 after a slow first half. 
with a ’52 October market ap- Show rooms appeared to be 
peared to be sparking this move-| crowded and a record attendance 
ment. Discussion indicated some} of more than 43,000 was expected. 


buyers of promotional furniture 
came to the current market with 
no money, having already spent 


Lever Bringing Out 5c Swan Soap 


New York, Jan. 9—Figuring 
that what this country needs is a 


volume, high turnover item for 
dealers,” the company says. 


. 


| 


‘Sims Elected Head of Colgate International | 


Last Minute News Flashes 


Jersey City, N. J., Jan. 9—Colgate-Palmolive-Peet Co. has elected | 


William L. Sims II president of Colgate-Palmolive International—a | 


new corporation—and to the executive committee of C-P-P. He con-. 


71 


Henry Ewald 
Dies; Founded 


tinues as executive v.p. in charge of foreign business. The new com- A enc in 1911 
pany will aid in coordinating Colgate’s foreign operations. g y 


Thomas Joins William Esty Co.: Other Late News | 


| 


e Louis W. Thomas, who recently resigned as v.p. in charge of creative | 
work at Biow Co., has joined William Esty Co. Fred Reynolds, for- | 


|/merly copy chief at Lennen & Mitchell and who once worked under 


Mr. Thomas at the latter agency, has joined Esty’s creative department. 
e Jack W. Smock has resigned as a v.p. and director of Foote, Cone & 


Belding, Los Angeles, to join Young & Rubicam as a v.p. He will 
replace E. E. Smith as manager of Y&R’s Los Angeles office when Mr. | 
Smith returns to Y&R in New York about March 1. Mr. Smock joined 


Foote, Cone in 1938 and became a v.p. in 1945. 


e Jim Summers, advertising manager of Ampro Corp., Chicago manu- 
facturer of projectors and cameras, will join Simpson Electric Co., | 
Walsh Press & Die Co. and Size Control Co., affiliated concerns, in a) 
similar capacity. Ampro has not named a successor to Mr. Summers but 
has appointed Howard C. Handwerg, previously national merchandis- 
ing manager for Motorola Inc., assistant general sales manager, a new 
position. 


e The Pepsodent division of Lever Bros. Co. will break ads in 210 
newspapers about Feb. 22 offering flower seeds free with Chlorodent 
chlorophyll toothpaste. Weekly ads are planned through March. An- 
nouncements also will be used through March on “Lux Radio Theater” 
over CBS. J. Walter Thompson Co. is the agency. 


e A. W. S. Thomson, formerly with Life’s advertising promotion de- 
partment, has been named to the new post of advertising promotion 
manager of House & Home and Architectural Forum. 


e The New York Enquirer became a tabloid yesterday. The Sunday 
afternoon paper has been standard-size for 26 years. 


e Charles S. Thorn has been named manager of the drugs and toilet 
goods advertising division of McCall’s, and William Fine has been 
made manager of the fashion and fabrics advertising division. 


e Kenyon & Eckhardt, New York, has resigned the White Rock Corp. 
account, effective March 17. No new agency has been named yet by 
White Rock. Industrial Tape Corp., New Brunswick, N. J., whose indus- 
trial account has been shifted to Aitkin-Kynett Co., Philadelphia, re- 
portedly will transfer its consumer account from K&E in March. 


e Advertisers were cheered this week by the news that the Screen 
Actors’ Guild and producers of TV film commercials will resume 
negotiations on Monday (Jan. 12). The guild has been on strike against 
producers of TV film commercials and the American Assn. of Advertis- 
ing Agencies since Dec. 1. The walkout, which continues, came after 
repeated efforts to settle differences over payment to actors for re- 
runs of filmed commercials. 


| ous studies, Mr. Truman said, even 


good 5¢ soap, Lever Bros. Co. to- 
day announced the advent of Swan 
toilet soap, “the only white float- 
ing fragrant toilet soap on the 
market.” 

Batten, Barton, Durstine & Os- 
born will guide the new product 
through a “heavy newspaper and 
radio introduction.” 
support will include posters for 
windows, shopping carts, floor dis- 
plays, shelf markers and coopera- 
tive dealer advertising. 


The new Swan, figures Lever, 


has unique merchandising fea- 
tures. It is white, floating and 
fragrant. Its 5¢ price is printed 
right on the light blue-and-white 
wrapper. It is unconditionally 
guaranteed to be as good as any 
other soap regardless of price. The 


Swan name and symbol have been | has been named by Lever to be 
nationally known for years. All| assistant brand advertising mana- 


| the same size as Camay and other 


‘have a strong appeal for 


this means “a high profit, high 


. | ad-wise for several years. But it is 
Promotion | 


Truman Asks More 
Money for FTC and 
Anti-Trust Staff 


WASHINGTON, Jan. 9—Outgoing 
President Harry S. Truman 
plugged for more vigorous enforce- 
ment of the anti-trust laws today, 
and asked Congress to increase 


# Introduction of the new product 
will come simultaneously in New 
England, upper New York and the 
Philadelphia area. 

Swan bath soap, which is also 
with BBDO, has not been active 


estimated that $26,000,000 has been 
spent by Lever on that product 
since its introduction about 11 
years ago. 

The 5¢ soap, said to be roughly 


Trade Commission and the Justice 
Department’s anti-trust division. 

The retiring President also re- 
newed his criticism of low postal 
rates paid by publishers and direct 
mail advertisers, but in line with 
his policy of leaving future legis- 
lative recommendations to his 
successor did not submit rate in- 
crease proposals. 

The new federal budget in- 
cluded funds for complete censuses 
of business and manufactures, 


similar products, is expected to 
“the 
housewife weary of trying to 
stretch her household dollars.” 
Timothy J. Stone, formerly 
with the John Mather Lupton Co., 


ger for Swan and Surf. 


HOWARD C. STOVEL 


OAKLAND, CAL., Jan. 6—Howard 
C. Stovel, advertising director of 
the Oakland Tribune for the last 
15 years, died in a Los Angeles 
hospital last Wednesday at the age 
of 53 following a heart attack. 

Mr. Stovel was in Los Angeles 
on a holiday with his family to at- 
tend the Rose Bowl game. 

Mr. Stovel came to the Tribune 
in 1928 as display advertising man- 


| 


Webb, 53, head of the Webb & As- 


_died Jan. 5 in Meadville City Hos- 


ager. Previously he had served on | 


newspapers in Omaha, Minneapo- 
lis, Fresno and San Francisco. He 
was named advertising director in 
1938 and has headed the depart- 
ment since that time. 

He was president of the Adver- 
tising Club of Oakland twice, in 
1935 and in 1943. He lectured on 
advertising at Golden Gate College, 
San Francisco, and at the Univer- 
sity of California. At one time he 
was secretary-treasurer of the 
Oakland Better Business Bureau. 

Mr. Stovel was well known dur- 


which would be conducted early 
in 1954. The results of these studies, 
covering an estimated 3,500,000 
businesses, would be published 
during 1955 and 1956. 


ing the ’30s in the Bay Area as an 
amateur golfer. 

His survivors include a_ son, 
Howard Stovel Jr., who is with 
Kimball-Menne, publishers’ repre- 


sentative. ® Mr. Truman also asked Congress 


to increase the funds available to 
the Federal Communications Com- 
mission, in order to speed the proc- 
essing of TV applications. 

The proposed Federal Trade 
Commission budget would be $5,- 
pital. 500,000, compared with $4,100,000. 

Mr. Webb had served in execu- | !t would permit a “pilot study” of 
tive sales positions for various | where the consumer's dollar goes 
firms in the eastern part of rag RE mh the percentage of retail 
country prior to establishing his | Price which gaes to distributors, to 

producers of basic materials, and 


_" ;to labor. The increased budget 

| would also enable FTC to step up 

CHARLES CREAMER . its investigations of “monopolistic” 
Los ANGELES, Jan. 6—Charles | mergers. 

R. Creamer, head of Creamer &| The appropriation for the busi- 

Co., Los Angeles advertising agen- | ness and manufacturing census 

cy, was killed Jan. 3 in an auto-/| totals $21,000,000. Because of im- 


CHARLES W. WEBB 
Erie, Pa., Jan. 6—Charles W. 


sociates advertising agency here, 


mobile accident near Hollister, proved techniques these censuses 


Cal. 


will be less costly than the previ- 


the funds available to the Federal | 


|GEORGE M. GILLEN 


|though there have been _ subse- 
| quent increases in wages and other 
| operating costs. 
| The Federal Communications 
‘Commission is seeking $8,000,000 
/compared with $6,600,000 currently 
available. 

Mr. Truman said the 1954 postal 
deficit will probably be about the 
same as this year—$669,000,000. 


ARTHUR A. BATTS 


CLEARWATER, FLA., Jan. 9— 
Arthur A. Batts, 68, former presi- 
dent and board chairman of Car- 
borundum Co., Niagara Falls, N. 
Y., died here yesterday. He retired 
from active business in 1949. Dur- 
ing his career Mr. Batts served as 
a director of the National Assn. of 
Manufacturers, American Man- 
agement Assn., Associated Indus- 
tries of the State of New York, and 
the U. S. Chamber of Commerce. 


COATESVILLE, Pa., Jan. 9—George 
M. Gillen, 50, manager of market- 
ing service for Lukens Steel Co., 
died Jan. 7 after a heart attack. 

Mr. Gillen was with G. M. Bas- 
ford Co., New York, before join- 
ing Lukens in 1935 as advertising 
manager. The following year he 
was named manager of sales pro- 
motion and in 1949 became man- 
ager of marketing service. 


Pepsodent Sues Schwegmann 

Pepsodent division of Lever 
Bros. Co. has filed an action in 
New Orleans federal district court 
seeking to prohibit Schwegmann 
| Bros. supermarkets from selling 
_Pepsodent products below mini- 
/mum prices. Pepsodent took simi- 
lar action against the supermarket 
in 1950 and a subsequent prelimi- 


nary injunction was set aside by | 


the Supreme Court decision out-'| 
lawing fair trade. 


Famed Adman Dies of 
Heart Attack at 67; 
Was Ad Exec 47 Years 


Detroit, Jan. 9—Henry  T. 
Ewald, co-founder and president 
for 40 years of Campbell-Ewald 
Co., died this 
morning in Grace 
Hospital after a 
heart attack. He 
was 67. 

Henry Ewald 
was the boy from 
Detroit’s East | 
Side who quit 
school when he 
was 14, founded 
the city’s Adcraft 
Club when he was 19 and carved 
a distinguished career in adver- 
tising during the next 48 years. 
He got his diploma from Detroit’s 
Central High School 30 years after 
he walked out of its doors. 


Henry T. Ewald 


s After leaving high school, Mr. 
Ewald worked for Detroit & Cleve- 
land Navigation Co. and became 
its advertising manager by the 
time he was 20. Through the Ad- 
craft Club, he met LeRoy Pelletier, 
ad manager for Studebaker Corp., 
who hired him as his assistant, and 
Mr. Ewald moved to South Bend. 
A legal hassle over low sales of 
E.M.F. and Flanders automobiles 
sold by Studebaker brought both 
Mr. Pelletier and Henry Ewald 
back to Detroit where Mr. Ewald 
joined forces with Frank J. Camp- 
bell, who was then running the 
Campbell Advertising Service. 
Campbell-Ewald Co, started op- 
erations on Feb. 7, 1911, with one 
account—Hyatt Roller Bearing Co. 
—which it still handles as a di- 
vision of General Motors Corp. 


s Frank Campbell retired in 1917, 
leaving Mr. Ewald as president 
and board chairman of the agency 
which had added such accounts 
as Hudson Motor Car Co., Delco, 
United Motors Service and United 
Motor Corp. Through the ’20s, the 
agency grew with a heavy em- 
phasis on automotive accounts. 
And Henry Ewald was responsible 
for some important developments 
in the history of automotive adver- 
tising and the industry itself. 

Mr. Ewald spearheaded a drive 
to organize the outdoor advertis- 
ing business on a national basis 
and his efforts resulted in estab- 
lishment of the National Outdoor 
Advertising Bureau, of which he 
was board chairman for 18 years. 
In 1950 he was elected honorary 
chairman. 


s Campbell-Ewald and its presi- 
dent won a trophy room-full of 
advertising awards during the ’30s, 
and Mr. Ewald was elected board 
chairman of the American Assn. 
of Advertising Agencies. During 
World War II, his name was con- 
nected with an impressive list of 
charitable, civic and patriotic pro- 
grams, including bond drives, Red 
Cross, Percy Jones Hospital for 
wounded veterans, Community 
Fund, Salvation Army and others. 

When someone noticed him 
moving stiffly one time, Mr. Ewald 
quipped: “I’ve been working on 
the Arthritis Foundation so long 
that I’ve acquired it myself.” 

Mr. Ewald always referred to 
his agency staff as his team and 
considered its success as the di- 
rect result of smooth cooperation. 
He also believed strongly in hard 
work and once said, “Frankly, I 
like to work on Saturday—it’s the 
only day on which I’m working for 


| myself.” 
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Department Store Sales... 


Year Closes with Flood of Sales 


WASHINGTON, Jan. 6—Depart- 
ment stores closed 1952 with a 
rush of sales. 

Christmas buying lived up to 
predictions. It exceeded 1951 
Christmas buying and may well 
have pushed total department store 
volume for the year to a new high. 

Although final 1952 figures are 
not available yet, the Federal Re- 
serve Board estimated that sales 
through Dec. 27 were roughly 
equal to sales in the corresponding 
1951 period. 


® The department stores reported 
phenomenal year-to-year gains for 
the week ended Dec. 27, largely 
because Christmas fell on a 
Thursday. This made possible three 
days of heavy pre-Christmas shop- 
ing in the week, as compared with 
one day in 1951 when Christmas 
fell on Tuesday. 


to all our friends, whether they be; 


1953 


WIEBE (Century Schoolbook) 


1953 


and rich (Engravers Roman) 


1953 


Or POOP (Typewriter) 


but happy (Piayi 


ID 93 


famous (\evena) 


1953 


thrifty (scotch Roman) 


Or A CUSLOMET (Agency Gothic Open) 
we wish in our own way, 
the happiest and 

most fruitful new year. 
Agency Ad Composition 


Poole Bros. inc. 


( Typo Upright) 


judd 


“DEPARTMENT STORE 
SALES INDEX. 


1947-49 equals. 100 


Week to Dec. 27, ’52*.p146 
Week to Dec. 29, ’51*....92 
Week to Dec. 20, '52*..237 
Week to Dec. 22, ’51*..228 
Week to Dec. 13, ’52*..224 
Week to Dec. 15, ’51*..213 


"Not adjusted seasonally. 
pPreliminary. 


Department store sales, nation- 
ally, averaged 57% higher than 
in the same week last year. The 
increases ranged from 74% for 
stores in the Atlanta and San 
Francisco reserve districts to 43% 
in the Phiiadelphia district. 


% Change from ’5i 
Week Ended 


Federal Reserve Dec. Dec. Dec. 


| 


Baltimore ..... 
Atlanta District ............. 
Birmingham .. 
Jacksonville .. 
A RE RES 
ne eS 
' Saas 
New Orleans 
Nashville ........ 
Chicago District 
Chicago 
Indianapolis 
i ee 
Milwaukee .................... 
St. Louis District ......... 
Little Rock 
Louisville oo... 
St. Louis Area 
I ae 
Minneapolis District ..... 
Minneapolis .... 
St. Paul 


{ 


~ 
OK ACW Deh eur 


— 


| 


a 


ad 
AH wD OHI WIN AMNGA WOK =e OOH AAS AIGP Vac 
me 


sd 


Duluth-Superior 
Kansas City District ...... 
Denver 


ae Se a Re 
Bless .wasaysy .sevaesseaeseeaess .s seczy 


Oklahoma City . , 
. Qa seeeeeeee 
Dallas District saan 
Dallas .... 
El Paso .... ands 
Fort Worth ................ 
IE ccidesnciensecsentcsiawss 
San Antonio .................. 
San Francisco District . 
Los Angeles Area ........ 
Downtown Los 
[=e 
Westside Los 


a 


sIenpoeuw 


ie 


San Diego ......... 
San Francisco 
ee 
Salt Lake City 
Seattle aeaale 
BO TIEED - atatentsaccicnsesersenvios 


rRevised. 


| *Data not available. 


| 
| 


'Co., 


Rogers Brothers Named Execs 
Irving E. Rogers Jr. has been 


52 | appointed assistant business man- 


ager of Eagle & Tribune Publishing 
Lawrence, Mass. Allen B. 
Rogers has been named assistant 
treasurer. Both men are sons of 
Irving E. Rogers, president and 


| publisher. 


‘Appoints Hoag & Provandie 


District and City 13 20 27 
UNITED STATES ............ 5 r3 57 
Boston District ......0.000... —2 3% 64 
New Haven ..............:0000 2 2 712 
IE salscitadcinnirebaieiéscatess —2 3 65 
Lowell-Lawrence ........ 3 3 91 
Springfield ............. ie 1 5 53 | 
Providence ......... —3 2 50 | 
New York District Ss 0 47 | 
Newark  .............. 5 r4 53 
Buffalo ..... 10 =rl2 
New York --2 46 
0 een 3 5 42 
SIINIIIIL ‘cid Snxcanlescsssenieovesees 4 2 38 
Philadelphia District .... 13 3 43 
Philadelphia ................. 10 2 40 
Cleveland District .......... 13 r7 51 
BITE chistbbvinsintncnansivesnees 18 5 37 
SINNED “ sascnevicsoscerceicnes 15 8 56 
Cleveland ..... am 12 y 54 
Columbus. ep 14 ll 71 
Toledo ... 7 7 78 
Erie ...... 6 3 57 
Pittsburg h ad 14 7 34 
Richmond District ........ ro q 
Washington ............00 8 12 


New England Trust Co., Boston, 


47| has appointed Hoag & Provandie, 
59 Boston, to handle its advertising. 


| 


t us send y 
a. the World's 
Resort, 650 villas 

pletely furnished, 
viectric kitchen, til 


| — fun, fr 
= ocvillas available start at 


privacy. 


ou free — 
Largest Family 
by the sea. Com- 
living room, 
‘ed bath, 1, 2 and 


| _ 
| 3 bedrooms, 4 lovely yard- right 


only $59.50 per week. 


enjoy 

In addition, guests may 
Village Country 

5. Rapegh voree hip golf course, 


Club — champions 


swimming pool, tennis, 


dining and dancing. 


— today for colorful photo 


2 oc 


" p. 0. Box 178-AA i 


——> 
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“cant 


DAYTONA 


completely 
furnished 


Rates from 


$59.50 


per week 


om 


clubhouse, 


at woRLo’s 


LARGEST FAM zy 


BEACH, FLORIDA 


Advertising Age, January 12, 1953 
Videodex Network TV Ratings 
Week: of Dec. 1-7, 1952 
Copyright by Videodex Inc. 
Program Popularity | Total Homes Reached 
Rank Program (%) | Rank Program — (000) 
1 I Love Lucy (Philip Morris, CBS, | I Love wl (Philip Morris, CBS, 
|... 4A Serra } CP MED sdubcesdateocrcnsy0+ 0 1,667 
2 Godfrey & Friends (Liggett & Myers, | 2 Godfrey & Petante (Liggett & Myers, 
:30 p.m., EST, CBS, 58 Cities) ....50.0 8:30 p.m., EST, CBS, 58 Cities) .. 9,446 
3 Godfrey's Talent Scouts (Lever-Lipton, 3 Groucho Sere (DeSoto-Piymouth, NBC, 
Ne ee a cae y oii 46.6 Pg RR, SE 8,590 
4 Godfrey & Friends (Pillsbury, Toni, 4 Godfrey & Friend (Pillsbury, Toni, 
D OM, GET, Fe TI) ccrccesses 8 p.m., , CBS, 54 Cities) ..... 8,236 
5 Groucho ~y (DeSoto-Plymouth, NBC, 5 Your Show of ‘thon (Several Sponso:'s, 
| Pe ere 43.9 first hour, NBC, 56 Cities) ....... 7,426 
6 Dragnet CLigoeti & Myers, NBC, 40 6 Comety Hour (Colgate, NBC, 
SE cane ditn oictus ba hs do.0 340% 24 43.8 he an ces haces a5: 7,150 
7 Your Show of Shows (Several sponsors, 7 Dragnet (Liggett & Myers, NBC, 40 
first hour, NBC, 56 Cities) ........ 3 Gia dey aap irae 6,757 
8 Buick Circus Hour (NBC, 48 Cities) ....37-5 8 Red Skelton (Procter & Gamble, NBC, 
9 Comedy Hour (Colgate, NBC, 60 Cities) a ) 9 > array te ‘ 
10 Red Skelton (Procter & Gamble, NBC, 9 All Star Revue (Several sponsors, NBC, 
ff RO errr 33.7 DBMS. sb nna dsccekdeee 346 
‘10 Buick Circus Hour (NBC, 48 Cities) 6,030 
ARB Multi-City TV Ratings 
Jan. 1-7 and Dec. 1-7, 1952 
American Research Bureau 
January, 1952 ! December, 1952 , 
Rank eh, Rating | Rank Program — Rating 
1 Red Skelton (P&G, NBC) ....... "49.5 I Love Lucy (Philip Morris, CBS) ..... 73. 
2 Godfrey's Talent Scouts (Lever- 2 Godfrey's Talent Scouts (Lever- 
CO Caer 47.2 SE ME, eck esagasdeececess 60.4 
3 Milton ge (Texas Co., NBC) ...... 46.2| 3 Godfrey & Friends (Liggett & 
4 Your Show of * (Several A, ED sc ckwaeseeassovices 57.4 
ha ce ka og dab 3 09 65 44.9| 4 You Bet Your Life (DeSoto-Ply- 
: ad tie Pap ng Bad ....44.0 5 gine tae asssagmassosesss'- os 
riend Irma noids To- =| § Colgate Comedy Hour (NBU) ......... R 
"basea, CBS) oe, Se tarbesiekwaee 40.5| 6 Dragnet (Liggett & Myers, NBC) ...... 43.5 
a ik ff rarer 40.3 7 What's My Line (Jules Mon- 
8 Colgate Comedy Hour (NBC) .... ... 40.0 tenier, CBS) ...... eer err eee 41.6 
S$ Cavalcade of Sports (Gillette, NBC) .39.7 | 8 Television Playhouse (Philco, Good- 
10 Kraft TV Theater (NBC) ............ 38.0. Vear, NBC) ......ceccsseeecseess 41.0 
| Our Miss Brooks (General Foods, 
= BES ey 38.6 
/10 Your Show of Shows (Several 
CN MEY ood ciate ide sees 38.3 


National Nielsen-Ratings of Top Radio Shows 
Week of Nov. 2-8, 1952 
All tigures copyright by A. C. Nielsen Co. 


Current Rating 
Current Homes Homes 
Rank Program (000) (%) 
EVENING, “ONCE-A- WEEK "(AVERAGE FOR ALL PROGRAMS) (2,324) (5.3) 
1 Jack Benny oS rer rr Te 6,007 13.7 
2 ee so ced tenesennenenes se sebeaee 5,613 12.8 
3 ee ee OE on Sc ode ecdbeece ee sd 6.66 6.006-0'0 4,955 11.3 
4 RE rer rr reer err 4,911 11.2 
5 Gees Tee Cer Camere WVU, GUE occ ccccecccccccvscccces 4,429 10.1 
6 You Bet Your Life (DeSoto-Plymouth, NBC) .................. 4,210 9.6 
P 4 et Eo a ovis 66 bacs 0066000 000400665 % 3,552 8.1 
8 ee i ED aos 66 5 6 66446 $48 «oes 60% 60 comes 3,508 8.0 
9 Theater Guild on the Air (U. S. Steel, NBC) .................. 3,508 8.0 
10 Gangbusters (General Foods, SES rrr eee 3,157 7.2 
EVENING, MULTI- WEEKLY (AVERAGE FOR ALL PROGRAMS) _ (1,666) (3.8) 
1 News of the World (Miles Labs, NBC) .........,...0000c cc uee 3,069 7.0 
2 ee Gee PUN COPte GUE, HUG) cic cc cccccscdevcscsceors 2,543 5.8 
3 Lowell Thomas (P&G, cB s) SA ee Pe ee ere 2,543 5.8 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) © (1,009) (2.3) 
1 Martin Kane, Private Eye (U. S. Tobacco, NBC) ............... 2,675 6.1 
2 True Detective Mysteries (Williamson Candy, MBS) .............. Hy 324 5.3 
3 Hollywood Star Playhouse (American Bakers, NBC) ............ 2,061 4.7 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,929) (4.4) 
1 Our Gal Sunday (Whitehall, acer rere re bdedbehebdsscevesde 3,201 7.3 
2 €£ & 2 8. &. FPP PPrerrer Herre rrr 3,201 7.3 
3 Eisenhower Speech Bo. Man, Setionss Committee, rrr 3,201 7.3 
4a Romance of Helen Trent (Whitehall, CBS) errr Teer eT eT 3,113 7.1 
5 Arthur Godfrey (Liggett & Myers, CBS) ...................... 3,113 7.1 
6 NE PU 5b noc nbc cbc 0ssseo6eeseee dancces 3,113 7.1 
7 Arthur Godfrey er ge A es re 3,113 7.1 
& a RO sd by v bie 000.044.045.664 00060 000d 604% Fy 026 6.9 
9 Wendy Warren & = =" (General Foods, CBS) .............. 2,982 6.8 
100 Ma _Perkins (P&G, Rea ECOCES 144656254640 0450600 06 oamN 2,982 6.8 
DAY, “SATURDAY (AVERAGE FOR ALL PROGRAMS) a, 272) (2.9) 
Theater of Today we PRA T Pree rer 6.9 
Fun for All (Toni Co., CBS) dont $.7 
3 Stars Over Hollywood (Carnation, CBS) 5.6 


El. ECTION RETURNS (ALL NETWORKS*) 
Corp. 


565) (46.9) 


~ (20 
*Sponsored on ABC by Admiral Corp., on NBC by Philco Corp., and on CBS by Westinghouse Electric 


Henry A. Loudon Boosts Degel 
Ernest T. Degel, assistant art di- 
rector of Henry A. Loudon Adver- 


tising, Boston, has been promoted | 


to art director. He has been on the 
agency staff since 1927. 


Resigns Dormitzer Account 

Julian Brightman Co., Boston, 
has resigned the account of Dor- 
mitzer Electric & Mfg. Co., Cam- 
bridge, Mass. 


_Inter-America Corp. 
_products of the parent company to 


| Owens-Illinois Has Affiliate 


Owens-Illinois Glass Co., Toledo, 
has formed a wholly owned sub- 
sidiary called Owens-Illinois 
to export 


countries of the Western Hemi- 
sphere. O. R. Hecht is president. 
Sales in other countries will be 
handled by the parent company’s 
international division, also under 
Mr. Hecht’s direction. 


selling tool . 


Sales Jools, Jue. 


with A Yotemacter! 


An ordinary ring ye that we have made into a valuable 
. it sets-up and takes-down in split seconds. 
Its simplicity makes its inexpensive. Carried in stock. Also 
100s of other items. 


SEND FOR FREE FOLDER! 
1702 WEST WASHINGTON BLVD. 
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Advertising Age, January 12, 
- 
Business Looks 


Good But ‘Not 
Safe’: Whitney 


(Continued from Page 3) 
upon after the shopper is in the 
store. For larger purchases, there | 
is a much shorter time iag be-| 
tween initial interest and the de- | 
cision to buy a product. 

Mr. Whitney believes several | 
things will happen in 1953. There | 
will be a greater integration be- 
tween every phase of the market- | 
ing organization—management, | 
sales and advertising. More de- | 
cisions will be made “in confer- | 
ence.” The sales executive must} 
learn to translate advertising and 
sales results in terms management 
can understand. While more at- 
tention must be paid to timing— 
what sells and when—there will 
be more planning ahead in terms 
of years. 


® Other predictions by Mr. Whit- 
ney: 

Products will be sold on the 
basis of new uses. 

There will be a more effective 
use of tie-in selling. 

Credit will get a greater use as 
a sales tool. 

Service in retail stores will be 
decreased, eliminating a cost fac- 
tor. 

There will be a greater use of 
the new concept of pre-selling cus- 
tomers. 

The sales executive must depend 
on advertising to do this job. 


® Business should remain at a 
high level, but competition will 
tend to reduce prices and cut into 
net profits, Roy A. Foulke, v.p., 
Dun & Bradstreet, said. The long- 
term trend of business is toward 
inflation, but there is a short term 
trend visible, he said. 

Mr. Foulke presented these high- 
lights from the annual survey 
made by his company: 

1. Manufacturers, wholesalers 
and retailers expect higher sales 
in the first quarter of 1953 as 
compared with the same 1952 
quarter. 

2. Manufacturers are more op- 
timistic in their expectations of 
net profits for the first quarter. 
Wholesalers and retailers expect 
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1953 
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IT’S LIKE THIS—Parker Holmes (center), director of the marketing research insti- 


tute at Marquette University, Milwaukee, 
sen Co.'s food and drug index technique 
Assn. meeting last week in Chicago. J. 


executive v.p.s of Nielsen, described the index in front of the Nielsen display. 


Hiram Walker Promotes Two 
Hiram Walker Inc., Detroit, has 
/promoted Binford H. Sykes, assist~ 
-ant general sales manager, to v.p. 
| Mr. Sykes will have charge of sell- 
ing operations in the central divi- 


sion as well as Hiram Walker Dis- 
tributing Co., Chicago distributing 
affiliate. He has been named pres- 
ident of this company. Jack Mu- 
sick, district sales manager, has 
been promoted to sales manager 
of Hiram Walker Distributing Co. 


| 
| 
| 
| 
| 


absorbed an explanation of A. C. Niel- 
while attending the American Marketing 
P. Napier (left) and C. G. Shaw, both 


about the same as in 1952. : 

3. Little change, if any, is ex- 
pected in selling prices. 

4. Manufacturers of durable 
goods expect little or no change in 
the level of their inventories at 
the end of the first quarter. 


# 5. No material change is ex- 
pected in employment unless 
strikes occur. Business failures for | 
1952 were 6% below 1951 and 17% | 
below 1949. Mr. Foulke said he | 
believes sales will continue at a| 
high level, profits of business will | 
vary with any possible change in| 
tax rates and more normal com-| 
petition, and “we hope” value and 
price will begin to play some regu- 
lating force in the business world. 

“When we get through with 1953 
we shall find that it has been an- 
other good year,” said Fred G. 
Gurley, president, Santa Fe Rail- 
way. He pointed out that consumer 
goods are still in demand with the 
continuance of a high level of dis- 
posable personal income. Defense 
spending will undoubtedly stay at 
a high figure in maintaining our 
garrison state against the menace 
of communism, and, according to 
all surveys, he said, the over-all 
activity will be close to that of 
1952. 


Marlboro Makes First Heavy 
Use of Newspapers Since 1920 


Marlboro cigarets has scheduled 
a nine-city newspaper drive—its 
first sizable use of the medium 
since 1920. The campaign, a 34-ad 
drive, begins Jan. 19 and will con- 
tinue over the year. Most papers 
on the schedule will get 1,750-line 
insertions, while others will carry 
800 lines. Linage per newspaper 
will total more than 60,000. 

Theme of the copy will be 
“Quality at a fair price.” A heavy 
“local action” drive will see the 
newspapers and Philip Morris & 
Co. salesmen pool their efforts to 
get retailer support. The Bureau 
of Advertising, American News- 
paper Publishers Assn., said plans 
call for Marlboro to use news- 
papers exclusively this year. 
“Marlboro’s newspaper investment 
will be one of the largest ever put 
behind any cigaret brand in any 
given market,” said the bureau. 


Westinghouse Radio Boosts 2 


Willard H. Hauser, chief engi- 
neer of WBZ and WBZ-TV, Bos- 
ton, has been promoted to assistant 
manager of Westinghouse Radio 
Inc., owner and operator of the 
stations. Robert Duffield, with 
Westinghouse since 1928 and chief 
of KDKA, Pittsburgh, has been 
named head of film and television | 


traffic operations of WBZ-TV. 


Crowell Promotes Cunnison 


David R. Cunnison has succeeded 
Robert T. Messler as director of 
circulation for Crowell-Collier. Mr. 
Messler retired after 45 years with 
the company. Mr. Cunnison pre- 
viously was assistant circulation 
director. 


Agency Enlarges East Oftice 


Needham, Louis & Brorby, with | 
main offices in Chicago, has | 
opened an enlarged New York of- | 
fice at 730 Fifth Ave. The entire 
24th floor will be occupied there, | 


| Reilly Switches Job | 


William J. Reilly, formerly with 
the promotion staff of The Ameri- | 
can Weekly, has been named to} 
the supplement’s sales staff. 


MacFarland, Aveyard & Company 


333 NORTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


An Advertising Agency 
serving the following chents, each among 
the leaders tn tts field 


ALEMITE — Division Stewart-Warner 
BANKERS LIFE COMPANY * THE CELOTEX CORPORATION 
COOK ELECTRIC COMPANY + DREWRYS LIMITED, U.S.A. INC. 
THE FORMFIT COMPANY * THE HALLICRAFTERS COMPANY 
MARTIN-SENOUR PAINTS * STANDARD KNITTING MILLS, INC. 
SKIL CORPORATION * STANDARD STEEL SPRING COMPANY 


STEWART-WARNER CORPORATION 
Stewart Die Casting Division * South Wind Heater Division 
Auto Accessories, Marine Instruments 


UNITED WALLPAPER, INC. 


“Enclosed is my renewal for another year 
of Advertising Age. Please send it to my 
home where I will have time to study it at 
my leisure. My office days are too crowded 
to give AA the thoughtful attention it 


merits. 


“I find everything in AA helpful and stim- 
ulating, but I particularly want to com- 
mend its great Feature Section. While 
helping others to learn good copywriting 
I often lend them a collection of nearly 
fifty different AA articles, “Salesense In 
Advertising”, by that master copywriter, 


Jim Woolf. 


“ll stick to AA for really complete cov- 
erage of advertising and informative ar- 
ticles. I'll never switch. S’help me, I’ve 
never been so downright sold on a publi- 
cation as I am on AA. Keep up the great 


work. It’s my Bible.” 


To add anything to that testimonial would 
be painting the lily. Are you, like Mr. 


Ted M. Abrams, 

Creative Director, 

Grant Advertising (Of Canada) Ltd. 
103 Church Street, 


Toronto, Ont., Canada 


Abrams, studying AA at your leisure? 
What Mr. Abrams calls its “great Feature 
Section” simply cannot be skimmed over 
lightly, with any real benefit to yourself, 
during the mad rush of your office hours. 


A whole year of Advertising Age will cost 
you only $3. Mail the coupon below. DO 


IT NOW—and get Jim Woolf’s valuable 
booklet free. 


Please enter my subscription ADVERTISING AGE 
to Advertising Age and mail ph 312, 200 E. Illinois St., Chicago 11, Ill. 


it to my home address. Enter 
for 


[) 3 years at $6, or 

© 1 year at $3 

() My Check is enclosed 
C) Bill me later 


() Bill my firm. 


My name 


Company 
()] Home 
( Company 


Street 


Zone __ State 
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Collins, Miller & Hutchings, inc. 


were not always “America’s finest photoengraving 


plant.” We well remember our small beginning. But 
even then we had an aim, the determination to produce 
the finest possible photoengravings. This 
aim made us many friends and these 
friends with their continued support 


developed us into America’s finest photo- 


engraving plant. As we start a new year 


we say sincerely,“ Thank you friends.” 
Collins, Miller & Hutchings, inc. 


207 N. Michigan Avenue, Chicago 
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